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you name it...I helped make it! 


| CONSERVE 
CORRUGATED 
BOARD! 


Use a Non-Tear Adhesive 


RE-USE CARTONS 





SOFT SEAL — Vuational’s non-tear case- 
sealing adhesive—permits earton flaps 
to be lifted with ease. Yet. its bond 
will not permit flaps to pop open dur 
ing shipping or handling 


SOFT SEAL permits cartons to be 
opened far more easily than conven- 


sealing glues. 


SOFT SEAL comes ready-for-use. For 
all types of corrugated and fibrous 
cardboard stocks. Sets fast. Machines 
| beautifully. 
| We'd like to seal some of your cases 
| with SOFT SEAL: and some with 
} your present glue. Then have you open 
both. Or, we'll send you a trial drur 


FREE BOOKLET: sucCESSFUL CASESEAI 


ING will assist users of corrugated and 


tional case 



















































| solid fibre containers in improving 
their sealing work. 

| A corrugated or solid fibre shipping 
| case is only as efficient as its seal. Sup- 
} pliers of these containers have made 
numerous structural improvements to 
give your products added protection 


Starch for the printed word 


Two kinds. Starch that helps to bind together the millions of 
tiny fibers used in paper making. To add strength. Better folding 


against the hazards of shipping, but 
losses continue because many shippers 
still use sealing methods and materials 
which are outmoded or ineffectual on 
the majority of 









qualities. And starch that also helps to coat the paper's surface. case stocks manu- 
To make it smooth, glossy, bright. Less transparent. To provide factured today. 
improved printing properties. So that illustrations delight the Carrier= estimate 
eye. Type is clean, sharp, easily read. And printing is faster—up that containers 


lose at least 500% 
of their value un- 
. and I can tell you more about paper starches. less the bottom 
and top flaps are 
proper ly st ale d 


to 30,000 pages an hour. 


e “you name it...1 helped make it!” For defense purposes. 
Starch is used in military maps and blueprints. In greaseproof 
wrappers for medical supplies. Envelopes, Stationery. And 
starch is used in the adhesives that make paper boxes, corru- --—--—----- 
gated overseas shipping containers. In spiral-wound artillery 
shell cases. The NATIONAL touch is everywhere, Starch applied seidimeines hiiieiie 
through imaginative research and service. To every item of th thatlens Avanos 
defense and daily life. New York 16, N. ¥ 

I'M INTERESTED IN: 
A SOFT SEAL demonstration in my plant. 
A trial drum of SOFT SEAL. 


A copy of National’s Successful Case- 
Sealing Booklet. 





Write to 








Mr 


Company 


Address 
Executive Offices: 270 Madison Ave., New York 16,N.Y. © Plants: Dunellen, N.J.,Chicago, Indianapolis, San Fran 


cisco ¢ Sales Offices: Al! principal cities © Canada: Toronto and Montreal. ¢ England: Slough. ¢ Holland: Veendam City Zone State 





ROBERT GAIR COMPANY, INC, 155 east 44th st., NEW YORK - TORONTO 
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Billions of Tums 73 
How the Lewis-Howe Co. uses a_ well- 
rounded package strategy and __ highly 

mechanized production to dominate its field. 

Shockless caser 78 
Gentle-handling new case loader eliminates 
dent dangers of can-to-can impact at high 
speeds. 


Taping the deal 81 
Mechanical bundling provides striking  in- 
creases in production and economies in the 
packaging of the combination sale. 


Color for dairy goods 82 
National Dairy solves legal and_ printing 
problems to achieve a brilliant new paper- 
package family dressed in almost-solid color. 


Base-card feeder 85 
It solves a ticklish problem in the overwrap- 
ping operation and speeds production of 
carded confectionery items. 


Cutex Nail Polish 86 
This month’s nominee to Packaging’s Hall of 
Fame opened a new $30-million package 
market; its streamlined, mechanized packag- 
ing techniques have been carried to 31 
countries. 


Design Histories 92 
Showcase package for orchids . Armour’s 
restyled labels for Pantry-Shelf canned meats 


. other outstanding packaging ideas. 


Pan-packaged 96 
Sales increase more than 100% with new 
aluminum tray container that serves as a 
baking dish for precooked Spanish food. 


Simplified appliance pack 98 
Thor Corp. finds substantial economies in an 
engineered container using corrugated board 


to cushion and support a 75-lb. ironer. 
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Packaging Pageant 102 


All-aluminum container for Philadelphia 
scrapple cradle package for doll . 


giant-size detergent carton and others. 





All in the family 106 
Bauer & Black throws out its mavericks of 
package design and finds that in unity there 
is merchandising strength. 


Antibiotic tester 109 
Convenient multiple package for diagnostic 
tablets assures accurate selection method. 


Display Gallery 110 
Birthday-cake package for Little Lady toilet 
water . . . tooth-brush “tree” display 


demonstrator display for garbage bags. 


Boxed potatoes 112 
Oregon study indicates physical damage in 
shipping can be greatly reduced by use of 
50-Ib. corrugated container. 
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Saran-coated paper 117 
It offers a new way of using the excellent 
packaging properties of this plastic at lower 
cost. By L. M. Burcerss. 


Meat-wrapping technique 122 
Experiments show that loose filling and loose 
wrapping of ground beef will preserve color 
longer. By Tuomas H. Derpy. 


Questions and Answers 126 
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Equipment and materials 130 
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For your information 152 

Washington review 158 


U. S. patents digest 160 
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of a REDINGTON Cartoucug “Achievement 


You are looking at the portrait of what is probably the smallest carton (3” x 3” x 1-1/,””) ever success- 
fully handled on an automatic cartoning machine. A specially adapted REDINGTON Type 23 packs pre- 


cision-made ‘“Duracrome” and “Master” Renew Points in these midget cartons for the Esterbrook Pen 
Co., Camden, N. J. 


There were unusual problems to overcome in handling these narrow, hard-to-stack carton blanks effi- 
ciently—particularly in magazine loading and feeding. Redington engineers came up with an ingenious 


special guiding device in the magazine. With — from the carton manufacturer in the method 
of packaging the cartons originally, the difficulty disappeared. 


Here is how the REDINGTON handles this unusual packaging assignment: 


Feeds and opens collapsed cartons from magazine . . inserts in each one Renew Point (which has 
been laid in the intake conveyor pocket by operator) . . closes carton by tucking in the end flaps . . 
and the machine is designed to operate at speeds up to 120 packages per minute. 


REDINGTON Type 23 
ADJUSTABLE 
CONTINUGUS LOADING 
CARTONING MACHINE 











i cal Er Sadi 


Our skilled engineers — who have helped develop better packaging of everything from codfish to razor blades — will 
be glad to give practical advice on how to improve your cartoning operation, no matter whether it is large or small. 
Bring us your problem. 


~ AMMICE 7897 — 





AUTOMATT ACE eey \ 
REDI NGION sree EEN " 


QO. 110-112 S. Sangamon Street, Chicago as ‘Mittnois 
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“EDITORIAL 


Technology without men? 


: in IMPENDING Crisis in technical manpower, threatened 

primarily by lack of a national policy on military defer- 
ment, is further pointed up by a survey of colleges showing 
that industry is getting barely a quarter of the 80,000 new 
engineers it needs this year and—in the face of rapidly ex- 
panding research requirements of both industry and the 
Armed Forces—will see the number of engineering graduates 
dwindle steadily over the next three vears to a 1954 total of 
less than half of this year’s. 


According to the Engineering Colleges Research Council, 
military research alone last year required 54,000 scientists 
and engineers. This is 47% of all the scientists and engineers 
engaged in research—and the size of the current military 


budget indicates an increase to 70%. 


The Industrial Bulletin of Arthur D. Little, Inc., points 
out that if the Armed Forces take members of the reserves 
and the draft eligibles, industry will get only about half of 
this vear's 38,000 engineering graduates, while about a quar- 
ter of the engineers alreac!y emploved in industry are in the 


reserves and subject to call. 


Business executives are more than two to one in favor of 
a National Scientific Personnel Board to handle and control 
scientific manpower, according to a survey conducted by the 
Evans Research & Development Corp. Blanket deferment 
of all technical men is not favored, but a substantial majority 
is in favor of permitting science and engineering students in 
the top third of their class to finish their education and go 


directly into industry without military service. 


Only 40% of the companies contacted in the Evans survey 
have sufficient technical personnel at present. The remainder 
can only hope that they will be able to recruit needed help 
from graduating classes—a hope that appears vain indeed, 
in view of the dwindling size of these classes, unless support 


is given to a plan for controlled distribution of this vital 


The Ed ilou- 


commodity. 
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SERVICE... 


Expert and Efficient Advice in Plant Layout, 
Processing, Production Problems, Heat Sealing, 
Proper Films, Packing, etc, ... Direction and 


Supervision of C. Russell Mandeville. 


Leading in service as always we have now made 
available through our Fruit and Vegetable Packag- 
ing Division, the personal interest and help of a 
man of recognized leadership in the field. No mat- 
ter what your problem, trained technical aid is at 


your command. , 


Acclaimed by Growers, Processors, 
Distributors and Merchandisers 


Having designed production 
plants and considerable new 
equipment for processing and 
packaging, Mr. Mandeville was 
recently invited by the Depart- 
ment of Agriculture to assist 
indesigning thelatest and most 
modern plant layout for future 
produce terminals. The coun- 
sel and help of a practical man 
who talks your language is 





yours for the asking . . . at no 
cost. Tell us your needs by let- 
ter or telephone. 


© #&Me.G. Rassell Mandeville 





cOR POR ATI O 
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Sales Offices in: Chicago, Denver, New York, Philadelphia, Pitts 
burgh, Cleveland, Kansas City, St. Louis, Dallas, Detroit, Oakland, 
Houston, San Antonio 


CONVERTERS AND PRINTERS OF CELLOPHANE, PLIOFILM, PLASTICS, ACETATE, FOIL AND GLASSINE 
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GLAZING & SPOT PUTTY 


LIGHT GRAY NO. 28747 
D3 Al 





ONE POUND NET WEIGHT 


THE SHERWIN-WILLIAMS C 


ADMINISTRATION OFFICES AND FACTORY 
CLEVELAND, OHIO - OFFICES, FACTORIES 
AND WAREHOUSES IN PRINCIPAL CITIES 


at PATENT OFFICE mas 


...for products 


that take rough treatment... 


ALCOA 


ALUMINUM TUBES 


Alcoa Aluminum Tubes this size (2” diameter x 914”) 
are stronger and lower cost than tubes of any 
other metal. But that’s only one of the reasons why 
Sherwin-Williams chose Alcoa Tubes— 

For easy dispensing, you can’t beat a tube. 

For strength, for ability to take sharp, clear 
lithography in any combination of colors—you 
can’t beat Alcoa Aluminum Tubes. 


REARMAMENT NEEDS COME FIRST, and 
you may not be able to get all the Alcoa Tubes 
you want for consumer use. For information 
on availability and deliveries, call your 
Alcon Sales Office, listed under “aluminum” 
in your classified telephone directory. Or 
write ALUMINUM COMPANY OF America, 1751J 
Gulf Building, Pittsburgh 19, Pennsylvania. 


for convenient dispensing IALCOA| 
nothing beats a tube 


ALCOA. 
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Out the Window 
with these Major 
Packaging Worries 


rxcess 


Scale test proves that IMCO 
Polyethylene Jars are 5 times 
lighter than glass jars. Besides 
bringing “Touch Appeal” to jar 
packaging, IMCO Polyethylene 
Jars will save money in shipping 
costs. 


Actual high-speed photo- 
graph tells its own story. A 
simultaneous drop shows IMCO 
Polyethylene Jar intact while 
glass jar shatters. No more scarred 
dresser tops. Stop all hazards of 
broken glass. 


Permeation 


Actual ice cube-sun test proves 
that the dead air space between 
the double walls gives protective 
insulation. 


WHEN YOU SEE 
THIS MARK 


You’re Looking 
at Quality 


“ for ot 
wtrity of 
[Sem im 
‘ od toweh 2 
Na tone! 


——— 


INJECTION MOLDING COMPANY 


3823 Independence Ave., Kansas City, Mo. 





Feels as fine as the cream that's in it. 
” 
Double-wall construction provides insulation 
— overcomes permeation. 

* 
IMCO Polyethylene Jars are available in 1, 
2, and 4 ounce sizes with standard GCMi 
finishes. All colors, or we will match your 
specific color request. 


» 
IMCO unsurpassed hot stamp printing of 
your label in any color, gives a permanent 
identification for your product. 


Increase your sales with 
consumer-appealing 


IMCO POLYETHYLENE JARS 
Samples available upon request. 


NY 
NN) 
i\ OW... MULTI-COLOR 
GRAVURE UNIT PRESSES BY KIDDER! 


Kidder’s recent acquisition of the well-known and highly re- 
Purchase of Inta-Roto garded Richmond Rocket Gravure Press, formerly made by the 
Machine Company’s Rocket —_Inta-Roto Machine Company of Richmond, Virginia, enables us 


to offer a more complete press service to the printing industry than 
Gravure Press Marks Entry ever before. The press will be manufactured entirely in our newly 


of Kidder into Rotogravure Field. expanded plant at Dover, New Hampshire, home of Kidder’s 
famous “Three Point’’ Presses. 


The Rocket Rotogravure 
Press. Formerly manufac- 
tured by The Inta-Roto Ma- 
chine Company of Rich- 
mond, Virginia, now made 
and sold exclusively by 
Kidder Press Company, 
Dover, New Hampshire. 


ONLY KIDDER CAN OFFER YOU THIS 
BROAD RANGE OF PRINTING EQUIPMENT 


Kidder’s “Three Point” Presses .. . upto § colors in Metal Plate KIDDER 
Oil Ink Presses, roll to roll or sheet-delivery . . . up to 6 colors in Ani- Manvfacturer of : 
; . : y 4 Point” Presses — so- 
line Presses... up to 4 colors in the narrow Celloprinter ... and [THREE POINT | 


= . . . , a called because they 
now: Multi-Color Gravure Unit Presses in printing widths from 20 fulfill the three major 
to 54”, allow us to provide the most complete press service in our requirements for per- 
history fect printing. 

In Gravure, as in our other “‘Three Point’’ Presses, Kidder is pre- 
pared to furnish presses of the finest quality backed up by thoroughly 
experienced Gravure engineers who are available for consulting and 
field engineering service. 

oe CONTROL OVER 
nquiries should be addressed to: 
F q € ould be aresséda lo THE PAPER 


KIDDER PRESS COMPANY, INC. DISTRIBUTION OF 


PRINTING MACHINERY ee. ee 
DOVER, NEW HAMPSHIRE IMPRESSION 


Sales Agent: A. E. Marconetti, Incorporated 
Empire State Building ° New York 1, New York 


¥: w 


< Fof waxed paper,-boa wrappers, etc., : : 
tewound or sheet delivered up papers, cellophane, glossine, efc., 
to 72 inches in width. —- up to 65 inches in width. 


a 
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Want to make your package a Standout? 


ea 


THE MOST EFFECTIVE SINGLE IMPROVEMENT YOU CAN GIVE YOUR PACKAGE! 


ectatentt ath tO ROE 


é 
FIX 


For making your weve 


| 


Combination packs of Acetate Transparent Film, aluminum foil with heat- 
sealable lining provide maximum eye appeal cnd protection for foods 
and other consumer products. Wraps manufactured by Shellmar Products 
Corporation, Mt. Vernon, Ohio 


Acetate, Provides: 
Added lustre and sales appeal Write for names of converters who can transform 
Superior color depth and brilliance your package with acetate. Celanese Corporation of 
Added package strength America, Transparent Films Dept. 108-1, 180 
Protection for printing Madison Avenue, New York 16, N. Y. In Canada, 
Scuffproofness Canadian Cellulose Products, Ltd., Montreal 


Look into the sales potent ial of acetate laminations. 


and ‘Toronto. 


Nothing lifts a package above competition like a 
laver of acetate film. Color comes alive ... printing 


stands out... and your package becomes a high 


pressure salesman for your product. & 


Reg. U.S. Pat. Off. TRANwMS PARE NF FOt 
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Whatever the packaging need, there’s a Betner bag to fill it! 


» pt Just a few examples of Betner’s complete bagging service: 


oa 
% ng QUME DUO-TITE.... the Perfect “No-sift” Bag 


* 
wg 


At last, the ideal bag for products which must be packaged in siftproof 
containers . . . insecticides, fertilizers and other dry chemicals. DUO-TITE's 
sturdy construction combines special liners with folding, gluing, and heat-sealing. 
Available in sizes holding up to 25 Ibs. of bulk powdered material. 


THERMOSEAL . . . the Bag with 20% More Protection 


It's a fact. There is 20% more protection offered by Betner’s THERMOSEAL 
than by other closures. Best of all, THERMOSEAL eliminates staples 

and other adhesives, and insures water-vapor protection, siftproofness 

and retention of flavor. 


BENCOSEAL... the Bag or Wrap with Extreme Water-Vapor Protection 


Absolute sanitation, dryness and flavor freshness are guaranteed by this unique 
combination of paper, metal foil and tissue laminated with a thermoplastic 
wax film. BENCOSEAL may be heat-sealed at moderately high temperatures 
without fear of blocking, thereby rendering itself to high speed production. 

It lends itself to any type of printing for consumer eye-appeal. 





ve 


FLAV-0-TAINER . . . the Bag with Vacuum-Packed Freshness 


Whenever freshness is a must—Betner’s FLAV-O-TAINER delivers it! Lined 
with Pliofilm (mfd. by Goodyear T. & R. Co.), all inner seams are hermetically 
sealed. And simply by replacing air with inert gas, and heat sealing at top, 
FLAV-O-TAINER becomes an air tight unit. 


complete bag service... 


from idea to finished bag. Also machinery for closing coffee bags, and inserting and closing 
liner bags in cartons. Your inquiries are welcome. Samples with full technical information 
will be promptly supplied. 


Bens C Betner Co sivox, rs. 


BENJ. C. BETNER CO., Richmond, Va.; BENJ. C. BETNER CO., of WISCONSIN, Appleton, Wisconsin; BENJ. C. BETNER CO., Paris, Texas 
BENJ. C. BETNER CO. of CALIFORNIA, Los Angeles, California; Southern Packaging Corporation, Affiliate of BENJ. C. BETNER CO. 
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“What we need.” Elsie ex- oped the rigid plastic container shown above for 
plained, “is a rigid plastic this largest selling of all Camemberts in the 
container that will keep our United States. 

Military Brand Camembert 

free from dust, dirt and con- The half-round rigid plastic box is molded of 

tamination, and yet leave 
space for air to circulate around and gently age 
this delicious cheese after packaging.” 


clear Styron to provide excellent visibility of the 
three, foil-wrapped portions. Specially engineered 
wedges in lid assure a tight fit but permit air to 
Back to Tri-State where packaging problems enter box. Raised Borden signature on bottom 


had been solved for them in the past came The of container allows complete interior air cireu- 
Borden Cheese Company. And Tri-State devel- 


lation and permanently identifies the package. 


Tri-State Plastic Molding Company has an equally complete and economical answer to 
your packaging problems. Whether you manufacture a food, a confection, mass or class 
products of any kind, we're equipped to mold to your specifications—to answer your par- 
ticular needs with a gleaming, transparent, rigid plastic showease that will keep your product 
fresher, cleaner, more appealing. Or you may choose from our stock shapes and sizes— 
the World’s Greatest Assortment of Rigid Plastic Boxes. 


The best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING COMPANY, Inc. 


HENDERSON, KENTUCKY 


NEW YORK: 12. 41st St., Murray Hill 3-6572 CHICAGO: 176 W. Adams St., Franklin 2-7292 LOS ANGELES: 10583 Holman, Arizona 9-2672 





Drastic new Military Packaging Requirements of 


a Jet-Atomic Age prove again the supremacy of 


REYNOLDS ALUMINUM FOIL! 


Why you should use 





Reynolds plain aluminum 





Few would have believed, in 1941-5, that any packaging task could 
exceed the range of America’s jungle-to-arctic operations...or that 
any packaging achievement could surpass the record of Reynolds 
Aluminum Foil in every phase of that war. 

Yet, today, the requirements are even more drastic. Now we have 
Supersonic speed at 10-mile altitudes, with pilots who can hardly 
spare a hand to open rations. We have far more mobile armies who 
live and fight largely on pocket-packages. We have air drops that 
subject supplies to crushing shock as well as new extremes of heat 
and cold. And as the jet-atomic age develops, we have more and more 
parts to ship...more vital parts, that demand unfailing protection. 

With every new test, Aluminum Foil stands out ever more dra- 
matically as the supreme military packaging material...plain or in 
Keeps moisture out laminations. And Reynolds stands out as the largest foil supplier, 
Sespilide Bit Sienbinm Gell toe: ptlions with the most experience in military packaging problems. Manufac- 
barrier ogoinst transmission of moisture turers are invited to avail themselves of this experience. 


vapor. In gauges .0015” and up, it has zero 
MYT (moisture-vapor transmission) rate. 


foil for parts packaging 





Cuts packaging time Naturally greaseproof Maintains top efficiency 
Reynolds Plain Aluminum Foil offers Reynolds Plain Aluminum Foil pre- indefinitely 

maximum conformity to the object vents greases orf parts from drying 
to be packaged. Shapes easily by out or hardening, and thereby losing 
hand. No time lost tying or binding. their value. Because it is naturally 
greaseproof on both sides, the color 
requirements do not apply. 


Since it does not depend on treal 
ments for its waterproof qualities it 
is not affected by long exposure to 
dry air or heat. 





REYNOLDS METALS COMPANY ~ : 
Sales offices in principal cities. Or ad- “ypu 04 PXSsToy oy 
dress Reynolds Metals Company, | OR 
Packaging Morket Sales, 4 ee 

2500 South Third Street, Louisville 1, Ky. OF ae x 
: i 

METAL 


ALS 
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For Consumer Goods, Reynolds Aluminum Foil 


offers this same Military-Proved Protection 


--» PLUS UNEQUALLED SELLING-POWER! 


Military developments in Reynolds Aluminum Foil open up great 
new opportunities for the ‘civilian defense” of foods and all perish- 
able goods... protective packaging te meet amy situation. But above 
and beyond this defense of product quality, is the supreme se/ling- 
power of aluminum foil...the irresistible eye-appeal of rich colors on 
bright metal...the shopper-stopper display value that makes alumi- 
num “The Brightest Salesman” in this supermarket age. 

Reynolds has led in developing and making the most of this 
Brightest Salesman. Reynolds designers are specialists in the unique 
values of foil. Working directly with Reynolds own large roto- 
gravure printing operation, they bring out these values to maxi- 
mum effect. 

This complete service is at your disposal for future planning. Call 
any Reynolds Office. You'll be signing up “The Brightest Salesman” 
...the salesman that sells every second of every supermarket day... 
Reynolds Aluminum Foil! 





FOR YOUR PAPER LABELS 
AND WRAPS USE THE NATION'S 
LARGEST ROTOGRAVURE 
PRINTERS 


Reynolds, the largest supplier of beer 
labels, has four large modern printing 
plants, strategically located across the 
country. Supplied with continuous ton- 
nages of quality paper, Reynolds of- 
fers superior service on paper labels, 
and all types of large run printing. 


Absolutely 
non-absorptive 


Reynolds Plain Aluminum Foil does 
not absorb compounds used in dip- 
ping as other barrier materials do. 
This means a direct cash saving on 
the dipping material used. 
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No “‘spring back’’ 
Reynolds Plain Aluminum Foil is 
“dead soft" and holds molded con- 
tours. Excellent for parts impractical 
to package by old fashioned meth- 
ods and materials. 





Reynolds Design Department and un- 
equalled printing facilities make an 
unbeatable combination, assuring man- 
ufacturers every advantage of high- 
speed, multi-color gravure production. 





Reynolds Wrap is 
“all out" for defense .. . 
Return Flight Guaranteed. 











Who wouldn't be pleased with 
a cordial like this? Red Horse 
Twig* is so entirely different 

. so obviously intended for 
the connoisseur. Just imagine 
— a delicious, peppermint 
flavored cordial with a spark- 


i meee “pee The closures used on these products are Crown 
gang aad in the bottle,“ A Screw Caps. The Deep Hook Thread construction 
nine Bn fer Meeps ae provides dependable sealing and the special vinyl 
ener at aie dein spot ‘‘Inaseal” liner is an added factor of safety in 





sealing and against tampering. This scientifically 
determined combination of closure and liner is a 


typical example of Crown’s ability to meet sealing 
requirements. 

We will appreciate an opportunity to discuss 
your closure needs, and to offer the services of 
both our Chemical and Research laboratories 
without obligation on your part. Crown Cork & 
Seal Company, Baltimore 3, Maryland. World's 
Largest Makers of Metal Closures. 


*Red Horse Twig 
peppermint schnapps 
liqueur and the other products 


shown here are prepared and bottled seuerllio o 
by D. J. Bielzoff Products Co., Yyqporoved conta— Y lovtiontion— 


Chicago, Illinois, U.S. A. 
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INGREDIENTS 


MAKE A 
BEST SELLER! 2] 
The Heath Candy Company built its success 


with a product of unvarying quality... pro- 
duced with the finest ingredients obtainable. 

One of these vital ingredients is PACKAG- 
ING! In that fleeting instant when the cus- 
tomer makes the choice at the candy counter, 
it’s the package that has to say: “‘ This is quality 
—buy me!”” That’s why every Heath bar ever 
made has been packaged by Milprint. 

Like Heath, you’ll find it pays to call your 
Milprint man first—the packaging expert who 
works with the widest selection of packaging 
materials and printing processes in the entire 
industry. Why not call him today? 


This inseri printed by Milprint 


Se Sei as ies aba Bis . Hi 
a 


sv 


DISPLAY CARTON 
by Milprint 


BAR WRAPPER by Milprint 





INC. 
“FOLLOW-THRU” by Milprint. PACKAGING MATERIALS 


Examples: the handsome Heath LITHOGRAPHY & PRINTING 
brochure and catalog page. 


General Offices: Milwaukee, Wis. - Sales Offices in Principal Cities 


Printed Cellophane, Pliofilm, Polyethylene, Acetate, Glassine, Foil, Folding Cartons, Lithographed Displays, Printed Promotiona! Material 


*, i ; 4 tle 
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-NEVERSTOP MACHINES- 


The Choice 
For Leading Brands 


M 
These machines feed the cartons from a supply, bottom seal, fill and top seal—entirely automatic. 


Speeds up to 250 and more, per minute. 


Tons of products, soap and cleaning powders, detergents, food and grocery products, etc., are 
packaged every day on S & S High Speed Neverstop Machines. 


Let us show you how S & S equipment can cut your packaging costs. 
Filling—Packaging— Wrapping Machines @ “Speeds to Suit Your Needs” 


STOK ERLAQMITH © 


no Ine PACKAGING MACHINERY PAPER BOX MACHINERY Sums Anderson-Barngrover Division of FMC sums 


==) Subsidiary of Food Machinery and Chemical Corporation 


Exclusive West Coast Distributor: 


San Jose 5, California 


Frankford, Philadelphia 24, U. S. A. 
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GALLON SIZE »> 
“CYLINDER” 


Gallon Wrench Grip 
Closure 
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Bottles 


More and more ftrms are discovering that MILLS- 
PLASTIC unbreakable bottles serve their needs far 
better than any other bottles. MILLSPLASTIC leak- 
proof containers now meet daily use in packages for 
cosmetics, acids, photosensitive chemicals, hygro- 
scopic materials. Our growing line of standard bottles 
and expanding scope. of custom work is the direct 
answer to these widening needs—yours among them 


STANDARD BOTTLES — Our history-making gallon 
sized bottle and precision engineered closure are the 
largest in our standard line which also includes Mills 
“Cylinder” in 2-4-6-8 ounces: Mills “Oblong” in 2-4 
ounces. Both styles are available in natural Poly- 
ethylene or your preferred color. Standard atomizers, 


closares and tubing are also available. 


CUSTOM BOTTLES— We are currently meeting special- 
ized needs by creating custom shaped bottles in an 
unprecedented variety of styles, sizes, colors. We also 
make special atomizers and closures. 
Let us show you today how and why 
MILLSPLASTILC bottles can best fill your needs 


ELMER E. MILLS CORPORATION 
2930 North Ashland Avenue ¢ Chicago 13, Illinois 


Sales Agent: W. Braun & Company 
Chicago: 300 N. Canal New York: 715 Fitth Avenue 
Detroit: 139 W. Maple. Birmingham, Michigan 


“Cylinder’ 





“Oblong 


Standard Closures 


2 oz. “Oblong’ 


“Cylinder’ 


Pat. No. 2.515.094 Ort 
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“HEADACHE” TABLETS for tube buyers 


Every Sun Tube is designed from scratch to meet a 
customer's specific need—to cure his packaging 
“headaches” so they stay cured. 

That is the reason no two of the blanks shown in 
the picture above, from which a dozen different Sun 
Tubes will be formed, look alike. 

But the most important specification differences 
are often those you can’t see—thousandths-of-an-inch 


Sunlube Grperation. 


181 Long Avenue, Hillside 5, New Jersey 


variations in diameter or thickness, or in coating. 
that give customers trouble-free tubes as perfect for 
the purpose as tubes can be. 

The precision we insist on at this and every other 
step in tube-making is made possible by Sun Tube’s 
long experience in holding to quality standards...to 
produce tubes that fill at lowest cost, protect the 


product, add the utmost in sales appeal. 








Chicago 26, Ill 
St. Louis 1, Mo. 
Cincinnati 8, Ohio 


Seattle 4, Wash. 


James L. Coffield, Jr., 7720 N. Sheridan Rd. 
M. P. Yates, Arcade Building 
Ralph H. Auch, 3449 Custer Road 


Houston 6, Tex. R. P. Anderson Co., 1426 Castle Court 
St. Paul 1, Minn. Alexander Seymour, 712 Pioneer Bldg. 
Dallas 2, Tex. R. P. Anderson Co., 317 Texas Bank Bldg. 
King & Anderson, 1016 First Ave. South Los Angeles 65, Calif. ... King & Anderson, 3635 Fletcher Drive 
San Francisco 3, Calif. . . . King & Anderson, Western Merchandise Mart, 1355 Market Street 
Portland 13, Ore. . . . King & Anderson, 4439 N. E. Killingsworth Ave. 
New Orleans 19, La. . . . R. P. Anderson Co., 925 No. Solomon Place 
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“on the beam” packaging 


for 5 V aincraet INSTRUMENTS 
+ 


+ 
im, + * + + * Aleoa Aluminum Foil 


Safer, all-weather flying . . . that’s the big news behind Sperry Gyroscope 
Company’s aircraft instruments. Used by both military and com- 
mercial aircraft, Sperry instruments help pilots fly the correct flight 
path ... keep them “‘on the beam.” 


Often shipped to far-off places for installation, sensitive 
instruments must be packaged to assure accuracy,on arrival. (y wd 
Alcoa Aluminum Foil helps Sperry meet this requirement. os 
Used as the liner for a specially constructed bag, sparkling 
Alcoa Foil forms a barrier against penetration by such damaging 
corrosive elements as extreme heat, cold, dirt, moisture. 


Is Alcoa Aluminum Foil available for packing your product? That depends 
on current government restrictions. Best qualified to answer this question 
are leading packaging firms—pioneers in protective packaging, in Alcoa Foil. 
May we send you their names? Write to: ALUMINUM COMPANY OF AMERICA, 
1760J Gulf Building, Pittsburgh 19, Pennsylvania. 








Tepis 
Center... + 


Bottom... + 


1l Tube 
13 Tube 
14 Tube 


/* 
if ye 
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Made To Meet Specific Needs 


OUR THREE-PIECE TELESCOPE MAILING 

TUBE, + 11... sturdy, spirally wound wall 

construction with tight fitting metal ends. 

Label sealed . . available in diameters from 
2” to 642”. Lengths as desired. 


OUR + 13 MAILING TUBE with firmly at- 
tached cuffs and spirally wound sturdy 
walls. Available in diameters and lengths 
as desired. 


OUR + 14 MAILING TUBE with curled 
ends, likewise, has quality and price ad- 
vantages. Available in diameters and 
lengths as desired. 


Q 
C) 


Cleveland Containers, Mailing Tubes and Combi 
nation Metal and Paper Cans are quality-at-low 
price products the result of over 25 years of 
packaging production experience. 


OUR CREATIVE DESIGN DEPT. is at your service 
to give you the type of container you desire. with 
prices and quick delivery performance that ensure 
satisfaction. 


Ye CLEVELAND CONTAINERGF 


6201 BARBERTON AVE. CLEVELAND 2,0 
e All-Fibre Cans © Combination Metal and Paper Cans 
® Spirally Wound Tubes ond Cores for all Purposes 
PLANTS AND SALES OFFICES: Clev elon Detroit, Chicago, Plymouth, Wisc., 
Jamesburg, N J, Ogdensburg, N Y © ABRASIVE DIVISION at Cleveland 
SALES OFFICES: Grand Centro! Terminal Bldg. New York City; Washington 
Gas Light Bldg, Washington, D C.; West Hartford, Conn; Rochester, N.Y 
Cleveland Container Canada, Ltd. Prescott, Ontario * Offices in Toronto and Montreal 
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— Greaseproof 
ORGANIC 
MEMBRANE 

BARRIER 


... has many 
barrier properties 
previously obtainable 


Available ONLY 
WITHOUT “'D.O” with a metallic 


membrane 


NEW Sara Seal is here... 


for packaged foods . . . for automatic filling and 
wrapping equipment . . . Saran thicknesses from 142 
mils up . . . paper weights from 30 Ibs. up, according 
to functional requirements. Investigate the new 
protective packaging possibilities of this new 
wrap for foods . . . suggested applications . . . 


Dried Yeast * Dehydrated Soups 
' Heat sealable Powdered Milk 


' for pouches + bags 
overwraps 
unit packages 


liners Va 
Tough + Pliable- Does Not Shrink 


Resists nearly all chemicals , 


H.P. SMITH PAPER CO. 


MANUFACTURERS 
& 


“Available NOW 
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e Rofiresentatives 


H. B. Royce, Detroit 

Philip Rudolph & Sons, Inc.. Philadelphia 
A. E. Kellogg, St. Louis 

Norman A. Buist, Los Angeles 


9” 
“ 
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} 
FOR FINE FOLDING CARTONS 


SUPERIOR PRINTING SURFACE * ASSURED UNIFORMITY © BRIGHT FAST AND SOIL RESISTANT COLOR 
HIGHER VARNISH GLOSS ¢ BRIGHTER — SMOOTHER + LUSTROUS BRUSH FINISHES AND EMBOSSINGS 
CUSTOM MADE FOR EVERY ORDER ¢ CONTROLLED COLOR MATCHING 


MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 
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BOTTLED IN BOND 
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Casteuris ed. 
ABBOTTS DAIRES, INC. 
“Yates 
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JOIN THE 
FOILCRAFT HIT PARADE! 


Join the hosts of manufacturers who have 
scored hits through the use of Foilcraft’s 
brilliant, distinctive wraps, labels, tags and 
decorative displays. 

Whether it be a cheese or butter wrap, a 
box wrap for the Christmas season, a gift 
wrap for Mothers’ Day, a merchandising 
display for your materials, or a new label 
for your products; whatever the size and 
shape of your package, whatever the occa- 
sion, Foilcraft’s visible quality will compel 
the attention of the consumer. 

We are also producers of barrier bags for 
defense packaging. 

Our complete designing and anithian- 
dising departments are at your disposal. 

Free samples on request . . . write now 
for specific information with respect to your 
requirements. 





FOILCRAFT PRINTING CORPORATION 


3611 14th AVENUE BROOKLYN 18, NEW YORK 








NATIONAL CANS 
Gung Pe. 


Fine polo players have 
learned to depend on their nimble 

ponies for speed, follow-thru and 
stamina . . . just as leading packers depend on 

National Can for vast superiority of can construction 

—for improved stabilized interior linings—for clear brilliant 
lithographic reproduction. Your goal, too, should be National Can. 
Why not phone or write, today? We'll be glad to show you how 


National Can’s “know-how” will help your products “go places!” 


omy NATIONAL CAN 


CORPORATION 


110 EAST 42nd STREET, NEW YORK 17, N.Y. 





"901 «199% 
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quality paper | coatings 
using a single solvent with 


You can get 


d(@)4 


USE PROVED 
Products 





on glassine (shown) and kraft 


stocks using standard coating ‘machinery and PLIOLITE NR. 


ATURAL Rubber PLio.irte ( PLIOLITE 
NR) gives you outstanding advantages 
in paper coatings. Used for coating glassine 
and kraft papers, PLiotire NR needs only a 
single solvent—no complicated solvent recov- 
ery system. 
Paper coatings based on PuiotiTtE NR give 
you these highly desirable properties: 
@ Excellent resistance to water vapor 
transmission 
@ Excellent heat sealability in the 275°- 
300° E range 
@ Excellent anchorage to a wide range of 
stocks 


@ Good gloss—free from “blocking” and 


with good “slip” 


@ Excellent crease resistance 
@ Low air permeability 
@ Low density 


Check all these advantages. Compare—point 
for point—with your present coatings. Then 
decide to use PLioLitE NR as soon as it again 
becomes fully available. Meanwhile—during 
the current shortage—send for samples for 
laboratory evaluation. Ask for sample and 
full details from: 


Goodyear, Chemical Division, Akron 16, Ohio 


GOODFYEAR 


Pliolite—T. M. The Goodyear Tire & Rubber Company. Akron. Oblo 
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x hard won! 


Honorable mention for superiority of con- 
struction went to this display case built by 
Miller for Hercules Powder Company. 


x chard won! 


First Award in drugs and chemicals in 1951 
Set-Up Paper Box Competition. Plasma box 
by Miller for Sharp & Dohme. 


OUR NEXT AWARD: YOUR PACKAGE? 


In the 1951 Set-Up Paper Box Competition, 
Miller designs won more than their share of 
awards. Surface beauty alone wasn’t respon- 
sible. Judges based their selection also on 
protection of contents, appropriateness of 


package, brand identification, convenience, 
and economy .. . all the factors that con- 
tribute to efficient solutions of packaging 
problems. 


Whatever your packaging problem, for com- 
mercial or military products, you'll find that 
Miller tackles the assignment with the kind 
of skill and ingenuity that wins awards. . . 
and appreciation. Call in the Miller repre- 
sentative and find out how Miller service 
can help you! 


Designers and Manufacturers of Set-Up Paper Boxes 
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Wont be put oft! 


Yowre not just moping along, nothing 
on your mind. Eyes stuck out like 
grapes giving the local Grables a gander. 
Waiting for time to pass, the bars to 
open, or an old friend from Hotboot, Ark. 
Or willing to settle for a windy corner, 
falling body, or the Maharanee of Mocha 
with a 400-carat sparkler in her elegant 
light brown nose...Not you! 

You are a busy guy, going somewhere. Got 
business to think about, your business... Then 
something wiggles in a window, and you find 
yourself watching a cardboard cowpoke rocking 
on a brone that bucks, and bucks. And bucks. 

A small display made you stop, look... 
and think for a minute about Admiral 
television! ...What other type of advertising 


can do more? Or as much? 


Musr ze some pisptay! It is...(a) by 
On e | Einson-Freeman, and (b) animated. Because 
A mira motion engages the eye...and the eye engages 
ELEVISION the mind...this kind of display is a traffic- 
T stopper, attention getter, comment starter, getsa 
lot of audience at little cost— not only for your 
product, but your dealer’s window or counter. 
It costs less than any other type of animated 
display. Needs no electric outlet, wiring, 
special installation. Operates on a flashlight 
battery for two weeks. A spring gives secondary 
animation to the cowboy in the saddle... 
Can be used anywhere in a store, and set up by 
anybody in a hurry... Makes your display 
dollar do a mighty big job. 
Would you like us' to show you some EF 
animated displays? And show you how an EF 
display can better meet your needs—and 


your budget? ... Phone, wire, or write. 


Einson-Freeman Co., Inc. 
Devisers of displays that do something! 


Starr & Borden Avenues, Long Island City, New York 
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INCREASE SALES 
PACKAGE PROMOTIONALLY ! 


FEDERAL 


HOUSEWARES 


630—-SUGAR SERVER 810—COCKTAIL SHAKER 
Can be packed with jellies, , Can be packed with hard 
jams, condiments, etc., and /*9 % candies and re-used for proper 
re-used for sugar server. 130z. /# mixing of all drinks. 32 oz. 


capacity. capacity. 


137—NO DRIP SERVETTE 
Plastic top. Use for honey, 
syrup, cream salad dressing, 
428—NO DRIP SERVER etc. Easy to keep clean. 11 oz 
A new type, inexpensive server, capacity. 
for honey. Plastic top. 13 oz 


Put the Accent on Repeat Sales 
With Re-usable Containers ! 


Good old down-to-earth hard 
selling is what FEDERAL 
HOUSEWARES do for you when 
you package your product in 
these re-usable containers. 


They do a multiple job of impulse 
selling for you. Customers see 
the quality of your product... 
they see the re-use value of the 
container ... and most ofall... 
they see the value of the tie-in 
sale which actually gives them 
triple value for their money. 


Here’s just a sample of the many packaging products 
453—TWIN-SERVER SET . , A FEDERAL HOUSEWARES offer you for your particular product 


For jellies, jams, marmalade, 
horse radish, mustard, cat- 
sup, chili sauce. Colorful, in- 
expensive and ideal for kitchen < > 
and breakfast nook. 6 oz ‘S Guaranteed by 


capacity each Good Housekeeping 
¥ wo, . 


’ 
45 apventist? wie 


==. a 
430-1% Qt. NO DRIP SERVER * 
Use as a fruit or vegetable juice server 
holds economy size (46 oz.) can of . ’ 
juice. Stores easily in refrigerator for = ! 
ready use). Ideal for batters, cocktail 
shaker, milk, hot chocolate, ice water 

* 


slide holds back ice cubes). 48 oz 
capacity 


caus! OR ptitunp Py 


465—OlIL & VINEGAR SET 
Ideal for oil and vinegar as well as 
honey, syrup, cream, catsup, salad 
dressing, condiments, etc. 7 oz 
capacity each. 


427—NO DRIP SERVER 
Dispenser for syrup, honey, 
cream, salad dressing, sugar, ‘ \ 


ai Don't Forget Ths: 


Your label is on the re-usable 
container and serves as a 
“home” point-of-sale remind- 
er for a re-fill which means 
repeat sales for you! 


a? 


If you have a specific product to 
be packaged and do not see it 
here, or if you need a specially 
designed container for your pro- 
duct, write for a complete cata- 
log and further details TODAY! 





etc. 13 oz. capacity. Plastic (qs 
top. Metal slide. Also available \ " 
in 7-11-32-48 oz. capacity \ 


467—"3-WAY" SALT & PEPPER 
631—SUGAR METER SET 
Has the same uses as Can be packed with jellies and re- 
the sugar server but used for salt and pepper shakers. 





FEDERAL also has functional caps 
to fit 43, 53 or 70 mm openings. 


Vinylite sealing liners 
available on request. 





has added feature of re- 7 oz. capacity each. 
leasing 2 teaspoon at 
a time. Capacity 13 oz 


WEST PRATT BOULEVARD - 


CHICAGO 45, WLLINOIS 
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eres our newest 
packaging job... 


—— the magician . . . that helped make possible 
this new plant and general office at 6625 


West Diversey Avenue, Chicago, where we expect 


making things 
Cigilel door 


' to be located about August Ist. 


§The CRYSTAL TUBE CORPORATION wishes to 
thank you ‘for your past patronage, and belief in our 
future . .rthat has made expansion of our 


facilities both necessary and poss.ble. 


Be sure to visit us at our new quarters, when next 

you're in Chicago. And if you have a packaging problem 
that involves cellophane, polythene or barrier materials 

on Government contracts, a CRYSTAL TUBE 


representative will be glad to work with you. 


oeeeneteenrtreenroee#e#ekeee#esee#e#e#e#eee 


write or visit us at the ms 
it CRYSTAL TUBE CORPORATION +25 w. viversey ave, cuicaco 35, sumors 
Branch Offices in New York, Philadelphia, St. Louis, Minneapolis, Detroit, Louisville and Dallas 


Plain and printed CELLOPHANE BAGS, ENVELOPES, TUBES, POUCHES °* Printed CELLOPHANE, FOIL and 
GLASSINE ROLLS and SHEETS * Holiday BANDS * CELLOPHANE and PLIOFILM Utility ROLLS * PLIOFILM 
ENT and POLYTHENE BAGS * Government BARRIER MATERIALS 
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PERHAPS THE WORD IS... 


Cpe 


Isn't that what makes any product on the nation’s shelves be- 
come great . . . the confidence it wins among millions of people? 


And isn’t it just as logical that, in choosing their supplier of 
boxboard and cartons, the makers of such products should look 
to the company that has earned their confidence? 


Here at Gardner, we fee! sure that this confidence extends a 
great deal beyond our modern plants and precision facilities. 
It’s a confidence in Gardner's determination to constantly seek 
and find the better way . . . to invest minds and men and money 
in the challenging and never-ending job of doing better 
tomorrow, what we do well, today. 


THE GARDNER BOARD AND CARTON Co. 


Manufacturers of Folding Cartons and Boxboard 


GENERAL OFFICES: Middletown, Ohio— PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio 
Sales Offices in Boston, Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis 
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@ Where speed, cleanliness and accuracy are te- 
quired, the Arenco Filler cannot be surpassed 
Whether you're packaging water-thin suspensions of 
antibiotics, medium viscosity creams or heavy non- 
flowing compounds, they all can be handled efficiently 
by the Arenco. 


Not only is the Arenco versatile in the range of 
products it fills, but it fills an extreme range of con- 
tainers as well—from tiny 1 cc vials to giant 250 cc 
(834 ounce) tubes. 


Sterility Only.stainless steel or resistant metal contacts 
the product being filled. All of these parts including 
the stainless steel single cylinder pump—are easily 
and quickly demountable for cleaning and sterilization. 


Changeovers Size adjustments and material change- 
overs take only moments—not hours. And the Arenco 
will fill most products at speeds from 40 to 55 con- 
tainers per minute. 


Accuracy Even when the smallest quantities are being 
filled, the Arenco maintains the high degree of ac- 
curacy for which it is world famous. Recent tests on 
filling 1 cc ampoules show accuracy to +1%. “‘Give- 
away’ on larger fills is even less. 


Service The same organization which services 2,000 
other Arenco machines in all parts of the country is 
available to service your Arenco filler. Competent 


Wlustrations show typical fills. mechanics and complete stocks of spare parts are al- 
The Arenco Filler will handle 
tubes, jars, vials and cartridges 
in larger sizes, too. supply full details. Contact him now. 


ways on hand. The nearest Arenco representative can 


ARENCO Machine Ca. 


INCORPORATED 
25 West 43rd Street, New York 18, N. Y. 


REPRESENTATIVES 
R. P. Anderson Co., 317 Texas Bank Bidg., Dallas 2, Texas 
King & Anderson, 1355 Market St., San Francisco 3, California 
Tom MecLay, P. O. Box #14, Port Deposit, Maryland 
shennae oe: Gitinn head to @ qredens. Packaging Equipment, Inc., 2013 Olive St., St. Louis 3, Missouri ” 
No container, no fill. Automatic clean- Burnard C. York Packaging Machinery, 5807 W. North Ave., Chicago 39, Ill. 
ing and cap tightening for tubes. Canada: Richardson Agencies, Ltd., 454 King St., West Toronto 
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The new style wrap is the wrap that does more 
than protect . . . it sells. Both old and new 
products, foods or soft goods, can benefit by 


being packaged in the selling wraps Standard ahs x ra : a ( 
3 


can design and print for you. 


Prasad 


wi 7, 
col (AFT 
“4 HI 1 
printing company 
PRINTERS OF CELLOPHANE, ACETATE and GLASSINE SINCE 1936 
COLUMBUS, GEORGIA 
Sales Offices: Dallas, Texas — Charlotte, W.C.—Jackson, Miss. 
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TO OPEN AND CLOSE 


wag COW 
wat? gperit® 
gi" 


reese? 


gingl® 


Yes, sir... thanks to the new built-in reclo- 
sure, Sefton’s single telescope, string-opening 
can is as easy to close as it always has 
been to open! This versatile can is tactory- 
sealed and tamper-proof, too...two 
features that both you and your customers 
will appreciate! Since Sefton is tooled for 
every job, there are sizes galore for every 
product...so look to Sefton to solve your 


packaging problems! 


Sefton 
rar can FIBRE CAN 


SPIRAL AND CONVOLUTE COM P A i ie 


PAPER AND METAL ENDS 
ROUND AND IRREGULAR SHAPES ST. LOUIS NEW ORLEANS 


PORTLAND, ORE, PIQUA, oO. 
H Y RES ° 
TUBES AND HEAVY CO OIVISION OF CONTAINER CORP. OF AMERICA 














DISTRICT OFFICES. @ Los Angeles @Solt Loke City @ Denver @ Seattle @ Chicago @ Cincinnotti eNew Orleans @ Boston @ Detroit e New York @ St. Pou! 


Atlantoe Memphis @ Nashville @ Portiond e Piqua 
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DISTINGUISHED CRAFTSMANSHIP... 
that gives you the benefit of up-to-date methods, 
techniques, and materials 


DIVERSIFIED PROCESSES... that tailor 
your printing to your exact requirements, whether 
large or small 


PRODUCTION CAPACGITY... that is 
vast, modern, and flexible enough to meet 
your every printing demand | 


a’, 
oe 


SERVICES... that provide 
publicity, and follow-up in field 


LITHOGRAPH 


NEW YORK * CLEVELAND * BOSTON + CHICAGO * ROCHESTER 


Delivers Merchandising te 


Creators and Producers of Packaging, Sales Service Literature, Point-of-Purchase and Outdoor 
Advertising by Lithography, Letterpress, Rotogravure, and Die Stamping 














- = (5.1.°S EVERYWHERE FIGHT “BATTLE OF BUGS” 


eg 


SPRA-TAINER has received its military orders: 
Forward. March . 


Its special assignment is to help combat insects 


.. to join our men in uniform!” 


wherever they are found in profusion, menacing the 
comfort and the health of servicemen. Against this 
“Sabotage.” our Armed Forces are further armed 
with aerosol insecticide. At the touch of a button, 
this is jet-propelled in lethal mists 

pressurized Crown SPRA-TAINER. 


right from the 


SPRA-TAINER is the original and only light- 
weight. low cost propulsion can with exclusive “No 
Side Seam — No Top Seam” construction. Its supe- 
rior strength and dependable performance under all 
conditions make it ideal for military use... and, in 
civilian employment, First with Manufacturers, First 
on the Market, First in Sales! 

LOOK TO CROWN FOR LEADERSHIP IN CREATING 
AND MANUFACTURING CANS FOR EVERY PURPOSE 


One of America’s Largest Can Manufacturers C X@W N any 


Division of 


CROWN CORK & SEAL COMPANY 


PLANTS AT PHILADELPHIA CHICAGO, ORLANDO © BRANCH OFFICES NEW YORK, BALTIMORE, PITTSBURCH, ST. 
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%, 
PERS AL ATTERPON Half a century of know-how and still growing, 
assures attention to. ur requirements — large or small. 


~ QUALITY © + ome troduction — our own paper mill gives Quality 
Control a» source, 4 guarantees Uniformity. 


iWe welcome Rywwes i Packaging, Research and Designing Service 
“Sithout mtn 4 : 


NEWARK PARAFFINE & PARCHMENT PAPER CO. 


50 JELLIFF AVENUE, NEWARK 8, N. J. + MILLS AT NEWARK, N. J. and PITTSTON, PA. 
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This Label Tells You It’s a 


And This Tells You 
It's a Fine Paper... 


The superior qualities of 
McLaurin-Jones printing, 
packaging and specialty papers 
are deep-rooted in generations 
of proud skill. Precision- 
engineered and endowed 
with thoroughbred 
performance, these famous 
papers enjoy the highest 
confidence of the printing 


and packaging industries. 


Fine Fabric 


SMOKING COMPARTMENT 


MERCHANTS LIMITED, THE NEW HAVEN RAILROAD 


Among the wide range of McLaurin- 
Jones papers, famed for their ex- 
cellence, are: Waretone, mirror- 
finish coated paper for printing, 
label, box cover and 
postcard work. Guaranteed Flat 
Gummed Papers for labels, seals 
and stickers. Old Tavern Gold and 
Silver Metallics for labels, box 
work and printed pieces. Relyon 
Reproduction Paper for the print- 
ing trade. A full line of Sealing 
Tapes, Stays, and Gummed Cam- 
brics for bc cartons, and 
containers. 


vering, 


xes, 


LET US HELP YOU WITH YOUR PROBLEMS ON SPECIAL COATINGS AND GUMMINGS 
TECHNICAL, INDUSTRIAL, SPECIFICATION AND CHART PAPERS 


McLaurin-Jones Papers are advertised regularly in NEWSWEEK and BUSINESS WEEK 


McLAURIN-JONES COMPANY 


BROOKFIELD, MASSACHUSETTS Offices: New York - Chicago - Los Angeles 
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FOR SALE! 


One (slightly used) Crystal Ball 


Not a bad crystal ball... as crystal balls go 
... but lately it has a habit of getting cloudy 
when we need it most. For instance: take the 
case of VISQUEEN* film. 


As you probably remember, VISQUEEN 
film was originally developed for the spe- 
cific use of the armed forces. What they 
wanted was a polyethylene film such as 
had never been seen before . . . strong, 
durable, chemically inert, flexible and all 
the other qualities you know so well... 
a film that would meet rigid specifications 
yet be economical to use. They got it! 
And now, like many another reserve... 
VISQUEEN film is being called back to 
active service. 

And that’s our problem. While our 
Defense requirements get bigger and 
bigger ... our customers delivery will of 
course dwindle. So we searched our 
crystal ball. And the only thing we could 
find is that we will have to ask you to 
please be patient... we're working hard, 
and we'll work harder to make every 
effort to fill your orders. You may be cut 
down... but we promise we will do the 
best we can to get VISQUEEN film to you. 
*T.M. The Visking Corporation IMPORTANT! 
VISQUEEN film is all polyethylene, but all polyethylene 
film is not VISQUEEN. VISQUEEN is the only film pro- 


duced by the process covered by U. S. Patent No. 
2461975. Only VISQUEEN film has the benefit of the 
THE CORPORATION research and extensive technical experience of The Vis- 
king Corporation, pioneers in the development of poly- 


PRESTON DIVISION + TERRE HAUTE, INDIANA _eethylene film. Be sure. Always specify VISQUEEN film 


for superior tear and tensile strength and greater 


VISQUEEN Film ... A Product of 


ea 
In Canada, Visking Limited, Lindsay, Ontario —- 
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Tupper Seal, air and liq- 
vid tight flexible covers 
fit, and are included in 
the sets of all Tupper- 
ware Canisters. 


“t> ‘ 


The Tupperware 50 oz. 
Canister is ‘‘standard 
equipped’ with the 
Tupper Seal, air and liq- 
vid-tight flexible Pour All 
cover. 

The Tupper 


Seal, air and 

liquid-tight 

Qe flexible Pour 
All cover is 

t : used on every 


Tupperware 20 
oz. Canister. 


The Tupper Seal, air and 
liquid-tight, Pour All cover as 
a cover for 46 oz. cans; 
Tupperware Sauce Dishes 
and other containers of metal, 
glass or pottery. Foods easily 
dispensed without removing 
entire cover. 


The Tupperware Wonder 
Bowls are usually fitted with 
Tupper Seal, air and liquid- 
tight covers. 
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TUPPER / Seals 


air and liquid-tight, flexible covers 
for Tupperware Tumblers, Canis- 
ters, Wonder Bowls, Cereal Bowls 
and many another container of 
glass, metal and pottery, the con- 
tents of which it is desired to keep 
fresh and wholesome. 








FORMAL NOTICE! 9th November, 1949 


EXCLUSIVE! 
U.. S. Patent #2,487,400 


The Tupper Corporation has attained a position 
of leadership in this industry by incurring 
great expense and expending painstaking effort 
in the development, design, manufacture and 
exploitation of its many world-known products. 


The Tupper Corporation further has anticipated 
the inevitable attacks to which leadership is 
subject and has taken measures provided by law 
to preserve the creative rights to its products, 
methods and design by patent protection both in 
the United States and abroad. 


Tupper Seals for Tupperware shown in this advere 
tisement are just a few of the forms covered in 
this manner and are specifically covered by U.S. 
Patent #2,487,400. 


Only the Tupper Corporation, by U.S.Patent 
#2,487,400 has the right to make, use and vend 
container closures in connection with any and all 
types of containers throughout the United States 
and its territories as covered by the claims of 
the Patent. 


Tupper Corporation will protect, according to law, 
the exclusive rights above granted 


TUPPER CORPORATION 


[UPPER CORPORATION 





There’s a Tupper Seal, air 
and liquid-tight flexible 
cover for Tupperware 2, 
5, 8 and 12% oz. 
Tumblers too, and these 
Tupper Seal, covers fit 
many other containers of 
metal, glass and crockery. 


The Tupper Seal, air and 
liquid-tight flexible Por 
Top cover, specially de- 
signed as a dispensing 
cover for specified diam- 
eters of containers hold- 
ing foods such as syrups, 
salad dressings, catsup. 


The cover of the Tupper- 
ware Bread Server which 
serves os a bread tray 
also is designed to give 
similar results as Tupper 
Seal, air and liquid-tight 
Flexible covers. Keeps 
contents fresh as no other 
such container. 


When equipped wi'h Tup- 
per Seal, air and liquid- 
tight, flexible covers, 
Tupperware Cereal Bowls 
serve many another pur- 
pose. 


The Tupper Seal, air and 
liquid-tight flexible cover 
made for Tupperware 8 
oz. Tumblers also fits and 
is sold with all Tupper- 
ware Funnels as a base 
when funnels are used as 
storage containers. 


Manufacturers of — CONSUMER, INDUSTRIAL, PACKAGING AND SCIENTIFIC PRODUCTS 


FACTORIES: Farnumsville, Mass., and Cuero, Texas New York Show Rooms 225 Fifth Ave. 
ADDRESS ALL COMMUNICATIONS TO: Department A 


COPYRIGHT TUPPER CORPORATION 1950 
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‘“Gee— Another 
Swell Dessert!” 





Teo America’s tables every day come treats so 
tempting that clean plates and clamor for seconds 
are a matter of course. For wives and mothers rely 
on variety as well as good cooking to keep their 
families happy and well fed. 

To help in planning and preparing these meals, 
countless new and taste-tempting recipes are con- 
stantly offered by the food and publishing industries. 


These are attractively presented in booklets, folders, : XFORD PAPERS 


magazines, books and on packages — and represent 

another vital contribution of good printing to good H | B il | S; | : 
i ; I me = Pp ULLC ales 
living. 

To give your folders, brochures and other printed 
pieces the extra eye and taste appeal that help to 
sell more foods or other products or services, Oxford 
Papers are the perfect choice. There’s an Oxford — - 

; ; ae é OXFORD PAPER COMPANY ty OXFORD MIAMI PAPER COMPANY 
grade that’s right for any printing job, whether by 230 Park Avenue, New York 17, N.Y. “GQ&PVos” 35 East Wacker Drive. Chicago 1, Il 


letterpress, lithography or rotogravure. Mills at Rumford, Maine, and West Carrollton, Ohio 





Nation-wide Service 
Through Oxford Merchants 





AFORD PAPERS 


Help Build Sales 





Oxford Papers have long plaved an active part in bringing 

new food products as well as new ways to prepare familiar 

foods into America’s homes. That’s because they are used so 

consistently for magazines, recipe booklets, folders, cook books 

and package wraps. Find out for yourself how much Oxford 

Papers can do to make your selling-in-print more effective. 
* * * 


IT PAYS TO ASK FOR — AND USE THESE FINE OXFORD AND OXFORD MIAMI PAPERS 


COATED PAPERS UNCOATED PAPERS 


Polar Superfine Enamel Carfax English Finish 
Maineflex Enamel Carfax Super 
Maineflex Enamel Cover 

Maineflex Enamel, Coated One Side 
Mainefold Enamel 

Mainefold Enamel Cover 


Carfax Eggshell 

Wescar Offset 

Wescar Satin Plate Offset 
North Star Dull Enamel Wescar Gloss Plate Offset 
Seal Enamel English Finish Litho 
Engravatone Coated Super Litho 

Coated Publication Text Duplex Label 


OXFORD PAPER COMPANY, 230) Park Avenue, Ne 


MILLS AT RUMFORD, MAINE AND WES 
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A few of the many technical packaging achieve- 


ments which have helped bring more profits to many 


industries (possibly yours) and more pleasures into 


many lives. 


| Canco made possible the first commercial applica- 
e 


tion of the vacuum-pack and vacuum-closure 
principles to the canning of vegetables. 


Canco established the first Nutrition Laboratory 
devoted solely to the problems of the canning 
industry. 


Canco established the first specifications for the 
chemica] composition of steel used in the manu- 
facture of corrosion-resistant tin plate. 


Canco discovered the cause and control of a wide- 
spread type of off-flavor spoilage in tomato juice, 
due to an organism which Canco isolated and 
named. 


Canco invented the Tenderometer which provides 


a means of quality control of raw green peas. 
Canco published the first of a series of education 


texts on nutritive values and public health aspects 
of canned foods. 


Call Canco First 


| Canco publishes the one and only “Canned Food 


. o . ee . 
Reference Manual” (3 editions) now widely used 
in schools and colleges and by the medical and 
public health professions. 


Canco first established a system of tempers for 


e . 
tin plate to produce better formed and stronger 


cans. 


Canco invented the “High-Short” aseptic closing 


ad . . . . 
systems of canning for liquids and for solids. 


Canco first applied commercially the new Agita- 


° . . . . ° 
tion principle in the vacuum packing of vegetables. 


Canco pioneered and developed the low-oxygen 
closure (L.O0.C.) method for fruit juices and beer. 


1901—50TH ANNIVERSARY—1951 








AMERICAN CAN CO. 


New York + Chicago * San Francisco » Hamilton, Canada 
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T3earings... 


OUR FRONT LINE OF DEFENSE 











Greaseproof 
Waterproof 
Water-Vaporproof 


1. Foil—Scrim MIL-B-131A Type 1 cl.A 
2. Grade A Type 1 cl. 1 Creped 
3. Single Unit Carton. 


4 ” q 
JAN-P-197 (Ordnance Amended) 
% Bearings — 5 Ib. weight limit 


Engineered to MILITARY SPECIFICATIONS 


Methods IA and I JAN-P-117, JAN-B-121 MIL-B-131A 


JAN-P-125 MIL-C-6056 (superseding AN-C-67b Call These VANANT Representatives 
on Your Packaging Problems 


AN-E-1b and AN-B-20 these are just a few of the many 
. Vanant Products Allied Commodities Ce. 
s ; vhict / + fial specialists can offer 62 Evergreen Avenve Konses City Merchandise Mart 
pecifications on which Vanan eld specialists withg Auburndale 66, Mass. Kansas City 8, Mo. 
you packaging assistance R.M. Bracamonte & Co. Leonard Barol & Associates 


252 Spear Street 1508 Finance Bidg. 
Son Francisco 5, Colif. Philadelphia, Pa. 


Allied Commodities Co. William Diemer & Ce., inc. 
Andrus Bidg. 274 Madison Avenve 
Minneapolis 2, Minn. New York 16, N. Y. 


W. T. Segerstrom Standord & Equipment Ce. 
2122 4th Ave. 904N - P.O. Box 4385 
Seattle 1, Wash. rth, Texes 


Vanont Products R. M. Reutlinger & Associates 
813 N. Le Brea Hulman Bidg. 
los Angeles 38, Colif. Dayton, Ohie 


ENGINEERED PACKAGING (imMCuenr Dimmer nccr sa 
VANANT PRODUCTS 
730 W. Virginia St., 


Converters of Military Specification 


BAGS and BARRIERS 


Polyethylene and Other Transparent Films 


Milwaukee, Wis. Plant: Tomah, Wis. 
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Interested in a light, shock-proof package 
that won’t break, crack or shatter 
... custom-molded to your needs ? 


PROLON-MOLDED CASE OF POLYETHYLENE 
FOR TAP-AND-DIE TOOLS. 5 Ibs. lighter. . . 
50% smaller . . . many times more durable and 
economical than wood, Soft to protect contents; 
so sturdy you can drop it without breaking. 


If you have a special package problem, per- 
haps Prolon Plastics can figure out the solution. 
Our services include expert advice on perform- 
ance and characteristics of the various types 
of plastics and the various methods of molding 

. creating designs and selecting materials 


best suited to your needs. . 
making, molding, assembly. 


. complete die- 


During World War II, Prolon Plastics was 
a major producer of plastic parts . . . housings 
and noses . . . for the Proximity Fuse which 
was rated second only to the Atomic Bomb in 


military importance. Our skilled craftsmen are 
currently turning out precision moldings to 
exacting tolerances! Our equipment and per- 
sonnel are available for defense work . . . 
immediately. 


ARE PLASTICS 
THE ANSWER TO 
YOUR PROBLEM? 


PROLON 
PLASTICS 


PROLON PLASTICS, A DIVISION OF PRO-PHY-LAC-TIC BRUSH COMPANY, FLORENCE, MASS. 
SEPTEMBER 195i 


Whether your requirements are for defense 
or civilian production, a letter, a wire, or a 
telephone call will bring one of our planning 
engineers to your office. No obligation. 


PLANNING + DESIGNING * DIE MAKING - MOLDING 
FOR CIVILIAN OR DEFENSE PRODUCTION 
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ae y | Rowell Inc. 


Manufacturers of Fine Paper Boxes 
BATAVIA, N.Y. 
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FOR MILITARY PACICAGING 


/-Binder Na, 


Grade C, Type 1 


This top performer in World War I] is available now for your 
current military packaging jobs. Hi-Binder No. 50 is made 
to comply with the requirements of Joint Army-Navy Specifi- 
cation JAN-B-121, Grade C, Type I, Class 1 or 2. Moldable 
Self-adhering. Greaseproof. 





We also make barrier materials, bags and envelopes for 
the following specifications . 


JAN-P-131 MIL-E-6060 JAN-P-117 
MIL-C-6056 AN-B-20 














Write jor samples and prices 


*Licensed under U.S. Patents Nos. 2,311,592, 2/16/43 and 
2,311,593, 2/16/43. 


2 THE FLOYD A. HOLES CO. 


Bedford, Ohio 


CUSTOM LAMINATING AND COATING OF FILMS, PAPERS, FOILS AND FABRICS 
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need sheets? 


.»e- buy ’em 
in rolls 





eee Cut ’'em 


yourself! 


Time was when only paper was cut on sheeters. Today . . . Beck Sheeters 
are perfected to tackle anything in rolls. Manufacturers of plastic cottage 
curtain sets, cardboard boxes, kraft envelopes, wiping cloths . . . these 
and hundreds more have found that doing their own sheeting is cheaper. 
Same goes for you if your materials come in rolls and you need them in 


sheets. Get expert answers to ali your sheeting questions . . . from BECK. 


CHARLES BECK ALK CORPORATION 
406 NORTH 13th STREET PHILADELPHIA 8, PENNA. 
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The HEADLINES Tell Why— 
Rayxlene is a Must for You 


Investigate its possibilities. Write 
on your firm letterhead for the 
distributor in your locality. A free 
sample book will be sent on 
request. 


RAYVELENE’S 14 COLORS 
ARE RICHER AND 
MORE BRILLIANT 


lable 
14 colors aval 
“an ae your packagiy 
new brilliance never 


reater ing 
The f when pane 
optaine™ _eards y 








Rayvelene Costs Less Than Any 
Other 100% Rayon Flocked Paper 


; lue been offered 
; ; ked ceptional va . 

This _ oo ban peers to those now wt hae 
Pele no sacrifice in quality. —— why hed mest thei 
wi e - 

Never before has such ex- pockaging requirements. 





MARQUARDT & COMPANY, INC. 
155 Spring St., New York 12, N. Y. 
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Lmportant message 
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... fo men 
building ‘fe 
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or boat former and 
feeder — card- 


board in roll form. 


Se A 
-O-M TIC M " 
pce na Competitive Basis! 


LYNCH 
put Your Costs ° 


Don’t wait until you’re doing a volume business to give 
serious thought to fast, automatic packaging. Let Lynch 
WRAP-O-MATICS give you a big assist in helping to 
build your business RIGHT NOW by keeping packaging 
costs down to a minimum and keeping your prices com- 

etitive. Lynch WRAP-O-MATICS are designed to 

andle not only the conventionally shaped candy bars, 
cookies, small cakes and crackers but irregular and fragile 
shaped forms as well. Model RA can be equipped with an 
automatic card or boat former and feeder to handle pri- 
marily fragile or irregular shapes like those illustrated. 
Write today for more details on how Lynch WRAP-O- 
MATICS can help build your business to bigger volume. 


lh nes weromne CORPORATION “— 


MORPAC 
REFRIGERATION CANDY & COOKIE 
COMPRESSORS =— COMPRESSORS WRAPPING PACKAGING MACHINE DIVISION "APEX PACKAGING MPACKAGING~ — 


MACHINES TOLEDO, OHIO MACHINES 


GLASS FORMING 
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DISPLAY APPEAL is distinctive in the carton designed for the manufacturerg§ 
of DOO-KLIP grass shears. Three cartons assembled in the shipping and 
display container or stacked vertically make up a striking display panel 
including a full size illustration of the product in use. Retailers find it a 
"natural" for windows and counters. It is a typical example of the 
PLANNED PACKAGING approach to carton and container design as 


a working tool in retail merchandising. 
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BOTTLE LABELING 


d NFLUENCING ELECTION 
OTILE LABELING ADHESIVES 


LABELS 16 serTits 








Vv y | Bs . ~ VU . | 
lf You Are Switching from Tin to Glass. 
You'll want to know all that is newest and best in Scientific Bottle 
Labeling Adhesives. Paisley’s skilled adhesive engineers have de- 


y ‘ 
veloped a series of modern Glues, Pastes and Cements for all types PAISLEY Yu files 

; ole/ 
of glass labeling. Learn how to get new economy..new speed and 


efficiency in your bottle labeling operations. Paisley’s Technical SHIPPING CASE SEALING 
Service Bulletins and Laboratory Reports are yours without cost pipes e 

or obligation. Write for them today. Make use of the convenient 

inquiry form below. 


For more specific information, send for: 
Bottle Labeling Bulletin No. 21 
Shipping Case Sealing Bulletin No. 22 
TEAR OUT, PASTE 
Cooler-Proof Bottle Label Glue Bulletin No. 15 


ON LETTERH EAD 6-page General Adhesive Folder 
AND MAIL TODAY! Adhesive Operation Data Sheet 


Laboratory reports on the following 


types of Adhesives 


PRODUCTS INCORPORATED 
1770 CANALPORT AVENUE, CHICAGO 16, ILL. PHONE CANAL 2219 
630 WEST Sist STREET, NEW YORK 19. N.Y PHONE COLUMBUS 5-2860 


Uenifpacth Ltd of Ylues . Jailer Kosi, Adhteriiee.- Comnid- and velade Chemical Prodi 
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Check-Out Counters 
Offer Proof! 








Coffee Bags! 


There's no firmer proof of a product's sales appeal than 
the nation’s check-out counters. And that's where Oneida 
Coffee Bags are coming through with flying colors! 





Oneida printing has a glossy, sparkling sheen that is 
incomparable. It is sharp, clear, easy to read. And... you'll like 
their smooth performance on automatic packaging machinery 
—the way they keep lines operating profitably all the time. 


Protect your coffee’s fine flavor with an Oneida coffee bag. 
Its outer surface of pure-white bleached Kraft and the 
inner liner of genuine grease-proof amber glassine is an 
unbeatable flavor-saving combination, made the Oneida way. 


Oneida's design service ... Oneida’s production know-how 
... are ready to turn out a hard-hitting coffee bag for you. 
Contact us today—now, for free samples and price information. 

'e 


A 1) 


° 
paper products inc. ; 7 
M2 a Converters and Color Printers of Bags, Envelopes, Sheers and Rolls from: Glassine, Cellophane, 
10 Clifton Boulevard, Clifton, New Jersey Pliofilm, Parchment, Polyethylene, Sulphite, Foil, Acetate, Kraft, Waxed, Coated and Lominated 
Fort Worth, Texas * Los Angeles, California Grades ... in Flot, Square, Automatic, Window Satchel-Bottom, Duplex, Embossed and Heat-Lok Styles. 
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WAx SPECIFICATIONS 
LIES WITH YOUR SUPPLIER. 


WHETHER You STRESS GLOss 
OR SEALING STRENGTH, 
BLOCKING RESISTANCE OR 
HARDNEss. TENSILE STRENGTH. 
LOW oIL CONTENT OR 


Y X POLYETHYLEN x 
UBBE 
ACK AND A WAX MICROCRYSTALLIN — BLENDS 
OLYE lf 
13) ICROCRYSTALLINE WA N R R WA 
CALE 
REFINED PAR 5 
AFFIN WAX 


YORK 6 
33 RECTOR STREET NEW 





Here you see how a BBD ink — specially formulated to meet the 
user’s requirements —is tested to determine its bleed-resistance 
when exposed to water, solvents, oils and chemicals. When necessary, 
accelerated tests are also made for bleed-resistance to foodstuffs like 
bacon, cheese, butter, lard. 


Good aniline inks must do more than deliver clean, 
brilliant impressions and perform efficiently on the 
press. They must also take the punishment that every 
package and converted specialty receives after it leaves 
the printing plant. BBD INKS score on both points 
because BBD technical experts pretest them before 
production and control every step in their manufacture 
right on up to the point of shipment. No wonder BBD 
ANILINE INKS are first choice of aniline printers 
everywhere! 


Will the ink withstand prolonged scuffing or rubbing? BBD uses 
a Rubometer to help determine the ink’s abrasion-resistance. 
Scratch and scotch tape tests are also made to check adhesion of 
ink to stock. 
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BBD Aniline Inks 
are made to “take it” 


Will the ink fade? BBD gets the answer in advance by testing a 
sample print in the Fade-ometer. This instrument produces effect of 
direct sunlight exposure for predetermined periods—gives in hours 
results that would take days under natural lighting conditions. 


If you'd like to know how BBD INKS can do a better 
job — more economically — for you... write today to 
Bensing Bros. & Deeney, 3301 Hunting Park Avenue, 
Philadelphia 29, Pa. 


Bensing Bros.and Deeney 


SALES COMPANY 
World’s Largest Makers of Aniline Ink 
PHILADELPHIA - CHICAGO - WAKEFIELD, MASS. 


Pacific Coast: A. M. BOJANOWER, Los Angeles 
Export: McLAURIN-JONES CO., New York 


SE ne eee 











There IS something YOU can do 
ABOUT INFLATION! 


Your future... 


the future of 


your business, 
large or small, 


HOW STALIN HOPES 
we witt DESTROY 


depends on how 


many people 


understand 
the story in 


this booklet! 


Businessmen recognize inflation as the nation’s greatest 
single threat. But most of us have felt “‘What can one 
do to stop it?” 

if enough of us work at it. We can 


man—-even one business 
But there is a way 


vote and pay taxes. . 


help more people . . . the men and women who work and 
. to understand the nature of infla- 
tion, its causes and cures. Then we will have gone a long 
way toward eliminating this pending catastrophe. 





ONE TOOL YOU CAN USE: To help 
us give our own Bemis workers the 
inflation picture, we used the colorful, 
new 16-page booklet ‘‘How Stalin 
Hopes We Will Destroy America” pro- 
duced by Pictorial Media, Inc. The 
more widely the booklet is used, the 
more good it will do. . . and it is avail- 
able for distribution to your workers, 
too. It follows the time-proven ‘“‘comic 
book”’ technique . . . dramatizes the 
dangers ...and shows how all our 
citizens can help halt inflation before 
it’s too late. 


TESTS SHOW IT HELPS WORKERS: 
To get an impartial judgment of the val- 
ue of ““How Stalin Hopes We Will De- 
stroy America,”’ it was tested in Bemis 
plants by the Psychological Corpo- 
ration under the direction of Dr. Henry 
C. Link, a foremost research authority. 


Dr. Link says ‘“Those workers exposed 
to the bookiet were found to have a 
significantly higher appreciation of the 
recommended ways to stop inflation 
than did the workers who did not see 
the booklet. Details of this test are 
available upon request.” And Bemis 
factory workers make such statements 
as “Everything it says hit home, but 
you’d never figure it out for yourself 





Because we believe this message is grow- 
ing more urgent every day, Bemis is 
taking this means to commend to other 
businesses this weapon against inflation. 
It is the first of a series of such material 
that we expect to use. 


BEMIS BRO. BAG CO. 


St. Lovis 2, Missouri 











until you read it”... .“‘It’s told in an 
interesting way so anyone can under- 
stand. My daughter, age ten, under- 
stood all of it’... .“‘In picture form it 
impresses you more. Most people don’t 
read about it’’.. .“‘Had ideas that we 
wouldn’t think about otherwise while 
we are working away—good book, 
agree with it—I guess I won’t be the 
only one.” 


FOR EVERY BUSINESS, LARGE OR 
SMALL: In quantities, it costs 
only a few cents a copy—$10.00 
for 100 copies, down to 3 cents 
per copy in larger quantities. 
Single copy free. For full infor- 
mation, write PICTORIAL 
MEDIA, INC., Attention: Paul 
Wheeler, 205 E. 42nd ST., NEW 
YORK 17, N.Y. 
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CHAMPION 


romehote 


COLORCAST BOX WRAP 


THE CHAMPION PAPER AND FIBRE COMPANY + HAMILTON, OHIO 

















Yes, it’s DOMINO — but it could have been any one of more than a dozen 
leading brands of sugar. For, as you possibly may not know, most famous 
“sweetenings” are packaged the same way — by Pneumatic machines. 


American Sugar, like many other merchandisers of perishable products, 
uses Pneumatic’s Double Package Maker Combination. This equipment 
produces a package within a package, an inner lining sealed separately 
from the carton shell. 


Their use of this Pneumatic equipment gives American Sugar maximum 
product protection and package convenience. Equally important, it gives 
them the “lower cost per container” performance that has made 
Pneumatic the most economical packaging equipment to operate and 
own, regardless of initial cost. 


Pneumatic Scace Corp., Ltp., 82 Newport Avenue, Quincy 71, Mass. 
Also: New York; Chicago; San Francisco; Los Angeles; Seattle; Leeds, England. 


OTHER SUGAR BRANDS PACKAGED ON PNEUMATIC MACHINES 


REVERE C&H JACK FROST HOLLY 

DIXIE CRYSTALS SPRECKELS McCAHAN ROYAL ACADIA 
GODCHAUX IMPERIAL QUAKER ST. LAWRENCE 
GREAT WESTERN REDPATH COLONIAL WHITE SATIN 
LANTIC BRITISH COLUMBIA 


Installation of Pneumatic package making and 
weighing equipment at Domino’s modern Sugar 
Refinery at Baltimore, Maryland. 





SEPTEMBER 1951 


AND BOTTLING MACHINERY 
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AN ORIGINAL LITHOGRAPH BY HENRY E. WINZENRIED 


“PEANUTS ... POPCORN ... POTATO CHIPS” 


People love to nibble. Peanuts, popcorn, potato chips and similar delicacies 
have attained phenomenal sales volume throughout the country. Like all 
good things to eat, they must be kept fresh and appealing through well- 
engineered functional packaging. Many special Riegel papers have been 
developed for this field . . . papers that are highly protective . . . attractive 
to the eye ... and that work well on high-speed machinery. 


There are hundreds of other Riegel papers for almost every kind of pro- 
tective packaging . . . papers that are now serving the sales leaders in 
many different fields. In spite of present conditions we are constantly devel- 
oping even more special papers for companies who join us in planning 
for the future. Write us now for information. 

Riegel Paper Corporation ° 342 Madison Avenue, New York 17, N. Y. 


* 
_Rieg el TAILOR-MADE PAPERS FOR PROTECTIVE PACKAGING 
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AUTOMOTIVE 
SUPPLIES 


Fac 
TO 
r RIES 


Yoy £ 


MAIN OFFICE 4 49 Chambers St., St. Louis 6, Mo. 


Branch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 


SALES OFFICES 
C. E. DOBSON, 819 Carondelet Bidg., New Orieans 12, La. A. C. CAN CO., 225 West 34th St., New York, W. Y. L. C. MORRIS CO., 1125 Spring St., H.W. Atlanta, Ga. 
S. W. SCOTT, 906 McCall Bidg., Memphis 3. Tenn. E. F. DELINE CO., 224 W. Alameda, Denver 9. Colo. W. L. BENNETT, 126 S. Third St.. Minneapolis 1, Minn. 
CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Calif. GARRETT P. KELLY, 1300 E. Park Pl., Milwaukee, Wisc. 
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How the Alcoa 
PilferProof does the 
job cheaper .. . better 


While the cap is held tight 
against the glass by 
controlled top pressure, 
threads and locking ring 
ore rolled on to insure 
tailor-made fit of cap 
to glass. 


Alcoa PilferProof caps can- 
not be removed without 
leaving tell-tale evidence. 
When cap is removed, 
locking ring breaks away, 
remains on the bottle and 
cannot be rejoined to 
the cap. 








Ree arn et ee 









/ STOPPED! 
7 Tampering 
/ — STOPPED! 


/ 


Here’s a closure that does two jobs... and does them better: 


FP REE I OF RNR eee ME 


1. The Alcoa PilferProof seals securely... holds a vacuum 
. ++ protects quality because its rolled-on threads hold the 
cap securely to the glass. 

2. More than that, the PilferProof’s unique design pre- 
vents tampering, too. That’s why leading packers, such as 
Canada Dry, use the PilferProof to protect their products 
and their reputations for maintaining high-quality stand- 
ards. You can see in the illustrations at the left how the 
Alcoa PilferProof helps do both and at lower cost than any 
other method giving equal protection. 


Government regulations on the uses of aluminum now limit the supply 


of Alcoa Closures. For information on availabilities, consult your 
nearby Alcoa Sales Office, or write ALumINUM COMPANY OF AMERICA. 





ALUMINUM COMPANY OF AMERICA 
1705J GULF BLDG. - PITTSBURGH 19, PA. 





FORMERLY SOLD AS ALSECO Seats 





SYLVANIA CELLOPHANE 


pays off in imaginative design! 


strongly and instantaneously. It can be 
economically printed on fast rotary 
presses with lustrous color effects. 
Sylvania is always ready to help you 
with your packaging problems. Discuss 
them with your Sylvania representative 
trolled moisture protection—in different | or write us mentioning the specific ap- 
gauges. In hand-wrapping or on high plication ia which you are interested. Ad- 
heat seals dress: Market Development, Dept: MP-9. 


| 
[ 
H 
: 
> 
; 


“@ 
; Stimulating, sales-winning pack- 
4 age design starts with economi- 
/ cai Sylvania Cellophane! That's because 
this versatile transparent film meets SO 
many packaging requirements. Beauti- 
ful, truly transparent, it comes with con- 


speed automatic equipment it 


SYLVAN 
IA DIV 
ISs!I 
pws on of cellopha mp: ae uka oe 
SEPTE es Office: 1617 Pennsyly ana ee sin 20 
siete ania Bivd., Philadelphia 3, P . aie 
, 1 Pa. Plant: Frederic 
ksburg, Va 








-CROMWELL'S 
| “PAPER ENGINEERING” 
gives you the right paper 
for your job 


Some of Cromwell’s Paper and Services: 


KERRO-PAK 
... paper that 
prevents corrosion 
of ferrous metals 
by a 


vapor action 


SCIENTIFIC LABORATORY 
ANALYSIS IS PART 

OF CROMWELL’S “PAPER 
ENGINEERING” SERVICE. 
Experience gained in many 
fields is applied to help 
determine the best paper 
and best design for your job. 
With Cromwell’s “Paper 
Engineering” Service you 
reduce damage and damage 
claims. You do not get 

too much or too little pack- 
aging. Your product is 
protected against marring, 
scratching, moisture or 
vapor and your customer is 
satisfied. With Cromwell 
paper, use of additional 
protection or preservatives 
(oils, grease, etc.) is 
unnecessary in shipping 

or storage, and your 
production costs are cut. 


NIEARTIN 


. non-abrasive 
and 


non-stain 


paper 


SININIONS 
. non-friction 
and 
non-scuff 


‘ paper 


Write for your free 
copy of Cromwell’s 
Handbook of Military 
Packaging 


Military Packaging made 
easy —Here is everything 
you need to know about 
military specifications, 
materials, applications 
that apply to Cromwell 
products. Written in 
simple everyday lan- 
guage, this handy refer- 
ence book will save you 
many hours of time— 
will greatly simplify 
your handling of De- 
fense Order projects. 
Write for your copy 
today to; 


Gl) Ee Ge De Ceo EAS CS 
.. + paper that 
prevents 
tarnishing of metals 
by smoke 


and sulphur. gases 


“RONIPACO 
«.. paper that is 
~ resistant to 
water, oils and 


grease 


® Government packaging 
® Specialty bags 
® Multi-wall sacks 
® Industrial covers 
® Case liners 


© Tympan 


Ask for Cromwell's “P. E.”’ Service 


CROMWELL 
2-APER COMPANY 


4801 South Whipple Street 
Chicago 32, Illinois 
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WHALE —A mammal, not a fish, and 
the biggest in the ocean. His tough hide 


and thick, heavy layer of blubber be- 
neath ward off cold and attack. 


Uf 


PARRAKEET — The 
junior of the parrot 
family. A clever little 
fellow with colorful, 
vivid plumage and 
sometimes a vocabu- 
lary to match. 


for the 
FOOD INDUSTRY 








The average housewife takes a realistic view towards today’s higher food prices. BAKING 
. J i ‘ ” . » 7 le inecc >, one 

She simply shops more carefully. Food flavor, cleanliness, and wholesomeness set at onal 

are more important than ever. Please her on these counts, and you've won a Cereal 
MEAT 

. 3 Packing — Locker 

KVP Papers can help you. They are made especially for food preservation. Retail 

You can get them in sheets or rolls to protect every product you process. To DAIRY 


; ‘ “ : . Butter — Cream — Cheese 
om ime 7p : an P -olo sign wheneve > 
complete the job, KVP artists and printers can add colorful design whenever a ee, 


it's a sales advantage for you. FISH * FRUIT * FROZEN FOODS 
\ POULTRY * SHORTENING oe 


steady customer. 











Kalamazoo Yegetable Parchment Company 
PARCHMENT + MICHIGAN 


ASSOCIATED COMPANIES: IN CANADA: 
KALAMAZOO VEGETABLE PARCHMENT CO., DEVON, PENNA. THE KVP COMPANY LIMITED, ESPANOLA, ONTARIO 
KVP COMPANY OF TEXAS, HOUSTON, TEXAS APPLEFORD PAPER PRODUCTS LIMITED, 
HARVEY PAPER PRODUCTS CO., STURGIS, MICHIGAN HAMILTON, ONTARIO - MONTREAL, QUEBEC 
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from the factories every step 
through... of transportation. 





GAYLORD CONTAINER CORPORATION 


General Offices: SAINT LOUIS 
CORRUGATED AND SOLID FIBRE BOXES « KRAFT PAPER AND SPECIALTIES « KRAFT BAGS AND SACKS « FOLDING CARTONS 


New York « Chicago « San Francisco * Atlanta * New Orleans + Jersey City * Seattle 
Indianapolis * Houston * Los Angeles * Oakland * Minneapolis * Detroit * Columbus * Cleveland 
Fort Worth * Tampa « Cincinnati * Dallas * Des Moines * Oklahoma City * Greenville 
Portland * San Antonio * Kansas City * St.Lovis * Memphis * Bogalusa * Milwaukee 
Chattanooga * Weslaco * Appleton * Hickory * Sumter * New Haven « Jackson 
Greensboro * Miami « Mobile * Omaha « Philadelphia « Little Rock * Charlotte * Amarillo 
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Rambunctioug Raiment 


This year, the American male will probably plunk 
down some $2,500 million for duds of all degree, as a 
hedge against nudity. This record would surpass even 
the $2,223 million spent in 1949—the $2,239 million 
laid out in 1950. 


The category includes men’s outer garments and those 
more exuberant and intimate items sometimes ele- 
gantly described as gents’ furnishings. Everything, 
reading from top to bottom, from neckties to socks 
(both of which are available, heaven help us, in 
fluorescent versions). Most of this apparel is safely 
delivered to department stores, men’s shops, clothing 
emporiums, haberdasheries and such, snugly tucked 
away in corrugated cases. 





Meap Corrugating is well qualified to play an impor- 
tant role in Operation Wardrobe, and does. MEAD 
.009 Chestnut Corrugating is made superstrong by 
judicious use of chestnut and other hardwood fibres. 
Used in conjunction with Meap Liner, it has suited 
well the exacting needs of finicky shippers these past 
two decades and more. 


Mead Board is sold direct by 
MEAD BOARD SALES, INC. 


3347 Madison Road, Cincinnati 9, Ohio 


NEWARK 2, N. J. LYNCHBURG, VA. CHICAGO 6, ILL. 
786 Broad St. 205 W. Wacker Drive 
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CHOOSE THE RIGHT GLUE 


+ + + + for your special packaging job + * + <x 


Case sealing 


™ 


og. RINE RE age: 
ES. 


PR uc 


Cascota CS-334 ... ready to use, good dry strength, highly water-resistant, fast set, meets Spec 
JAN-P-101. 


Cascota CS-217-M ... ready to use, low cost, water-resistant, moderately fast set, meets Spec. 
JAN-P-101. 


Cascoita CS-213... ready to use, low cost, non-water-resistant, fast set. 


Cascorez CV-721 ... ready to use, water-resistant, fast set, meets Spec. JAN-P-101. 





Waterproof caseliner 
gluing 


Cascota WP-311 .. . ready to use, highly water-resistant, fast set, meets Spec. JAN-P-140. 


. 





Paper labeling 
on gloss 


Casco LP-83... ready to use, highly water-resistant, fast set, heavy viscosity. 


Casco LP-85... ready to use, highly water-resistant, fast set, thinner viscosity, meets Spec. 
UM-186, Type I. 





Foil laminating 


Casco Flexible Cement NT-539 ... ready to use, good heat and water resistance, sets at room 
temperature, meets Spec. JAN-P-117. 





Liquid-tight, 
spiral-wound 
containers 


Casco 801-D ... powdered casein, liquid life of 72 hours at 70 F. 


Casco 838 (for open sheets and heavy constructions) . .. powdered casein, liquid life of 48 hours 
at 70 F. 


Cascorez CV-721 ... ready to use, water-resistant, fast set. 





Water resistant, 
folding boxes 








Cascota CS-334 (for uncoated board) . . . ready to use, good dry strength, highly water-resistant, 
fast set. 


Casco Flexible Cement NT-9241-D (for dry waxed board). .ready to use, heat-and-water- 
resistant, sets at room temperature. 


Cascorez CV-721 (for untreated board)... ready to use, water-resistant, fast set. 
Cascorez CV-740 (for waxed board side seaming) ... ready to use, water-resistant, fast set. 


Cascorez CV-743 (for window-gluing waxed or unwaxed board) .. ready to use, water-resistant, 
moderate speed of set. 





@ This chart of glues available for immediate 


shipment should enable you to select the right 


SPECIAL TRIAL OFFER! 


glue to meet any of your problems requiring a 


paper or labeling glue. Borden’s Chemical 
Division has long specialized in quality-con- 
trolled glues for packaging, labeling and lam- 
inating. If we can be of assistance to you in 
the solution of your military or everyday glu- 
ing problems, fill in the attached coupon. 


Lordens 


CHEMICAL DIVISION 


SEPTEMBER 1951 


Borden’s Chemical Division, Dept MP- | 
350 Madison Ave., New York 17, N. Y. 


Please ship us a 5 gal. trial order of the following 
glues at the 55 gallon price: 


COMPANY... 


ADDRESS 
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Introducing 


THE "BANKS" LABELLER 


MANUFACTURED BY 
MORGAN FAIREST LTD., SHEFFIELD, ENGLAND 





Arrangements have now been completed 
Ltd. Sheffield, 


England, and Stokes and Smith Company, 


between Morgan Fairest, 
a subsidiary of Food Machinery and Chemi- 
cal Corporation, Philadelphia, for the sale 
and service of the “Banks” Labelling Ma- 


chines in the United States. 


These machines are available in several 


models and are suitable for labelling vials, 
bottles, jars, etc. in various sizes and shapes, 
and have several unique features both in 
construction and operation. Speeds range 


from 2,400 to 10,200 containers per hour. 


During the past two years, over 600 of these 
machines have been installed in Great Bri- 


tain, Europe, Australia and South Africa. 


SOLE DISTRIBUTORS FOR THE U.S.A. 


STOKEQS)MITH © 


PACKAGING MACHINERY 


Frankfort * 


PAPER BOX MACHINERY 


Subsidiary of Food Machinery and Chemical Corporation 


Philadelphia 26, U.S.A. 
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Slide, Package, Slide—but 
Watch Out for Scuffs, Rubs 


Yes, packages 
do slide 
against each 
other, against 
the sides of 
packing cases 
on shelves, 
across the counter. The prob- 
lem of rub and scuff resistance 
is a continuing one to the pack- 
age user and package printer. 
Would you like to read a copy 
of a paper on this subject de- 
livered at the annual meeting 
of the Packaging Institute? 
Write to IPI headquarters on 
your letterhead and we will be 
glad to send you a copy. 


IPI « DIVISION OF INTERCI 


KRISPY CRACKERS POPULAR. 
SUNSHINE PACK USES 
KRISPLY LITHO'D CAN 


Sunshine Biscuit Company 
thought Krispy Crackers too 
good to put in an ordinary dull 
looking can. Team work be- 
tween good design and the 
Continental Can Company 
produced the bright, realistic, 
inviting can which was first 
shown at the Packaging Show 
in Atlantic City this year. The 
package has since proved its 
popularity with the public. 
Maybe the natural appearance 
of the crackers has a lot to do 
with the success of the package. 
Krisp, klean design, good plates 
and excellent offset lithog- 
raphy, using properly formu- 
lated lithographic inks in the 
hands of experienced printers 
and fabricators like Continen- 
tal Can Company combined to 
produce thissuccessful package. 


FERD’NAND 


It's a Sister Act when 
Paper and Ink Team Up 


The adjust- 

ment of ink 

to paper in 

package and 

label printing 

is like a sister 

act —-if one is 

out of step they are both out 
of step. Adjustments in ink can 
be made, but it is better to 
anticipate difficulties before the 
job is on the press by furnish- 
ing the ink maker a specimen 
of stock. “Limitations of Ink 
Adjustments to Paper’’ were 
discussed at a TAPPI meeting. 
We will be glad to send you a 
reprint of this talk. 


TEMICAL CORPORATION « 67 WEST 44th ST.. NEW YORK 18 « ADDRESS INQUIRIES DEPT.A 


LOW-COST CARTON BY CORNELL PAPERBOARD CO. 


FOR WRIGLEY WINS FIRST AWARD IN END USE 


Sihive 


We *EACTH EYL. 


MERR Y-GO-ROUND CATCHES OWN BRASS RING 


The Musical Merry-Go-Round 
carton produced by Continen- 
tal Folding Paper Box for B. H. 
Shapiro Co. won Ist award in 
Folding Paper Box Assoc. com- 
petition—toys classification. 
Carton plus sleeve were de- 
signed to merchandise and 
safely deliver a musical toy 
with three side visibility. It 
caught the eye of judges and is 
winning customer approval. 
Printed in two colors letter- 
press on .026 bleached manila 
and varnished. 


ERE Shing “DELICIOUS 
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Advertisement 


Unusual Scheme—Red, Gray, 
Black, White—Stands Out. 
Two Cornell Boards Used 


Wrigley introduced a low-cost 
carton to merchandise its new 
18-stick package of gum. Cor- 
nell Paperboard Products Co., 
Milwaukee, Wis. produced the 
carton. Scheme is unusual 

red, gray, black and white 

makes it stand out on the shelf. 
Two Cornell boards were used: 
Cover was .022 white patent 
coated news; carton .028 Clay- 
brite news. IPI printing inks 
were used, as On many other 
prize-winning packages. Deal- 
ers report the 18-stick package 
is a fast selling item. Maybe 
the simplicity of the well- 
printed carton, so easy to dis- 
play on the counter, is an 
important factor in this suc- 
cessful merchandising scheme. 


COLOR PICKER POPULAR 
WITH PACKAGING PEOPLE 


Packaging people everywhere 
like IPI’s new Color Picker for 
Packages. Handy cards show 
how colors will look on finished 
package. Instructions coordi- 
nate colors with each other and 
with IPI’s Color Guide for Box- 
board. Both free from IPI. 


aed 


ipi COLOR PICKER 











PERVENAC" 


You're looking at the straight line pro- 
duction-labeling operation of Miles 
Laboratories, Inc. as the containers 
for a famous product get their per- 
manent identification with Pervenac. 
Permanent because when Nashua’s 
revolutionary delayed action, heat ac- 
tivated dry label paper goes on — it’s 
on to stay! And that’s a “must” in the 
drug field. 


What's more, a good looking label 
at the point of sale 
is very important to 





N A 


MAKES PAPER MAKE 
MONEY FOR YOU 











(Makers of Alka-Seltzer get increased Production 
Capacity — Neatness — Permanent Adherence.) 





this national advertiser. They find 
neatness of registration with Pervenac 
... no wrinkling, smearing or “dog 
ears’ — a mimimum of rejects. They 
find increased production capacity as 
have other users. The Alka-Seltzer 
label is about a 335° wrap around. 
Pervenac also labels Bactine anti- 
septic for Miles — a front and back 
labeling operation. For better labeling 
on wet, dry, flat or curved glass, metal, 
wood, film or paperboard — put it up 
to Pervenac. 
* Registered Trade | Mark 


Manufact under patent 2,462,029 


** Labels applicd by New ae rsey Mach ne Corporation Machines 


NASHUA GUMMED AND COATED PAPER COMPANY 
NASHUA, NEW HAMPSHIRE 


a 
ALBANY, 
Hudson’ Vaitey Paper Company 
AU! poUst A, ME. 
Carter, Rice & < ompany 
BOSTON, MASS. 
Carter, Rice & Company 
John Carter & Company, Inc. 
FFALO, N. Y. 
The Al he Sa c an eed 
CLEVELAN 


eg Smith & Compan 
he prcthess Raper C company 
CHAR OTTE, 
Charlotte Piper ‘ “ompany 
CONCORD, N. H. 
cores Carter & Company, Inc. 
Fath we ho Li hie P. 
0 in Les! S aper Company 
GRAND RAPID: MicH 
Carpenter Roar Company 
“ass T FALLS, MON 
he John Leslie Paper ‘Company 
HART Come NN 


Joh 
INBIANAPOLIS, 
Indiana Paper 
JACRSONVILLE, 
nari ine < ‘ompany 
Li tf SISVIL KY. 
hel Rowland Paper Company 
MACO) 
Mac vi ‘Paver Company 
MEMPHIS, TENN. 
oan Paper Company 
MIAMI 
eae Paper Company 
MILWAUKEE, WISC. 
prasnet Smith & Compan: 
ht Brothers arene Company 
MINN APOLIS, MINN. 
ae fone Leslie Paper Company 
MOBI LA. 


ayy baer Company 
NEWA 

Balitey. Design. & Company 
NEW HAVEN, CONN. 
Bulkley, ‘Bunion & Company 
NEW ae —_ 


tear 
NEW MORK *E it Y. 
Bulkley, Dunton & és ‘company 
Harry Elish Paper Company 
George W. Millar & Company 
Whitaker Paper Company 
ORL ANDO, FLA, 
Ce I Paper Company 
PHILADELPHIA, PA 
ees Paper Company 
hiting-Patterson 
PORTLA ND, ORE. 
West Coast Paper Company 
PROVIDEN( E, R. 1. 
« a Rice & Compa 
John Carter & « ‘ompany Inc. 
ROCHESTER, 
ort Alling & ri ‘ory ( ompany 
. LOUIS, MO. 
cme Paper i aepeny 
st. PAUL, 
The John Kesie Paper Company 
SAVANNA 
The Adan ic Baber Company 
SEATIES. SH. 
West € ae p aper Company 
_ X FALLS D. 
The John pte Paper Company 
SPRINGFIELD, MASS. 
aye Dunton & Company 
SY = 


+ Inc 


 & ¢ ory Company 
TALL AMASSEE. FLA 
Capital eee ‘Company 
TAMPA, FLA 
Tampa p aper Company 
UTICA, N. Y 

The Alling & Cory 4 ompany 
WORCESTER, MAS 

Charles A. Esty Pesce Company 


CARPENTER PAPER (¢ OMPANY 
Albuquerque, N. M 
am ings, Mont 
Yallas, Tex. . 
Des Moines, lowa 
Te ort Worth, Tex 
Grand Island, Neb Great Falls, 
Mont Harlingen, Tex 
Kansas City, Mo. 
Lincoln, 


Houston, Tex 


Neb. 

polis, Minn 

Ogden, Utah 

Okla Omaha, Neb. 

Ariz Pocatello, Idaho 

Colo. ... Reno, Nevada 

Minn S:cramento, Calif 

Salt Lake Cir, t San Antonio, 

Tex trancisco, Cali 
Sioux Ci.y, lowa Topeka, Kan 

DILLARD PAP=ZR COMPANY 
Bristol, Va - Columbia, S. € 
Greensboro, « Greenville, 
S. ¢ Knoxville, Ten 
Roanoke, Va. Ww iisingeoa, N.C. 

WHITAKER PAPER COMPANY 
Atlanta, Ga Baltimore, Md 
Cincinnati, Ohic Detroit, Mich. 

New York, N. ¥ Pittsburgh, 

Pa... . Washington, D. C. 


CANADA 
MONTREAL 
T. B a Papers Ltd. 
TORONT 
Beatin Reid § Paper Co. Lid. 
Whyte- one Papers Lid. 
VANCOUVER 
Coast Paper Limited 
Ww fg EG 
Clark Brot hers & Co. Ltd. 
EXPORT 
MEXICO, CENTRAL AMi \, 
so. AMERICA, SO. AI.AICA, and 
the FAR EAST 
(acine Paper Exports, Inc. 


ork City 
UNITED © “KING sDOM, EUROPE, 
NO. AFRICA and the NEAR EAST 
1. J. Szper, 65 Ave. Niel, Paris 


Missoula, 
a oma City, 
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VERSATILITY is keynote of Tums packaging units. In photo at left are square carrier package (left foreground), dis- 
penser carton (left), 3-in-1 package (right) and handy metal carrier. In photo at right are popular display carton, family 
package (far right) containing 200 tablets in 50 flats of four each, packaged in an embossed aluminum foil carton. 


BILLIONS OF TUMS 


How the Lewis-Howe Co. uses a well-rounded package strategy 


and highly mechanized production to 


asing the nation’s collective tum- 
fet is a colossal undertaking 
in which the Lewis-Howe Co., St. 
Louis, plays an important part. As 
the producer of Tums, which pio- 
neered the tablet-type antacid, this 
company has long headed the field 
from the standpoint of volume. When 
the present Lewis-Howe building 
expansion program is completed, the 
company will be able to turn out 
more than 5 billion Tums per year. 

Considering the rapid growth in 
volume since this product was first 
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released on a sampling basis in 1930, 
it is not surprising to find that the 
company’s packaging facilities have 
undergone parallel = development. 
During the past two years, in par- 
ticular, the Lewis-Howe Co. has 
made important changes in packag- 
ing-department equipment and _lay- 
out in order to keep up with the 
steadily growing demand for Tums. 
Thanks to this program, packaging 
efficiency greatly increased, produc- 
tion per worker multiplied and space 
is more effectively utilized. 


dominate 


its field 


The Tums tablet came into exist- 
ence as the result of extensive re- 
search work by James H. Howe, a 
pharmaceutical chemist who joined 
Dr. L. H. Lewis in the 1880s as his 
assistant at Dr. Lewis’ drug store in 
Bolivar, Mo. Dr. Lewis’ first pharma- 
ceutical product was Nature’s Rem- 
edy (NR tablets), which continues as a 
companion product to Tums. 

Headquarters of the company 
were moved to St. Louis soon after 
the turn of the century. Shortly after 
World War I Mr. Howe began ex- 








DRUGGIST UNITS are bundled. Wrapper at left 
contains three family packages. Three 3-in-1 
counter packages are included in bundled unit at 


right. 


Center unit is a special offer—three 


__. 8-in-1 packages plus two caddies of book matches. 


perimenting on a stomach antacid 
which is known today as Tums. Re- 
search proved that the product was 
not only effective in combating hy- 
peracidity, but also produced excel- 
lent results in cases of automobile 
and altitude sickness. Upon returning 
from a world cruise in 1930, during 
which Mr. and Mrs. Howe and their 
traveling companions had ample op- 
portunity to test the product at first 
hand, the clinical tests were com- 
pleted and literally millions of rolls 
of Tums were released nationally on 
a sampling basis. 

For the first few years, no adver- 
tising other than free samples was 
used, but after national distribution 


had been reached, newspaper and 
magazine advertising were added to 
the budget and in 1936 radio adver- 
tising was used for the first time. 
Most famous of the radio programs 
sponsored by Tums were the “Pot O’ 
Gold” show and the “Baby Snooks” 
program starring the late Fanny 
Brice. 

Although the Lewis-Howe packag- 
ing facilities have been modernized 
from time to time to keep pace with 
production, the past two years have 
brought perhaps the most important 
changes in the company’s packaging 
program. During this period, through 
the installation of advanced types 


of automatic cartoning equipment, 


BATTERY OF 24-ROLL WRAPPING MACHINES feed 10-cent roll pack- 
ages to automatic cartoning units. Hopper is filled by dump-type buckets 
carried by overhead conveyor. Each machine serves a single conveyor belt. 





many packaging operations formerly 
performed by hand have been elim- 
inated, At the same time, by equip- 
ping the plant with an overhead con- 
veyor system which delivers the 
Tums directly to the roll-wrapping 
machines, the company has been able 
to discontinue the earlier practice of 
transporting barrels of the tablets 
from the fourth floor to the packaging 
department. Under this system, any- 
where from 60 to 100 barrels were 
in constant circulation, crowding the 
freight elevators and occupying 
much valuable floor space. This set- 
up required an average of five girls 
to each two roll-wrapping machines, 
whereas now only one operator is 
needed for each machine. 

The basic Tums package consists 
of a dozen of the round, white tab- 
lets wrapped in embossed aluminum 
foil and an inner layer of waxed tis- 
sue paper. Although the tablets do 
not have a severe problem of mois- 
ture pick-up, they do tend to absorb 
odors of other drugs, pharmaceuti- 
cals, etc., and require adequate pro- 
tection. The aluminum foil wrap pro- 
vides an effective primary safeguard 
against this problem. With the ex- 
ception of the special “flats” used in 
the $1 “family” package, all the Tums 
tablets are wrapped in the dozen- 
tablet rolls before being placed in 
any of the various types of secondary 
packages. 

From the stand- 
the outstanding 
feature of the Tums packaging pro- 
gram. Through the years, the Lewis- 
Howe organization has closely stud- 
ied the requirements of the retail 
customer who buys Tums and has 
developed a variety of packages 
bracketing every type of sale. The 


merchandising 
point, versatility is 


Tums purchaser may buy a single roll 
of the tablets for 10 cents or one of 
the “carrier” cartons containing three 
rolls of Tums for 25 cents. Also avail- 
able is a $1 package containing 12 
rolls of Tums—including six single rolls 
and two of the carrier packages. The 
economy-minded user has. still an- 
other choice—the $1 family package 
with 200 tablets in 50 “flats.” 

Equally flexible from the point of 
view of the retailer, the wide selec- 
tion of Tums packages gives the 
druggist a wealth of opportunity to 
display and sell the product as best 
fits his situation. If the customer 
wants a single roll of Tums, he can 
buy it either from the 36-roll counter 
carton or from one of the opened $1 





combination packages. Should the 
buyer desire the three-roll carrier 
package, he can obtain it either from 
an opened combination package or 
from the new-type counter dispenser 
carton, which holds a dozen carrier 
packages and can be either stood on 
the counter or hung on the wall. Cus- 
tomers interested in obtaining a 
larger supply of Tums can spend $1 
and obtain either the combination 
package, containing 144 tablets, or 
the family package of 200 Tums. 

The variety of packages used for 
Tums requires a high degree of 
adaptability in the packaging depart- 
ment. This goal has been attained by 
careful selection of wrapping and 
cartoning equipment and close inte- 
gration of all packaging facilities. 

The primary packaging line, on 
which the 12-tablet wraps are han- 
dled, consists of two banks of 12 
wrapping machines each, arranged 
end to end. Each wrapping machine 
feeds a separate lane on a conveyor 
belt, which keeps the rolls in indivi- 
dual channels, facilitating inspection 
and enabling any wrapping irregular- 
ities to be traced back immediately 
to the unit involved. Both sections of 
this line feed in to the center, where 
all the rolls are automatically assem- 
bled in a single column, side by side, 
for subsequent packing operations. 

Supplies of Tums are delivered au- 
tomatically to the roll-wrapping lines 
by means of the overhead conveyor 
system, which also passes through the 
production department on the floor 
above. Here the traveling <tainless 
steel buckets, which hold 15 Ibs. of 
Tums each and are equipped with 
dump-type bottoms, are filled. The 
overhead conveyor is so positioned 
that these buckets move directly 
over the feed hoppers of the wrap- 
ping machines. Whenever a machine 
operator needs an additional supply 
of the tablets, she operates a control 
which automatically dumps the next 
bucket into the hopper. No longer 
must the supplies of Tums be trucked 
to the wrapping machines. 

Two automatic cartoning machines 
handle the output of the 24 roll- 
wrapping machines. One of these 
cartons inserts three rolls and a cir- 
cular into the 25-cent carrier carton. 
At a speed of approximately 200 per 
minute, the folding-type carton is fed 


machine, the three-roll carrier pack- 
ages encounter a hairpin turn in the 
conveyor, where a rotating arm turns 
each package clockwise 90 deg. so it 
will be in correct position for the cel- 
lophane overwrap. Each of these 25- 
cent packages, as well as those which 
go into the 12-package dispenser car- 
ton, is automatically wrapped in 300 
MST cellophane for further product 
protection. A red tear-tape is simul- 
taneously applied to facilitate open- 
ing. One of these wrapping machines 
is located between the two cartoning 
units, so that the carrier packages it 
handles may be transferred via a 


Sequence of cartoning operation 


short conveyor directly to the car- 
toner which assembles them in the 
$1 combination packages. Other cello- 
phane-wrapping units are located 
elsewhere in the plant, close to the ad- 
ditional packaging operations. 

The second automatic cartoning 
machine loads two of the 25-cent car- 
rier cartons, six individual rolls of 
Tums and an instruction leaflet which 
is automatically folded by the ma- 
chine. At a speed of approximately 
100 per minute, the folding carton is 
fed from a magazine and opened, the 
load inserted and both ends glued. 

The $1 combination packages pass 


a — — 


eae 


25-CENT CARRIER PACKAGES are leaving machine after application of a~ 


cellophane overwrap, prior to being combined with single rolls in the $1 com- ~ 
bination package. Single rolls move from the right toward cartoning unit. ~ 


i 


CLOSE-UP of cartoning unit with in- 
spection panel open, showing how nine 
units of each $1 package are pushed into 
carton as it is formed and glued. The 
direction of travel is from left to right. 


SIMILAR OPERATION is carried 
out by cartoning machine for plac- 
ing three rolls of Tums in 25-cent 
carrier carton. Operator is shown 
loading carton blanks in machine. 


from the magazine and opened; the 
load is inserted and both ends of the 
carton are tucked. 

Upon leaving the first cartoning 
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PIERCING BLADE breaks the spot glue seal on 
front flap of carton of 3-in-1 package after car- 
toning, making it easier to open up for display. 


single file down a conveyor line be- 
tween pressure belts while the adhe- 
sive is drying. Then they stop mo- 
mentarily beneath a piercing blade 
which descends to separate the spot- 
glued longitudinal seam, after which 
the packages are cellophane over- 
wrapped. The purpose of the spot-seal 
arrangement is to permit the carton to 
be opened, loaded from the end and 
closed automatically, yet retain the 
features of a top-opening display car- 
ton. This means that after removing 
the cellophane overwrap, the drug- 
gist can readily open the $1 combina- 
tion package for counter display with 
no delay and no danger of mutilating 
the carton. As soon as the package is 
opened and the die-cut riser folded 


back, the attractive red, white and ~ 


blue package is ready for action on the 
counter or at the cash register. 

After application of the cellophane 
overwrap, these packages are then 
grouped in counts of three and bun- 
dle wrapped on another machine. 
The wrapper used for this purpose— 
printed in red, gray and blue—is de- 
signed with the druggist in mind. 
Copy on the wrapper explains that 
each of the 3-in-1 display boxes con- 
tains a dozen rolls of Tums packed in 
two 25-cent carrier packages and six 
10-cent single rolls, giving him three 
different sales units 
and $1 retail. 

The 25-cent carrier boxes are so 


10-cent, 25-cent 


designed that, when desirable, one 
of the three rolls of Tums may be 
placed in a lithographed metal car- 
rier with friction top, which may be 
used by the customer in carrying 
rolls of Tums in pocket or purse. The 
metal tube provides additional pro- 
tection against absorption of foreign 
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odors and tastes. The same overwyap- 


ping machine is used for bundling the 
family packages (described later) in 
groups of three, using a wrapper of 
different design. 

Upon leaving the bundling ma- 
chine, the wrapped packages pass to 
an up-ending device which stands 
the packages on end. Then they are 
conveyed to a case loader, which ‘iis 
two dozen of the bundles into corru 
gated shipping cases in four pushes 
of six packages each. An operator 
places the container blank beside the 
machine in a horizontal position and 
the packages are loaded in from the 
side. Then they pass through a case 
sealer and pressure belts and emerge 
upon a roller conveyor, after which 
they are automatically chuted to the 
storage area on the first floor of the 
plant, ready for shipment. 

A third automatic cartoning unit 
sets up and packs the three-roll com- 
bination packages for use in the 12- 
package dispenser carton, which has 
enjoyed the greatest percentagewise 
gain of any Tums retail package. Be- 
fore being placed in the dispenser 
package, these carrier packages are 
also overwrapped in clear cellophane 
with the red tear-tape opener. The 
same type of cellophane (300 MST) 
is used for overwrapping the 3-in-1 
packages, the family packages and 
the 36-roll cartons before they are 
further packed for shipment to retail 
outlets. Overw raps are printed on 
the company’s own equipment. 

The 12-package dispenser cartons, 
designed so that they may either be 
stood on the counter or hung on the 
wall through an opening in the back, 
measure 11% in. tall by approximately 


2 in. square and are printed in red, 


CELLOPHANE OVERWRAP is put over the $1 3-in-1 packages before 
they are bundled into groups of three on another wrapping machine 
which may be seen in the right background of the photograph above. 


gray and blue, with the product 
name running vertically on all four 
sides of the package. The front panel 
of this package has a perforated strip 
which is easily removed after running 
a fingernail along the perforations, 
leaving a dispensing slot in the box. 
The forerunner of this carton was a 
set-up box of substantially similar de- 
s‘zn, which was filled manually and 
required a large amount of manual 
labor to handle. The earlier carton 
also had a false bottom which added 
to the length of the box without in 
creasing its capacity. 

The machine used for the new car- 
ton sets up the box from a blank 
which has only the side seam glue- 
sealed. By exerting a squeezing ac- 
tion on the blank, it forces the box 
open for automatic filling from the 
open bottom, after which the top and 
bottom flaps are glued and sealed. 
The boxes are then placed in corru- 
gated shippers. At present, this ma- 
chine is setting up and filling the dis- 
penser packages at approximately 24 
units per minute, but it can double 
this rate and it is planned later to 
step up the production rate by install- 
ing additional equipment to turn out 
the three-roll carrier packages. 

The wrapped rolls of Tums which 
go into the dispenser package do not 
come off the main wrapping line, but 
are handled on a battery of four roll- 
wrapping machines of another type, 
which are also serviced by a loop of 
the overhead conveyor installation. 
These new units operate consider- 
ably faster than the older-type ma- 
chines on the main packaging line, 
applying the paper-backed foil and 
the printed wrapper successively in- 
stead of in one operation. The Lewis- 
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CASE LOADER puts the automatically up-ended 3-in-1 packages 
into a corrugated shipping carton. Cases are automatically sealed 
and then pass to storage area located 


Howe Co. is planning later to replace 
the older-type machines with a 
smaller battery of these newer units, 
which will increase operating effi- 
ciency and provide increased carton 
storage space. 

The flats of Tums used in the $1 
family package contain four tablets 
each and are handled on two other 
wrapping machines which apply the 
paper-backed foil and the printed la- 
bel. Fiftv of these flats, containing a 
total of 200 Tums, are packed manu- 
ally in the family package, which is 
a top-opening folding carton of lam- 
inated foil and paperboard. This 
package is distinctive in appearance, 
with natural foil on its inner surface 
and embossed gold foil on the out- 
side, printed in blue, white and gold. 

One of the newest pieces of pack- 
installed in the 
Lewis-Howe plant is an automatic 
wrapping machine with electric-eye 
which will be 


aging equipment 


registration control 


THIS MACHINE SET UP, fills and glue seals tops and bottoms 
of dispenser cartons. Carrier packages are shown moving into 
machine. Each dispenser carton holds 12 of these packages. 


on the floor below. 


used for overwrapping the family- 
style packages and also for a special 
“feature the leader” bundle used in 
promoting introduction and sale of 
Tums in smaller retail outlets. This 
combination package, wrapped in a 
special white printed in 
green, includes three of the $1 com- 


Ww rapper 


bination packages and two boxes of 
Tums book matches. The wrap used 
for this special $2 offer features a 
line drawing showing the contents of 
the package and playing up the vir- 
tues of Tums in relieving acid indi- 
gestion and heartburn. 

In reviewing the entire Tums pack- 
aging operation, it is immediately ap- 
parent that by careful selection of 
packaging equipment and through 
realistic appraisal of its diverse pack- 
aging requirements, the Lewis-Howe 


Co. has made packaging an ex- 
tremely important factor in building 
the product to its present position of 
leadership in the field. 


NEW-TYPE ROLL-WRAPPING MACHINE is one of 
four served by a loop of the overhead conveyor. This 
unit operates faster than units on main wrapping line. 


Crevits: Materials—Folding cartons (ex- 
cept foil-paperboard carton), Gardner 
Board & Carton Co., Middletown, Ohio 
Foil-paperboard carton (Gair-Reynolds 
Foiline), Robert Gair Co., New York, and 
Reynolds Metal Co. Louisville, Ky 
Embossed-foil wraps for 12-tablet rolls, 
Reynolds Metals Co. Roll-package labels 
Woodward & Tiernan Printing Co., St. 
Louis, Mo., and Lustotir Corp., St. Louis 
Shipping cases, Gaylord Container Co., 
St. Louis. Cellophane, E. I. Du Pont de 
Nemours & Co., Inc., Wilmington, Del 
Machinery—New fast-type roll-wrapping 
machines, F. B. Redington Co., Chicago. 
Automatic cartoners for 25-cent package 
and 3-in-1 package, R. A. Jones & Co., 
Inc., Cincinnati. Wrapping machines for 
cellophane overwraps and electric-eye 
registration wrapping machine for “fea 
ture the leader” offer, Package Machinery 
Co., Springfield, Mass. Package up-ender 
and case filler and sealer, J. L. Ferguson 
Co., Joliet, Ill. Machine for setting up 
and filling 12-package dispenser carton, 
Container Equipment Corp. Newark, N. J. 


ELECTRIC-EYE CONTROL assures close registration for 
wrapping special “feature the leader” package of three 
combination packages and two caddies of matches. 











TWISTING UNIT between la- 
beler (left) and in-feed convey- 
or of caser (right) turns cans 
upright—the position in which 
they will remain throughout en- 
tire cycle of assembly operation. 


COMPACT UNIT requires only one op- 
erator, will handle more than 1,200 cases 
per hour. Five casers are used at the 
Hawaiian Pineapple Co.’s San Jose plant. 


A GENTLE-HANDLING CASE LOADER 


ELIMINATES DENT DANGERS OF CAN-TO-CAN IMPACT AT HIGH SPEEDS 


I educing the amount of impact 
ae shock a package receives 
going through a high-speed, auto- 
matic packaging machine demands 
the highest skill in engineering de- 


u 
sign. 


A new example of gentle handling 
is to be found in the construction and 
operating details of a versatile new 
automatic case loader that handles 
cans in an upright position through- 
out the assembling cycle. 

Five of these new casers are now 
installed in the high-speed packaging 
lines of the Barron-Gray Div. of Ha- 
waiian Pineapple Co. at San Jose, 
Calif. They are used to case 8-oz. 
cans of juices, fruit cocktail and sev- 
eral other items packed at the plant 
under Hawaiian Pineapple Co.’s fa- 
mous “Dole” brand name. 

Undamaged packages, uniform 
and continuous packing, compactness, 
economical, high-speed and _auto- 
matic operation—these are the words 
and phrases used by Barron-Gray of- 


78 


ficials to describe the advantages of 
the casers. 

Damage to cans—either metal or 
composite—as a result of mechanical 
casing is seldom a serious problem in 
slower-speed packaging lines even 
though the cans travel in close con- 
tact. 

On fast-operating lines such as 
those at the Barron-Gray plant, how- 
ever, the packager is often faced 
with the problem of sacrificing either 
speed or perfect can appearance. In 
some instances it is even more than 
appearance. Dents and spreading of 
can seams due to the can-to-can im- 
pact in automatic casing which may 
cause leakage or loss of vacuum are 
obviously more serious than scuffed or 
marred labels. So is the damage to 
fragile products packed inside the 
cans. 

The new caser is designed to re- 
solve this dilemma. It combines the 
advantages of continuous high-speed 
casing with a high degree of protec- 


tion against damage to cans, labels 
and product. By handling the cans 
either upright or from the bottom 
throughout the assembling and load- 
ing Operations, can-to-can contact is 
limited to the beads. This eliminates 
the rolling and sharp bead-to-body 
impact that may cause damage to 
the cans. 

This type of caser is particularly 
suited to handle lithographed cans 
and cans containing fragile products 
that are easily broken. It may also be 
used to case round fibre and com- 
posite cans such as salt cans, the 
metal-end cans used for household 
cleansing powders and the large 46- 
oz. juice cans which are 
cased by hand. 

At the Barron-Gray _ installation 
each caser handles between 400 and 
500 cases in an hour, each double- 
tiered case containing 48 cans. How- 
ever, it is reported by other users 
that the machine can be operated at 
speeds that are high enough to handle 


usually 
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the filling of more than 1,200 cases 
per hour. 

Each machine requires only one 
operator who sets the pace of the 
output by the rapidity with which he 
feeds empty cases, as the entire au- 
tomatic cycle of operations is set in 
motion each time an empty case is 
positioned over the loading funnel of 
the unit. 


Cycle of operations 

The cycle consists of operations 
that fall into two distinct parts: (1) 
the assembly of the cans into a case 


load and (2) the ‘nsertion of the load 
into the case. 

As the cans leave the labelers in 
Barron-Gray’s straight-line packaging 
layout, they are first picked up by a 
90 deg. twister unit which delivers 
them upright on the forward-moving, 
continuous, woven-wire belt of the 
caser. An ample space ahead of the 
divider lanes provides holding capac- 
ity to allow for minor delays in feed- 
ing the cases at the other end of the 
machine whose total length is 15 ft., 
4 in. 

Oscillating wobble plates keep the 


cans moving smoothly into the divider 
lanes as the belts move them along 
until the forward cans are pushed 
onto the pick-up arm at the end of 
each lane. The cans are in continu- 
ous motion until such time as there 
is a predetermined number of cans 
in each lane. The pressure of the for- 
ward can in the row on the pick-up 
arms then activates a switch which 
starts a shifter assembly device. This 
shifter assembly moves the fully 
loaded pick-up arms one-half of a can 
width, blocking incoming cans and 
providing clearance so that the rows 


Close-up of assembling operations 


OSCILLATING WOBBLE PLATES, positioned over woven wire belt, 
keep can movement directed toward divider lanes at a continuous 
rate of speed. Cans are pushed onto pick-up arm at end of each lane. 


SHIFTER ASSEMBLY, which is also activated by switch, blocks 
the incoming cans and provides clearance so that the can rising in 
the pick-up arms cannot mar the labels of the oncoming row of cans. 
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LOADING FUNNEL with full lend seen with 


last layer of cans in final bly iti 
Cans travel bead to bead, are lifted from  heestome. 
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pe 
ACTIVATING SWITCH, which controls pick-up 


arms in the heart of the caser, is tripped only 
when pressure of the forward can bears against it. 
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CAN ALIGNMENT in_ loading 
funnel (exit side shown here) is 
maintained by spring-loaded side 
plates and pressure bars. Arrow 
points to the switch lever trip- 
ped by carton flap that activates 
the 


loading-cycle operations. 


of cans rising on the pick-up arms 


cannot mar the labels of the on- 
coming rows. 

The first layer of cans is lifted on 
the pick-up arms in a vertical posi- 
tion and placed in the loading fun- 
nel. A second and third set of arms 
repeats this action for two- and three- 
tier loading. The assembly part of the 
cycle ends automatically when this 
loading funnel has been filled, the 
cans being kept aligned in the funnel 
by spring-loaded side plates and 
weighted pressure bars. 

All the assembling operations are 


timed so that a full can load will be 


PUSHER BARS that ease can rows into case are shown 
almost at end of stroke. They are mounted above funnel 


exit in retracted position 


during assembling cycle. 


HYDRAULICALLY OPERATED support arm that holds case during loading 


is activated also when the carton flap touches switch. The arm rises 
from a horizontal position (left) to a vertical holding position (right). 


ready for casing each time an empty 
case is positioned by the operator 
over the exit side of the loading fun 
nel. It makes no difference whether 
the case bottom is sealed or unsealed 
as the case is on its side when it re- 
ceives the load. In this position the 
bottom flap (actually the top flap of 
the side wall) touches an activating 
switch as soon as it is put over the 
funnel. 

At the start of the case-loading cy 
cle, the switch also activates a hy 
draulically operated support arm 
which automatically rises in a 90 deg. 
angle behind the the 
inserted. arms, lo- 


case before 
Pusher 
cated above the loading funnel, then 
drop behind the tiered cans and 
gently expel them from the funnel 
into the case. At the end of the stroke 
the case is pushed back onto the sup- 
porting arm with supporting 
plate against the case bottom and the 
case resting on the other supporting 
plate. As soon as the case is loaded, the 


cans are 


one 


support arm begins to descend, easing 


a 


the case into a horizontal position for 
removal on a roller conveyor. 

The caser is initially set to handle 
a given can and case size when it is 
installed, but only minor changes are 
required to re-set the machine for a 
smaller can with a diameter variation 


up to } 


4 in. Cans of varying height 
may be cased without any change. 

The model of the machines at the 
Barron-Gray plant can be used to 
case packs in one, two or three tiers 
with can diameters up to 211 in a 4 
by 6 pattern pack, and to 404 in a 3 
by 4 pattern, cans heights going up 
to 700. The maximum case-load size 
is 17% by 126 by 19 in. A larger- 
capacity model is also available which 
will handle any case load within the 
over-all dimensions of 20 by 12"16 by 
19 in. 


Crepit: Case-loading machine (Model 3 
Non-Shock Caser) developed and manu- 
factured by the Sprague-Sells Div., Food 
Machinery & Chemical Corp., Hoopeston, 


Ill 


LOADED CASE begins its descent as the support arm eases 
it over to the horizontal position for removal from the ma- 
chine onto the roller conveyor leading to the case sealer. 
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Taping the deal 


MECHANICAL BUNDLING PROVIDES STRIKING INCREASES 


IN PRODUCTION AND ECONOMIES IN PACKAGING THE UNIT 


STRIPS of transparent cellulose tape hold securely together the free 
bottle of Palmolive After-Shave Lotion and the carton of Palmolive or 
Colgate Shaving Cream, as a convenient deal package for the consumer. 


utomatically combining consumer 
A sear” packages with transparent 
pressure-sensitive tape has increased 
production of this item 37% for the 
Colgate-Palmolive-Peet Co., Jersey 
City, N. J. In addition, dollar savings 
due to increased production—have 
amounted to about $4,500 for this 
particular “deal” promotion campaign, 
the firm reports. 

Responsible for these figures are a 
special conveyor system, one set of 
automatic package bundlers and cel- 
lophane tape. 

Installed on each side of the con- 
veyor track, the package bundlers au- 


tomatically apply strips of tape to 
hold a bottle of Palmolive After Shave 


Lotion to individual packages of 
either Palmolive or Colgate Shaving 
Cream—combining them into a single 
“deal.” Operated on a two-shift, 16- 
hr.-per-day basis, the package bun- 
dlers’ average production has been 
approximately 2,500 completed 
“deals” per hour. 

production the convey- 
ing and bundling system is operated 
by 10 women and two men employ- 
ees. Their job is to feed packages 
and bottles onto the conveyor tracks; 
regulate the flow of packages and 
bottles through the taping mecha- 
nism; pack finished “deals” for ship- 
ping; maintain bulk stock and renew 
the bundlers’ tape supply. 


During 


The finished “deal” offers the con 
sumer a 29-cent bottle of Palmolive 
After Shave Lotion at no extra cost 
when ‘purchased with a_ giant-size 
tube of either Palmolive or Colgate 
Shaving Cream at regular prices. 

Offered as a single unit, the two 
toiletry joined together 
with two strips of %-!n.-width trans- 
parent cellophane tape. The tape is 
started from the front of the lotion 
bottle back along each side of the 
shaving-cream carton, and is automa- 
tically bundling 


items are 


severed by the 


mechanism after 3-in. lengths have 
been applied to the “deal.” 

During production the individual 
packages are guided through the tap- 
ing mechanism by sets of metal 
pusher-blocks mounted on the con- 
veyor track. Side rails keep the pack- 
ages from tipping. 

As the leading package-combina- 
tion begins its passage through the 
bundlers’ taping 
gripped by a pair of mechanical arms, 
which apply the tape along the pack- 


mechanism it is 


age’s sides. The proper length of 
tape is automatically severed when 
the next package unit on the con- 
veyor passes through the beam of a 
photo-electric cell. After the cut is 
made the mechanical arms fall back 
into position automatically for the 
next taping operation. 

The mechanical arms, over which 
the tape is drawn out, are attached 
to mountings which hold 432-yd. 
rolls of tape. 

The firm’s package bundlers were 
specially made by the tape supplier 
and adapted by Colgate’s engineer- 
ing staff to fit into the existing con- 
veyor system. 


Crepit: “Scotch” brand cellophane tape 
and special machinery, Minnesota Mining 
& Mfg. Co., St. Paul, Minn. 


TWO ITEMS are fed to conveyor tracks by hand. The bundling mechanism 
applies the tape from the front of lotion bottle to back of shaving 
cream carton on both sides. An electric eye cuts strips in 3-in. lengths. 











Color for dairy goods 


NATIONAL DAIRY SOLVES 


A BRILLIANT NEW 


I n its adoption of strong color usage 

to identify all Sealtest paper- 
packaged products in all of the hun- 
dreds of communities it serves 
throughout the East, South and Mid- 
dle West, National Dairy Products 
Corp. is completing what is probably 
one of the most significant develop- 
ments in the use of package design 
as a merchandising tool ever to be 
undertaken in the dairy industry. 

For the first program 
brings an appealing array of broad 
color surfaces to milk, ice cream and 
cottage cheese packages in display, 


time, this 


establishes product identification by 
a systematic scheme of distinguishing 
colors and brings into a single unified 
family literally hundreds of previ- 
ously widely varied package designs 
which can now be promoted with in- 
stant recognition in national advertis- 
ing. 

National Dairy Corp., 
made up of dozens of operating divi- 


Products 


sions with annual sales totaling more 
than $900,000,000, is the country’s 
biggest milkman. While most of these 
) divisions produce under the Sealtest 
+ brand name, there never before had 


LEGAL 


been a uniform package design to as- 
sociate all the products quickly with 
Sealtest. 

Two merchandising factors  insti- 
gated the search for a unified pro- 
gram: (1) the growing importance of 
the supermarket and other retail 
stores as outlets for dairy products; 
(2) a wider use of national advertis- 
ing in magazines and over TV to pro- 
mote Sealtest products. 

The project was started with a 
complete redesign of Sealtest ice 
cream packages, appearing in Au- 
gust, 1950, followed by a similar uni- 
fication under one basic design of all 
Sealtest milk and cottage cheese pa- 
per packages in a program which 
eventually will include all related 
products. 

The magnitude of the project can 
be fully appreciated only when it is 
understood that dairy packages must 
meet the strictest legal requirements 
which vary widely from one commu- 
nity to another. For milk cartons 
alone, the company had to develop 
more than 1,000 variations of the 
basic design to conform to diverse lo- 
cal rulings. Each package had to be 


INTERRUPTED DEVICE of the tiled design solved the problem of per- 
mitting penetration of the wax coating for sufficient protection, which 
would not have been possible with the use of a solid-color background. 








_receiving final 


AND PRINTING PROBLEMS TO ACHIEVE 


PAPER-PACKAGE FAMILY DRESSED IN ALMOST-SOLID COLOR 


submitted to local authorities—in cer- 
tain instances, several times—before 
approval. Changes 
often involved nothing more than a 
specified type size for a local ruling; 
nevertheless, each one required spe- 
cial treatment before the 
could proceed. 


printing 


In spite of this, the program has 
been completed in a little over a 
year’s time, thanks to the efficient 
procedure established by the head 
office in New York, working closely 
with the package designer. Each lo- 
cal Sealtest division was supplied 
with a printed diagram of each pack- 
age accompanied by a listing of the 
information required to be filled on 
the ruled lines of the diagram sheet. 
This sheet could then be turned over 
to the designer for preparation of the 
finished artwork. 

Color coding of flavors is not a new 
principle in the ice cream industry, 
but Sealtest went a big step farther 
in incorporating a full-color vignette 
of a heaping dish of the ice cream, 
of the flavor designated, which is re 
markable for its fine-screen realism 
and fidelity of color, considering that 
it is printed directly on ice-cream- 
carton stock. It is a striking accom- 
plishment in appetite appeal—hereto 
fore generally overlooked in the ice 
cream field. 

The realistic picture of the ice 
cream itself gives instant identifica- 
tion, but in addition Sealtest has 
backed up the vignette with an over- 
all background color of complimen- 
tary hue on all sides of the package 
which is a further identification of 
flavor: blue for vanilla, vellow for 
chocolate, green for strawberry, etc. 
Six basic color-keyed cartons in both 
pint and_ half-gallon sizes are 
included. 

Inspired by the success of the ice 
cream packages, the company next 
tackled the milk cartons. They sought 
to get away from the traditional by 
using broad areas of color on the car- 
tons. This immediately created a 
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TILED DESIGN gives quick and immediate 
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identity tw all Sealtest 


packages for milk and cottage cheese. Eye-appealing colors create dis- 
play excitement and, code keyed to products, make customer selection 


easier. Program started with the success of appet 


technical problem, in that cartons 
printed with broad areas of solid 
color did not permit the subsequent 
wax coating to penetrate the paper 
to give sufficient The 
“tile” or was 


protection. 
cross-hatched design 
found to be the solution, giving al- 
most the effect of solid color but 
leaving sufficient open area in the 
cross-hatch lines for adequate wax 
penetration. 

This pattern been ex- 
tended as the identifying theme to 
all the paper milk, 
cream, cottage cheese, butter, eggs, 
yogurt, egg nog and other products 
in the Sealtest line. 

The effect of this design in achiev 
ing brand unity is best illustrated by 


the milk 


trim has 


packages for 


cartons. Previously there 


il 


18 


* 
i, 
Le 


Bi 


SEPTEMBER 1951 


ing ice cream cr ‘ons, 


were more than a hundred different 
kinds of Sealtest cartons produced for 
pasteurized Grade A homogenized 
Vitamin D milk. Now two types of 
cartons with the same basic design 
are used for all this type of Sealtest 
milk, with only the slight variations 
demanded for local legal require- 
ments and local dairy names where 
used. One basic carton for chocolate 
milk has replaced some 47 previ- 
ously used. 

The package color code for the 
four basic milk types (all carried out 
with the tile motif) is as follows: 
bright red for Vitamin D homogen 
ized milk; green for Grade A pas- 
teurized; buttermilk, 
brown for chocolate milk. These car- 
tons provide a striking contrast when 
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ONE CHOCOLATE MILK ear- 
ton, shown above next to tradi- 
tional bottle, takes place 
of this heterogeneous collection 
of 47 different old-style Seal- 
test cartons illustrated at left. 


now 





displayed side-by-side in self-service with blue for creamed cottage 
cases. Clearly imprinted on the front cheese, green for flavored types and 
panel of the gable and flat-top con- brown for special kinds. 
tainers is the type of milk, while the Packages for specialty products 
Sealtest name is diagonally printed in such as egg nog and yogurt vary from 
script on all sides. Caps and hoods the others in that they have stylized 
for the bottled milk also carry out the lettering for quick identification and 
basic design and color schemes. the tile design is used only on cer- 
Pint and half-pint sizes of coffee tain sections of the packages. Egg 
cream are identified by a medium nog cartons are green, red and white, 
blue, while the whipping cream car- while yogurt containers are blue, red 
ton is dark blue. “Half-and-half” and white. 
(half milk and half cream) cartons Sealtest egg cartons are brightly 
combine the colors for milk and tiled in red and white. Butter pack- 
cream—red and blue. Sour cream ages carry the tile design in either 
comes in a round maroon container red and white or blue and white on 
in pint and half-pint sizes. the right side, leaving the remainder 
The same tiled motif is used for of the carton plain as a background 
the sides of the waxed paper cups for the red Sealtest trademark 
used for cottage cheese, thus bring parallelogram. 
ing these products into the family, (This article continued on page 178) 


SPECIALTY PRODUCTS are all 
brought into family, styled for 
quick identification by distine- 
tive arrangement and lettering. 
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To keep container clean looking, it 
Id be best not to have copy in this panel 
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TOP EDGE OF CARTON - 
4. Specify in as short or abbreviated form 
#8 poesible, the designation preferred here. 





DIAGRAM SHEETS, such as this, sent to all divisions of the National Dairy Products Corps. requesting data speeded 
up detailed handling of more than 1,000 different variations of the basic design to conform with diverse local rulings. 
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PHOTOS COURTESY AUSTIN PACKING CO. 
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FEEDING DEVICE for cards (left) handles base cards whether curled 


or flat in a way that avoids jamming of overwrap machine. Attachment 


is adjustable to cards 


of any size, 


¥ 
r 
a2 


weight or type of board. 


Base-ecard feeder 


IT SOLVES A TICKLISH PROBLEM IN THE OVERWRAPPING 


AND SPEEDS 


he combination of a new feeding 

device for base cards and a new 
container for the cards that serves as 
both shipper and dispenser and dou- 
bles the capacity of the feeder’s hop- 
per has licked a recurrent packaging 
problem. 

At the Austin Packing Co., Inc., 
Baltimore, Md., where the card-feed- 
ing device was first installed on over- 
wrapping machines used in packaging 
the company’s peanut butter sand- 
wiches, operating efficiency has in- 
creased 25%, according to Martin Fox, 
vice president for production. 

Another company, James P. Lin- 
nette Candy Co., Reading, Pa., re- 
ports production increased 10,000 
candy bars daily with the card feeders. 

The conventional card-feed mech- 
anisms On wrapping machines often 
jam or fail to deliver the card prop- 
erly into the pocket in-feed belt be- 
cause the cards have a tendency to 
bow and curl. This is particularly 
true of the greaseproof and moisture- 
proof type of cards used in candy 
bar, cooky and cracker sandwich 
packages. The result is a slowdown 
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DISPENSING CARTON in which base cards are 
shipped doubles capacity of card-feed hopper 
and cuts the loading time by as much as 80%. 


OPERATION 


PRODUCTION OF CARDED CONFECTIONERY ITEMS 


of the packaging line while the wrap- 
ping machine is stopped and the 
card feeder is worked on. 

In an effort to solve this problem 
the engineers at Austin had made 
various attachments to the card-feed- 
ing mechanisms of their machines and 
had made some progress before the 
supplier of the base cards offered to 
put his engineering department on 
the job. The company was delighted 
and offered to test whatever was de 
veloped. The first feeder was in- 
stalled about 18 months ago and 
Austin was so pleased with its opera- 
tion that, after refinement of a few 
details, eight more were ordered. 

The new card feeder, which may 
be attached to a wrapping machine 
as a replacement for the standard 
feed, is designed so that it partly 
pushes, partly rolls the cards into the 
pockets regardless of their deforma- 
tion. It is also adjustable to cards of 
various dimensions, weights and 
types of board. The only alteration 
necessary is resetting the side plates 
of the loading hopper. Down time for 
change-over at the finish of a run is 


thus reduced and the cost of an addi- 
tional hopper is eliminated. 

The ingenious carton dispenser for 
the cards was developed at the same 
time, evolving from the basic idea of 
designing a container that would hold 
the cards as compactly as possible 
and kecp them flat, clean and other- 
wise undamaged. It functions as an 
accessory to the feeder by serving as 
a dispensing container which is ac- 
tually an extension of the loading 
hopper, thereby increasing the ca- 
nac ty of the hopper. The carton (pa- 
tent pending) contaias approximately 
1,200 base cards stacked in a single 
pile. It has been found at the Austin 
plant that the use of this carton en- 
ables the machines to run for 20 to 30 
minutes without refilling and _ that 
there is an 80% saving in loading time. 
All the machine operator has to do is 
break the seal at one end of the car- 
ton, tear off the end flap and insert 
carton in hopper open end down. 
Crepits: Card feeder, cards and “Dis- 
pens-Amatic” carton, Gordon Cartons, 
Inc., Baltimore. “Wrap-O-Matic” wrap- 
ping machine, Lynch Corp., Toledo, Ohio. 
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O° the lawn in front of the beau- 
tiful modern cosmetic plant of 
the Northam Warren Corp. at Stam- 
ford, Conn., stands a tall, white flag- 
pole. One day the French tri-color 
may be seen flying from the yardarm 
below the Stars and Stripes; on an- 
other day, the Brazilian flag, or the 
flag of the Union of South Africa. 
Every important foreign visitor to 
the home plant is greeted on his ar- 
rival by the flag of his 
Northam Warren has flags for almost 


country 


all of the 31 foreign countries where 
its products are manufactured and it 
will rent, borrow or make the fag of 
any of the 90 countries where it sells 
to salute the arrival of its many for- 
eign representatives. 

This flag-flying is something more 





than an expression of a colorful com- 
pany personality; it is dramatic evi- 
dence of the far-flung fame of the lit- 
tle bottle of Cutex nail polish, which, 
since its invention just 35 years ago, 
has become familiar to well-groomed 
women in practically every country 
on the face of the earth. 

In the field of hand-care prepara- 
tions, no other product has such a 
clear-cut claim to a place in Packag- 
inz’s Hall of Fame. Cutex was no: 
only the first liquid nail polish to 
be developed and packaged, but 
through the use of a trademarked 
package unit, it pioneered a field of 
cosmetics which has grown from vir- 
tually nothing 35 years ago to an an- 
nual volume of $30,000,000, includ- 
ing liquid polishes (accounting for 


| TELEVISION demonstration is used effectively to dramatize the new 
| convenience of the Spillpruf package. Commercial announcer tips bottle 
‘ with a wand; not a drop spills out to ruin clothing or damage furniture. 


$16,000,000), polish removers, hand 
lotions, creams and nail implements 
which are daily shopping items today. 

And amidst the stiffest competi 
tion—undoubtedly inspired by its own 
outstanding success from the begin 
ning—Cutex maintains its enviable po- 
sition as the No. 1 seller in its price 
range and, according to independent 
research, sells more than all other 
competitive popular-priced — brands 
combined. Its use of the small-sized 
package for the dime-store trade also 
fostered a whole trend of 
market merchandising of quality cos- 
metics in small-unit sizes. 

Cutex, as the first in its field, es 
tablished the basic form for nail 
polish packaging, originated the prin- 
ciple of the brush-applicator closure, 
was one of the early users of molded 
plastic screw caps and, in general, has 
consistently topped its competitors in 


mass- 


packaging achievements. 

Just this year the company intro 
duced its revolutionary  Spillpruf 
package,® preventing any outpouring 
of polish if the bottle is tipped over 
and metering the polish to the brush 
to avoid excess application. 


A family affair 


All this grew out of the ambition of 
Northam Warren, the founder and 


still very-active president of the busi 


ness he started—a business which is 
still very much of a family affair, with 
Northam Warren, Jr., as vice president 
and general manager. 

In 1911, while secretary to the 
general manager of Parke, Davis & 
Co., Mr. Warren decided he wanted 
to go into the toilet-goods business on 
his own. To succeed in this already 
crowded field, he figured, would be 
impossible unless he selected prod 
ucts which at that time were rela- 


® See “Spillproof Nail Polish,”” Mopern Pack 
AGING, April, 1951, p. 175 
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tively unimportant but subject to 
growth. He thought of manicure 
preparations. Such stores as Gimbel 
Bros., New York, were then devot- 
ing only a scanty few feet to such 
items as emery boards, nail imple- 
ments and foot-treatment devices. 

In a 30-by-50-ft. loft on Cliff St. in 
New York, Mr. Warren started put- 
ting up in small bottles an oily cuticle 
remover which he called Cutex be- 
cause he felt there was a need for a 
product which would obviate the te- 
dious and often painful process of cut- 
ting nail cuticle. The first two years 
were tough sledding, with just two 
salesmen to help put the product 
over. Mr. Warren, however, did not 
want to limit himself to one product 
and in 1916, when the little com- 
pany was on a more stable basis and 
as the result of his continued study 
of nail-preparation markets, he added 
Cutex Liquid Nail Polish—a liquid 
varnish made from alcohol and resin, 
which was translucent and colorless. 
His belief was that women would 
welcome something longer _ lasting 
and easier to apply than the paste 
and powder polishes of that day 
which had to be buffed. 

Record sales proved the wisdom of 
this venture and at the end of the 
first year a rose-tinted polish was 
added—something very startling at 
that time, for although the custom of 
coloring the nails dates back more 
than 5,000 years, American women 
had scarcely gotten away from the 
conservative attitude of the Victorian 
era in the use of cosmetics. This rose- 
tinted polish was the beginning of 
the whole trend in colored nail pol- 
ishes and provided the promotional 
pitch for styling nail-polish colors to 
fashions that has kept women buying 
more and more packages of polish 
year after year. 

When the quick-drying nitrocellu- 
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TODAY’S PACKAGES—the recently 


lose lacquers were being developed 
so successfully for industry, it re- 
quired little thought to decide that 
here was a material to make a better 
film-former for liquid nail polish than 
any previously in use. In 1922, 
Northam Warren introduced this new 
kind of polish. With this development 
began an expansion program which 
has put lacquer nail polishes among 
the top three or four best sellers on 


Spillpruf bottle 


adopted 15-cent 
and the current 25-cent half-moon bottle with its transparent polystyrene 
“plume” applicator to which the spillproof feature has just been added. 


the cosmetic counters and created a 
whole new 


products. 


category of packaged 


Packaging 

In the beginning Mr. Warren had 
no precedent for packaging his prod- 
uct. Only its purpose guided the se- 
lection of the container, which had 
to be liquid holding and sealed to 
prevent evaporation of a highly vola- 
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1916 1918 


FIRST PACKAGE in the company’s possession was com- 
prised of a round glass bottle enclosed in a cylindrical 
wooden box, along with a quill brush and an extra cork (to 
use in case one got lost or broken). The wooden box was 
replaced by a set-up telescope box two years later in 1920. 


1920 


FEMININE color scheme— 
black and pink—replacing 
early red and white labels 
indicated trend to package 
with greater display appeal. 


1929 
EDUCATIONAL effort to 


get women to use liquid 
polish is evident by dc- 
sign illustrating how to 
apply polish with a brush. 





tile preparation. The user also had to 
be supplied with a means for applica- 
tion. 

The first package, still in the com- 
pany’s possession, was a small, round, 
corked bottle enclosed in a cylindrical 
wooden box with a separate quill 
brush and an extra cork (in case one 
got lost or broken}. The wooden box, 


believed necessary to prevent break- 
age, was made tamperproof by means 
of a pasted-on, red and white wrap- 
around label. Both the box and bottle 
label carried a brief description of 
the product’s use: “For imparting an 
instantaneous brilliant and lasting pol- 
ish to the fingernails.” The trade- 
mark, “Cutex,” which since has been 


Large-size promotion 
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1932 


METAL-STEMMED BRUSH with pony hairs was first incorporated as part 
of black phenolic closure on 35-cent bottle in 1932, when a square bottle 
replaced the old round one. Carton pack, however, had not yet been 
discarded. Glass container for emery boards, cotton and orangewood sticks 
shows some of companion Cutex hand-care products. Half-moon bottle 
and transparent acetate “plume” applicator were adopted for a 25- 
cent bottle of Cutex Nail Brilliance to meet packaging trends in 1948. 
This is the only large-size package promoted extensively since 1932. 
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defended successfully against imita 
tion in hundreds of legal cases all 
over the world, was prominently dis- 
played. The top of the bottle was 
sealed with gelatin or sealing wax to 
prevent the polish from evaporating. 

The first package improvement 
came two years later, when the prod- 
uct and brush were put into a rec- 
tangular set-up telescope box, not un- 
like many still used today in the ethi- 
cal drug field. This apparently was 
done to obtain a faster and greater 
supply of boxes than was _ possible 
with the wooden container. The bot- 
tle was also changed slightly; a longer 
neck was provided. 

The educational job of getting 
women to know and use the product, 
however, took most of the time and 
money at first. There were no com- 
petitors, so that the problem of coun- 
ter appeal of the package had not 
been seriously encountered. Also, the 
founder believed the package should 
not be so revolutionary in approach 
that customers would shy away from 
the new product. 

The 1920 package gives the first 
ind‘cation of a trend toward more at- 
tractive feminine design. The same 
box and bottle were used, but in- 
stead of red and white, the color 
scheme was changed to black and 
pink—predominently black with pink 
for decoration. This black and pink 
theme was continued right through 
the ‘20s but, as may be seen by vari- 
ous subsequent changes, the desire 
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for more feminine appeal was gain- 
ing. The pink areas became larger 
with black only for contrasting em- 
bellishment and lettering. Sometime 
during the ’20s also the set-up box 
was replaced by a folding carton. At 
one period an illustrative bull’s-eye 
was used to demonstrate application 
by showing a line drawing of a pair 
of hands putting on the polish. This fi- 
nally gave way to a simple line draw- 
ing of two beautifully manicured fin- 
gernails—still important at that time to 
symbolize the product’s use. 

The year 1931 was a very impor- 
tant milestone in Cutex history, for it 
marked the introduction of the first 
10-cent bottle for sale in variety 
stores, then just beginning to loom in 
the merchandising picture as leading 
outlets for cosmetics. The regular- 
sized bottle was priced at 35 cents. 
The first 10-cent bottle was a smaller 
version of the standard round Cutex 
bottle and was sold im a pink and 
black folding carton with a stylized 
white flame motif, probably consid- 
ered the last word in “modernistic” 
package design of that period. 

The first really revolutionary ad- 
vance in packaging was made in 
1932, when the brush, then made of 
pony hairs and held in a metal shaft, 
became a permanent part of a black 
phenolic plastic applicator screw cap. 
The brush was secured by means of 
the peg-type design of the cap. The 
peg protruded on the inner side, al- 
lowing the brush shaft to fit over it 
with a washer drawn up to hold the 
brush tightly in place. 

This incorporation of the brush as 
an integral part of the package eman- 
cipated the bottle from the carton. 
No longer was it necessary to have 
an outside unit to carry the bottle and 
a separate brush. They became one 
single bottle unit. This had a tremen- 
dous impact on variety-store merchan- 
dising. The bottles filled with various 
colored polishes became _ exciting 
counter display items. Consumers 
could see and select the colors, no 
longer obscured by the carton. 

But if the bottles were to be seen, 
Northam Warren reasoned, then they 
would have to be more attractive. Ac- 
cordingly, with the introduction of the 
applicator-brush cap, the company 
adopted a new private-mold bottle of 
graceful square shape enhanced by a 
black label with gold trim and white 
lettering. A tamperproof feature was 
a gelatin band to secure the cap and 
give further protection against evap- 
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The dime-store pitch 
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PCULEX 


1931 1939 


244 
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FIRST 10-CENT PACKAGE went to the five-and-tens in 1931—opening 
up one of the largest markets for nail preparations. The 1939 package 
shows bottle emancipated from carton, no longer necessary after brush 
became an integral part of closure. Fingernail design of cap permitted 
spraying with actual polish shades so consumer could see how they looked 
in use. Same private-mold bottle was used through 1945 with only a label 
change to strengthen trade name. Tapered shape was given to 1949 
bottle, giving it sturdier base—the last change until Spillpruf bottle. 


oration. Some of these packages of the 
30s still at the plant, never opened, 
show very little evaporation. 

This was the Cutex package until 
1939. By that time, a number of other 
changes had taken place. A new 
method of making opaque nail polish 
of creamy consistency had been de- 
veloped through the use of pigments 
rather than dyes. During 1937 and 
1938 Cutex was also beginning to feel 
the first effects of serious competition, 
with Duragloss in the five-and-tens 
and Revlon making a name for itself 
in the higher-priced field. 

Among other things, Cutex met the 
competition with a further improved 
package—an improvement occasioned 
by the ever-growing popularity of 
highly styled polish colors and un- 
doubtedly made possible by precision 
methods of molding plastic closures as 
well as the use of light-colored mold- 
ing powders then just coming into 
wider commercial application. 

The 1939 Cutex package for the 
first time appeared with a white urea 
cap—cone-shaped in form with four 
bas reliefs of fingernails molded 
around it. Each alternate fingernail 
was sprayed with the exact color of 
the polish in the bottle, so that con- 
sumers could see immediately how 


SPILLPROOF FEATURE is 
achieved by a polyethylene insert 
which is friction fit over the 
lip of bottle and extends cone- 
shaped into the neck of the bot- 
tle, ending in a pliable slotted 
opening. This device prevents 
high-viscosity product from flow- 
ing through relatively small 
opening in relatively small bottle. 


the polish would look on the hands. 
This package also eliminated the need 
for the gelatin sealing band due to 
the closer tolerances and_ better 
torque that could be obtained with 
improved plastic caps and protective 
vinyl cap liners. 

Two improvements were made in 
the 10-cent bottle in 1949. The 
square bottle was replaced by one 
with sloping sides and a new cone- 
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COMPLETE MANICURE sets 
are offered annually, ranging in 
price from 50 cents to $7.50. 
Cutex is one of the large users 
of cosmetic kits and cases. This 
$2.50 set from 1951 collection 
shows trend to vinyl cases with 
inner tray of transparent acetate. 


POINT-OF-SALE merchandising 
to display various shades of pol- 
ish has always been one of the 
most important phases of adver- 
tising. This compact metal unit 
is currently being used for the 
new Spillpruf nail polish bottles. 


shaped cap to provide a more modern 
appearance and greater convenience. 
Metal-stemmed _ brushes 
placed by new ones made with ex- 


were re- 


truded polyethylene stems and nylon 
bristles, more efficient and easier to 
produce. 

By the 40s the use of nail polish 
had become universal. Merchandising 
was no longer a problem of education; 
it was a question of brand against 
brand, and package features which 
made the product easier and safer to 
use became very important—for nail 
polish is notoriously not well adapted 
to the rush with which it is usually 
applied, a spilled bottle often mean- 
ing the ruination of a dress, a carpet 
or a piece of furniture. 

La Cross stole a march on the field 
in 1948 by introducing a squat, hard- 
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to-tip bottle with a long-handled 
“plume” brush that made application 
easier. The advantages of this type 
of package were so obvious that 
virtually every brand immediately 
adopted similar put-ups. Cutex’s 1948 
package was particularly attractive—a 
private-mold bottle of inverted half- 
moon shape with a molded transpar 
ent polystyrene “plume.” 

The La Cross package was not com- 
pletely spillproof, however, and 
Northam Warren's designers could 
not rest until they had bettered it. 
The result was the first literally spill- 
proof bottle, which created a sensa- 
tion when introduced earlier this 
year. The ingenious “Spillpruf” bottle 
can certainly be regarded as one of 
the outstanding package inventions of 
recent vears. 

The non-spilling device is a molded 
polyethylene plug which is friction fit 
over the lip of the bottle and extends 
down 


cone-shaped into the neck, 


ending in a slit, pliable opening. The 
relatively sma!] opening in the plug, 
the high viscosity of the product and 
the relatively low pressure of the 


small amount of fluid in the bottle 
combine to prevent the fluid from run 
ning out. In fact, you have to shake 
the bottle hard before you can get a 
drop out and for all ordinary purposes 
there is ample time to right the bottle 
before any polish can drip to spoil 
clothing or furniture. The elasticity of 
the polyethylene acts as a squeegee 
for the brush applicator, allowing just 
enough to stay on the brush for ap- 
plication, thereby eliminating sticky 
bottle tops due to over-full, dripping 


brushes. The Spillpruf feature, first in- 
troduced on a 15-cent package for va- 
riety stores, has now been incorpor- 
ated into two other Cutex lines—the 
plume-handled 25-cent Nail Brilliance 
and 39-cent Pearl Brilliance. 


Package production 

Cutex 
package is also a story of progressively 
improved production. Mr. Warren's 
first bottles of liquid polish were filled 
with a funnel, corked, sealed, labeled 


The development of the 


and put in a wooden box by hand. As 
the business grew, mechanized pack 
aging facilities were constantly added 
with each successive move to larger 
quarters—first from Cliff St. to 9 West 
Broadway, New York, in the building 
where George Loft first started to 
make his candy fortune; then to quar 
ters at 114 W. 17 St.; later to a still 
larger plant at 191 Hudson St. and, 
in 1939, to the very modern Stamford 
plant, built specifically for the produc 
tion of Cutex and other Northam 
Warren products. 

Increasing cost of materials and la 
bor over the past 10 years has made 
it increasingly necessary for the com- 
pany to produce its products on a 
streamlined, mass-production basis in 
order to retain its low price mass mar 
ket. The layout of the Stamford plant 
is designed to require a minimum of 
handling through 
duction. The carloads of raw mate- 


straight-line pro- 


rial arrive at a receiving department 
at the rear and the material moves 
through incoming inspection to the 
raw-stores department, from which it 
flows as required through the manu- 


MODERN PLANT at Stamford, Conn., is specially designed for mecha- 
nized production of cosmetics. Bottles of Cutex nail polish are filled, 
capped and labeled automatically at speeds of 140 to 160 per minute. 
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facturing process to the packaging 
lines. 

The Cutex bottles are automati- 
cally filled on 24-head fillers, capped, 
caps tightened and labeled at speeds 
of 140 to 160 per minute on equip- 
ment, much of which was specially 
developed for the 
equipment does the work, with opera- 
tors serving chiefly as trouble watch- 
ers. The company maintains the most 
meticulous quality control. Bottles 
are checked periodically and watched 
for leakers. An electric eye “reads” 
each label to see that label and color 
shade agree. If they do not, the err- 


purpose. The 


ing package ‘s quickly rejected. 

The company maintains a modern 
control laboratory, where not only 
product samples but packages are 
tested periodically. This laboratory 
also checks batch samples which must 
be sent regularly to the home office 
from the 31 foreign manufacturing 
operations to see that all meet the 
standards of the home office. 


Advertising support 

The best package will not sell it- 
self. As has been true of other nom- 
inees to Packaging’s Hall of Fame, 
forceful advertising and promotion 
has been an essential part of Cutex’s 
package success story. 

Mr. Warren, who developed his 
original Cutex cuticle remover because 
it had no competition, ran into the 
necessity of advertising right from the 
beginning. “Create a demand for it 
and we'll buy it,” druggists said. By 
1912 he had taken their advice and 
had run a series of small ads in New 
York dailies. Replies were so heavy, 
the Post Office checked up to see if 
he was filling the orders. When drug- 
gists began to clamor for the product, 
Mr. Warren knew he was over the 
hump and has been a firm believer in 
advertising ever since. 

Each new product meant an edu- 
cational program—first to make women 
want to use liquid polish, then to sell 
more polish; more educational work to 
get them to buy cclors, then more ad- 
vertising to hold markets and create 
new ones. 

According to published estimates in 
the trade, the Northam | Warren 
Corp. spent about $500,000 last year 
on Cutex. A substantial portion was 
used for space in leading women’s 
magazines. Over and above the na- 
tional pattern, Northam Warren Corp. 
is using newspapers in some 44 cities 
to cover important metropolitan trad- 
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OTHER FAMOUS PRODUCTS put out by Northam Warren Corp. are 
Odorono, which now appears in a polyethylene spray bottle, and Peggy Sage 
manicure preparations, which the company has distributed since 1929. 


ing areas, particularly those account- 
ing for the highest volume in cosmetic 
items. Additional coverage is obtained 
by the use of Sunday supplements 
such as American Weekly and This 
Week. A very important phase of the 
advertising also is the effective point- 
of-sale support the company offers to 
dealers in the form of display mer- 
chandisers to promote the polish col- 
ors. Over a period of 30 years 
Northam Warren Corp., according to 
its own statement, has spent more 
money for national advertising of its 
nail polish than has been spent on all 
other brands combined. 

A published figure of $450,000 has 
also been given for the 1950 adver- 
tising of Odorono, a product Northam 
Warren purchased in 1929 which was 
the first liquid anti-perspirant—in- 
vented by a surgeon who had com- 
pounded it to eliminate perspiration 
from his hands while performing op- 
erations, tested for personal use by 
his daughter and her friends and 
bought by Mr. Warren who envi- 
sioned its possibilities. This substantial 
advertising figure for 1950 was to 
push the new Odorono spray deodor- 
ant introduced in its blue polyethyl- 
ene squeeze bottle. 

Since 1930 the Northam Warren 
Corp. has also distributed the Peggy 
Sage line of higher-priced manicure 
preparations, which gives the com- 
pany complete coverage of the price 
field. It has increased the sale of 
Peggy Sage products until they too 
are known all over the world. An ad- 
ditional advertising appropriation is 
allocated to this line. 

This year the company took its first 
venture into television, with the spon- 
sorship of the Laraine Day Show. The 
commercial time on this program is 
being shared by Cutex and Odorono. 


Starting on May 5, this is being seen 
every week in approximately 28 cit- 
ies. Also, at present, the advertising 
schedule on the Cutex Spillpruf bottle 
includes spot participation in women’s 
television programs in 12 cities. From 
a packaging standpoint, this use of TV 
is an interesting example of the possi- 
bilities of dramatic visual demonstra- 
tion for putting over a new conven- 
ience feature—in this case the non- 
spilling bottle. 

Neither packaging nor advertising 
alone, however, would put over a 
product without carefully laid mer- 
chandising programs. From the begin- 
ning Cutex has been favored with 
such advantages through the policies 
of the founder. Cutex sales are han- 
dled by the company’s own staff of 30 
sales representatives out of the head- 
quarters in Stamford. 

Chief distribution outlets for the 
Cutex line today are variety and drug 
stores. The merchandise is sold to the 
drug trade principally through whole- 
sale druggists. At the present time the 
company sells to approximately 1,000 
wholesalers. 

Sales to the major syndicate stores 
are through listings with their main 
offices and the company sells to prac- 
tically every important outlet in this 
type of business. 

Another important outlet for this 
type of product is provided by the no- 
tion distributors, approximately 500 of 
these actually selling the Cutex line. 
The wholesalers, including the notion 
trade, have resold this famous brand 
of nail polish to such a degree that 
its distribution includes practically ev- 
ery town and city of the nation. 

Cutex’s direct retail trade, in addi- 
tion to that through wholesalers, ac- 
counts for the distribution in impor- 
(This article continued on page 181) 
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Story-teller display card for the variety counter 


Half the battle of winning sales for a new item in the 

: housewares department of a store, particularly a va- 

ttt Pie 2. riety store, is showing what the product does. The 
L vs Weesco Emice “te, “demonstrator” for the new pie-dough lattice cutter, 
made by Kesco, Chicago, IIl., is the package. In this 
case, a carded unit provided the most efficient 
method. The shopper can see the product complete at 


USED », 
” 


a glance and the illustrations convey quickly the 
uses. Secondary information is presented in printed 
copy which is set in color patches strategically 
spotted around the illustrations. 

The comparatively large card necessary to tell the 
story also increases its effectiveness as an attention 
getter on the display counter. 

The card is printed in four colors with blue and 
yellow predominating. These colors also contrast well 
with the red color of the polystyrene cutter. 

The back of the card has a recipe and additional 


ees 


@ SEE DIRECTIONS AND Recipe on sacs 4 a4. directions. 


Crepir: Card. Magill-Weinshiemer Co., Chicago, Ill 


Self-elevating pad in display box for watch bands 


Among recent developments in jewelry packaging are 
containers that, although conventional in appearance 
from the outside, have special automatic interior con- 
structions for displaying the contents away from the 
package walls once the container is opened (see 
MOobERN PackaGING, June, 1951, p. 88). 

Benrus watchbands are among the first to be pack- 
aged in a new type of display box which is ingen- 
iously designed so that the pad automatically rises to a 
display angle as the box is opened. A special feature 
in the pad’s design (patent pending) makes it pos- 
sible to use this neat, shallow and distinctively shaped 
box. The section of the pad that rises bridges the 
hinge part of the box, with each of its sides anchored 
inside the cover and bottom, respectively. The outer 
covering is a pyroxylin coated fabric. 


Crepit: Box, Farrington Mfg. Co., Boston, Mass. 
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Yardley includes dispenser with carton of hand cream 


Another example of convenience built right into the 
package unit is the new dispenser introduced by 
Yardley of London with its 6-oz. bottle of hand cream 
lotion. The dispenser, molded of vinyl plastic, 
releases just enough lotion for one hand treatment 
each time the top plunger part is pressed. Thus in 
addition to convenience, it is being promoted for 
economy as well, since there is no waste of lotion due 
to spilling or excess application. Designed with the 
spout extending on one side beyond the bottle 
shoulder, the dispenser need not be tilted in use. 

The dispenser is being included in a carton with a 
bottle of the hand lotion selling at $1.25. 

Another convenience is the shape of the Yardley 
bottle—short and sturdy based—for easy placing on 
the bathroom shelf and to prevent tipping. 


Crepits: Dispenser made by Calmar Co., Los Angeles, Calif., 
using Bakelite Vinylite plastic. Bottle, Anchor Hocking Glass 
Corp., Lancaster, Ohio. Label, Continental Printing Co., New 
York. 


Restyled labels add shelf 


Armour’s label design for its Pantry-Shelf line of 
canned meat products—now subdivided into three 
groups: meats, meals and spreads—has been re- 
vamped to intensify the impact of the sales presenta- 
tion made by the label. 

The most important innovation is a full-color illus- 
tration of the product on the front of the panel as a 
serving suggestion to the shopper. While the origi- 
nal claret red and white color scheme has been re- 
tained, now the.white band is finished with a lace ae 
doily scallop design, thus emphasizing the pantry- Se: 
shelf theme. The lettering for the product name has 
also been modified to a heavier, easier-to-read type 
face. Back of the label has more product “sell.” 


Crepits: Design, Raymond Loewy Associates, New York. 
Labels, Magill-Weinsheimer Co., Chicago. Cans, Continental 
Can Co., New York. 
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Showcase package for orchids 


A display-type package for Cymbidium orchids, pi- 
oneered by Armacost & Royston, Inc., West Los An- 
geles, Calif., which is reported to have doubled their 
sales of this flower last season, has now been adopted 
by a number of other orchid growers all over the 
country. The Cymbidium orchid produces many in- 
dividual blooms or a long spike which is clumsy to 
handle and individual flowers were often damaged. 

Bearing in mind that florist customers are artists 
at heart and therefore immediately suspicious of any 
“packaged deal,” Armacost & Royston finally decided 
upon this cellophane-wrapped, open-face type of fold- 
ing carton made of moistureproof paperboard as a de- 
sirable and protective package. The stem of each 
flower is wrapped in wet cotton and then three or 
four blooms are placed in the box on a bed of 
shredded waxed paper. 


Crepits: Carton made by Zellerbach Paper Co., Los Angeles, 
Calif., using DuPont cellophane. 


Israeli chewing-gum packages of printed cellophane 


The cosmopolitan citizens in the new state of Israel 
have brought with them many ideas and products 
from other countries. One of these, a typically Ameri- 
can item popularized by U.S. armed forces abroad 
during World War I and II, is chewing gum. The 
product is so well established with the Israelis that it 
is now being made locally by “Elite,” in Ramat Gan. 
Packages for three flavors are illustrated. 

The wrappers are made of cellophane, printed in 
three and four colors, and supplied by an American 
converter. To aid the shopper in distinguishing the 
flavors, the design is changed on the front panel of 
each, although the lettering style remains the same 
on the sides. Oddly enough, all the copy on the 
package is printed in English. 

Each package contains five sticks and is conven- 
tional in size and shape to the American pack. 


Crepir: Wrapper, Shellmar Products Corp., Mt. Vernon, Ohio. 
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Polyethylene first-aid kit 





One of Johnson & Johnson’s new first-aid kits is a light- 
weight, unbreakable, dentproof case molded of trans- 
lucent polyethylene. Designed to be kept in an auto- 
mobile glove compartment—where it is noiseless de- 
spite bumps and jars—the compact, easy-to-carry case 
contains six of the most necessary first-aid items. The 
non-corrosive feature of polyethylene was one of the 
reasops why it was selected, since the company is 
also promoting the case for beach and camping trips. 

The top section of the case swings open easily on 
an integrally molded hinge (see “Polyethylene ‘Soft’ 
Box,” Mopern Packacinc, March, 1949, p. 97). The 
case is reported to be unusually strong and rigid due 
to the type of buttressing and ribbing used in its de- 
sign which also adds to its attractiveness. 

The case has re-use value in the home, the office or 
the workshop. 





Crepits: Design, Egmont Arens, New York. Case molded by 
Auburn Button Works, Inc., Auburn, N. Y., using Bakelite 
polyethylene. 


Gift package for assorted cheese in glass jars 


The growing popularity of fine cheeses as gifts has 
resulted in the designing of especially attractive gift 
packages to contain an assortment of cheeses. An out- 
standing example is this one offered by Sue Ann Food 
Products. Named “Sportsman’s Choice,” the package 
contains a dozen personal-sized servings of the com- 
pany’s Cocktail Delight brand cheese spreads in 
small glass jars that can be re-used as shot glasses. 
The theme suggested by the name of the assortment 
is carried out in the packaging. Each of the glasses, 
for example, has an illustration of a different breed 
of dog permanently fired on the side. The glasses are 
fitted into a die-cut platform in the bottom of the two- 
piece set-up box whose decorative cover motif suggests 
both the name and the quality of the contents. 





Creorts: Jars, W. Braun Co., Chicago, Ill. Jar decoration, Glass- 
crafters, Inc., Baltimore, Md, Box, Congress Paper Box Co., 
Chicago. Closures, White Cap Co., Chicago. 














SALES INCREASE 


100% 


MORE THAN 


WITH NEW ALUMINUM 


TRAY CONTAINER THAT SERVES 


AS A BAKING AND SERVING DISH 


CONVENIENCE of the new cellophane-wrapped aluminum tray container 
is promoted with the line “Heat in this aluminum pan” printed promi- 
nently in red. All the housewife has to do in preparing enchiladas for 
the table is remove wrap, put dish in oven and serve directly from the tray. 


newly developed aluminum-foil 

food tray has provided XLNT 
Spanish Foods Co. of Los Angeles 
with a happy answer to problems in 
housewife acceptance and _ distribu- 
their precooked beef and 
more than 


tion of 
cheese enchiladas—and 
doubled sales as a result. 

Enchiladas, a precooked dish of 
tortillas, chili and beef or cheese, are 
one of the most popular of the 18 
different Spanish and Mexican food 
products packed and marketed by 
XLNT, which began 
turer of tamales in 1894. 

The previous package, a folding 
paperboard container, caused diffi- 
culties in the kitchen and in serving. 
The enchiladas, which are served 
hot, had to be transferred from the 
container to a baking dish or pan be- 
fore being put into the oven. 

This was a difficult job to do 
neatly. In addition, the fact that the 
paperboard container absorbed mois- 
ture from the product produced two 
other results. Some of the tasty qual- 
ity of the enchiladas was lost. The 
bottom of the container also became 
soggy and, in the transfer process, 
the housewife tended to scrape up 
some bits of pulp with the food. 

A year ago XLNT began a study 
to develop better packaging for en- 
chiladas. Surveys of retail operators 
as well as of housewives themselves 


as a manufac- 
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showed definitely that the most de- 
sirable type of container would be a 
non-absorptive package in which the 


enchiladas could be heated and 
served from directly. 

It was found that there were many 
instances where repeat sales were 
being lost because of the difficulties 
experienced with the paperboard 
package. 

The survey 
foil would be an ideal packaging ma- 
terial because it would provide a com- 
plete solution to these problems. 
XLNT, therefore, began working 
with a manufacturer of foil food con- 
tainers to develop a suitable design 
that could be produced 
economically. 

Numerous tests of various types 
and sizes showed that a rigid rec- 
tangular foil tray, 1 in. deep, with 
rounded corners would be best from 
the packaging and handling stand- 
points. Two different sizes were se 
lected: one 7 in. long by 4% in. wide 
for XLNT’s three beef enchiladas 
and the other 7 by 3% in. for the two 
cheese enchiladas. 

With the foil pans XLNT uses a 
heat-sealed printed cellophane over- 
wrap which displays the enchiladas. 
Brand name and symbol, product 
identification and preparation instruc- 
tions are printed in eye-catching blue, 
red and white colors. 


indicated aluminum 


mass 


OVER-ALL VIEW of enchilada 
packing line at the Los Angeles 
XLNT Spanish Foods Co. plant. 


Copy heavily emphasizes _ the 
aluminum-foil pan and the fact that 
the enchiladas can be heated in 
the container in which they are 
bought. 
Printed in red, at the top of the 
overwrap, is the line “Special ‘Heat 
in this aluminum pan.’” This message 
is repeated in the specific directions 
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for preparing the product provided 
on one side of the package. 

XLNT first introduced the new 
aluminum-foil container in the Los 
Angeles market in February of 
this year. Both retailer and con- 
sumer response were immediate and 
favorable. 

This success led XLNT quickly to 
make a complete change-over to the 
foil tray for packaging enchiladas. In 
turn, this brought another success. 

Though XLNT has sold most of its 
products throughout California and 
neighboring states, the shorter shelf 
life of the enchiladas as previously 
packaged narrowed considerably the 
radius within which it could distrib- 
ute this line, despite the fact that 
the enchiladas were transported in 


STACKED TRAYS at start of assembly line. Their use 


eliminates need for setting-up station formerly required. 


refrigerated trucks and sold from re- 
frigerated cabinets. 

It was quickly discovered that the 
new foil tray retained the original 
quality of the enchiladas much 
longer. This has enabled XLNT to 
expand its distribution of enchiladas 
to outlets as far as 400 miles from its 
Los Angeles plant. 

Net result of the increased con- 
sumer acceptance and widened dis- 
tribution area is that XLNT’s en- 
chilada sales have shown a gain 
of more than 100% and are still climb- 


saving has resulted because the foil 
tray eliminates the station on the 
packing line formerly devoted to set- 
ting up the paperboard packages. 

Because the very nature of the en- 
chiladas—in which some ingredients 
are loosely wrapped within the flat 
tortilla and others put on top—re- 
quires that the preparation of the 
packages be skillfully done by hand, 
XLNT has an assembly line espe- 
cially set up for this product. 

Nested stacks of foil pans are 
placed at the start of the line. First 
operation is placing the thin tortillas 
in the pans, followed by the addi- 
tion of the various precooked ingre- 
dients. Final step in preparing the 
tasty dish is the sprinkling of a cheese 
garnish over the top. 


Each tray is individually wrapped 
and the overwraps then heat sealed. 
Sealing across the ends of the pack- 
age is completed in a heat-sealing 
machine. 

The packages are stacked in wire 
baskets for delivery to retailers by 
the company’s fleet of refrigerated 
trucks. 

XLNT also uses a disposable foil 
pan for packaging its chicken pies 
and is planning to use various types 
of aluminum-foil containers for other 
items as a result of the success of the 
new enchilada trays. 


Crepits: Foil trays made by Foil Kraft, 
Inc., Los Angeles, using foil supplied by 
Kaiser Aluminum & Chemical Sales, Inc., 
Oakland, Calif. Printed cellophane over- 
wraps, Milprint, Inc., Milwaukee, Wis. 


CELLOPHANE OVERWRAPS are heat sealed and then 


stacked in wire baskets for delivery by refrigerated trucks. 


: EMBOSSED FOIL TRAY unfilled, filled 
a : . : . with product and overwrapped with 

Cost of the foil container itself is heat-sealed printed cellophane. Tray is 
slightly more than that of the previ- sturdy enough for re-use purposes. 
ous package. In practice, however, a 
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BACKBONE of the new Gladiron package is expendable 
corrugated pallet which supports ironer in a double-wall 
carton. This view shows two roll-corrugated supports on 
the top side of pallet; there are eight more on the bottom. 


/ 


IRONER IS LOWERED 
pallet in bottom. With the package formerly used, it was 
necessary to metal-strap the ironer to a heavy wooden skid 
and then to assemble the container around the appliance. 


into the container, resting on 
, 


Simplified appliance pack 


THOR CORP. FINDS SUBSTANTIAL ECONOMIES 


IN AN ENGINEERED CONTAINER 


USING CORRUGATED BOARD TO CUSHION AND SUPPORT A 75-LB. IRONER 


| ie the packaging of its Gladiron 
portable home ironer, Thor Corp., 
Chicago, effected important econo- 
mies and gained additional protection 
by changing from a wirebound wood- 
veneer box to a new package consist- 
ing of a specially des:gned fibreboard 
pallet base and a 275-lb. test, double- 
wall corrugated carton. 

The net weight of the appliance it- 
self is approximately 75 lbs. Gross 
weight for shipment to distributors in 
the former package was about 81% 
Ibs., compared with 79 Ibs. in the 
new-type container. Packaging and 
shipment of the ironer are facilitated 
by the fact that the unit folds up 
compactly and the “wings” which 
provide a table surface are detachable 
to occupy a minimum of space. 

The 
formerly used for the ironer included 
a heavy wooden pallet-type base to 
which the ironer was fastened with 


wirebound wood-veneer box 
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metal strapping. As the ironers came 
off the production line, two men were 
required to secure each unit to the 
base, using %-in. perforated strapping 
of 0.015 gauge. These same opera- 
tors then moved the ironer along on 
a roller conveyor to another point 
where the crate was applied. Appli- 
cation of the crate required each man 
to drive six nails into place in the bot- 
tom of the container. 

Ironer wings, in a separate flat cor- 
rugated container, were then placed 
in position beside the rest of the unit 
by another man, after which a fourth 
man placed the tip on the package. 
Thus two teams of two men each 
were involved in the previous pack- 
aging operation. Actually, the services 
of two additional men at the end of 
the production line were also re- 
quired to place each ironer on the 
wooden base before strapping. 

Use of the former package in- 


volved several difficulties. It was nec- 
essary, for example, to exercise ex- 
treme care in applying the metal 
strapping to make sure that no loose 
ends were exposed which might cause 
injury to those handling the box. In 
some instances nails would work loose, 
parts of the crate would split or the 
strapping would break inside the crate, 
leaving loose ends to strike and dam- 
age painted surfaces of the ironer. 
The new package, which elimi- 
nates the need for metal banding, 
costs less than half as much as the 
old. Freight classification remains un- 
changed and there has been no in- 
crease in freight claims due to pack- 
age failure. reduction of 
weight, freight charges have been re- 
duced slightly. The new corrugated 
package, printed in red and blue, has 
more eve appeal and provides a better 
medium for printed advertising. Com- 
pletely covering the ironer protects 
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CUSHIONING includes a layer of creped cellulose wad- 
ding around the end of the ironer and a die-cut baffle, 
shown above being placed into position. This helps to secure 
within 


the appliance against shifting 


the unit against dust, dirt and rain. 
A considerable labor saving re- 
sulted from the simplified packaging 


procedure used with the new-type 
container. Only two men are required 
to apply the package at the end of 
the production line. These operators 
take a carton off the supply stack, 
preshape the bottom and place the 
open package on a roller conveyor, 
after which an expendable corru- 
gated pallet or skid is dropped into 
position in the bottom of the package. 
This unit, which forms the backbone 
of the package, has six circular sup- 
ports—cross-sections of convolute- 
wound corrugated—on the lower side 
and two on the top which support 
part of the weight of the ironer. 

Before the ironer is lowered into 
the carton, one man folds up the ap- 
pliance and applies a simple securing 
clamp at the front which prevents the 
table from springing away from the 
stand of the unit. On the rear, side 
of the ironer a die-cut baffle and pro- 
tective pad of cellulose wadding are 
placed in position. Then follows the 
insertion of the flat corrugated pack- 
age containing the 
ironer; this is further held in place by 
a double-walled 
which folds down at the top. 

In the concluding operation with 
the new package, the work ticket is 


wings of the 


scored separator 
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the container. 


removed from the ironer and the 
package is put through a semi-auto- 
matic stapling machine with foot-con- 
trol pedal which simultaneously ap- 
plies staples to the top and bottom 
surfaces of the package. Eight staples 
are thus applied to both top and bot- 
tom to effect a secure closure, the 
box being manually shifted to a new 
position after each stitch. Operating 
time between staple refills was 
greatly increased by means of an 
oversized staple magazine. 

Details of the new Gladiron pack- 


COMPLETED PACKAGE is passed via roller conveyor 
through a foot-controlled power stapler, which staples both 
the top and the bottom simultaneously. The new pack- 
age costs less than half as much as previous wooden one. 


age and the expendable pallet 
around which it is designed were 
worked out in cooperation with Thor 
packaging personnel by a company 
specializing in expendable pallets and 
a corrugated box supplier. 


Crepits: Corrugated pallet for new 
package, Addison-Semmes Corp., Racine, 
Wis. Corrugated boxes, Ft. Wayne Cor- 
rugated Paper Co., Chicago, and Stone 
Container Corp., Chicago. Creped wad- 
ding (Kimpak), Kimberly-Clark Corp., 
Neenah, Wis. Stapler, International Staple 
& Machine Co., Havertown, Pa. 


COMPONENT PARTS of package and cut-away view showing how 75-lb. 
ironer is positioned on paperboard platform supported by corrugated rolls. 


PHOTO COURTESY STONE CONTAINER CORP. 


PHOTO COURTESY ADDISON-SEMMES CORP. 
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FRUIT AND PRODUCE 


PLIOFILM super-market bags 
hold up to 10 pounds of heavy 
produce without danger of 
breakage. Fully transparent; 
all the contents are easily 
seen. Traffic and sales are 
speeded up. 


MEATS 


PLIOFILM is puncture- and 
tear-resistant. Doesn't shatter 
or run. 


Ideal for irregular or bony 
cuts. Excellent bloom 
retention, 
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you want ina 


LIQUID PACKS 


PLiNDFILM safely seals pickles, 
oysters, sauerkraut in brine, 
fruits in syrup, and other 
liquid-pack products — be- 
cause it’s liquid-tight, leakage- 
proof. 
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= do you look for in a packaging film? Strength? 
Quality protection? Sales appeal? You'll find thtm 
all in PLior1LmM—Goodyear’s tough moistureproof film. 


3 
PLIOFILM is especially suited to modern, self-service s@ll- 
ing. That’s because its strength permits plenty of rough 
handling. It has high-dimensional stability —doesp’t 
wrinkle or pucker—makes a neat package whose cléar 
transparency invites quick customer inspection and 
approval. 
PLioFiLM easily heat-seals with an air-, liquid-tight weld 
and is readily adaptable to automatic packaging 
machinery. For complete information, write: Goodyear, 
Pliofilm Dept., Akron 16, Ohio. 


<0? Ytar 





PACKAGING 
FILM 


3-way protection against air, moisture, liquids 


Piiofilm, a rubber hydrochioride-T.M. The Goodyear Tire & Rubber Company, Abron, Obie 
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1 Adrian Stockings, Inc., New York, introduces its new 
line of women’s hose in packages designed by the 
couturier, Adrian, himself. The package color scheme 
combines wavy gray-blue brush strokes on white with the 
designer’s signature trademark in cherry red on both box 
top and bottom and inside folder. The top cover wrap 
is laminated acetate, with the trademark embossed. Bottom 
cover is spirit varnished. Inside folders are 6-lb. flax tissue 
lacquer coated and double scored for perfect folding. Box 
wraps, Donrico, Inc., New York. Boxes, Concord Paper 
Box Co., Charlotte, N. C. Inside folders, Whiteford Paper 
Co., New York. 





r as the pack- 


? Adoption of this all-alumi contai 
age for Philadelphia scrapple, enables the Weiland 
Packing Co., Phoenixville, Pa., to hot pack the product, 
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which eliminates additional handling. Use of the container 
is also reported to speed chilling, protect the flavor and 
increase the keeping quality. The crimped-on lid is printed 
in three colors. Container, Reynolds Metals Co., Louis- 
ville, Ky. 


> The new 20-0z. glass jar for Peter Pan brand peanut 
butter has an immediate appeal to convenience- 
minded housewives for its re-use value. The wide-mouth, 
large-size jar with its resealable closure makes an effective 
refrigerator container for leftovers. Mass displays of the 
new package with related snack or picnic foods are reported 
by grocers to have been successful sales builders. Jar, Owens- 
Illinois Glass Co., Toledo, Ohio. Closure, White Cap Co., 
Chicago. Label, U. S. Printing & Lithograph Co., Cincinnati, 
Ohio. 


4 The toy cradle package for Virga’s “Rock-A-Bye Baby” 
doll adds sales-getting charm plus extra enjoyment 
for the recipient. Made of transparent cellulose acetate 
and paperboard, the package has collapsible ends, so that 
the doll may be removed. The acetate cover allows the doll 
to be seen and prevents her bunting cover from b: ing soiled. 
Package fabricated by Acetate Box Corp., Brooklyn, N. Y., 
using Monsanto’s ““Vuepak” acetate. 


A Printed cellophane and paperboard trays are used by 

Lyons-Magnus, Inc., San Francisco, to package its glace 
fruits. The cellophane is double laminated with the design 
printed in reverse on the underside of the top sheet. A small 
area of the wrap is unprinted to give the effect of a window 
carton, Wraps, Shellmar Products Corp., Mt. Vernon, Ohio. 
Trays, Bay Cities Paper Box Co., Oakland, Calif. Wrapping 
machine, Package Machinery Co., Springfield, Mass. 


6 New records released by RCA Victor, made from its 
collection of early recordings by famous singers, are 
packaged in albums printed with a cover design suggesting 
old-fashioned, velvet-covered, metal-decorated picture al- 
bums. The background color is different for each artist or 
collection in the series as an aid to distinguishing between 
albums. Album cover design, W. L. Stensgaard & Associates, 
Inc., Chicago, Ill. 


7 M. K. Goetz Brewing Co., St. Joseph, Mo., joins the 
procession for improved beer packaging with the re- 
styling of its entire Country Club line. A handy six-bottle 
carrier for returnable bottles is a newcomer to the family. 
The family design is carried throughout the packaging from 
the bottle label to the largest shipping case. Six-bottle car- 
rier, Morris Paper Mills, Chicago, Six-can carrier, Container 
Corp. of America, Chicago. Twelve-can carrier, Waldorf 
Paper Preducts, St. Paul, Minn., and Morris Paper Mills. 
Shipping containers, Gaylord Container Corp., St. Louis, Mo. 


Nt Park & Tilford is introducing this luxurious decanter 
bottle, designed to serve as a year-round gift package 
for its Private Stock brand whiskey, The decanter package, 
complete with chamfered cork-glass stopper and gift carton, 
is scheduled to retail at the same price as the regular pack- 
age. Bottle, Owens-Illinois Glass Co., Toledo, Ohio. Stopper 
and closure, Dodge Cork Co., Inc., Lancaster, Pa. Label, 
Consolidated Lithographing Corp., Brooklyn, N. Y. Corru- 
gated carton, Grand-City Container Corp., North Bergen, 
N. J. 


9 Precooked, quick-frozen horse meat for household pets, 
prepared by Vet’s Division of Perk Dog Food Co., Chi- 
cago, is now available in waxed paperboard cartons which 
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may be stored in the family’s freezer. Cartons are printed in 
two colors. Cartons, United Board & Carton Corp., Syra- 
cuse, N. Y. 


10 Early Pennsylvania Dutch art provides the motif for 
the decorative design on the quaint tin cookie con- 
tainers chosen by Megowen-Educator Food Co. as a gift 
package for this season’s holiday trade. The design—ex- 
clusive with the company—is printed in four colors on a 
black lacquered background. Container designed by Pletcher 
& Pollack, New York, and supplied by Atlantic Can Co., 
New York. 


| T bsersy oon packages for Tidy-House Paper Products, 
Inc.’s household and sandwich bags feature illustra- 
tions to emphasize their uses. The serrated design at the top 
of the illustration area, separating this white patch from the 
orange background, was planned to suggest the idea of bag 
tops. Cartons, Berles Carton Co., Paterson, N. J., and Para- 
mount Container Corp., New York. 


1? Behr-Manning Div. of Norton Co., Troy, N. Y., has 
revamped the package for its abrasive-coated cloth 
rolls. To reduce damage to edges of the coiled strip, chip- 
board side-wall protectors have been enlarged. The wooden 
core has been replaced with a cup core made of non-allo- 
cated “waster” metal and a standard-sized arbor hole (% 
in.) has been adopted to simplify rack storage. Core, Gray 
Stamping & Mfg. Co., Plano, Ill. Side-wall protectors, 
Robertson Paper Box Co., Montville, Conn. 


13°" Chemical Co., a well-known name in the 
leather-finishing industry, is now introducing a retail 
line of liquid-wax leather dressings with the brand name 
“Care.” The streamlined carton design is repeated on the 
labels of the bottles which have yellow plastic closures. 
Bottles and closures, Owens-Illinois Glass Co., Toledo, Ohio. 
Labels and cartons, Forsberg Paper Box Co., Madison, Wis. 


14 Package details for the new “Sands” brand New York 
State wines produced and bottled by Canandaigua In- 
dustries, Inc., are planned to convey the quality of the wines. 
The buff antiqued paper label is printed in red and black. 
The red and buff colors are repeated on the cellulose sealing 
band over the screw-on closure. Bottle, Owens-Illinois Glass 
Co., Toledo, Ohio. Label, Consolidated Lithographing Corp., 
Brooklyn, N. Y. Cellulose sealing bands, Sylvania Div., 
American Viscose Corp., Philadelphia, Pa. 


15 An example of the trend toward using corrugated car- 
tons to eliminate retail-level repackaging to protect 
contents from breakage and to serve as display containers 
because of their attractive printed designs, is this line of 
packages for Bar Host Products Co.’s assortments of drink- 
mixing accessories. Containers, The Hinde & Dauch Paper 
Co., Sandusky, Ohio. 


16” unusual label redesign has been completed by A. 
E. Staley Mfg. Co. for its Sta-Flo liquid laundry starch. 
The new label is almost identical in design to the old, but 
the reversed color scheme, it is believed, improves read- 
ability, Label, Chicago Offset Printing Co., Chicago, Ill. 
Bottles and closures, Owens-Illinois Glass Co., Toledo, Ohio. 
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17: small polyethylene pouch stapled inside a folded, 
die-cut, printed card solves a packaging problem for 
John Dritz & Sons, New York, who wanted to show women 
the colored, diamond-cut rhinestones with separate prong 
settings it offers for decorating veils, sweaters, etc. The trans- 
lucent polyethylene permits the stones to be seen and its 
toughness resists tears if the sharp edges of the settings 
puncture it. Bags, Comet Envelope & Paper Co., Inc., New 
York. Cards, Print Forms Co., New York. 


containing 2 lbs., 7 oz. of Surf all-purpose detergent. 
The design is similar to that of the 19-0z. package. Design, 
Raymond Loewy Associates, New York. Cartons, Worchester 
Paper Box Co., Medford, Mass., and Flintkote Co. (Folding 
Carton Div.), Los Angeles, Calif. 


1 Bros. has introduced a new giant-size carton 
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FAMILY DESIGN is provided by so simple a device as a bold white panel spot- 
lighting product identity as on a television screen. Note the uniform place- 


ment of other label elements and legible lettering of box ends to aid salesmen. 


5 is nation’s largest line of elastic 
goods is now making its appear- 
ance in redesigned packages which 
for the first time give immediate fam- 
ily identity and merchandising unity 
to the complete group of athletic sup- 
porters, supporter belts, suspensories, 
abdominal belts, elastic stockings and 
allied products. 

Through this activity, which was 
initiated by Bauer & Black during 
World War II but could not be car- 
ried out at that time because of the 
critical rubber situation, the manufac- 
turer has greatly simplified the prob- 
lem of the retail sales clerk as well 
as that of the ultimate customer. With 
unified, 
treatment, Bauer & Black has literally 
taken elastic goods out from behind 


sales-stimulating package 
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the counter and up front for increased 
sales. 

Elastic goods constitute a special- 
ized type of merchandise which ob- 
viously cannot be sold as automati- 
cally as candy bars or cigarettes. The 
majority of the Bauer & Black elastic 
supports do not lend themselves to 
impulse sales. Many of the items, 
such as elastic stockings and abdom- 
inal belts, are initially purchased on 
the advice of a physician. Also, in 
buying this type of merchandise, the 
customer is often uncertain about the 
correct style, size and usage. This 
means that the sales clerk must have 
at least a fair degree of familiarity 
with the products if a satisfactory sale 
is to be made. 

The broad line of elastic supports 


made by Bauer & Black now includes 
two styles of supporter belts, anklets, 
knee caps, seven different support- 
ers, seven suspensories, seven styles 
of elastic stockings in four sizes, elas- 
tic bandages and abdominal belts. 
Company merchandising officials, in 
discussing their new packaging pro- 
gram, point out that the absence of 
formerly 
prevailed arose from the gradual ad- 
dition of new items through the years 
without having a basic design to 


design integration which 


follow. 

With the steady expansion of the 
Bauer & Black elastic-goods line, the 
identity problem became more diffi- 
cult. 

Each of the packages functioned 
as an individual rather than as a mem- 


MODERN PACKAGING 
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BAUER & BLACK THROWS 


OUT PACKAGE-DESIGN 


MAVERICKS 


AND FINDS THERE IS MERCHANDISING STRENGTH IN UNITY 


ber of a team. Although the Bauer 
& Black name appeared on all of the 
packages, location and type size var- 
ied widely. The fact that many of the 
set-up, slide-and-shell and folding 
packages featured a dominant trade 
name (Pal, Par, O-P-C) made it ex- 
tremely difficult to recognize their 
common ancestry. Adding to the con- 
fusion was the wide range of colors 
and color combinations used on the 
various packages. 

With the earlier packages, there 
was no single design element suffi- 
ciently strong to unify the entire line. 
Most of the packages were printed 
in two colors, divided up into rectan- 
gular areas. Some of the packages 
carried a line illustration of the prod- 
uct, but most did not. Drawings of 
swimmers, divers and others engaged 
in active sports appeared on many of 
the packages for supporters, but 
there was no uniformity of layout. In 
the majority of cases, printed mate- 
rial was confined to the display panel 
and the side panels; the bottom of 
the package was left blank. This prac- 
tice permitted virtually no informa- 
tion for the customer on the function 


of the product, how to take care of it 
or how to fit it. 

There was one characteristic that 
most of the previous packages had in 
common—a serious display limitation. 
This handicap stemmed from the fact 
that the label and design elements 
on practically all of the packages ran 
parallel to their longer dimensions. 
When displayed on end, in order 
to conserve counter or shelf space, 
they were thus difficult to read with- 
out turning the head to one side. This 
limitation showed up most clearly 
when the packages were assembled 
in the attractive special display unit 
which Bauer & Black makes available 
to retail outlets at modest cost. When 
placed in this case, some of the pack- 
ages could scarcely be read at all, 
because practically half the label was 
obscured by partitions in the sales 
unit. 

This difficulty has been overcome 
in the new design, which was first 
introduced on the set-up box for ab- 
dominal belts and has now been 
adapted to the entire line of Bauer 
& Black elastic supports. Slide-and- 
shell packages have now been elimi- 


HODGE-PODGE of design in old packages left each product on 
its own, missed the strength of unity under the Bauer & Black 
name. Wide range of color combinations and the lengthwise 
labeling of the packages made display of the products difficult. 
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nated and all the items are 
packed in either folding cartons or set- 
up boxes. 

Essentially, the new surface design 
consists of a solid color background 
on the display face of each package, 
used in conjunction with a window-like 
white label panel resembling a televi- 
sion screen. The trade name and des- 
criptive name of each item appear in 
this space, running across the nar- 
row dimension of the package for 
more compact display utility. The la- 
bel panel is so located as to bring the 
product name well toward the top § 
of the carton or box, minimizing the 
possibility that the identity of the 
contents will be hidden behind other 
boxes when displayed. 

Also featured on the display panel 
of each package is the Bauer & Black 
name, enclosed within the traditional 
parentheses and standing out clearly 
against a white band which extends 
around three sides of the package. 
A brief block of descriptive copy, in 
reverse white letters, is used be- 
tween the label window and the en- 
circling white band. Each end panel 
bears the name of the product and 
size information, facilitating easy se- 
lection when the packages are 
stacked. One of the side panels car- 
ries the phrase, “By the makers of 
Curity surgical dressings,” while the 
other reads, “Bauer & Black—First in 
elastic supports.” 

Color treatment has been simpli- 
fied in the new package designs, with 
colors reduced essentially to red, 
brown, blue and green on the vari- 
ous masculine items and pastel hues 
—light blue and coral—on the boxes 
for elastic stockings. The latter de- 
parture from the darker colors was 
made out of deference to feminine 
color preferences. 

All the folding boxes are printed 
in one color, with the white boxboard 
used for contrast on reverse lettering. 
This procedure gives the boxes a 
clean-cut appearance and eliminates 
the extra printing operation which was 
formerly required on the two-color 
packages. 

With the exception of the ab- 
dominal belts, all of the products in 
set-up boxes (the more costly top- 
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quality items) employ vertical pencil 
stripes in white or gold to distinguish 
them from other products in the 
elastic-goods group. The stripes, al- 
though not so pronounced as to inter- 
fere with the uniform appearance of 
the entire line of packages, serve as 
a distinguishing mark of the highest 
quality items in the line. Gold is also 
used on the set-up boxes around the 
frame of the label window. 

A complete departure from the 
tearlier packages is the treatment of 
j the bottom or back panel of the 
boxes, which was formerly left blank 
or carried only the name of the item. 
On the new packages, this panel has 
been designed to do a complete job 
of silent selling. At the top, it now 
carries the name of the product and 
a line-drawing illustration, against a 
background formed by extending the 
all-over color to the bottom of the 
package. This is followed by descrip- 
tive copy explaining the features of 
the product and instructions for use, 
laundering, etc. On some of the items 
(abdominal belts) there are addi- 
tional illustrations showing how the 
product should be applied and laced 
for proper fit. Finally, the bottom or 
back panel of each new package lists 
the other items available in the Bauer 
& Black line. 

This new feature of the Bauer & 
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BACK PANELS of the new Bauer & Black packages are filled with in- 
formation designed to help the clerk, or the customer himself, make the 
right selection. The group of top-grade items above uses set-up boxes. 


Black packages is regarded as par- 
ticularly important in the trend to self- 
service merchandising. Even if a sales 
clerk is not immediately available, the 
prospective customer can now ac- 
quaint himself with the features of 
the product and select the correct 


COMPACT | display 
case shows effective- 
ness of new design in 
mass display, empha- 
sizing brand identity. 


size. Also, through coordinated dis- 
play, he becomes at least generally 
familiar with the other items in the 
line, making him more likely to re- 
quest a Bauer & Black product if he 
should need other types of elastic 
goods in the future. By means of the 
new information panel, Bauer & Black 
has saved valuable time for both the 
clerk and the customer and helped 
to insure correct fit and use of the 
products. 

The new redesign program includes 
some minor standardization of box 
sizes for improved stocking and 
display. 

The permanent display unit avail- 
able from the manufacturer provides 
the retailer with a complete elastic- 
goods department in open display and 
occupies only 6 sq. ft. of floor space. 
Of natural-finish maple, the unit has 
a top panel with fluorescent lighting 
displaying sample elastic-goods items 
against a maroon background. Prices 
are clearly shown on the front of each 
tier of packages. The unit is stocked 
from a lower compartment with slid- 
ing glass doors, affording the retailer 
an immediate and continuous inven- 
tory check. 


Crepits: Basic package redesign, Ernst 
A. Spuehler, Chicago. Folding cartons, 
Ace Carton Corp., Chicago. Set-up boxes, 
Terre Paper Box Co., Chicago. Retail 
sales and display unit, C. D. Baird Co., 
Milwaukee. 
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Antibiotic tester 


CONVENIENT MULTIPLE PACKAGE FOR DIAGNOSTIC TABLETS ASSURES 


ACCURATE LABORATORY 


set of test tablets of the six most 
A commonly used antibiotics has 
been packaged as a convenient unit by 
C.S.C. Pharmaceuticals, a division of 
Commercial Solvents Corp., to aid 
physicians in determining quickly and 
accurately the most effective antibiotic 
to use against a specific infection in 
a patient. 

The package consists of a large pa- 
perboard carrier box into which fit 12 
individual set-up boxes, each con- 
taining 24 of the “Dia-Discs’—the 
trademark name for the diagnostic 
test tablets. Although only six anti- 
biotics are included—Penicillin, Bac- 
itracin, Streptomycin, Chloromycetin 
(chloramphenicol, Park, Davis & Co.), 
Aureomycin and Terramycin—two 
potencies of each are supplied to as- 
sure accuracy Over the entire range 
of sensitivity, thus making the total 
of 12 boxes. The package also con- 
tains a sensitivity chart which enables 
the tester to interpret the findings he 
observes and a pad of laboratory re- 
port slips. 

The entire package has been de- 
signed to meet the needs of the lab- 
oratory technician or doctor making 
the test. A brief explanation of the 
test will help to make this clearer. 
The test consists of putting up to six 
tablets on a Petri plate containing 
agar which has been streaked with 
the test organism. The plate is then 
incubated overnight and, by measur- 
ing the diameter of the inhibition zone 
around each tablet, an accurate indica- 
tion is given of the organism’s qualita- 
tive and quantitative sensitivity to the 
antibiotics. 

To provide an easy means of re- 
moving the individual tablets and 
also to protect them against bacterial 
and antibiotic contamination, they 
are un't packaged in Pliofilm. The 
technician merely snips off one corner 
of the individual film square and 
withdraws the tablet with a forceps. 

Since it is important that each tab- 
let be readily identified throughout 
the test, one number is impressed on 
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METHOD OF SELECTION 


CARRIER BOX contains 12 individual boxes including two potencies of 


tihi 





the six most c ly used 
each box are “coded” to corr 


tics. To assure identity, numbers on 





di bers impressed on the tablets 


in each box. Pliofilm unit packages protect against contamination. 


the tablets in each group and this 
number corresponds with the one 
conspicuously printed on the labels of 
the 12 boxes. The “code” is also 
printed on the side of the carrier box 
as may be seen in the accompanying 
illustration. 

The numbers are also given the 
most prominent position on the end 
panels of the individual boxes inas- 
much as the boxes are fitted into the 
carrier on the narrow side to save 
space. 

The paper labels are positioned on 
the two-piece, full-telescoping boxes 
so that they seal the boxes on the 
two narrow ends. This gives the tech- 
nician assurance that he is receiving 
complete counts; a box with the la- 
bel seal broken immediately indi- 


cates that some of the tablets may 
have been used. 

At C.S.C.’s plant where the pack- 

age is assembled, the tablets are unit 
packaged automatically in strips of 24. 
All parts of this packaging machine 
that come into contact with the tablets 
are thoroughly cleaned between lots to 
avoid dust from one antibiotic carry- 
ing over to another. The unit-packaged 
tablets are inspected by hand and the 
numbers on the tablets are carefully 
checked for identity before the final 
packaging and labeling. 
Crepits: Set-up boxes and carriers, Terre 
Paper Box Co., Chicago. Labels, Unique 
Printed Products Co., Inc., Terre Haute, 
Ind. Unit-packaging machine, Arthur 
Colton Co., Div. Snyder Tool & En- 
gineering Co., Detroit, Mich. 
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Despite its small size—ii takes up 
appropriately designed fo only 7 in. of counter space—this ; ‘ 
selling, Printed cellophane display has ample room to show Designed for compactness and convenience, 
Champion Bag Co., Chicago. both a box of Hotchkiss staples the new Co-ets counter display holds nine 
Ace Carton Co., Chicago. and the Bantam stapler offered at large packages or 1 3 small ones. A special 
a special combination price. Copy display package with an acetate window is 
is printed in bright red and black mounted on the backboard panel so shop- 
to set off the soft gray and chrome pe’s may see the product. Design, Charles 
of the stapler. Display, Brooks Magers, Princeton, N. J. Display, Ketter- 
Mfg., Inc., South Norwalk, Conn. linus Lithographic Co., New York, Cartons, 
Lord Baltimore Press, Baltimore, Md. 
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A simple way to demonstrate the use of a new product is 
illustrated by this easel display card, die cut to hold 
Simmons Kit Co.’s “Tu-B-Tec” polyethylene tooth-brush 
protectors, a convenient item for travel, developed and 
molded by Shaw Insulator Co. An actual case slipped over a 
die-cut picture of a tooth brush shows the device in use, 
while a picture of a hand pulling it out shows how the 
brush is removed. Display, Star Sample Card Co.. New York. 











Tintair’s window and counter display is designed to build impulse 
sales by promoting associated items that a woman usually takes with 
her on a vacation, as suggested by the “check list” featured on the 
side cards of the unit. Bymart, Inc., the manufacturer of this home 
hair coloring, reports that the number of dealer requests for this 
display has been exceptionally large. Display, Einson-Freeman Co., 
Inc., Long Island City, N. Y. 


The demonstrator-type display used by the 
Central States Paper & Bag Co., St. Louis, 
Mo., to show how the “Serap-Trap” holder 
for its packaged garbage bags operates, 
features the actual product attached to the 
stand, which is made of Masonite. The mes- 
sage printed on the stand in red and white 
stresses the “no odor, no mess” features of 
the metal holder and disposable kraft bags. 

















Boxed potatoes 


OREGON STUDY INDICATES THAT PHYSICAL 


DAMAGE IN SHIPPING CAN BE GREATLY CUT 


BY USE OF 50-LB. CORRUGATED CONTAINER 


better method of packing pota- 

toes to minimize in-transit dam- 
age from grower to consumer has 
been the object of packaging-market- 
ing studies during the past 18 months 
in Oregon. 

Preliminary findings indicate that 
traditional packs eventually may be 
replaced by corrugated fibreboard 
shipping boxes reported to cost no 
more than conventional containers, to 
provide greater protection, more con- 
venient handling and product brand 
identification. 

The studies are the outgrowth of a 
number of activities initiated by po- 
tato-grower associations in Oregon as 
a positive approach to a problem 
facing the entire potato industry. The 
project was aided by the Oregon Po- 
tato Commission, established by the 
Oregon State Legislature in 1949, 
under the direction of Ben Davidson, 
administrator of the Commission. 

Research funds were made avail- 
able by the Commission in the 
spring of 1950 to the Klamath Po- 
tato Growers Assn. for the purpose 
of developing a master shipping car- 
ton to hold consumer-sized paper- 
bagged potatoes. Several years pre- 
viously a 10-Ib. carrier carton, intro- 
duced by one Oregon potato-market- 
ing cooperative had aroused consid- 
erable interest. 

Klamath growers mede their first 
test of four carload lots shipped in 
an 80-lb. corrugated container hold- 
ing eight 10-Ib. paper bags. Con- 
sumer acceptance of this type of 
package was good, it was reported, 
but terminal market reaction was less 
favorable. 

Concurrently with this study, Ore- 
gon State College and the University 
of Idaho, cooperating with the U. S. 
Bureau of Agriculture Economics and 
federal-state shipping agencies, also 
had a research program in progress to 
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THREE of the four containers used in the major test displayed in the 
Oregon Potato Commission booth at the recent state fair. The 25- and 50-Ib. 
bulk containers are at left, while 60-lb. master shipper with six 10-lb. 
consumer unit packages is in the center; 100-lb. size is not shown above. 


follow potato marketing from ship- 
ping points to terminal markets. 

Last fall when the supply of bur- 
lap became uncertain due to the Far 
Eastern situation, the Oregon Po- 
tato Commission asked Oregon State 
College and the U. S. Bureau of Agri- 
culture Economics to team up in the 
container study, offering to supply 
part of the funds. The result was a 
study combining the efforts of all, the 
findings of which will be published 
soon in bulletin form. 

Four types and sizes of shipping 
containers were used in these tests 
made during the past shipping sea- 
son: 

1. A 60-Ib., 200-Ib.-test corrugated 
master shipper, measuring 10 by 16 
by 17% in., containing six 10-Ib. con- 
sumer units (paper bagged). Total 
cost of the materials for this package 


POTATOES 
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» ~ ees 
CLOSE-UP of 60-lb. master 
shipper with its six 10-Ib. “Home- 
toter” bags. This picture was 
taken three days after the con- 
tainer arrived at the Pacific 
Fruit Co.’s terminal in Portland. 
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REDESIGNED 50-lb. containers after their arrival at United Fruit & Produce warehouse in Portland. Box on the 
left is fitted with liners; box at the right is unlined. Both of them are made of 275-lb. test corrugated board. 


was 29 cents—20 cents for the con- 
tainer and 1.5 cents per bag, 

2. A 50-lb. bulk container of 200- 
test corrugated, measuring 13 by 13 
by 12% in., which cost 16 cents, 

8. A 25-lb. bulk container, also 
200-test, measuring 10 by 10 by 10% 
in., costing 11 cents, 

4. A 100-lb. bulk container of 350- 
test corrugated, measuring 12 by 14 
by 28 in., that cost 56 cents. 

Because potatoes are a compara- 
tively low-priced commodity, the cost 
of the containers is an important con- 
sideration. Compared with the con- 
ventional burlap sack, only the 50-Ib. 
container was comparable on a cost 
basis. Conventional 50-, 25-, 15- and 


LAST TEST SHIPMENT to be made shown on its arrival in Port- 
land. It included the redesigned 50-lb., 275-test containers (car- 
tons marked “A” have liners and ones marked “B” are unlined) ; two 
100-Ib. containers are illustrated at the lower right and on top 
of these are several conventional 100-lb. burlap-bagged potatoes. 
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10-Ib. paper bags range from the 
same price as a 100-Ib. burlap sack 
(30 to 35 cents) to as much as 80 
cents per hundred for open-mesh- 
type bags. 

The test shipments in carload lots 
were sent from two potato-producing 
areas in the state to two terminal 
markets; one in Portland, Ore., the 
other in the San Francisco Bay area, 
during February, 1951. The condition 
of the potato packages was checked 
at the loading and receiving points 
to determine in-transit damage. Prof. 
George B. Davis of Oregon State Col- 
lege was in charge of this phase of 
the study. Representatives from the 
Bureau of Agriculture Economics 


also worked with Prof. Davis’ group, 

The condition of the commodity in 
the four types of test containers upon 
their delivery to the terminal markets 
was reported as follows in the pre- 
liminary tabulations: The cartoned 
potatoes arrived with less than 1% 
total physical damage. In contrast, 
physical damage to the potatoes 
shipped in conventional packages 
varied from 2% to 15%, depending 
upon the materials, the labor hang 
dling the commodity, the type of 
transportation used and other factors¢ 
Additional damage to potatoes) 
packed in conventional containers, it) 
is reported, often runs as high as 25%) 
by the time they reach the retail 


FILLING OPERATIONS at Central Oregon Potato? 
Growers Assn. plant, indicated that corrugated _ 
cartons are easier to handle than the conven- 
tional potato packs. To facilitate handling, con-~ 
tainers have die-cut slot grips in each end near top. ’ 


* 








grocer, but it should be pointed out 
that this is not all in-transit damage. 

While the tests showed that this 
substantial reduction in product dam- 
age can be effected by the use of 
rigid containers as the bulk shipping 
package for potatoes, they also indi- 
cated the types of container failure 
that may occur. Buckling and side- 
wall collapse were the most common 
types of damage listed in the prelimi- 
nary findings. These were found to 
be caused by uneven weight dis- 
tribution, moisture absorption and too 
light-weight corrugated board. 

To eliminate these causes of carton 
failure, the 50-lb. bulk container, 
which appears to be the most practi- 
cal from an economic standpoint, has 
been redesigned. 

The 50-Ib. container, which 
was used in a few test shipments last 
April from the Central Oregon Potato 
Growers Assn. plant in Redmond, 
Ore., to United Fruit & Produce in 
Portland, is more rigid and easier to 
handle. The weight of the corrugated 
has been increased to 275-lb. test and 
liners have been added. The dimen- 


new 


sions of the new container are rectang- 
ular instead of being made cube 
shaped, as previously. 

To facilitate handling, the container 
has die-cut slot grips in each end near 
the top. It is believed that the new 
carton measurements (10 by 13 by 
16 in.), combined with the greater 
rigidity, provide a better distribution 
of weight, thereby overcoming some 
of the objection to handling raised by 
terminal market labor. 

Obviously, the new container is 
more expensive (with liners it costs 
32 cents; without liners, 23 cents), 
but its added strength and protection, 
it is anticipated, should offset the cost 
differential in actual use. Eventually, 
it is hoped that a 200-Ib.-test con- 
tainer made of impregnated corru- 
gated board will be available to elimi- 
nate the problem of moisture absorp- 
tion. This would assure sufficient ri- 
gidity with a lower-test board and 
thereby reduce the cost consider- 
ably. 

The test projects also indicated that 
filling and loading at the growers’ 


plants were easier and less expensive 


with the corrugated fibre boxes than 
with burlap bags. 

The feasibility of potato pre-pack- 
aging at the grower level is another 
the problem which the 

hopes will 


aspect of 
Commission also be 
studied. 

In review, the preliminary findings 
of the Oregon potato-package studies 
indicate that in-transit physical dam- 
age to potatoes is reduced greatly 
when rigid corrugated shipping con- 
tainers are used, 

The research program’s findings to 
date have shown that a container hold- 
ing 50 Ibs. of potatoes in bulk is the 
most practical from a cost standpoint, 
comparing favorably with the cost of 
the burlap sack. Finally, as a result of 
the first tests, the original design of 
this size carton has been modified to 
improve the rigidity and handling 
ease. 


Crepits: Shipping cartons, Gaylord Con- 
tainer Corp., St. Louis, Mo., and Fibre 
board Products, Inc., San Francisco, 
Calif. Paper bags, Zellerbach Paper Co., 
Div. of Crown-Zellerbach San 
Francisco, Calif. 


Corp., 











LOADING ARRANGEMENTS used on original 50-lb. bulk containers as they were assembled at the Redmond plant. 
Above: staggered tier and vertical tier. Below: vertical tier load upon arrival at Portland (notice buckled walls) and 
pallet load three days after arrival at Portland. Moistureproofed board would reduce buckling, it is believed. 
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F. N. Burt Company Inc. * Manufacturers of Small Set-up Boxes, Folding Cartons and Transparent 


Containers + 500-540 Seneca Street, Buffalo 4, New York + Offices in Principal Cities Or Write 
Direct * Canadian Division: Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada 











by adopting 
MACHINE 
BUNDLING 


One of our Model F-6 bundling machines in 
the plant of Bristol-Myers. The bundler is fed 
by conveyor from two lines of tube-filling and 
cartoning machines. Assembler at infeed of 
bundler groups the cartons in two layers of 
three each before wrapping. 


Write for complete information 


The number of manufacturers who have adopted machine bundling is 
truly impressive — and growing steadily. The reason is not far to seek. 
MACHINE BUNDLING MAKES BIG SAVINGS. First, on material 
costs, for it replaces cardboard boxes or fibre containers with economical 
kraft paper. Second, on labor, because one machine will produce up to 
24 bundles per minute. And when you are pressed to get out the goods, 
this speedy method makes costly overtime unnecessary. 


Suited to Many Products 


Bundles, as made by our machines, are successfully carrying such prod- 
ucts as soap, books, photo film, electric fuses, crackers, tobacco, tooth 
paste, cartons containing bottled goods, etc. Yes, the bundle is surpris- 
ingly strong and withstands handling. 

The machine assembles the packages in any desired arrangement 
selected to produce a conveniently-shaped bundle and seals them drum- 
tight in strong kraft paper. Also attaches end seals. 

Dealers and chain store operators welcome this convenient and handy 
method of stocking goods in dozen lots. And the money machine bun- 
dling saves over buying boxes usually pays for the machine in less than 
a year. That’s 100% on your investment! 


PACKAGE MACHINERY COMPANY =: Springfield, Massachusetts 


NEW YORK CHICAGO BOSTON CLEVELAND ATLANTA DALLAS 
DENVER LOS ANGELES SAN FRANCISCO SEATTLE TORONTO MEXICO, D.F, 


PACKAGE MACHINERY COMPANY 


Over a Half Billion Packages per day are wrapped on our Machines 
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Saran-coated paper 


IT OFFERS A NEW WAY Of USING THE EXCELLENT PACKAGING PROPERTIES 


OF THIS PLASTIC AT LOWER COST. 


| ae caage in the field of plastic 
coatings have long been aware 
of the desirability of producing 
a coated paper having excellent 
chemical resistance and low water- 
vapor and gas transmission as well as 
good heat sealability. In the field of 
free films an oriented saran (vinyli- 
dene chloride copolymer) product 
which fulfills these qualifications has 
been on the market for several years. 

For uses requiring a paper backing, 
this film has been laminated to paper. 
Laminations where the unsupported 
film is mounted to paper by means of 
an adhesive are, because of the ex- 
tra operations involved, quite costly. 
They are, therefore, limited in use- 
tulness to special cases where the high 
strength of the oriented film and the 
lack of fibre penetration are desir- 
able. Therefore, some means of di- 
rectly coating the resin onto paper 
was indicated. Solution coating was 
out of the question because of the ex- 
treme solvent resistance of this resin. 
Other saran resins of the more soluble 
type did not possess the superior 
qualities desired. Coating from latex 
systems has also been used, but again 
the products obtained do not have the 
excellent chemical resistance and 
barrier properties of the extruded 
free films. 

It was apparent then that a hot- 
melt coating process would be re- 
quired. Although several years ago 
Dow engineers had succeeded in 


® Field Sales Engineer, H. P. Smith Paper Co., 
Chicago. 


PHOTO COURTESY DOW CHEMICAL Co. 


coating a small quantity of paper, it 
was not till early 1950 that their tech- 
nique was developed to the point of 
submitting samples to the paper-coat- 
ing industry. The properties of these 
samples were such as to encourage 
the H. P. Smith Paper Co. to enter 
into a development program. Smith 
engineers would design and build a 
machine similar to their polyethylene 
“Loxol” unit, but expressly for the 
hot-melt coating of saran, while Dow 
would design high-capacity extrusion 
and melting equipment and make 
resin-handling techniques available. 


By L. M. Burgess® 


In order to coat the resin, it is first 
melted by means of an extruder. This 
extruder has been previously de- 
scribed in the literature. Because of 
the heat sensitivity of saran, certain 
precautions must be observed in the 
melting operation. The screw has sin- 
gle, relatively shallow flights and in- 
creases in root diameter to develop 
pressure. All metals which have a 
catalytic effect upon the decomposi- 
tion of saran are avoided. Briefly, be- 
cause saran has a relatively short 
thermal life, dependent upon time 
and temperature, every effort is made 


HEAT-SEALING MACHINE forming pouches made of saran-coated paper. 





TESTING 


Technical Editor 
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GAS TRANSMISSION tests run at 23 deg. C. 
with extruded 
similar resin. The type of resin will have some effect on gas permeability. 


paper compared favorably 


to keep the resin inventory time in 
the extruder low by moving it rapidly 
through the extruder. Steam is used 
to heat the extruder in order to bring 
the resin rapidly to temperature at 
the start of operation and to cool the 
resin quickly for shut-downs. 

The resin, which has by means 
of this special extruder been brought 
to a temperature of between 325- 
350 deg. F., 


paper 


is applied directly to a 
which has been previously 
dried to remove surface moisture and 
preheated to prevent cooling of the 
resin during the coating operation. 
The molten mass of resin, which at 
this temperature is viscous but not 
self supporting, is by a variation of 
the well known knife-coating tech- 
nique metered to the desired thick- 
ness. By this means continuous coat- 
ings are applied to paper from 
thicknesses as low as 1 mil to as high 
as 10 mils. This paper coated with 
the molten saran is now ready for the 
finishing operation. 


showed that saran-coated 
oriented film made from a 


Saran is normally a crystalline ma- 
terial which is free of tack and re- 
sistant to blocking. When melted as 
in the paper-coating process it be- 
comes amorphous and tacky. Upon re- 
crystallization it again becomes non- 
tacky. In order to avoid blocking in 
the wind-up roll it is, therefore, de- 
sirable to promote crystallization as 
rapidly as possible after coating. Con- 
trary to the case with most plastics, 
this is accomplished best in a heated 
medium. Therefore, a hot-air oven is 
used in place of the usual refriger- 
ated roll. 


Properties 

Under the proper conditions paper 
hot-melt coated with saran has many 
of the properties characteristic of the 
extruded oriented saran-free film. It 
will be shown further wherein its ad- 
vantages and d’sadvantages lie com- 
pared with the film as well as to some 
of the other plastic-coated papers. 

Saran-coated paper is superior to 


THREE WVT CUPS shown below are covered with saran-coated 


paper and filled with a desiccant, ready 


for testing water-vapor 


transmission rate in GF humidity cabinet illustrated at the left. 


WATER-VAPOR 
low and the tests showed that the rate de- 
creases with the aging of the coated paper. 


transmission rates were 


the film in the ease with which it can 
be fabricated on existing heat-seal- 
The 
does not shrink and does not stick to 
the sealing jaws. In fact, it is only nec- 


ing equipment. coated paper 


essary to follow the four factors which 
govern the sealing of any heat-seal 
coated paper. The factors necessary 
to effect a good seal are temperature, 
dwell time, paper thickness and 
pressure. Saran-coated paper (60 lb. 
kraft 1.5 mil coating) seals on a labo- 
ratory jaw sealer at 375-385 deg. F. 
with 15-lb. pressure and a dwell time 
of one second. It is necessary to have 
a sufficient quantity of heat in the 
sealing bars to overcome the insulat 
ing value of the paper which is, of 
course, proportional to its thickness. 
The best sealing results are obtained 
by proceeding in the following way. 
First, the edges of the sealing bar 
should be about 1-2 thou- 
inch, to remove the 


honed 
sandths of an 
sharp edge and prevent the bar from 
cutting or scoring the sheet when a 
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YUFURIC ACID 


RESISTANCE TO OILS and greases 
of many types indicated its suita- 
bility as a wrap for machine parts. 


SOLVENT AND ACID resistance of 
saran-coated paper was demonstrated by 
subjecting the samples to rigid tests. 


BOILING-WATER TESTS which were con- 
ducted indicated that the samples tested 
had good resistance to the action of heat. 


high sealing pressure is used. Where- 
ever possible the seal bar should be 
about 42 of an inch inside the outer 
edge of the pouch. These two pre- 
cautions should be followed to pre- 


vent exudation of the plastic onto the 
sealing bars. Exudation may also be 
limited by limiting the distance to 
which the jaws, close. The sealing 
bars should be kept at about 420 deg. 


TABLE I — SUMMARY OF PROPERTIES 


Polyethylene 


Specific gravity 0.92 

Area factor—sq. 
in. /Ib. 1 mil 

Water-vapor 


30,000 


transmission 
g./100 sq. 
in. /24 hrs. 90 
R.H. 100 deg. 
F. 1.5 mils of 
coating (fresh 
samples) 0.75 
Resistance to 
cold -75 deg. F. 
Resistance to 
heat (non- 
blocking) 
Resistance to 
solvents 


175 deg. F. 


Insoluble cold, 
but soluble in 
alphatics and 


aromatics above 


160 deg. F. 


Resistance to 
grease and oils 
Heat sealing 


Slight permea- 
tion 285-300 
deg. F. 

Gas transmission 
ce. /100 sq. 
in. /24 hrs. 

23 deg. C. 

Oxygen 50* 

Nitrogen 8 

Carbon dioxide 160 


«1.5 mils on kraft. > Films only. 
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Vinyl copolymer Saran 


VB 1925 Natural 
1.27 1.68 


20,000 16,300 


2.7 0.15 


~2 deg. F. 0 deg. F. 


210 deg. F. 250 deg. F. 


Insoluble in 
most com- 


Soluble in 
ketones, in- 
soluble in mercial sol- 

alcohols and vents. Solu- 

ble in a few 

above 250 


deg. F. 


aromatics 


No permea- 
tion 375-425 


deg. F. 


No permea- 
tion 220-280 
deg. F. 


—Eb 


55 
13 
290 


© 1.5 mils on kraft. 


F. to overcome the heat loss caused 
by the cold paper and to melt the 
plastic. Sealing should be against a 
resilient lower bar. This cushion may 
be obtained through the use of Teflon 
sheeting or a  Teflon-impregnated 
glass cloth. This permits the lower 
jaw to conform to the paper and com- 
pensates for any heat distortion in the 
top bar. It is well to keep pressures to 
the high side and in most cases 15- 
20 Ib./in. is sufficient, depending on 
the thickness of the paper. Seals 
should never be cooled. Rapid chill- 
ing causes the resin coating to be- 
come amorphous, while slow cooling 
permits the resin to develop its crys- 
tallinity. For this reason seals should 
be checked after the pouch has 
cooled. 

Pouches can be made having ex- 
cellent seals and at high rates of pro- 
duction by following these general 
specifications, which are set down 
only to serve as a starting po‘nt. It is 
quite obvious that they will fre 
quently have to be varied to conform 
to the variations in equipment and in 
the paper-backing stock used. 

Saran-coated paper has a gas trans- 
mission rate which compares favor- 
ably with extruded 
made from a similar resin. 


oriented film 


cc./100 
Gas sq. in. /24 hrs. 
Oxygen 0.1 
Nitrogen 0.025 
Carbon dioxide 0.30 
These gases were dry and the test 
was run at 23 deg. C. The resin coat- 
ing was approximately 1.5 mils in 
thickness. It is expected that the gas 
permeability of the coated paper will 
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be approximately inversely propor- 
tional to the thickness of the coating. 
It will be well to note also that the 
type of resin will have some effect on 
gas permeability. 

Another remarkable property of 
saran-coated paper is its great resist- 
ance to water-vapor permeation. The 
rate of water-vapor permeability is 
about % of that of a polyethylene- 
coated sheet of equivalent coating 
thickness. It has the lowest rate of 
water-vapor transmission per mil of 
thickness of any commercial thermo- 
plastic resin. The water-vapor trans- 
mission rate decreases by approxi- 
mately % for every 13 deg. F. that 
the exposure temperature is lowered. 

One further remarkable property 
pertaining to the water-vapor trans- 
mission rate is the decrease of the 
rate with aging. This decrease is ap- 
parently associated with the greater 
crystallinity of the film on aging and 
to some loss of plasticizer. Freshly 
coated samples show a water-vapor 


WATER-RESISTANCE tests. The 
dye has been exposed to wa- 
ter vapor in two of the samples 
(left) to show the change when 
moisture seeps through barrier. 
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transmission rate of between 0.18- 
0.12 g./100 sq. in./24 hrs. at 95 R.H. 
and 100 deg. F. for coatings between 
1.5 mils-2 mils in thickness. How- 
ever, when the method outlined in 
paragraph F4a of the government 
specification JAN-P-117 is used, 
which includes an accelerated aging 
test at 140 deg. F. prior to deter- 
mining the water-vapor transmission 
rate, a very marked decrease in this 
rate is evident. The graph (Fig. 1) 
illustrates the rate of water-vapor 
transmission with respect to the saran 
coating weight. The decrease in rate 
of water-vapor transmission between 
unaged samples and samples sub- 
jected to this accelerated treatment 
has been as great as 100%. 

Saran-coated paper has remarkable 
solvent resistance. It can be dissolved 
in only a few solvents and, with the 
exception of tetrahydro furan, these 
must be hot and the resin concentra- 
tion must be low. Some of these sol- 
vents are  ortho-dichlorobenzene, 
dioxane, cyclohexanone and _isopho- 
rone. A few others will cause soften- 
ing at elevated temperatures. 

The chemical resistance of the 
coated paper is high. Alkalies such as 
ammonia soften and discolor the 
coated resin, but most other bases do 
not affect it. The resistance to acids 
is excellent. Here, too, no variation 
is expected in the coated paper from 
that already found in the film. 

Saran resin coated onto paper im- 
proves the physical properties of the 
paper. These properties are im- 
proved further as the paper ages. 
The tear strength, tensile strength 
and bursting strength are appreciably 


higher in coated paper several weeks 
old than in freshly coated samples. 
This increase is undoubtedly again 
associated with the tendency of the 
resin to become more crystalline with 
aging. Laboratory tests show that 
bursting strength, tear and tensile 
strength increase in value with in- 
creases in the coating weight of saran. 
Insufficient time has elapsed to state 
definitely what the increase in burst- 
ing strength per square inch will be 
per pound of resin coating. and also 
what the increases will be after sev- 
eral months of aging. At the present 
time it is well established that such 
physical properties as the tearing 
strength, bursting strength and tensile 
strength are increased by coating the 
paper with saran and that aging fur- 
ther improves these same strength 
characteristics. 

Under normal aging conditions 
neither the saran nor the paper back- 
ing will embrittle. Continued expo- 
sure at elevated temperatures may 
result in a slight embrittlement. 

Saran-coated paper is flexible and 
tough at room temperature. As the 
temperature is lowered it becomes 
progressively less flexible and at tem- 
peratures below 0 deg. F. becomes 
rather brittle. Considerable work is 
being done to improve this property. 

Because of its excellent water-va- 
por and grease resistance and heat 
sealability, saran-coated paper has 
had wide acceptance in the industrial 
packaging field. It is qualified under 
JAN-P-117 for Grade A, Class d, and 
is used in pouch form for the packag- 
ing of small ordnance parts where 
Method 1A-3 or 1A-8 is acceptable. 

For this combined government and 
industrial use, the resin is colored 
black and coated onto a wet-strength 
kraft paper having the necessary 
physical strength requirements for 
coating and which, when it is inti- 
mately bonded with the resin, pro- 
duces a finished sheet meeting the 
requirements of the government 
specification involved. This coated 
sheet is a deep glossy black and is 
capable of being heat sealed. The 
base stock, because of the upgrading 
effect of the resin on its physical 
properties are 35-lb. wet-strength 
kraft for Type 2 and 55-Ib. kraft for 
Type 1. About 1%-2 mils of resin 
are coated onto the paper. Water-va- 
por-transmission rates, when deter- 
mined by the method outlined in 
paragraph F4a of JAN-P-117 varied 
from 0.8 g./100 sq. in./24 hrs. — 





0.04 g./100 sq. in. at 100 deg. F. 
and 95 R.H., depending on the thick- 
ness of the coating. 

This type of packaging, where pro- 
tection against corrosion is of greatest 
importance, has enabled saran-coated 
paper to grow to a considerable vol- 
ume in less than six months. In this 
field it has been the first plastic- 
coated paper to compete successfully 
with paper-backed, vinyl-coated foil. 
While its weaknesses compared with 
the vinyl-coated foil are a higher 
rate of water-vapor transmission and 
an inability to remain as flexible as 
foil at sub-zero temperatures, it is, 
however, much less susceptible to 
cracking and pinholing when rough 
handled at normal temperatures of 
packaging. 

The saran-coated paper conforming 
to Type II, Grade A, Class d under 
JAN-P-117 can be readily creped. 
Such a creped sheet may be used as 
a cable wrap where good moisture 
and solvent resistance are required, 
as a liner in multiwall bags where re- 
sistance to corrosive chemicals is im- 
portant and as an intimate wrap 
where resistance to synthetic oils and 
greases is necessary. 

In the food field the problems of 
color, toxicity, taste and odor are of 
extreme importance and all tests of 
necessity are of long duration. Func- 
tionally, saran-coated paper has per- 
formed well. Its resistance to water 
vapor, permeation by essential oils and 
its solvent and chemical resistance 
have proved very satisfactory to the 
companies which have investigated 
its qualities. Special saran coating 
resins have been compounded con- 
taining materials satisfactory from the 
standpoint of toxicity and odor. These 
special resins are similar to the 
resins used in the manufacture of 
Saran 517 film which has already had 
wide acceptance as a food-packaging 
material. These resins when cast onto 
paper are clear, glossy, non-toxic and 
free of odor and plasticizer exudation. 
It is expected that the food tests 
now in progress will duplicate with 
the coated paper the results obtained 
with the Saran 517 film. 

In the field of hot-melt paper coat- 
ing there are, in addition to saran, 
several other resins of interest. These 
include polyethylene, polyvinyl chlo- 
ride-acetate and other vinyl copoly- 
mers. 

Polyethylene because of its inherent 
flexibility and its natural coating 
qualities is generally applied in the 
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Surer 


Leated super 


Saran Coated Paper 


TAPPI GREASEPROOF TESTS. First row across top shows sand, dye 
and pound weights on top of coated papers. Center row across shows stain- 
ing produced on coating. Last row across shows back sides of the papers. 
The vertical series on the left (saran latex coated paper) shows that 
staining was on the coating but did not go through the paper. Second 
and third vertical series are both saran-coated paper, but the third 
series (far right) had been cut with a razor blade to fail intentionally 
and the dye went through the paper, whereas the second vertical series 
(in the center) shows no staining of either the coating or of the paper. 


unmodified state. Saran and the vinyls 
are generally compounded to assist 
in fabrication and modify physical 
properties for specific end uses. Saran, 
polyethylene and polyvinyl chloride 
resemble each other chemically 
except in the amount of chlorine 
in the basic monomer unit. Polyethy- 
lene has no chlorine in the monomer 
unit, while polyvinyl chloride has one 
chlorine atom per monomer unit and 
saren has two. These two chlorines 
account for a great many of the un- 
usual properties of saran. 

Table I illustrates the differences in 
the properties of the resins. 


Conclusion 


Hot-melt, saran-coated paper is a 
fledgling among the other thermo- 
plastic coatings such as polyethylene 
and particularly vinyl. It is superior 
to polyethylene-coated paper in its 
impedance to water vapor and to 
gases. It is superior to polyethylene- 
coated paper in grease and solvent 
resistance. It is comparable to poly- 
ethylene in its resistance to acids and 
in heat sealability. It is slightly infe- 
rior to polyethylene in alkali resist- 


ance and quite inferior in low-tem- 
perature flexibility. In relation to the 
oriented saran free film, saran-coated 
paper, while not transparent, is easier 
to fabricate, does not shrink with 
temperature and does not stick to the 
sealing bars. Saran-coated paper is 
produced in two grades: a non-toxic, 
odorless and tasteless coating for food 
and a carbon-black pigmented grade 
for non-food or industrial uses. 

The industrial coated paper is used 
in the packaging of small machine 
parts, photo film camera parts and 
small bearings. In the food field it is 
being considered as a cap liner, a 
packaging material for frozen foods, 
dehydrated foods, dairy products and 


cosmetics. 
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Meat-wrapping technique 


EXPERIMENTS SHOW THAT LOOSE FILLING 


OF GROUND BEEF WILL PRESERVE COLOR LONGER. 


elf-service meat managers are in 
no pte agreement that ground 
beef has a shorter shelf life than any 
other pre-packaged meat item. 

Since the average housewife’s 
chief guide in judging meat and its 
freshness is colorful, moist appear- 
ance, many markets are now forced 
to follow the costly and time-consum- 
ing practice of grinding their beef as 
often as once every hour to avoid 
discolored packages which will not 
sell. Some dealers even try to capi- 
talize on the operation by advertising 
their hamburger as “ground every 
hour.” 

This freshly ground feature soon 
loses its novelty appeal for shoppers, 
however, leaving meat departments 
with the burden of high preparation 
costs for an item which should pro- 
vide a higher proportion of profit. 

Today it is known that the type of 
cellophane recommended for moist 
red meats owes much of its effective- 
ness to its high oxygen-permeability 
characteristics. Fresh beef needs 
oxygen in its surrounding atmosphere 
to maintain desirable 
bright red color. 


“bloom” or 


Mechanism of discoloration 
Lavers’t review of past work on 
this subject and his own investigations 
indicate that hemoglobin, the primary 
color pigment of meat, exists in three 
basic forms, each having a distinctive 
color. Myoglobin, or reduced hemo- 
globin, is the dark purple observed on 
freshly cut beef. Oxyhemoglobin, or 
oxygenated hemoglobin, is the desir- 
able bright red appearance seen 
when the cut meat surface has been 
exposed to air for 15 or 20 minutes. 
Here, oxygen is in loose chemical 
combination with the hemoglobin and 
no true oxidation has yet taken place. 
Methemoglobin, which is the oxidized 
form, presents a brown, undesirable 


® Market Development Department, Sylvania 
Division, American Viscose oh Philadelphia. 

vavers, C. G., “Discoloration of Packagec 
Red Meat,” Mopern Packacinc, 21, No, 5 
125-127 (Jan. 1948). 
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color. It represents the conversion of 
the ferrous (Fe++) fraction of hemo- 
globin to the ferric (Fe+++) state. 
While methemoglobin contains no 
more oxygen than myoglobin, oxy- 
gen markedly influences the rate at 
which the reaction occurs. Low par- 
tial pressures of oxygen, about 20 
mm., are most conducive to formation 
of methemoglobin from myoglobin. 
High partial pressures of oxygen mini- 
mize the rate of 
maintaining 


discoloration by 
a large percentage of 
meat pigment in the oxyhemoglobin 
state. 

For maximum preservation of the 
desirable bright red color, it is there- 
fore necessary to maintain reasonably 
high oxygen concentration in contact 
with the meat surface. 

The loosely combined oxygen in 
oxyhemoglobin is rapidly depleted by 
bacteriological and chemical actions. 
When a continuing supply is cut off 
from the meat, discoloration rapidly 
occurs, 

An effective demonstration of this 
action may be made by placing a 
small thin glass cover slip (the type 
used in microscopy) on the surface of 
a freshly bloomed beef round steak. 
Within three hours the area beneath 
the glass becomes completely discol- 
ored with the brownish cast of met- 
hemoglobin, while the uncovered area 
remains bright red. It is thus evident 
that the initial supply of oxygen re- 
quired to cause oxyhemoglobin 
formation is not sufficient to maintain 
it. A continuing supply of oxygen 
must be available to prolong the 
bloom of any packaged red meat. 

It was found in early packaging ex- 
periments with red meats that the 
standard moistureproof cellophane, 
which is coated on both sides with a 
moisture-resistant lacquer and_ is 
highly impermeable to the transmis- 
sion of fixed gasses, acted in much 
the same manner as the cover glass, 
causing rapid discoloration. On the 
other hand, plain regenerated cellu- 
lose—the basic non-moistureproof un- 


AND LOOSE WRAPPING 


By Thomas H. Derby® 


coated cellophane—is known to pos- 
sess a considerably increased degree 
of permeability, when wet. This film 
was found to transmit sufficient oxy- 
gen to maintain the bright red color 
characteristic of oxyhemoglobin for 
substantial periods of time. Its assets 
for this purpose are, however, offset 
by the film’s high water-vapor trans- 
mission, which allows desiccation of 
the meat surface. Furthermore, the 
plain film is not heat sealing, which 
makes it impractical for meat pack- 
aging. 


Special meat film 

These established shortcomings of 
both standard moistureproof and non- 
moistureproof cellophane for fresh red 
meats led to the development of a 
cellophane coated on only one side 
with a moistureproof, heat-sealing 
lacquer. This film, when applied with 
the uncoated side toward the meat, 
permits moistening of the base film 
with resultant improved oxygen per- 
meability, while still providing a sat- 
isfactory degree of moisture protec- 
tion and heat sealability. The lacquer 
coating is sufficiently thin and perme- 
able to allow transmission of an ade- 
quate oxygen supply 
composite material. 


through the 


Most beef items wrapped in this 
film are kept salable for two, three or 
more days, depending on the type of 
beef muscle, storage temperature, 
grade of meat and other factors. 

Ground beef wrapped in the same 
film, however, usually cannot be held 
for more than one day and more 
often, as has been stated, its bloom 
lasts much less than a day. 

It is therefore apparent that the 
oxygen demands of ground beef are 
greater than may normally be trans- 
mitted by the packaging film as it is 
now commonly applied. Although the 
scientific causes for this increased de- 
mand have not been fully established, 
it is probable that the critical nature 
of the product is due to the greater 
surface area exposed and the greater 
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distribution of oxygen-consuming bac- 
teria present on the fresh beef trim- 
mings. 

Guided by this knowledge and by 
field indicating — that 
ground beef discolored first in areas 


observations 


where the meat surface was pressed 
tightly against the film, experiments 
were set up in which the primary 
consideration was that of maintaining 
a sufficient partial pressure of oxygen 
within the package. 

This was accomplished by filling 
and wrapping the meat so that small 
amounts of air were entrapped in the 
package and allowed to reach all ex 
posed surfaces of the ground beef by 
avoiding direct contact between the 
film and large areas of the meat. Oxy 
gen passing through the moist film 
which normally is the only supply 
available to the meat, was thus sup 
plemented by air entrapped during 
packaging. 

It was realized that excessive ait 
voids between the film and the meat 
would be Such 


would allow a great deal of air circu 


undesirable. voids 
lation within the package atmosphere, 
which could lead to dehydration of 
the meat surface, loss of visibility 
from condensation and the danger of 
contaminating water droplets falling 
back on the meat. 


Experimental procedure 


For the experiment, a batch of 
commercially prepared ground beef 
from fresh beef trimmings was divided 
into nine equal portions. Three por- 
tions were tightly packed into trays 
and each wrapped very tightly with 
a different one of the three test films 
used. Three more of the portions were 


packed very tightly, but wrapped 


TABLE I—EFFECT OF PACKAGING METHOD ON COLOR RETENTION 


AMERICAN VISCOSE CORP 


COURTESY SYLVANIA DIV., 


COLOR PLATES 


BETTER COLOR of loosely filled, loosely wrapped ground beef on right is 
apparent. Beef in both packages is from same batch and both were stored 
under identical conditions for 48 hrs., both using MSBO cellophane. 


Loose wrapping entraps more oxygen, which seems to preserve color. 


the test films. The fiaal 
three portions were loaded very loose- 
lv into 


loc sely. 


loosely in 


trays and wrapped very 


the 
looseness of the wrap was limited by 


To avoid excessive air voids, 
the height of the mound of ground 
beef, with the film resting lightly on 
the meat surface, but not deforming 
the shape of the mound. 

The three cellophane types used 
were Sylvania’s 300 MSBO (fresh red 
meat film coated on one side only, 
0.001-in. thickness), 450-gauge 
MSBO (fresh red meat film coated 
on one side only, 0.0014-in. thickness), 
300—~P-1 (non-moistureproof, 
heat-sealing). The P-1 was included 
to confirm the necessity for prevent 
ing dehydration during display. The 


nor 


travs used were those in common use 
by the self-service meat industry. 


OF GROUND BEEF°® 


Tightly filled meat, 
tightly wrapped and 
stored for 


Wrapping film 24 hrs 48 hrs 


300 MSBO (fresh 
meat film) 


Dull 
brown 


Dark 


brown 


450 MSBO (fresh 
meat film) 


Dull 


brown 


Dark 


brown 


300 P-1 Dark 


brownish 


red; dried 


Dark 
reddish 
brown; 
dried 
32-40 deg. F. 


® Storage conditions 
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loosely wrapped and 


Brownish 
cast 


Brownish 
cast 


Dark red- 
brown; 


dried 


Tightly filled meat, Loosely filled meat, 

loosely wrapped and 
stored for 

hrs. 24 hrs. 48 hrs. 


stored for 
24 hrs. 


Dull No 
brown | change 


Slight 
brownish 
cast 
Slight 
brownish 


Dull No 
brown change 
cast 
Dark 
reddish 
brown; 
dried 


Dark 
bri ywn; 
dried 


Slightly 
deep red; 
dried 


, 60-70%R.H. 


The 


with 


procedure was 


round 


duplicated 
steak 
section of 


selected 


beef 


ground 
the 
round. 


from same one 
The packages were stored in a re 
the 
perature was maintained between 32 
and 40 deg. F. 
midity between 60 and 70%. Observa- 


frigerated cabinet where tem 


and the relative hu- 


tions were made at the end of 24 and 
48 hrs. 
The results 


Table I. 


with 


are shown in 


Parallel results were obtained 
ground round steak. 
the table 


graphically illustrated in the accom 


Descriptions — in are 
panying natural-color photograph. It 
will be observed that a marked dif- 
ference in color and “fresh” appear- 
ance exists between the tightly filled 
and wrapped product and the loosely 
packed and loosely wrapped ground 
beef. The packages 
tightly filled but wrapped 
showed intermediate discoloration. 

It is evident that the entrapped 
air, supplementing that permeating 
the film, was most helpful in keeping 
a large amount of the meat pigment 
in the form of oxyhemoglobin. Loose 
filling entraps more air than tight fill- 
ing and has the added advantage of 
not forcing oxygen-demanding blood 
to the product surface. 

Data in Table I further indicate 
that film thickness does not affect 
discoloration. The test also provides 
conclusive proof that non-moisture- 
proof cellophane such as Sylvania’s 
P-1 allows harmful dehydration with 
its typical dried dark appearance. 


which were 


loosely 


(This article continued on page 174) 
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HALLEY 


ANILINE PRESSES 


MADE IN 30” — 36” AND 46” WIDTHS 
SINGLE, TWO, THREE AND FOUR COLORS 


Look! How accessible and also unequalled in every respect. 


Write today for full particulars 


MARAC MACHINERY CORPORATION 1319 Broadway ¢ New York 23, N. Y. 

















Pa) Single File 


(3) At Variable 
Rates 


4 ) In Oriented 


Position 





Without damage 
feed parts . . . small, 
Feeding Rubber Stoppers at 180° medium or large ee 
wood, metal, fibre, glass or plastic . . . of various shapes. 
. to grinders and presses, inspection and 
devices, and other automatic processing equipment. 
Extremely compact, these units operate by ae 
electromagnetic vibration—no motors, gears, belts or 

















other wearing parts to require expensive maintenance. 
Catalog data upon request. Or send 
details of your problem along a 
sample parts to 


SYNTRON COMPANY 


250 Lexington Avenue r City. Pa 








for barrier paper and dip coating 
specifications JAN-P-115 


Special coatings for paper & 
board 


Impregnating and laminating 
waxes and compounds 


Fungus-proofing waxes to meet 
all government specifications 


Our laboratory will gladly coop- 
erate in new developments 


ZOPHAR MILLS, inc. 


112-130 26th Street, 
Brooklyn 32,N. Y. 
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PERFORMANCE : 
FROM START TO FINIS 


The BT-30 makes the many ad- 
vantages of Continuous Flow packasing available 
to small manufacturers, where short runs of several 
sizes may add up to steady use of the machine. 
Sealing both ends of the carton separately, the 
Model BT-30 makes valuable savings in floor space, 


time, and machinery costs. Compact and efficient, 
it easily handles packages varying in height up to 
10”, with an interchange of precision made parts, 
designed specifically for each carton. The complete 
change-over from one size package to another re- 
quires only 40-60 minutes time. 


As shown in the above illustration, 
knocked-down cartons are manually fed 
to individual mandrels where the bottom 
of the carton is sealed under controlled 
pressures as high as 1 ton to the square 
inch (bottom right). The carton is then 
automatically blown off each mandrel 
through a chute and carried by conveyor 
to the filling operation. After filling, it is 
returned to the BT-30 where the top is tightly sealed by the Continuous Flow 
pressure method. In both top and bottom sealing, the amount of pressure and 
the amount of drying time can be adjusted to fit varying conditions encountered 
at different speeds and with different types of stock. 


‘U Bo 


30-40 TIGHTLY SEALED PACKAGES PER MINUTE 


The Model BT-30 Packaging Machine produces 15,000 to 19,000 firmly 
sealed cartons in an 8 hour shift. It’s simplicity of design, rugged construction, 
and the smooth Continuous Flow operation assures many years of steady, 
trouble-free service. Only 261/, feet long, including a 12 foot pressure dryer, 
by 4 ft. wide, the Model BT-30 fits into almost any floor space layout. Included 
with the machine are 3 feet of ingoing conveyor, suitable automatic controls to 
synchronize the cartons returning to the top sealer section of the machine, a 
built-in blower for removing the cartons by air pressure from the forms, and 
an individual motor drive. 


Ceidénncees Flin PACKAGING 


BATTLE CREEK BREAD WRAPPING MACHINE COMPANY 
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BATTLE CREEK, MICHIGAN 
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uestions 


nswers. 


This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer. 


Plastic packages for chemicals 

QUESTION: We manufacture a 
group of special chemical solutions 
which have applications in many dif- 
ferent fields, We would like to know 
if it is practical to consider putting 
some of the solutions in plastic con- 
tainers to reduce the danger of 
breakage in use and during shipping. 


ANSWER: There are plastic contain- 
ers on the market which have been 
used successfully for the packaging of 
various organic and inorganic chemi- 
cals alone or in solutions. A polyethy- 
lene bottle is probably the best all- 
around answer to your problem. Poly- 
ethylene is extremely inert to attack 
or change by most chemicals and is 
unbreakable. However, polyethylene 
containers are not transparent. Even 
though polyethylene will probably 
not be affected by your chemicals, 


there is the possibility that some of~ 


your products might carry volatile 
portions which could permeate the 
resin over extended periods of time. 
There is no general rule which can 
be applied to judge whether or not 
any specific chemical or chemical so- 
lution can be packaged in polyethy- 
lene for a particular product and use. 
However, it is suggested that you ob- 
tain polyethylene bottles or other 
containers and evaluate them for 





The authors of the article “Free Oil 
in Packaged Foods” have called our 
attention to the fact that the sub- 
title placed on this article in our 
August issue, indicating “a method 
of measuring resistance of container 
materials to stain from the product,” 
may give an erroneous impression. 
More accurately, the Landrock- 
Proctor method is “a method of 
measuring the ability of a food 
product to stain a package” and 
subsequent reprints of the article 
will show the sub-title that way. 
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their effectiveness with each of the 
chemical solutions you are consider- 
ing packing in plastic. A storage test 
of such samples run over an extended 
period of time and an occasional ex- 
amination of the product will deter- 
mine their suitability. 


Moistureproof vinyl film 


QUESTION: Can you tell us if vinyl 
film is made in moistureproof grades? 


ANSWER: Films made from vinyl 
resins do not normally have sufficient 
moistureproofness to give product 
protection. Vinyl films are character- 
ized by clarity, high strength and 
greaseproofness. A great deal of work 
has been done to find a means of 
modifying such films so that they will 
have an effective resistance to the 
passage of water vapor. There is no 
doubt that a moistureproof vinyl film 
would have interesting potentialities, 
but at the moment no one is offering 
such a film commercially. 


Heat-sealed resin-coated board 
QUESTION: We have been doing 
experimental work involving 
coating of paperboard with different 
heat-sealing lacquer formulations. 
The board we are using is quite 
tough and flexible, but we have no- 
ticed that after coating it tends to 
crack on the folds and otherwise show 
embrittlement. This occurs even 
though the coatings we are applying 
are extremely flexible. 


ANSWER: There are many factors 
which can contribute to the develop- 
ment of brittleness in a paperboard 
which has been coated with heat- 
sealing resins. It may be that the 
board you are using does not have 
the proper surface characteristics to 
prevent the coating from excessively 
penetrating into the board. Boards 
used for lacquering should have a 
very smooth and dense surface and 
preferably be given a sizing treat- 
ment which will tend to keep the 


some 


coating on the surface. It is also pos- 
sible that the formulation you are us- 
ing contains plasticizer which mi- 
grates into the board and tends to 
make the coating become brittle in 
storage. If the coating method you are 
using involves heating in an oven to 
eliminate the solvents, it may be that 
the board should be rehumidified be- 
fore it is fabricated. With the proper 
combination of board surface, coating 
formulation and coating application, 
it should be possible for you to pro- 
duce a board that stays flexible. 


Breakage of cellophane bags 
QUESTION: One of our products is 
a very crisp and hard cereal product. 
It is packed in a printed cellophane 
bag and very often we have com- 
plaints due to breaking and splitting 
of the cellophane. Our product is 
packed directly from the processing 
machines and we wonder whether this 
could have any effect on the breakage 
of the cellophane. 


ANSWER: The strength and flexibil- 
ity of cellophane are dependent upon 
its moisture content, the type of cel- 
lophane and the humidity to which it 
is exposed. Your product will tend to 
dry out the cellophane, particularly 
in winter months when the humidity 
of the air is low. If your product is at 
an elevated temperature when it 
goes into the cellophane bag, this will 
increase the brittleness of the cello- 
phane and you can expect some ben- 
efits by cooling the product before 
packing. There are also very many 
different grades of cellophane, some 
of which have been specially devel- 
oped to maintain flexibility at low hu- 
midities. It is suggested that you try 
several different grades of cellophane 
and take steps to cool your product 
before placing it in the bags. The re- 
sults of these trials should indicate 
whether or not you could expect any 
benefits from these changes. If not, 
you should use a double cellophane 
bag or a bag made from plastic film. 
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How pouch paper coated with Du Pont ALATHON* 
helped a detergent maker open 


Unusual properties of 
‘*Alathon’’ make it possible to 
use pouch-type packages for a 

wide variety of products 


Women staying at hotels often wash 
their stockings and underthings in 
the basin. One detergent maker saw 
this as a new market—supplying 
hotels with single-use pouch pack- 
ages of detergents for their guests. 


The package needed an inner mois- 
tureproof coating to prevent caking. 
The answer proved to be Du Pont 
“Alathon” polythene resin. Only 14 
mil thick, this coating provides the 
necessary moisture barrier to keep 
the detergent in a free-flowing con- 
dition. Like many other packagers, 
the detergent maker found that paper 
coated with “‘Alathon” is easy to 
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work with. His present machines 
make and fill the packages at high 
speed. The coating gives a good heat 
seal, even when some of the contents 
“dust” into the sealing area. 


Du Pont “‘Alathon’’ polythene res- 
in has other advantages for packag- 
ing. The resin is highly resistant to 
alkalis and acids. Blended with wax, 
“‘Alathon” produces a tough, glossy 
coating for bread and other food 
wraps. It also can be made into many 
types of closures (screw-on, snap-on, 
plug-type, etc.). Or it can be molded 
into flexible bottles for a wide variety 
of products. 


Demand for ‘‘Alathon” currently 
exceeds supply. However, we suggest 
you investigate its properties, and 
prepare now for future applications. 
We'll gladly discuss the availability 


a new market 


of quantities for development work. 
For further information, write: 
E. I. du Pont de Nemours & Co. (Inc.) 
Polychemicals Dept.— District Offices: 
818 Olive Street, St. Lovis 1, Missouri 
350 Fifth Avenue, New York 1, New York 
7 S. Dearborn Street, Chicago 3, Illinois 
845 E. 60th Street, Los Angeles 1, California 
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For Pachergiing Meads ac ty se ices, sees on 


handled without fear of breakage, on the ground or in the air. Need to get 


a highly corrosive or expensive chemical somewhere in a hurry? The Plaxpak 
bottle is the answer. Take it high in the sky. Unequal pressures will cause it to 


flex, but not break or pop its closure. Drop it on the ground. It will bounce, 





but not break. Shipping weights are drastically reduced. When compared empty, 
the Plaxpak bottle is one-fifth the weight of glass; when filled, one-half 
the weight. 


Only the best is 


OTHER EMHART PRODUCTS. INCL goe. 
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For Packaging Pharmaceuticals , ....,, 


or powder form, the Plaxpak bottle offers the triple advantages 
of unbreakability, lightweight and, where desired, controlled 
dispensing as a spray, stream or droplet. Shown above are some 
stock bottles for medicinal use. 


” 
For Laboratory Research 


Plaxpak bottle provides the convenience of am 
unbreakable, chemically inert container, and the 
added advantage of controlled dispensing. The 
stream dispensing fitment shown above was de 
veloped by S. H. Ansell & Sons, Boston, Mass. 


for Boosting Turpentine Production 


the Plaxpak bottle has proven an invaluable aid. It is used as @ 
container for sulfuric acid, which is squirted into “wounds” in the 
tree to increase sap flow. Safe, easy to handle and inert to the acidy 
the Plaxpak bottle speeds up operations, vastly increases manhouft 
output and helps to lengthen tree productivity. 
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HELPFUL PLAX LITERATURE Ls PLAX CORPORATION 
—— on —— bottles and —_— A | Subsidiary of Emhart Mfg. Co. 
Products are available on request. Also avail- * a oom | 

able is a booklet “Fabrication of Polystyrene.” = : P. 0. BOX 1019, HARTFORD . CONN. 
In Canada, Plax Canada, Ltd., Toronto 
Sales Offices: New York City, Syracuse, 
Philadelphia, Cincinnati and Chicago. 
Plax blow-molded products are made under the following U. S. Pats.: 2128239, 2175053, 
2175054, 2230190, 2260750, 2283751, 2349176, 2349177, 2349178, 2230188. *Reg. U. S. Pat. Of. 
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NEW FLUORESCENT-PRINTED SPECIALTY PAPERS 
adapted to gift wrapping, packaging, labels, displays, as well 
as box coverings and linings have been announced by Star- 
buck Mfg. Co., Inc., Leeds, Mass. Marketed under the Day- 
Glo trademark, these specialty papers are printed with the 
new Day-Glo gravure inks just announced by Fred’k H. Levey 
Co., Inc., New York, upon completion of long-term tests. Day- 
Glo pigment colors are manufactured by Lawter Chemicals, 
Inc., of Chicago under license from Switzer Bros., Inc., Cleve- 
land. A limited range of patterns and colors is now in pro- 
duction by Starbuck, but it is stated that the new fluorescent- 
decorated. papers will be available in a wide variety of de- 
signs. The Levey company reports that both sheet-fed and 
web-fed gravure presses lend themselves to production of 
Day-Glo gravure printing, but emphasizes that Day-Glo letter- 
press and offset inks are not yet available. 


LARGE BLOW-MOLDED POLYETHYLENE BOTTLES 

in sizes of 1 gal. and larger were announced by two producers 
last month. One company is offering a 2-gal. size. The larger 
sizes are expected to simplify the handling, packaging and 
shipping of corrosive or valuable chemicals and other critical 
liquids; it is also obvious that they will conserve the supply 
of polyethylene resin for these essential uses. 

The Elmer E. Mills Corp., Chicago, now has in limited 
production a 1-gal. cylindrical bottle with a molded polyethyl- 
ene closure, closely approximating the standard pharmaceutical 

glass gallon bottle in shape, 
shown at left. With cap re- 
moved, it measures 13%g¢ in. 
high and 5 21% in. in diameter, 
tipping the scales at just under 
1 lb. The engineered design of 
the new 1-gal. bottle, according 
to Mills, results in added 
strength due to the high section 
modulus obtained. The bottle 
finish, designed for use with the 
special-type polyethylene clos- 
ure, has its own pouring lip and carries a modified AST 29-deg. 
stub thread, with three full turns for positive sealing. The 
molded cap requires no liner and affords three distinct means of 
screwing or unscrewing. The 12-sided contour of the closure 
body fits a standard box wrench, while the upper section of the 
cap consists of a hexagonal head on which a box wrench or 
monkey wrench may be used. Grooves molded across the top of 
the closure also permit optional use of a rod, screw driver shaft 
or other non-standard wrenching tool. Weight of the molded 
polyethylene closure is approximately 3 oz. 

The Plax Corp., Hartford, Conn., has announced the avail- 
ability of both 1- and 2- gal. sizes of Plaxpak polyethylene bot- 
tles, illustrated below. The 2-gal. size, believed to be the largest 

one-piece plastic bottle ever molded, 
weighs 2.32 lbs. in comparison with 
6.07 lbs. for its glass equivalent. 
Weight of the 1l-gal. bottle is 1.27 
Ibs. compared with 3.31 Ibs. for the 
glass equivalent. Plax, in cooperation 
with a Government agency, recently 
conducted shipping tests on the elec- 
trolyte solution requirements for 
three different types of batteries. Use 
of the polyethylene container resulted 
in weight savings of 19.1 Ibs. to 48.2 
lbs. per battery and in space savings 


of 930 to 1,900 cu. in. per battery, these tests revealed. Both 
new bottles, designed in the standard Boston Round shape, are 
threaded to accommodate standard acid pour-out caps, but 
thread finishes for other types of standard closures can be sup- 
plied. 

With the overseas shipment of bulk chemicals becoming in- 
creasingly important, Plax believes the primary use of the 
large-sized bottles will be for products packaged for military 
or essential civilian needs. 


HIGH-SPEED ELECTRONIC COUNTERS 

that are claimed to count accurately over 10,000 units per sec- 
ond are offered by the Post Machinery Co., 140 Elliott St., 
Beverly, Mass., makers of paper-box machinery. 

The Post Hi-Speed counter illustrated, equipped with six 
digit reset totalizer and double scale rate meter, is designed pri- 
marily for use by fold- 
ing-box manufacturers 


and is supplied as 3 
standard equipment on . = 
2 


all Post gluers, yet the 
counter is equally 
adaptable for users of 


folding boxes in their 


production operations. vz 
It is only necessary for 
the carton to interrupt ‘x 


a beam of light to ac- 
tuate the counting cir- 


* 


cuit. After the passage of 25 or 50 (depending upon the position 
of the selector switch), a solenoid is energized which displaces a 
carton from its normal line of travel. If unit counts other than 
25 or 50 are required, the counter can be so wired. The unit is 
capable of counting cartons smaller than a penny-sized gum box 
»s well as double side-wall cartons. 

Another unit, the Post Promatic electronic counter, made by 
the same firm operates at lower speeds and is less expensive. 
Exclusive sales agent for this machine is the General Control 
Co. Industrial applications of this versatile counter are said to 
be unlimited, since it may be employed to tabulate miniature 
parts as well as large, bulky units and can be adapted to vol- 
umes of solids or liquids. 


A NEW FLAT-TOP CONVEYOR 

which flexes in two planes—horizontally and _vertically—and 
can curve around corners within a radius of 6 in. is being mar- 
keted by the Chain Belt Co., 1600 W. Bruce St., Milwaukee, 
under the name Rex FlexTop. Designed primarily for tip-free 
conveying of bottles, jars, packages or small parts, the biggest 
advantage claimed for the FlexTop is its elimination of transfer 
points in the conveyor system, thus minimizing the danger of 
containers being chipped, tripped or otherwise damaged as 
they transfer from one chain or conveyor to another. 


AN IMPROVED TWO-UNIT BAG MAKER 

designed to produce multiwall paper cement bags of two to six 
walls, in a variety of sizes, either of the valve or open-mouth 
types, is being manufactured by the German firm of Wind- 
moeller & Hoelscher, for which the H. H. Heinrich Co., 200 
Varick St., New York, is the exclusive agent for the Western 
hemisphere. One unit comprises the tuber and the second unit is 
the bottomer. Marked economy of operations and either stepped- 
up or controlled rates of production are claimed for the new 
type of bag-making machine. Better moisture resistance due 
to an exclusive feature for automatically pasting the bottoms 
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akes good merchandise 


sell better... Kodapalk Shee 


“Kodapak” is a trade-m 


There’s glamour in Kodapak Sheet— genuine sales-slip glam@pr. 


Because it’s completely transparent; because it adds such a je 
like brilliance, the merchandise it encloses is enhanced with tra 
stopping appeal. Customers stop to look and buy what they 

Due to essential government orders . . . together with cri 
shortages of basic materials, current surply of Kodapak Shee 
necessarily limited. In your planning, please consult your | 


representative or write: 


Cellulose Products Division 
Eastman Kodak Company, Rochester 4, N. Y. 


Sales offices in New York, Chicago, Dallas. Pacific Coast distribu 
Wilson & Geo. Meyer & Co., San Francisco, Los Angeles, Port 
Seattle. Canadian distributor: Paper Sales, Limited, Toronto, Mont 











Equipment and materials 


of the bags is said to be one of the advantages of the unit. The 
tuber may come equipped with an aniline printer with from 
one to four colors. 


TWO DEVELOPMENTS IN INSULATED PACKAGING 
for ice cream (see “Igloo for Ice Cream,” Mopern Packac- 
ING, Aug., 1951, p. 72) have just been announced. 

The Sherman Paper Products Corp., Newton Upper Falls, 
Mass., is offering a new low-cost corrugated ice-cream sleeve 
that is said to meet the demands for an insulating “take 


Ice-cream carton being put in 
the new Sherman ice-cream 
sleeve (above). Corrugated in 
sulating sleeve ships flat (upper 
right). Insulating wrap formed 
on Package Machinery Co.'s 
special Model FF unit from 
roll stock has automatically 
applied end seals (lower right) 


home” package, yet does not entail the purchase of expensive 
special machinery. It is claimed to cost less than a third of the 
conventional insulating package. The sleeve is made of heavy 
corrugated kraft paper backed with a stiff sheet of bleached 
white kraft and is held firmly together with a strong glue lap 
It is deep scored and perforated for easy assembly. The sleeve 
completely surrounds the ice-cream package when it is slipped 
over and sealed. Trapped “dead” air within provides an effec- 
tive insulating blanket and the corrugations act as cushions for 
the package. Several automatic and semi-automatic machines 
have been developed by packaging companies to fit into pint 
ice-cream-wrapping production lines with no interruption to 
flow. 

The Package Machinery Co., Springfield, Mass., has devel 
oped a new machine, a special Model FF, that encloses pint 
ice-cream cartons in insulating wraps of corrugated material 
fed from large rolls. The machine cuts the material from the 
roll, slits it for end folds, then scores and forms it neatly 
around the entire carton. Automatically applied end seals hold 
the folded ends of the corrugated wrap firmly in place. Speed 
of the unit is reported to be 60 to 80 cartons per minute. One 
of the machines now in operation at H. P. Hood & Co.’s Bos- 
ton plant feeds the corrugated-enclosed cartons for final wrap- 
ping in a printed waxed-paper wrapper. At Plantation Foods, 
Uleta, Fla., the machine wraps six individual-serving cartons 
in two rows of three each. 


A SPECIAL TREATMENT FOR PLASTIC BOTTLES 

that is said to reduce the tendency of dust to form on them 
has been announced by Plax Corp., Hartford, Conn. The proc- 
ess can be provided for unbreakable Plaxpak polyethylene bot- 
tles at the time of bottle production. The company reports that 
comparative tests conducted from April 11, 1951, until recently 
on a number of light-colored cosmetic bottles showed that 
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treated bottles collected less dust and that the dust did not 
settle in static patterns. Conditions approximating those bottles 
would meet while on retail display were simulated. 


GLUE MOUNTER, COLORING AND HEAT-SEAL 

laminating machines built primarily for the foil converter are 
being offered by the Inta-Roto Machine Co., Inc., Richmond, 
Va. The outstanding feature claimed for this GM-1000 ma- 


chine is its adaptability to a greater variety of materials 
which enables the small foil converter to diversify his output 
and the large foil converter to run in one operation many ma+ 
terials which otherwise require several machines or several 
passes through the machine. The machine is built extremely 
heavy for high production speeds. The foil feed-in mechanism 
is designed to correct imperfect rolls by means of tensioning 
and breaking so that foil may be run in gauges of 0.00035 to 
very heavy gauges. The line of machines manufactured by Inta- 
Roto now includes glue laminating, heat-seal laminating, wax 
laminating, proof presses for inks, lacquers and laminants. 


METALLIC ACETATE 

is being offered as a substitute for critical metals by Coating 
Products, Inc., 136 W. 21st St., New York, for use in the dis- 
play and metal-sign fields. Since the plastic material can be 
laminated to heavy board, a quality of rigidity is obtained in 
this application. Signs can be silk screened or reproduced 
with other processes. The metallic acetate is comparatively 
lower in cost than metals. 


A SLITTER AND CUTTER FOR BARRIER MATERIALS 
used in military packaging is the new Corley-Miller Model BL 
machine manufactured by the Miller Wrapping & Sealing Ma- 
chine Co., 18 S. Clinton St., Chicago 6, Ill. Particularly adapt- 
able for Grade C, Type I materials fed from rolls, the machine 
when furnished with the maximum number of rotary slitters 
will cut up to six pieces per 
cycle, giving the high speed 
of 216 sheets per minute. 
Features of the unit include 
special provision to prevent 
tacky materials from stick- 
ing to the cut-off knife, trip 
levers which can be locked 
in “on” position for con- 
tinuous action or manually 
tripped for each cut, pro- 
vision for delivery of cut 
sheets to an accumulator 
tray or onto an intermittent- 
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By arrangement with Switzer Brothers, Inc. 


A really NEW idea to 
make your package stand out 


Write for color samples and source 
of supply for DAY-GLO Flocked paper. 


Please direct all inquiries concerning 
DAY-GLO FLOCK ¢o 


i 


e 
SMOCOSS 


Lf KG, Gwe 


PIONEER PRODUCERS OF 
.. SURFACE-COATING FLOCKS | 
110 Moshassuck St. 





Pawtucket, R. |. 
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motion table-height conveyor that can be incorporated as part 
of the machine, variable speed drive adjustable from 12 to 36 
cuts per minute and simple crank adjustment for cutting sheet 


lengths from 3 to 26. 


DOUBLE-WALL POLYETHYLENE JARS 
are announced by the Injection Molding Co., 3823 Independ- 
ence Ave., Kansas City, Mo. The new patented IMCO jar pro- 
vides insulation and is said to overcome permeation of the con- 
tents by heat or cold and also prevent 
bleeding of essential oils sometimes found 
in single-wall polyethylene jars. Jars are 
available in any color, with all printing 
and labeling heat etched on the jar by a 
special process. An exclusive license for 
manufacture in France of these and other 
patented polyethylene bottles has been 
product y 
| 


A NEW SMALL-PARTS SHIPPER 

called the “Bin-Pak” is a special shipping, storing and dispens- 
ing container that reduces handling of small wooden, plastic 
or metal parts. Manufactured by Bird & Son, East Walpole 
M: iSS., 


granted by Injection Molding Co. to La- 
Roche Freres, Paris. 


it is constructed of corru 
gated board with a sleeve run 
length 
with scoop ends that pull out a 


ning through the entire 
limited distance on both ends 
and covering flaps whic h, wher 
taped, seal the ends of the box % 
The Bin-Pak’s most obvious ad if 


vantage is to the small-parts cus «iD sel 


These packaged units remain in 
the Bin-Pak from the time they are received until actually used, 
without the need for transferring the 


tomer, drastically cutting down 
the materials handling from re- 
ceiving room to work station. 


contents. 


A NEWLY DESIGNED TAPE CHOPPER 

currently being manufactured by the R. E. Ashmun Co., Red- 

wood City, Calif., is a tool that is said to have wide use in the 

domestic and export packaging field for all types of pressure- 

sensitive tape, whether paper masking or waterproof cloth type. 
The ri hopper, 
called the 


a permanent cutting safety blade 


appropriately 
“Tape Chopper,” has 


that is V shaped for least-resist 
ance cuts. It can be loaded and 
unloaded with ease, is light in 
weight so that the user may 
move the 
bring the 


penser. The 


package rather than 
package to the dis 

tool eliminates the 
need for pre-cuts or pre-meas- 


urements; one merely applies 
then 


off at that point 


the desired length and 
chops the tape 


A NEW LINE OF BAGS, ENVELOPES AND LINERS 

for drums, boxes and other containers is now being offered to 
the packaging trade by Blossom Mfg. Co., 915 Broadway, New 
York 10, The liners, envelopes, etc., are fabricated from a trans- 
parent plastic film said to be a combination of polyethylene and 
vinvl and come in gauges from 0.002 to 0.008. The film is said 
to be moistureproof and resistant to most acids 
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Is + Condy 
. Nuts + Crysto 
: s + Noodles * — 
Tea * Popcorn 
Cereals, ete: 


Powders °° 
Seeds ® Spice 
Coffee * 
Frozen Foods * 


A combination of filling ma- 
chine (single or dual set-up) 
with the new endless belt 
conveyor. Assured positive, 
accurate fill with no spillage. 
Handles wide range of prod- 
ucts and container sizes. 
Scientific agitation prevents 
clogging in hoppers. 


Send for 
new bulletin 


RAZIER & SON 


338-01 Cortlandt St.. Belleville 9, N. J 
& ve DISTRIBUTORS 
EASTERN STATES 
WESTERN STATES —omrct « 
MIDWESTERN & SOUTHERN S rates 
CANADIAN 
Expoa! 











Our thorough knowledge of the rotogravure 
printer's needs assures top quality inks for 
cellophane, paper, acetate, polyethylene, 


foil, glassine, Saran and other surfaces. 


GoTHaMm Ink & Conor Co. 
Established in 1937 
5-19 47th AVENUE 
LONG ISLAND CITY 1, NEW YORK 
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PORTABLE AND DESK MODEL 
MICROMETERS with | easy-to-read dials 


CADY 
Hand Model 


has cast aluminum frame, 
shaped to fit hand; con- 
venient trigger raises and 
lowers anvil; capacity is 
thickness up to %”; hori- 
zontal glass covered 3” 
diam. dial graduated 
1/1000ths of an inch. For 
use throughout the plant 
or when traveling. Ex- 
tremely accurate; direct 
reading; no computing. 
Spherical end anvils avail- 
able on order. 


For calipering thicknesses of Papers, Boards, Foils, Felt, Glass, Metals, Plastics, 
Rubber; Sheet stock or Finished Products with thicknesses to one-half inch. 


CADY 
Standard Model 


— thickness to 
5/16"; available with 4, 
7, 12 or 18” throats. 
Glass covered dial is 6” 
diameter; graduations 
1/1000ths inch. 


CADY 
Dead Weight Model 


Dead Weight Anvil de- 
scends by gravity for ex- 
tremely uniform pressure 
and completely accurate 
calipering. 6” diameter 
glass covered dial; 
1/1000ths graduations. 


Write for data and prices: Burst Strength Testers, Micrometers, Basis 
Weight Scales. 


E. J. CADY & COMPANY, 134 N. LaSALLE ST., CHICAGO 2, ILL. 
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says Leo I. Brown, 
Supervisor of Stores, 

New England Food Fair, 
Brookline, 

Massachusetts 


“Wherever we have added visible wraps to 


products, we have enjoyed substantial sales 
increases. There is no question but what eye- 
appeal is buy-appeal. Now we are anticipating 
increased sales in our canned goods depart- 
ment when more glass pack is available.” 


de SRT 


ap meet | ITI I 


Sight boosts sales in every department. This display 
of glass-packed fruits proves mighty hard for cus- 
tomers to resist. 
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The time-proved glass package for prepared foods 
is the only visual package for processed’ foods! 


Glass has been a selling package 
for ketchup, pickles, peanut butter 
and many other products for years. 
The people who sell your products 
are sold on the advantages of 
glass. They know from experience 
that the sparkle and appetite ap- 
peal of glass-packed products au- 
tomatically increase impulse sales. 

And glass increases total food 


*Heat-sterilized in container 
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sales without using extra shelf 
space. This was proved by careful 
market tests in the American Stores 
of Philadelphia. There, the new 
technique of displaying glass and 
tin side by side, in the same space 
previously used for tin alone, paid 
off, in every instance, by increased 
sales. TOTAL SALES of all items 
tested increased 35.6%. 


: * 
44 


LETEN LLL eet eas 


ae 


o* deb Dut hee dist 


th 


CONTAINERS 


SELL FOOD 
BY SIGHT 





OWENS-ILLINOIS GLASS COMPANY 
TOLEDO 1, OHIO 
BRANCHES IN PRINCIPAL 


Visibility has long been at work for dozens of 
products in glass. People are reminded when they 
SEE. And when reminded, they BUY. CITIES 
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The board of directors of the National 
Flexible Packaging Assn. announces the 
appointment of John M. Cowan as man- 
aging director. For the 
past 20 years Mr. Cowan 
has been closely associ- 
ated with the flexible 
packaging industry. He 
advertising 
manager of Du Pont’s 
Cellophane Division and 
for the past 12 years has 
been with the Dobeck- 
mun Co., Cleveland, as 
assistant director of sales distribution. 

The National Flexible Packaging Assn., 
organized last year, will hold its first an- 
nual meeting on Sept. 12 at the Hotel 
Astor, New York. The association now has 
50 members comprising the leading con- 
verters of flexible packaging and its head- 
quarters are now located in Cleveland. 


served as 


J. M. Cowan 


John J. Hain, treasurer of The Gardner 
Board & Carton Co., Middletown, Ohio, 
has retired from active executive man- 
agement of the firm because of ill health. 
He is succeeded by Calvin F. Lloyd, 
assistant secretary and treasurer. Mr. 
Hain will continue to serve the company 
as a management consultant. 

Also announced by the Gardner com- 
pany are the following appointments: 
Deane A. Hodapp, senior industrial 
engineer; William H. Christian, carton 
salesman; Harold J. Voorhis, credit 
manager. 


Hobart B. Putney has been named 
assistant manager of sales for cellulose 
sponges and Cel-O-Seal cellulose bands 


in the Film Dept., E. I. duPont de 
Nemours & Co., Inc., succeeding Charles 
E. Fogg, who has been promoted to 
assistant manager of the Yerkes cello- 
phane plant in Buffalo, N. Y. 


Confecciones de Papel Shellmar de 
Colombia, S. A., a subsidiary of Shellmar 
Products Corp., Mt. Vernon, Ohio, re- 
cently began operations in its newly built 
plant at Medellin, Colombia. L. K. 
Hanson, general manager of foreign 


operations for Shellmar, attended the 
dedication of the Medellin plant, with 
Ben Verson, treasurer, representing the 
corporate management. Dedication cere- 
monies were also attended by Colombian 
representatives of other North American 
companies and loca! government digni- 
taries. The new plant, constructed to 
take care of the increased demand from 
South American countries, has an area of 
30,000 sq. ft. and adjoins the airport. 


Celanese Corp. of America will shortly 
begin construction of a new and modern 
main laboratory building at the Clark- 
wood, Tex., petroleum chemical research 
and development center at a cost of 
approximately $500,000. The building will 
supplement present facilities and is ex- 
pected to be in operation within a year. 


The Ottawa River Paper Co. of Toledo, 
Ohio, and Flint, Mich., has opened a new 
30,000 sq. ft. corrugated sheet plant at 
Youngstown, Ohio, operating under the 
name of Valley Containers, Inc. The new 
plant is a wholly owned subsidiary of the 
Toledo company and is equipped to 
manufacture all types of corrugated con- 
tainers, printed packages and displays. 


Changes in field representative personnel 
of the Films and Flooring Division, The 
Goodyear Tire & Rubber Co., have been 
announced as follows: George T. Duffin, 
transferred to San Francisco headquar- 
ters; William R. Berkinshaw, now in Los 
Angeles; Robert C. Lynes, Detroit repre- 
sentative; Kenneth J. Whisler, trans- 
ferred to Dallas; Jay F. Smith, Jr., Phila- 
delphia representative. 


The Dow Chemical Co., Midland, 
Mich., announces the following personnel 
changes in the plastic sales department: 
James A. Jones of the Boston office will 
move to Midland where he will be 
assistant to the head of the molding pow- 
ders section; James C. Tobin has been 
added to the Chicago sales office as a 
film and sheeting salesman; Howard F. 
Schnepp has been moved from Cleve- 
land to the Detroit office; Richard Dornan 
is a new coatings salesman in Cleveland. 


Shellmar Products Corp’s new plant at Medellin, Colombia, begins operations. 


W. K. Neuman, formerly a product sales 
manager in the Metal Division of Con- 
tinental Can Co., New York, has been 
appointed director of product sales for 


W. K. 
Neuman 


Heinlein 


that division. John L. Heinlein has been 
named manager of manufacturing for 
Continental’s Central Division. Mr. Hein- 
lein joined the company 33 years ago. 
Other appointments announced by Con- 
tinental are Bruce R. Peterson, sales 
manager of the Boston District; J. F. 
Fogarty, sales manager for the Central 
District; and R. D. Heaviside, product 
sales manager for non-processed food and 
meat cans. John G. Murray has been 
named general manager of Bond Crown 
& Cork Co., a Continental subsidiary, 
with headquarters in Wilmington, Del. 

The head offices and Eastern Division 
offices of Continental Can are being con- 
solidated in the Continental Can Bldg., 
100 E. 42nd St., New York. Eventually 
the purchasing, Eastern metal division 
and New York district sales, fibre drum 
and paper container offices will be located 
in the same building. 


Bensing Bros. & Deeney, makers of print- 
ing inks, have appointed Norman H. 
Cooper as sales manager and Joseph H. 
Gillen as purchasing agent, with head- 
quarters at the company’s home office 


in Philadelphia. 


W. Ward Willett has been appointed 
merchandising manager of Plax Corp., 
manufacturer of polyethylene bottles and 
other plastic products, Hartford, Conn. 

Also announced by Plax is the appoint- 
ment of the Empire State Bottle & Barrel 
Co., Inc., Buffalo, N. Y., as upstate New 
York distributor for Plaxpak polyethylene 
bottles. The firm will warehouse 61 types 
of stock bottles. 


P. M. Loddengaard, former president of 
United Board & Carton Corp., has re- 
signed from active participation in the 
company’s affairs. William S. Stuhr was 
recently named president of the firm. 


George W. DeSmet is now associated 
with the Mehl Mfg. Co., Cincinnati, as 
special New England representative, with 
headquarters at 185 Devonshire St., 
Boston. J. C. Hankey, an associate of 


MODERN PACKAGING 





Ne ere a ee ee 





ena 





<A ak nie aR EHNA 


PATENTED 


Roses are red 

Violets are blue 
Displays like this 

Make sales for you! 


Here’s a “Valentine” that dealers love—a clever display packed with tempting 
Valentine candies. it’s a combination sure to brighten any youngster’s eye. And that’s 
sure to brighten the day’s cash register figures! This H & D display is a 

favorite of manufacturers, too, because it combines a shipping box 

with an effective point-of-sale display at an over-all saving. 


H & D’s book, “Pack to Attract” shows dozens of ways better packaging 
can help you, through better display . . . lower packaging costs . . . 
increased sales . . . better product protection. For a copy, write 

Hinde & Dauch, 5103 Decatur St., Sandusky, Ohio. 
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FACTORIES IN: Baltimore * Buffalo * Chicago * Cleveland 
Detroit + Gloucester, N. J. * Hoboken, N. J. * Kansas City, Kan. 
Lenoir, N. C. * Richmond, Va. * Sandusky, Ohio 

St. Louis * Watertown, Mass. Offices in principal cities. 
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NIEMAND BROS. 
ROUND and OVAL 
CONTAINERS © 


Niemand Bros. containers can really help promote 


t. 
bs 


the sale of all sorts of merchandise. They adequately 
protect your products at all times. And efficient, low 
cost dispenser closures may be made entirely of paper 


when required. 


Your needs—from designs through production to 
delivery—can be handled promptly. Immediate 


attention will be given your inquiry. 


MEMAND BROS. INC. 


Manufacturers of PAPER TUBE PRODUCTS 














37-11 Thirty-Fifth Avenue, Long Island City, New York 
RAvenswood 8-0909 
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Mr. DeSmet, will also represent the Mehl 
firm in England. 

Also announced by the Mehl Mfg. Co. 
is the appointment of Dewey D. Bard- 
well as southwestern representative, with 
offices at 309 Browder St., Dallas, Tex. 


Walker Hamilton has 
been elected president 
of the Riegel Paper 
Corp., New York. He 
joined the Riegel organi- 
zation in 1921 and 
has been executive vice 
president and general 
manager since 1945. 
W. Hamilton John L. Riegel, presi- 
dent since 1936, will continue to serve as 
the principal executive officer of the com- 
pany as chairman of the board. 


Olin Products Co., Inc., newly formed 
company with responsibility for all sale 
and distribution of Olin cellophane, is 
now located in its permanent headquar- 
ters at 655 Madison Ave., New York. Olin 
cellophane is being produced in a new 
mill on the plant site of the Ecusta Paper 
Corp. of Pisgah Forest, N. C., a subsid- 
iary of Olin Industries, Inc. James L. 
Spencer, vice president and director of 
sales of Olin Products, estimates that the 
total industry output of cellophane, even 
after Olin gets in production with eight 
machines in the Fall, will still fall far 
hort of meeting needs. He points out 
that Olin production at the new plant 
will be a fractional part of the nation’s 
total consumption. Lim- 
ited Olin production, 
Mr. Spencer stated, will 
require limited geo- 
graphical _ distribution 
initially, but every effort 
will be made to distrib- 
ute production where it 
will do the greatest good 
for the most users. 

Dr. John H. Trues- 


dail has been appointed technical service 


Dr. Truesdail 


manager of Olin Products Co. Mr. Trues- 
dail joins the company after 13 years with 
DuPont where he was technical superin- 
tendent of the film department at the Old 
Hickory, Tenn., plant. 


John R. Redpath has been elected vice 
president in charge of operations and 
Walter Ritter vice president in charge 
of engineering, Chicago Carton Co. 


Manufacturing and sales facilities of the 


Paul L. Karstrom Co., Chicago, have 
recently been increased through the com- 
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A fewof the nationally 

famous companies using 

United Board & Carton 

automatic filling machine 
cartons 


Allen V. Smith, Inc. 





Lever Bros. Company \ \ 
\ U.S. Gypsum N \ \ \ . 
Congress-Haberle Brewing Co., Inc. 
Montgomery Ward & Co. re 


George W. Hellick Coffee Co. 
National Hardware Co. 
The Kroger Co. 

The Procter & Gamble Co. 
Tully Bakery 


\ 


AN 


~\/ 156 soLar st., SYRACUSE, : Y. 
Carton Plants: SYRACUSE, VICTORY MILLS, COHOES, N. Y., SPRINGFIELD, O. \ 


Jf \ Board Mills: LOCKPORT, THOMSON, N. Y., URBANA, Fe 
/ aoe ail \ - 


‘ NITED \BOARD)& CARTON CORPORATIO 


AN 


\\) 





* OD 4 lt’s light... 


it’s strong...it’s versatile 
...and it lowers shipping costs! 


TEKWOOD! That’s the name for you 
to remember. The name of the tough, 
versatile kraft paper-and-hardwood 
“sandwich” that’s helping manufac- 
turers to reduce both packaging and 
shipping costs. 


Tekwood gives you more strength 
with less weight. It’s rugged... rigid. 
Easy to work. Hard to hurt. 


Use Tekwood for decorative pack- 
ages or large shipping containers. Its 


smooth surface takes either decora- 
tive printing or shipping room sten- 
cils equally well. 


Do you have special color require- 
ments? We can match any color you 
specify on orders for 50,000 square 
feet or more. 


Learn how Tekwood can help solve 
your packaging or shipping problems 
—save you money. Write today for 
full specifications and prices. 


UNITED STATES PLYWOOD CORPORATION 





55 West 44th Street, New York 18, N. Y. 
Manufacturers of Tekwood and Weldwood® Plywood 


Tekwood is a patented product — U. S. Pat. No. 1997344 








FAST UNIFORM 
HEAT 
for DRYING and 
SHEET 
CONDITIONING 
2 
HERBERT PARABOLIC HEATERS 


@ LIFETIME HEATING ELEMENTS 

@ AUTOMATIC OVEN MODELS 

@ THERMOSTATIC CONTROL 

@ STANDARD & CUSTOM-BUILT MODELS 





of Howell Made Packages 
are identified instantly 


For all Applications! 


WRITE FOR 
ILLUSTRATED FOLDER 


T 
PRODUCTS Ine: 


FL.M. HOWELL & CO. 


79-95 Pennsylvania Ave., Elmira, N. Y. Hl 


74-32 Jamaica Avenue 
Woodhaven 21, N. Y. 
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pletion of a 5,000 sq. ft. addition to the 
company’s plant. The company supplies 
packaging machinery and equipment. 


The Lynch Corp., in re-organizing its 
Ohio Divisions, announces the appoint- 
ment of Joseph P. McCarthy as general 
manager and R. L. Sears as sales manager 


iF 
McCarthy 
(left) and 

R. L. 


Sears 


of the divisions. The Ohio Divisions com- 
prise two manufacturing plants: the Par 
Compressor Division and the Packaging 
Machinery Division in Toledo, which 
produces machinery for forming, wrap- 
ping and cartoning butter and oleomar- 
garine; equipment for packaging candies, 
cookies and cakes for the confectionery 
and baking trades, and the Morpac paper 
packaging machine. The Lynch Glass 
Machinery Division is located in Ander- 
son, Ind. 


The Chicago sales offices of Milprint, 
Inc., converter of flexible packaging ma- 
terials, have been moved to larger quar- 
ters at 100 E. Ohio St. 


C. W. Houser, for many years manager 
of government sales for the Foil Division, 
Reynolds Metals Co., has resigned to 
head the Houser Packaging Corp., 605 S. 
Capitol Ave., Indianap- 
olis, Ind. In his new 
business, Mr. Houser 
will fabricate water-va- 
porproof barrier bags, 
sleeves, pouches and en- 
velopes used in corro- 
sion prevention. The 
latest automatic equip- 
ment has been installed 
and several new ma- 
chines of his own design are being 
constructed. 


C. W. Houser 


The Chaplin Corp., manufacturers of 
molded-pulp products, Portland, Me., 
announce the formation of Chaplin Sales 
Corp. to distribute and service the de- 
velopments of the Chaplin Corp. The new 
firm has been organized to serve more 
efficiently the pulp, paper, converting and 
packaging industries, particularly those 
manufacturing or using molded pulp or 
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COUNSEL MACHINE COMPANY 





OBO-LIFT assures dependable, continu- 
ous operation with minimum personnel. 


Operation is simple—efficient—no ‘‘gad- 
gets" or attachments to get out of order. 


From in-feed to discharge, only gleaming 
stainless steel touches your product. 


ROBO-LIFT “No-Spill buckets with 


Drugs 
Confections 
Chemicals 
Foodstuffs 
Hardware 
Glassware 


Plastics 


rounded corners provide easy cleaning. 


Many variations employing the same basic 
design can be made to suit specific re- 
quirements. 


By eliminating waste in labor and ma- 
terials ROBO-LIFT pays for itself in a sur- 
prisingly short time. 





COUNSEL MACHINE COMPANY, INC. 


8 Hathaway St. 
Wallington, N. J. 





New Brochure Available—Write Now! 














Over 100 styles 
to choose from 


Little boxes, big boxes. Transparent 


boxes, opaque boxes. Hinged boxes, 
unhinged boxes. Plain boxes, com- 


Birthday Cake metal hinged, 


pearlized, candles shipped partment boxes . 
they’re molded of plastic, and you 


separately 


R.B. 2%” diam., all trans 
parent; also clear cover, 
opaque base 

. just as long as 


need a thousand or more, we'll fill 


your needs. 


No Mold Cost to Pay. Our affiliation 
with 20 leading molders puts us in a 


No. J B. — unhinged, clear 
cover, opaque base 


No. 425 — 7%"x1%"x1", position to deliver the boxes you 


unhinged, clear cover, 
opaque base 


want at prices you'll like. 


Write for Illustrated Catalog Sheets. 
Given a brief idea of what you want 
to package and quantity desired, 


Chest—5 39"x334"x 


sliding tray 


we can send you photographs of 
” with or without plastic appropriate boxes from our stock 
molds. Write today. 


No. 105 4”x144"x1%", 
clear cover, opaque base 


IRA HARMON CO. 


41 East 42nd Street, New York 17, N. Y. 


No. 718 
hinged 


24 "x1 "2%" 








“KNOW-HOW” 
- + *« Makes ADHESIVES Perform! 


ADHESIVES 


We specialize in 
4h ALL industrial glues: 
Phenolic Resins 
Urea-Formaldehyde Resins 
Liquid and Dry Caseins 
Resin-Latex Combinations 
Polyvinyl-Acetate Emulsions 
Hot Melts and Thermoplastic 
Pick-Up Gums 
Dextrine, Starch, and Tapioca 
Adhesives 
Flexible Animal Gives 


ENGINEERED 
FOR SPECIAL 


APPLICATIONS 
Now you can bry the PERFECT 


glue . . . engineered to meet your 
specific needs! 


Our experienced Chemical En- 
gineers study your operations and 
analyze your requirements. Then 
they prescribe the EXACT adhesive 
to do the job, and test it on your 
equipment and materials. 


Corn Belt’s “Engineered Adhe- 
sives” save thousands of dollars for 
hundreds of satisfied customers. 
May we prove that this extra service 
means extra profits for YOU? 


Write today for free booklet. 


CORN BELT ADHESIVES 
COUNCIL BLUFFS, IOWA 
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fibre materials in sheet, roll, individual 
package and other forms. 


C. Russell Mandeville has joined the 
Traver Corp., 
packaging expert to assist fruit and 


Chicago, as produce 
vegetable growers, proc- 
essors, packers and dis- 
tributors. Mr. Mande- 
ville has had experience 
in handling all types of 
fruits and vegetables 
from the grower level 

through the distribution 

point and is qualified to 

C. R. provide counsel in plant 
Mandeville 
production problems, heat sealing, proper 
films, packaging, etc. Mr. Mandeville 


layout, processing and 


came to Traver Corp. from the Fort Pitt 
Tomato Co. and previous to that was as- 
sociated with Farmer Brown, Inc. 


H. H. Heinrich, Inc., machinery manu- 
facturers, New York, announce a change 
from corporate to individual ownership 
under the name of H. H. Heinrich Co. 
Policy of the company continues as here- 
tofore and no change has been made in 
management or personnel. 


Paramount Paper Products Co., Omaha, 
Neb., announces the completion of a new, 
modern printing plant to specialize in 
the printing of gummed tape and labels. 


The corporate name of Cornell Wood 
Products Co. has been changed to Cornell 
Paperboard Products Co. The new name, 
which is more descriptive of the com- 
pany’s operations and products, applies 
to the Hummel & Downing Division, as 
well. The change, however, does not 
entail any change in personnel, owner- 
ship or policies. 


Thomas M. Holden, who has been asso- 
ciated with the corrugated paper indus- 
try for many years, has been appointed 
general manager of the new $1,000,000 
converting plant of National Container 
Corp. now being erected in Dallas, Tex. 
James J. Parks is plant manager. 


The American Cyanamid Co. announces 
the appointment of Sheldon T. Dahl as 
West Coast manager of the Industrial 
Chemical Division and the Plastics and 
Resins Division. Herbert G. Pratt has 
been named nianager of the San Fran- 
cisco office of the Industrial Chemicals 
Division. 


Blossom Mfg. Co., Inc., New York, manu- 
facturers of plastic film houseware prod- 
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need help 


with your 


packaging 
problems?. 





—FOR 
CONSISTENTLY 
cLeje)? 
ele) 4:9 .\c) GLUES 


WAXES 

PLASTICS 

WITH LACQUERS 
HOT MELTS 

AS ADHESIVES 
f, ANILINE INKS 


“If it flows, EVENFLO 
can apply it better! 1.7 GAUGE and up 


The answer to your problems involving the appli- 
cation of fluids. Evenfio engraved rolls apply your 
ink or coatings in the correct amount, continuously 
and automatically. No time-consuming adjust- | ed q | 

ments are required and materials are conserved ca ender Viny Fi ms 
because of fewer rejects due to faulty application. 
Evenflo Engraved Rolls can improve your press- 
work and step up the efficiency of your coating 


operations by assuring uniform coverage. in non-toxic, general purpose 


AAC SO OTE INCI NC ee: acegns eso 


and special formulations 
Write for new Data Sheet describing Evenflo 


Engraving Patterns and their applications 


wl 

CT 
The new Evenfio Data Sheet is a complete guide to < ‘ 
the use of engraved applicator rolls. Fully illustrated % a d a é / 
and includes tables of sizes. Aniline printers, paper 


coaters and specialty makers will find it helpful. Call 
or write Pamarco for your Evenflo Guide, today! 


— BY a ROSS 4 ROBERTS, Inc. 


Stratford, Conn. West Haven, Conn. 


ROSS & ROBERTS SALES CO., INC. 


: ‘ : = Soles ond Technical Field Representatives 
Y & RESEARCH « INC 350 Fifth Avenue, New York 1 * BRyant 9-7961 


TE Ww ER EY 
, *Trade Mark 





PAPER MACHINER 


. 
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Faper at work and Play 


Strike One! This silvery denizen of the lily pad can be as 
toothsome on your table . . . as fresh in January as on the July 
day you caught him. Thank the miracle of modern freezing 
and moisture control by Rhinelander. 


A close shave is the proud boast of many a 
fine razor blade. There’s no place here for rust 
and corrosion. A little thing, perhaps, but 
typical of the 1,001 metal parts now enjoying 
the safe, sure protection adequately provided 
by versatile Rhinelander G&G* papers. 


. « the functional 
papers that do so many tough jobs well. 


IN THE LAND 0’ 
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LAKES e 


a - 
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HOT DOG!—everybody likes wieners. And 
say, have you noticed their clever new put- 
up?—cartons containing warious quantities of 
“dogs” all priced and ready to buy. Rhine- 
lander Greaseproof is the protective liner in 
this sanitary and convenient new package. 


RHINELANDER, WISCONSIN 
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ucts, announce the formation of their 
Packaging Division. The new division is 
designed to serve the needs of users of 
polyethylene packaging in civilian and 
industrial applications. A research and 
experimental laboratory has been estab- 
lished to work on the development of 
the particular needs of meat, food and 
chemical packaging. The new division is 
operated independently of the parent 
company. 


The Indianapolis Wire Bound Box Co. 
announces the appointment of Henry T. 
French as Eastern Division sales mana- 
ger, with offices in the Land Title Bldg., 
Philadelphia. 


The Estes Co., Inc., export representa- 
tives for manufacturers of packaging ma- 
chinery and equipment, have moved to 


247 Park Ave., New York. 


Shumann Equipment Co., packaging ma- 
chinery manufacturers, have moved their 
plant and offices to 647 W. Magnolia St., 
Louisville, Ky. 


John E. O'Neil has been appointed New 
England sales representative for the 
White Metal Mfg. Co., Hoboken, N. J., 
manufacturers of collapsible tubes. Mr. 
O’Neil’s headquarters are at 153 Brooks 
St., Medford, Mass. 


Dr. R. W. Merritt and S. F. Thune have 
been named assistant vice presidents of 
National Starch Products, Inc. 


Container Corp. of America, Chicago, 
announces the appointment of William D. 
Jackson as director of purchases and 
Norman C. Myers as general purchasing 
agent. 


Frank R. Holz, supervisor of package 
research for the Kraft Foods Co., Chi- 
cago, was recently honored at a luncheon 
marking his 25th year with the company. 


Mare R. Smilow has joined the New 
York Division of Lassiter Corp., design- 
ers and manufacturers of food and textile 
packaging. 


Ball Bros. Co., Inc., Muncie, Ind., an- 
nounces the appointment of Ralph C. Ed- 
gar as director of industrial, personnel 
and public relations. Mr. Edgar was for- 
merly with the Allegheny Ludlam Steel 
Corp. Five members of the Ball Bros. Co. 
management 


have become new vice 
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For competent 


glass engineering 


—-ARMSTRONG’S 


Many users of glass containers consider Arm- 
strong’s engineers outstanding in the industry. 
These engineers have brought about modifications 
of finish, neck and base contours which are ac- 
cepted today as ideal specifications. You can de- 
pend on Armstrong’s engineering skill to improve 
the performance of your container. Your Arm- 


strong representative can answer your questions 


about this service. Write to Armstrong 
Cork Company, Glass and Closure Div., (Gy) 
= 


2309 Prince Street, Lancaster, Penna. 
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WITH THE HELP OF ADHESIVES 


Paper takes 
many forms 


e Envelopes, bags, soda straws 
... drinking cups, canisters, setup 
and folding boxes . . . mailing 
tubes, shipping tags, frozen food 
packages . . . these are only a few 


of the forms paper takes. 


The makers of these important, 
everyday products are called Paper 
Converters. They constitute a 
gigantic industry—with annual 
sales above $3,000,000,000 per 
year. They are volume users of 


many types of adhesives. 


Paper Converting is one of a 
hundred industries in which Arabol 
is privileged to serve the leaders. 
Out of 65 years of pioneering, ten 
thousand adhesives formulas 

have been developed in our five 
laboratories. Arabol Adhesives 

are now supplied for more than 


a thousand end uses. 


Somewhere in your business, adhesives 

are required—in the making of your product, 

in its labeling, packaging and/or shipping case. The cost 
of having your adhesives “made-to-order”—for each of 
your requirements—is so low you can’t possibly afford 
any but the best. 


We invite the opportunity to submit samples for you to 
test in your own plant—under your particular working 
conditions—for your specific requirements. That is the 


one kind of testing that assures you of satisfactory results. 


Your inquiry to Dept. 43 will bring a prompt response. 


tHe ARABOL manuracturine co. 
Executive Offices: 110 East 42nd $t., New York 17, N.Y 


CHICAGO + LOS ANGELES - BOSTON ~ ST LOUIS 
SAN FRANCISCO + ATLANTA PORTLAND. OFF 
PHILADELPHIA +- LONDON, ENGLAND 


Adhesives 2. ARABOL / 


65 YEARS OF PIONEERING 








Automatic, friction driven Printer for continuous 
printing. Deep rubber type face for rough surfaces. 
Adapted for printing on brake lining, hose, lumber, 
etc. Other marking devices using steel stamps and 
rubber plates. 


PIERCE WRAPPING MACHINE COMPANY 
625 West Jackson Boulevard 
Chicago 6, Illinois 











Push side edges 
to shape box 
No more breaking of scores or hand instantly. 
tucking of flaps. 
Your present package can possibly be 
converted to this style which is adaptable 
to most sizes, weights of boxboard, and 
types of printing. 
For quotation and hand cut samples 
please send samples of your present 
cartons, say quantity required, and if 
you furnish printing plates. 
We can also furnish 
all styles listed in ai 
circle, FOLDING 
“TRANSPARENT 
MAILING PRONG 
METAL CORNERED 


C.W. LUMBIEL COMPANY 


Down push locks 
bottom automatically. 
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presidents: George E. Myers, G. Fred 
Rieman, Hugh Crawford, Robert W. 
Biggs and Fred A. Schlosstein. 


The Davison Chemical Corp., Balti- 
more, Md., has appointed Jerry Gold- 
smith & Associates of Baltimore as agent 
for Protek-Sorb silica gel in Maryland, 
Virginia, the District of Columbia and 
certain counties in Pennsylvania. 


International Printing Ink announces the 
completion of new buildings for their 
branch sales offices and service stations 
in Cleveland, Ohio, and Portland, Ore. 
The Cleveland branch is at 1325 W. 73rd 
St.; in Portland, address of the new 
building is 1525 N. W. 23rd Ave. 


Karl Fink, industrial designer, announces 
the opening of his own offices at 515 
Madison Ave., New York. Mr. Fink was 
previously with the Rahr Color Clinic and 
the Arthur S. Allen-Allcolor Co. 


Allied Paper Bag Corp., Baltimore, Md., 
announces the appointment of Charles 
C. Catlin as general manager. 


Victor L. Krannert, vice president and 
secretary of the Inland Container Corp., 
died suddenly July 6 at his home in 
Indianapolis, Ind. A graduate of the 
University of Illinois, Mr. Krannert served 
for many years as Inland’s general pro- 
duction manager. Survivors include his 
brother, Herman C., president of Inland. 


Mason F. Ford, vice president and 
director of St. Regis Paper Co., New 
York, died of a heart attack on July 30 
at Sao Paulo, Brazil. Mr. Ford, who was 
52 years old, served as manager of South 
American operations for St. Regis. 


Roland M. Carr, president of Systems 
Publishing Co., publishers of Packaging 
Systems and Universal Engineer, died on 
July 29 at the age of 41. Death resulted 
from a heart attack. 


Frederick W. Clayton, long associated 
with the Sun Chemical Corp. in_ its 
American Printing Ink Co. Division and 
the Sigmund Ullman Co. Eastern Divi- 
sion, died July 9. Starting as a salesman 
with American Printing Ink Co. in 1913, 
he was sales manager and vice president 
of that firm when it became a division 
of Sun in 1929. 
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Packaged in eye-appealing 


tucco DECORATED N has 
protective wrappers and bags 


Regardless of what your product is — chances are it, too, can be 
marketed easier, better, and practically just as economically with a 
Thilco specially designed DECORATED wrapper of its own... 
whether individually packaged or bundled. Merchants, wholesalers, and 
distributors will praise the day you convert from plain to 
DECORATED wrappings because it, benefits them in so many ways. 
Thilco DECORATED wraps help to Simplify inventory control by 
providing immediate product identification and shelf spotting — They 
help to instill confidence, trust, and prestige in your product because 
they show what they sell — sell what they show! Production-wise, 
you'll appreciate their economical adaptability to folding and forming, 
without breakage or tear, on automatic packaging machines. Plan 
now to increase the merchandising value of your product by 
wrapping to attract ...as well as to protect. 


Thilco protective wrapping 
popers include Glassines 


Bags — Most a 
be custom DECORATED. 


‘ 


THe 


Functional Papers FOR PROTECTION THAT COUNTS! 


NEW YORK © CHICAGO 


DETROIT © MINNEAPOLIS 





To help you Save More 
and Money Than Ever 
introduces a Carton 


ne gan nantes eit ats nile 





Peters Machinery Company—the nation’s FIRST producer of forming 
& lining and folding & closing machines—now brings you an- 
other outstanding packaging machine development! 


4 ' 
ae % Self-clearing track for 
; smooth, continuous flow. 


* Versatile — folds and 
closes. Can be equipped 
for gluing to eliminate 
need for outside wrapper. 





% Speeds of 30 to 
120 cartons per 
minute. 

*% Quick on-the-job 
adjustability to 
handle wide range of 
carton sizes. 
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Manpower, Time, 
Before... 
Packaging Masterpiece 


PETERS MODEL CCY CONTINUOUS CARTON CLOSING MACHINE 


Now . . . after months of per- 
formance-proving tests in several leading food 
plants . . . Peters announces the immediate 
availability of the NEW Model CCY Continuous 


e Complete, fast adjustability—on the job. 


Carton Closing Machine. 

Here are six reasons why this new packaging 
masterpiece will save you more manpower, time 
and money than ever before: 


e Versatility—clioses cartons with or without a 


Simple dual controls quickly adjust for various car- 
ton sizes. No extra parts required. 

Speed—as you want it. Peters Model CCY 
Closing Machine produces finished cartons at speeds 
of 30 to 120 per minute. 

Smooth, continuous flow—featuring _ self- 
clearing track, vibrationless, silent operation; noise- 
less, friction-bearing construction. 


liner; can be equipped for gluing to eliminate need 
for costly outside wrappers 
Space-saving—machine requires only 7-ft. by 
20-in. floor area. 

Most economical carton closing machine obtain- 
able—low in original cost, most economical to 
maintain. All moving parts readily accessible for 
easy cleaning. 


“The new Peters Closing and Gluing Machine has elimi- 
nated two people from our cracker-packing line,” says 
Gale V. Clough, Robert A. Johnston & Company. 


“The new Peters Model CCY Closing Machine is un- 
usually satisfactory. It is economical, and completely 
trouble-free,” says A. J. Bono, Jno. B. Canepa Company. 


By all means, hear more about this outstanding new Peters Model CCY Car- 
ton Closing Machine. For complete information, just call, write or wire. 


MACHINERY COMPANY 


f——RETURN COUPON FOR HELPFUL BOOKLET-~-— 


Peters Machinery Company 
Chicago 40, Illinois 


| would like to have a copy ef your new 8-poge 
booklet, ‘The Peters Way to Better Pockaging.'* 





Compony. 
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For your information 


Lt. Col. Charles A. Shaunesey, Jr., QMC, 
has assumed command of the Quarter- 
master Food and Container Institute for 
the Armed Forces, succeeding Lt. Col. 
Joseph Kujawski, now assigned to duty 
as Chief, Food Service Division, Office 
of The Quartermaster General, Washing- 
ton, D. C. Col. Shaunesey comes to the 
Institute from the New York QM Indus- 
trial Mobilization Planning Office. Lt. 
Col. Raymond R. Guehring, QMC, is 
now in command of the Military Opera- 
tions Office succeeding Lt. Col. Ewing 
Elliott, who is now filling an overseas as- 
signment. 

Other appointments announced by the 
nstitute are Virgil O. Wodicka, assistant 
0 the scientific director, and Dr. Carl S. 
ederson, head of the Stability Division, 
ueceeding Dr. Harry Fevold. 


‘loser cooperation between the U. S. 
ir Force and the packaging field was 
ointed up at a recent meeting of Air 
orce officials and four industrial pack- 
ging experts at Wright-Patterson Air 
orce Base, Dayton, Ohio. Lt. Col. John 
. Mount represented the USAF; indus- 
ry representatives were Neil Fowler, 
Beneral Box Co.; Max Miller, General 
Motors Corp.; Heinz Loeffler, Exeter 
Paper Co.; Edward Walsh, American 
Pan Co. The four industry representatives 
lecommended a revamping of the Armed 
Forces packaging program to include 
ntralized control of packaging without 
isturbing existing lines of command. 
andardization of packaging and corro- 
m control to eliminate varying demands 
r the packaging of identical items made 
y the same manufacturer, was also rec- 
imended. The conference, held at the 
vitation of Assistant Secretary of the 
Air Force, Eugene Zuckert, will be re- 
peated for the Army and the Navy. 





The Sixth Annual Meeting of the Society 
of Industrial Packaging and Materials 
Handling Engineers will be held at the 
Cleveland Public Auditorium, Cleveland, 
Ohio, Oct. 2-4. Alvin §. Roberts is chair- 
man of the 1951 National Protective 
Packaging and Materials Handling Com- 
petition to be held in conjunction with 
the annual SIPMHE meeting. Thirty-five 
leading packaging and materials handling 
men will judge the competition entries. 


The importance of teamwork in achiev- 
ing packages which look and sell better 
is the subject of a new book, the second 
volume in a series published by Lippin- 
cott & Margulies, Inc., 500 Fifth Ave., 
New York, industrial designers. Entitled 
“Packaging: Teamwork Makes the Suc- 
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cessful Package,” it shows before and 
after photographs of packages of some 
30 L & M clients and discusses the prob- 
lem of each and its solution. Copies of 
the book may be requested from Lippin 
cott & Margulies, Inc. 


The American Management Assn., Inc., 
330 W. 42nd St., New York 18, N. Y., 
has just published a booklet titled “AMA 
Workshop Seminars,” giving the complete 
program for its Fall seminars to be held 
from September to December. The semi- 
nars are established as a major method 
of management education. In addition to 
the single-unit seminars, meeting for one 
three-day session on subject matter de- 
voted to established management prin- 
ciples, procedures and_ practices, there 
will be two new types of seminars: mul- 
tiple-unit and advanced-study. The mul- 
tiple-unit is planned so that two or three 
three-day sessions will discuss _ pro- 
gressively developed phases of the same 
basic topic. Advanced-study seminars will 
be held in series of at least three three- 
day meetings devoted to discussion and 
exploration of new techniques, functions, 
thinking and practice. Fee for the single- 
unit seminar is $125. A single session of 
the multiple-unit seminar is $125, a two- 
meeting series is $225 and a three-meet- 


_ing series is $320. Fee for the advanced- 


study seminar is $320. Copies of the 
booklet giving details of all seminars may 
be had on request to A.M.A. 


Users of polyethylene squeeze bottles will 
find much useful information in a publi- 
cation recently issued by the American 
Agile Corp. titled “Agilene ( Polyethylene) 
Fabricated Containers.” The illustrated 
bulletin describes fabricated, completely 
rigid bottles, jars and safety jugs for stor- 
uge and transportation of corrosive chemi- 
cals. Capacities, weights and chemical re- 
sistance of the containers are listed. 
Copies of the folder may be obtained on 
request to American Agile Corp., Plas- 
tics Division, Cleveland, Ohio. 


Continental Can Co., Inc., announces 
publication of Research Bulletin #24, 
“Crown Handling and Usage.” The 11- 
page booklet, which explains the con- 
struction of crowns and proper storage 
conditions, may be had on request to the 
company at 100 E. 42nd St., New York. 

Members of Continental Can Co.’s re- 
search staff delivered papers at the 1951 
Institute of Food Technologists meeting 
held recently in New York. Those ad- 
dressing the meeting were A. E. Steven- 
son, who spoke on “Food Technology 
and the Canning Industry;” L. E. Clif- 


corn, whose subject was “Stability of 
Thiamine During Heat Sterilization;” 
V. C. Guse, who described a new “Meth- 
od for Measuring Gas Tightness of Crown 
Closures.” 


Laboratory testing of student-designed 
packages will be featured in a new course, 
“Packing and Packaging: Design Tech- 
niques and Cost Reduction Studies,” to 
be offered this fall by New York Uni- 
versity’s Division of General Education. 
Allyn C. Beardsell and Alfred Hoffman, 
both of Container Laboratories, Inc., will 
direct the course and guest lecturers will 
discuss more specialized areas. 

A basic course in package design will 
also be conducted by the division during 
the fall semester, under the direction of 
Egmont Arens. 

Both courses will meet for 15 weeks 
beginning in late September. Further in- 
formation may be obtained from the Di- 
vision of General Education, 3 Washing- 


ton Sq., North, New York 3, N. Y. 


The Bemis Bro. Bag Co., St. Louis, is 
again sponsoring two Fellows in the Col 
lege-Business Exchange Program of the 
Foundation for Economic Education to 
encourage an exchange of information be- 
tween teachers and businessmen. Dr. M. 
T. Buchanan, State College of Washing- 
ton, and Dr. T. E. Kyllonen, University 
of Missouri, will spend six weeks in 
Bemis’ general offices and manufacturing 
plants in St. Louis to acquaint themselves 
with the day-to-day operations of a typi- 
cal American business. 

A new 8-page folder describing the 
Stokeswrap Automatic Packaging Ma- 
chine has just been published by the 
Stokes & Smith Co., wholly owned sub- 
sidiary of Food Machinery & Chemical 
Corp. Included in the folder are illustra- 
tions, specifications and package limits 
of the “AS” and “BS” models of the 
Stokeswrap machines. Copies of the bulle- 
tin may be had on request to Stokes & 
Smith Co., 4956 
Philadelphia. 


Summerdale Ave., 


Useful data on the properties and per 
formance of Paraplex G-60, a polymeric 
resin developed by Rohm & Haas Co. 
which both plasticizes and _ stabilizes 
vinyl films, are offered in a new four- 
page folder titled “Heat Stability for 
Vinyls.” The illustrated booklet indicates 
the resin’s Compatibility with a wide 
variety of materials, gives data on its use 
and contains four tables evaluating its 
physical and electrical properties. Copies 
of the folder are available from the 
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Resinous Products Div., Rohm & Haas 
Co., Washington Sq., Philadelphia 5, Pa. 


Users of corrugated will find the new 
ChippaKit reference file offered by the 
Chippewa Paper Products Co., Inc., help- 
ful in determining the proper corrugated 


tm en 


for specific uses. The file is compact, 
measuring 8% by 3% by 5% in., and carries 
a complete line of samples of Chippaflex 
flexible corrugated and Chippewa single- 
faced corrugated. Each sample is indi- 
vidually labeled. The kit is kept up to 
date, since the company sends out new 
samples when they become available. 
The file may be obtained on request to 
Chippewa Paper Products Co., Inc., 2425 
S. Rockwell St., Chicago 8, Ill. 


_The Packaging and Materials Handling 


Short Course being sponsored by Case 
Institute of Technology at Cleveland 
Public Auditorium, Oct. 1-4, as part of 
the Sixth Annual Industrial Packaging 
and Materials Handling Exposition, will 
include nine 2%-hr. sessions featuring 35 
speakers drawn from commerce and in 
dustry throughout the nation. Registra- 
tion is open to all and may be made either 
for the entire course or for specific daily 
sessions. Registration fees for the full 
course are $20 for members of the So- 
ciety of Industrial Packaging and Mate- 
rials Handling Engineers and $30 for 
non-members and includes a copy of the 
annual Short Course Proceedings. Daily 
registration fees will be $7.50 for mem- 
bers and $10 for non-members. More de- 
tailed information on the program and 
registration blanks may be had from 
SIPMHE, 20 W. Jackson Blvd., Chicago 
4, Ill. 


A proposed revision of Simplified Practice 
Recommendation R146-41, Corrugated 
and Solid Fibre Boxes for Canned Fruits 
and Vegetables, has been submitted to 
canners, box manufacturers, railroads 
and truckers, etc., for acceptance or 
comment, according to the Commodity 


Standards Division, Office of Industry 
and Commerce, U. S. Dept. of Com- 
merce. A simplified list covering standard 
inside dimensions of boxes, based on 
number and arrangement of cans in boxes 
for the 32 standard sizes of cans, as well 
as the packing, sealing and loading of 
boxes for shipment are included in the 
proposed revision, copies of which may 
be obtained from the Commodity Stand- 
ards Division, Office of Industry and Com- 
merce, Washington 25, D. C. 

Printed copies of Simplified Practice 
Recommendation R197-51, Glass Con- 
tainers for Maraschino Cherries, are now 
available from the Superintendent of 
Documents, Government Printing Office, 
Washington 25, D. C., at 5 cents per 


copy. 


The New Jersey Machine Corp., Ho- 
boken, N. J., has won a decision in the 
Court of Customs and Patent Appeals 
granting the firm the right to continue 
the use of its registered trademark, 
“Code-O-Matic,” for one of its machines 
for imprinting batch or control numbers 
on labels. 


The 1951 ninth annual edition of “A 
Basic Marketing Chart of the United 
States,” published as a service to man- 
agement by the Research Co. of America, 
is now available. The 1951 chart pro- 
vides basic facts on such marketing ques- 
tions as shifts in population, changes in 
American income, retail sales figures for 
1950, etc. The charts, priced at $2.50 for 
one, down to 50 cents for 50 or more, 
may be ordered from the Research Co. of 
America, 341 Madison Ave., New York 
17, N. Y. 


A 40-page booklet titled “Feeding the 
Factory Worker” is available without cost 
from the Field Research Division, Paper 
Cup and Container Institute, 551 Fifth 
Ave., New York 17. The facts presented 
on methods, costs, financial arrangements, 
food service wages and feeding extra 
shifts are based on a survey of 240 plants 
and visits to a score or more of factories 
using different feeding methods. 





Volume 24 Index of MopEern Pacx- 
AGING is now available. Subscrib- 
ers may obtain the index, covering 
the period from September, 1950, 
to September 1951, free of charge 
by writing to the Editorial De- 
partment, Mopern Packacinc, 575 
Madison Ave., New York 22. 
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Paper Wound Cans 


BEAT METAL 
Titel ay (cy 3 


If you have relied on metals 
for containers, you can switch 


to Knowlton Convolute Wound 


paper cans and still fill all your con- 


tainer needs. The rugged 
strength of wound paper 
cans eliminates the necessity 
for metal except for tops and 
bottoms. Further, they can 
be made in a number of at- 
tractive shapes and designs 
as well as in a wide variety 
of sizes. Ask for details about 
their production speed and 
capacity. 

The finishing touch to fibre 
can bodies can be made with 
Knowlton Seamers. The two- 
roll round, hand-fed Seamer 
No. 1, with Automatic Clutch, 
attaches tin tops and bottoms 


NO. 1 SEAMER with 
Automatic Clutch 


to the bodies of round paper 


cans. The two-roll semi-auto- 


matic Seamer No. 3 applies 


tin tops and bottoms to 


irregular shaped paper 
can bodies. 


Both machines will seam 
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light, medium or heavy ply 
thickness fibre can bodies. 

Ask for descriptive folder 
showing type of seam, speci- 
fications and features that as- 
sure large, economical output. 


NO. 3 SEAMER 


KNOWLTON LOW-COST 
PRODUCTION EQUIPMENT 


SET-UP BOX 

Single & Double Scorers 

Single and Double Rotary 
Creasers and Cutters 

Single and Double Corner Cutters 

Single Stayers (Al! Sizes) 

Universal Coverers, Power (All Sizes) 

Hand Power Coverers (All Sizes) 

Bench Coverers 

Toppers (All Sizes) 

Slitters and Rewinders 

Flange Benders (Automatic) 

Glue Pots 


PAPER TUBE & CAN 
Automatic Convolute Paper 

Can Winders 
Spiral Winder (Light and Heavy Woll) 
Spiral Cut-offs 
Tube Recutters 
lap Tube Rollers 


SHIPPING CONTAINER 


Heavy Vertical Slotters 

Heavy Bar Creasers 

Paraffine Coaters 

GUMMED STAY PAPERS 
Gray, Brown and White 
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for COATING and LAMINATING 
at PEAK PERFORMANCE 


The 4 roll Coater—Laminator pictured is a com- 
pletely versatile machine that makes no sacrifices 
for its versatility. 

Coating can be applied by gravure, offset gravure, 
direct and reverse roller methods, utilizing 18 dif- 
ferent possible threading variations for coating and 
laminating on this single unit. 

It is an open frame design for minimum down 
time when changing roils. All controls from one 
side of machine; all rolls air actuated and push- 
button controlled. 

This machine has produced laminated foil and 
paper at speeds of 2000 ft/min. 

In combination with Kohler System continuous 
winders and unwinders manufactured by Dilts, this 
Coater-Laminator is by far the most productive 
machine of its type in use today. 


Write for D.O.M. 6. 


DILTS MACHINE WORKS 


FULTON, NEW YORK 
Division of 


THE BLACK-CLAWSON COMPANY ® Hamilton, Ohio 


Milts 





NOW.... ogi 
PA B PAK 


A TV cabinet is often 
the most looked-at 
piece of furniture in 
the home. That’s why 
the original beauty of 
so many sets is pro- 
tected from damage in transit by Pad-Pak. 


ee ne 
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Here is the ideal protective packing. Made of cotton 
wadding, Pad-Pak has resilience to absorb impact. . . 
to protect against scratches and rub marks. Glazed 
outer surface gives extra body, greater ease in han- 
dling, and permits accurate cutting to any shape. 


But safeguarding cabinets in shipment is only the 
beginning of a long list of Pad-Pak uses. Any item 
subject to breakage or marring—from perfume bottles 
to polished metal parts — reaches its destination un- 
damaged when cushioned with this extra soft, resilient 
material. 


Ask for samples of Pad-Pak, stating your choice of 
thickness — from % to % inch. Write Dept. M9. 


IMMEDIATE peLivery 
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73: OF YOUR PRODUCT'S APPEARANCE 


—...1TS “TAKE HOME” FRESHNESS 


High speed automatic wrapper meets today’s modern 
packaging demands at new low production costs! 


No matter what your product—its size, shape, substance, 
or texture — chances are you can wrap it faster, cheaper, 
protect it better, and give it more merchandising 
eye-appeal with the Campbell Wrapper. Neat, 
square-cornered packages with perfectly 

impositioned labels, fully heat and glue 

sealed to preserve factory flavor and product 

freshness are yours — and at amazing new production 
speeds of up to 120 units per minute! Machine uses 
wrap material of any kind — and less of it! Save labor, 
too ,.. in most cases only one operator to feed and 

one to pack are required. Get full particulars on this 
modern mechanical wizard now! Write for 

fully illustrated brochure. 





H O L W e G PAPER AND CELLOPHANE * ANILINE PRINTERS 
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HOLWEG 





ROTO-SIMPLEX NO. 1 WITH ANILINE PRINTER NO. 50 


A DUAL purpose machine making flat and gusset bags and bag-envelopes in 
a wide variety of sizes at extremely high speeds. Patented and exclusive perfora- 
tor instead of beater permits faster and quieter operation. Size change-over 
quick and easy. Aniline printers two to six colors in three different sizes. Dem- 
onstration by appointment. For full particulars on prices and delivery write to— 


HOL-BAG, INC. 4614 Prospect Ave., Cleveland 3, Ohio 
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Washington review 


The packaging industry can expect a 
larger allocation of polyethylene for es- 
sential packaging uses, NPA told the 
Flexible Plastic Container Committee, 
because a greater supply of polyethylene 
is expected to be available in September. 

NPA explained that August allocations 
were made on the basis of 45.8% for 
military needs; 27.2% for non-packaging 
uses; 12.9% for packaging applications 
which include frozen foods and chemi- 
cals; 1.6% for closures and 12.5% which 
the supplier could distribute as he saw 
fit in the free market. The committee 
said their quotas, historically based, are 
inadequate to meet requirements and 
recommended that NPA allocate larger 
amounts to the packaging field. 

NPA also said that 750,000 Ibs. of off- 
grade polyethylene which is applicable 
only to certain end uses is being chan- 
neled into distribution. This material was 
drawn from accumulated stocks of sup- 
pliers, 


Steel strapping 


The Steel Strapping IAC has made 
three major recommendations for revision 
of M-58, the steel-strapping regulating 
order: 

1. That no person be permitted to use 
steel strapping for purposes for which he 
did not use it during the 12-month 
period ending April 30, 1951. 

2. That NPA clarify the definition- of 
strapping to mean “any round wire, eight 
gauge or lighter, or flat band 2 in. wide 
or narrower, made of metal which is used 
in conjunction with shipment, handling 
or storage.” 

3. That NPA permit the certification 
on purchase orders to be signed by a re- 
sponsible individual authorized to sign 
for that purpose. (At present only the 
person placing the order can sign.) 


Aluminum controls 


All types of aluminum foil, except in- 
sulation foil, are now being handled 
through the Containers and Packaging 
Division of NPA. Aluminum foil for cap 
liners or closures is still under closure 
order M-26. 

This broadening of the provisions of 
aluminum foil order M-67 makes it 
easier for foil converters by putting juris- 
diction in the hands of one agency. 

Previously aluminum foil for household 
purposes, for florists, gift wrapping and 
seal and label use was controlled by 
aluminum order M-7, revoked some time 
past. 

The new amendment to M-67 means 
that you should direct all CMP applica- 
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tions for aluminum foil for the uses spe- 
cified in the order to the Containers and 
Packaging Division of NPA. 

Amended M-67 also specifies certain 
limitations on the conversion of aluminum 
foil, limitation to be calculated on a base 
period which is the six month period 
ending Dec. 31, 1950. 

Restrictions given in Schedule I of the 
order are as follows: 


Antibiotics Unlimited 
Hygroscopic drugs, medical sup- 
plies, photographic films requiring 
protection from light; certain food 
products for human consumption 

90% 
Bakery goods (excluding cooked 
goods), chewing gum, confections, 
ice cream, cigarettes, tobacco 65% 
Other uses of aluminum foil in con- 
tainers or packaging material for 
protective purposes 65% 
Household (except for home freez- 
ers), carton (except for protective 
packaging), florist, gift wrapping, 
seal, label and other uses not in- 
cluded in the above groups 50% 


Other changes include establishment of 
quarterly rather than monthly quotas 
and the fixing of a minimum working 
inventory of not more than 60 days. 


Lead allocation 


The delivery of soft primary pig lead 
for any purpose can now be accepted only 
in accordance with an NPA allocation 
authorization. The allocating order, 
M-76, also restricts the required accept- 
ance of rated orders for other grades of 
lead and lead products to 25% of sched- 
uled production. 

Certain exceptions to the prohibition 
on the delivery of soft primary pig lead 
apply if your total receipts during the 
calendar month in which acceptance oc- 
curs are, or would remain, less than 10 
short tons. In this event, certification 
must be made to the supplier that re- 
ceipt of shipment will be in compliance 
with M-76. 


CMP containers allotments 


NPA has announced the following 
fourth-quarter allotments of CMP metals 
for the Containers and Packaging Divi- 
sion: 

Total steel—1,615,216 tons. 

Total copper and copper-base alloys— 
271,000 Ibs. 

Aluminum—17,900,000 Ibs. 

Total allotments of metals for all uses 
during the fourth quarter are: 

Steel—24,058,520 tons. 


Copper and copper-base alloys—1,325,- 
941,000 Ibs. 

Aluminum—681,475,000 Ibs. 

To check compliance with CMP regu- 
lations, NPA investigators are currently 
auditing records of about 1,000 represent- 
ative companies in a cross-section of in- 
dustries and trades affected by CMP. No 
advance notice will be given the com- 
panies to be visited in the next few 
weeks. Willful violations will be re- 
ferred to the Department of Justice. Mis- 
interpretation of regulations will be 
straightened out through instructions in 
proper compliance. 


Cellophane 


Controls on cellophane still lurk ahead 
because of the critical situation in sulfur. 
The status of sulfur should be clearer 
by the first of October. 

The domestic sulfur industry, accord- 
ing to reports by producers, produced 
421,116 long tons of native sulfur during 
the month of June. Several important 
steps have been under consideration for 
increasing sulfur supplies. 


Steel for cans 


Tin-can manufacturers will get a mini- 
mum of 1,000,000 tons of steel each 
quarter during the 12-month period be- 
ginning Oct. 1, according to NPA, which 
emphasized that this is a “floor” rather 
than a “ceiling” on steel allotments for 
the industry. The amount will be subject 
to adjustment upward each quarter. For 
the fourth quarter of this year, NPA said, 
an additional 100,000 tons of steel is be- 
ing held in reserve temporarily to be al- 
located to can manufacturers if they 
show an essential need for that additional 
allotment. NPA indicated this practice 
might be continued through succeeding 
quarters. The industry advisory commit- 
tee said the additional allotment for the 
fourth quarter was needed. 

NPA outlined the terms of a proposed 
amendment to the present can order 
(M-25) which would set up three groups 
of can uses and specify permitted per- 
centages of base-period can production 
for each. Group 1 would include perish- 
able foods generally and some essential 
non-food uses, slated to be granted un- 
limited use. Group II would include less 
perishable food items which can be de- 
ferred until the pack season for other 
items has passed, slated to be limited to 
90% of base-period use. Group III, 
slated to be limited to 70%, would in- 
clude less essential items. The proposed 
change prohibits transfer of allocations 
from one group to another. 
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This Keymork, nation- 
ally advertised symbol 
of wrapper protec- 
tion, can be included 
on printed Patapar 
wrappers. 
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that can be boiled and remain beautiful, that 
is grease-resistant, odorless and tasteless. 


Hard to believe? If so, we invite you to 
send for full details about Patapar. Standard 
weights and types of Patapar take care of most 
needs. However, when special qualities are 


required, such as extreme grease- 
proofness, special types of Patapar 
are recommended. Altogether we’ve 
developed 179 different types. 


If you anticipate some future use 
of Patapar, now is the time to get 
the complete story. Write today for 
Booklet T, “The Story of Patapar.” 


Paterson Parchment Paper Company 


Bristol, Pennsylvania 


Headquarters for Vegetable Parchment since 1885 
West Coast Plant: 340 Bryant Street, San Francisco 7, California 
Sales Offices: 122 E. 42nd Street, New York 17,N. Y. 


111 W. Washington Street, Chicago 2, Ill. 


Remember the kid down the street your mother always used as a model for you? 
He was almost too good to be true! 


Now, Patapar Vegetable Parchment also may seem almost too good to be 
true. Imagine a paper that’s strong when wet, 








GOOD FOR: 


Butter wrappers 
Ham boiler liners 
Deep freeze wraps 
Can liners 
Fish wrappers 
Cheese wrappers 
Margarine wrappers 
Milk and cream can gaskets 
Bacon wrappers 
Vegetable wraps 
and many other uses 


Patapar is furnished plain or beau- 
tifully printed in one or more colors. 


M80. ¥.5. PAT. OFF. 


HI-WET-STRENGTH 
GREASE-RESISTING PARCHMENT 
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U. S. patents d 


This digest includes each month the more important patents of interest to those who 


are concerned with 


packaging materials. Copies of patents are available from the 


U. S. Patent Office, Washington, at 25 cents each in currency, money order or certi- 


fied check; postage stamps are not accepted. 


Container Distorting and Filling Ma- 
chine, W. E. Flack (to Stokes & Smith 
Co., Philadelphia, Pa.). U. S. 2,557,181, 
June 19. Means for filling a flexible- 
walled container having an open end of 
predetermined normal shape, comprising 
a pair of guide members defining a path 
for movement therebetween of said con- 
tainer. 


Cut-Out Clearer for Perforated Contain- 
ers, R. D. Holmes (to Fleming Specialty 
Co., Charlotte, N. C.). U. S. 2,557,504, 
June 19. Apparatus for punching pre- 
viously cut portions from a carton com- 
prising a planar member adapted to 
support carton and guides for holding 
carton in proper position. 


Solder Package, H. Shonberg (to Alpha 
Metals, Inc., Brooklyn, N. Y.). U. S. 
2,557,574, June 19. A wire solder package 
comprising a hollow core member, at 
least one layer of wire solder wrapped 
around said member and having its ends 
bent over the adjacent end of said mem- 
ber and into its interior with a pair of 
removable end plates having bosses ex- 
tending into hollow core in tight frictional 
engagement therewith. 


Dispensing Carton, T. E. Piazze (to 
Shellmar Products Corp., Mt. Vernon, 
Ohio). U. S. 2,557,839, June 19. A dis- 
pensing carton for a rolled-up commodity 
sealed therein, which carton is made from 
a single blank of cut and scored board 
material having front, bottom and _ rear 
walls, with secured-together end walls at 
each end of the carton, a double cover 
arrangement, one of covers being hinged 
to front wall, the other end being secured 
to rear wall to provide a tamperproof top- 
wall cover po being provided with an 
opening transversely between end walls 
to free it from rear wall and permit access 
to commodity within. 


Folding Carton and Opening Flap 
Therefor, O. M. Miller (to Owens- 
Illinois Glass Co., a corporation of Ohio). 
U. S. 2,557,914, June 19. A blank of 
foldable material formed with fold lines 
at which the blank is foldable to form a 
carton, a sealing flap at one end o 
blank united to body, said sealing flap 
having a strip of adhesive material on 
one face. 


Apparatus for Filling Containers, R. H. 
Winters (to The Larsen Co., Green Bay, 
Wis.). U. S. 2,558,028, June 26. A de- 
vice for dispensing sheet-material pieces 
into a procession of open containers mov- 
ing adjacent the device, comprising a 
frame, a rotor having a cylindrical peri- 
phery and rotatably arranged on frame so 
that the bottom peripheral of rotor is 
adjacent to the procession of containers, 
a stack material removable onto rotor by 
means of suction. 


Collapsible Box, J. M. Davenport, Med- 
ford, Ore. U. S. 2,558,126, June 26. 
A metal box including a pair of foldable 
side walls, a pair of foldable end walls 
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being constructed of laminated material 
for folding one side wall and one end 
wall upon the remaining walls, walls 
being constructed of laminated material 
with inwardly projecting interlocking 
flanges. 


Paper Cup and Handle Therefor, W. E. 
Amberg (to Lily-Tulip Cup Corp., New 
York, N. Y.) U. S. 2,558,287, June 26. 
A paper cup comprising a side wall hav- 
ing an outer wrapping, outer wrapping 
having an opening therein and a free 
flap extending therefrom adjacent to the 
opening and lying close to the side wall 
of the cup to permit nesting of a plurality 
of cups. 


Conveying and Transferring Mechanism, 
C. J. Malhiot and E. Sramek (to F. B. 
Redington Co., Chicago, Ill.) U.S. 
2,558,368, June 26. Conveying mechan- 
ism comprising a plurality of hingedly 
connected buckets forming an endless 
conveyor, means to drive the conveyor, 
oppositely disposed carriages movable 
toward and away from each other and 
adapted to support a wrapper to be 
arranged in said bucket when bucket 
arrives at a predetermined position. 


Box Making, Filling and Closing Appar- 
atus, F. D. Palmer (to Package Machinery 
Co., East Longmeadow, Mass.). U. S. 
2,558,456, June 26. In apparatus for in- 
serting an end-closure member in a con- 
tainer body, means for supporting a 
distended, tubular container body in axi- 
ally vertical position and a magazine for 
supporting a stack of end-closure blanks 
in a position spaced from the position of 
distended container body. 


Means for Heat Sealing Receptacles, D. 
M. King, Nitro, W. Va. U. S. 2,557,975, 
June 26. Apparatus for heat sealing the 
open ends of a thermoplastic tube, com- 
prising a base, a platform fixed to base 
and adapted to support the tube thereon 
and a pressure member. 


Device for Filling a Plurality of Bags 
With a Predetermined Quantity of Pota- 
toes or the Like, A. Camps, Milwaukee, 
Wis. U. S. 2,557,939, June 26. In a 
device for filling a plurality of bags 
simultaneously comprising a bin for re- 
ceiving the produce to be bagged, a table 
hingedly secured to front of bin, a plur- 
ality of filling funnels carried by table, 
means for raising and lowering table to 
facilitate the placing of bags on the 
funnels. 


Bottle Carrier, S. N. Lebold (to Morris 
Paper Mills, Chicago, IIl.). U. S. 2,558,- 
618, June 26. A closed-top type of bottle 
carrier of flexible fibrous material com- 
prising a container having upwardly ex- 
posed, upwardly extending side walls, 
each provided with a set of bottle-receiv- 
ing holes and tabs cut from the material 
of and hingedly connected to side walls, 
tabs normally covering bottle-receiving 
holes and certain of being swingable in- 
wardly and upwardly of the container 


igest 


and into engagement with the top of the 
container between sets of holes. 


Bottle Carrier, M. I. Williamson (to Na- 
tional Folding Box Co., Inc., New Haven, 
Conn.). U. S. 2,558,712, 2,558,713 and 
2,558,714, June 26. A bottle carrier com- 
prising a carrier body of foldable sheet 
material and including a bottom wall, side 
walls, a bottle separating top webs ex- 
tending substantially at right angles with 
respect to side walls and a handle con- 
sisting of a separate strip of foldable 
sheet material, including a central hand- 
grip portion. 


Multicompartment Folding Carton, M. I. 
Williamson (to National Folding Box Co., 
Inc., New Haven, Conn.). S. 2,558,- 
715, June 26. In a folding carton for a 
plurality of bottles, cans and other arti- 
cles, the structural unit made from a 
blank of foldable sheet material, spaced 
portions of the blank being secured to- 
gether to form a tubular structure in- 
cluding a plurality of creases between 
the several constituent parts of the unit. 


Tobacco Pouch and Method of Making 
Same, T. E. Piazze (to Shellmar Products 
Corp., Mt. Vernon, Ohio). U. S. 2,558,- 
780, July 3. A pouch which comprises 
a blank of heat-sealable material folded 
upon itself to provide front and rear 
walls, leaving a mouth closure and a 
closure member extending from rear wall 
and being foldable across mouth closure. 


Lined Carton, J. A. Zinn, Jr., Chicago, 
Ill. U. S. 2,558,918, July 3. In a re 
a sheet of material provided with crease 
lines to form panels providing the sides 
of tube and a liner adhesively secured 
to sheet, liner being provided with a 
plurality of sets of scored portions. 


Container for Resistors or the Like, R. N. 
Baggs (to International Resistance Co., 
Philadelphia, Pa.). U. S. 2,558,920, July 
3. An envelope having semi-rigid flat 
sides and a central opening extending 
crosswise throughout the central portion 
thereof, envelope being of a size suffi- 
ciently large to hold a group of resistors 
in flat alignment. 


Container, R. M. Dunning (to Waldorf 
Paper Products Co., St. Paul, Minn.). 
U. S. 2,558,940, July 3. A container in- 
cluding a bottom wall, side walls and end 
walls connected thereto, top closure 
panels foldably connected to side walls 
and connected marginal-edge flanges ex- 
tending along the remaining edges of 
top-closure panels. 


Snap-In Hinge for Box Covers, J. Coyle 
and W. F. Punte (to Continental Can 
Co., New York, N. Y.). U. S. °,559,009, 
July 3. A box of sheet material havin 
a rear body wall with a portion folded 
outwardly and against the wall to double 
the thickness thereof, the free edge of 
the folded portion being curled out- 
wardly, upwardly and inwardly into an 
open curl with a narrow gap between 
its edge and the fold of the body wall. 


Bottle Carrier, J. C. A. Fortner, Green- 
ville, Ala. U. S. 2,559,150, July 3. A 
collapsible bottle carrier comprising a 
sheet metal tray-like bottom member hav- 
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The Metal Edge Method of Packaging is used 


tO auto parts greens because its expertly 
engineered tO your specific _—* and 


merchandising requirements. 


NATIONAL METAL EDGE BOX CO. 


334 NORTH 12TH STREET + PHILADELPHIA 7, PA. 





SHOCHECOOUED | ~ or 


Pack-a-Liner 
Polyethylene Film 


for Container Lining 





Exclusive ““Shock-Cooling” process 
gives**Polyfilm” (polyethylene pack- 
aging film) greater tensile and tear 
strength than ordinary film made 
from the same polyethylene resins. 
Buy the best. Buy “*Polyfilm.”’ 


Extruders inc. POLYFILM DIVISION / 
3232 W. EL SEGUNDO BLVD., HAWTHORNE, CALIFORNIA 
ere tt ” 
© Wartime Packaging — Defense Orders Come to the Shep herd eo 
Shipped Immediately. 
Our Engineers Will Help Solve y 
Your Packaging Problems. 
» warns 008 rast BOORAE® svg CLAREMONT WASTE MFG. CO. 


Surther inform rmation : ** Po lyfilm” — — the World's Largest Manufacturer of Flock 
*Wonder’ Packaging Material. CLAREMONT, NEW HAMPSHIRE 
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ing shallow, upstanding marginal end and 
side flanges, one side flange extending 
higher than the other, sheet metal side 
walls hingedly connected at their lower 
edges to the side flanges. 


Liquid Container With Extensible Spout, 
L. A. Sherry, New York, N. Y. U.S 
2,559,202, July 3. A_ liquid-beverage- 
package container comprising a waxed 
paper box for containing the beverage 
and having a flat top portion with a cir- 
cular hole through which a waxed paper 
cylindrical pouring spout is press fitted. 


Dispensing Container, E. B. Duell, Pitts- 
burgh, Pa., and A. Breau, Philadelphia, 
Pa. (Breau to Duell). U. S. 2,559,287, 
July 3. A dispensing container for small 
disk-like articles and similar articles hav- 
ing a diameter greater than their thick- 
ness, of the type employing a sliding 
cover with a projecting flange near one 
edge of cover cooperating with a projec- 
tion in the box spaced from one end to 
push all but one of the articles into a 
closed portion, leaving only one item be- 
tween projection and end of container. 


Container-Filling Apparatus With Auto- 
matically Timed Filling and Conveyor- 
Movement Means, W. J. Boegly, E. C. 
Bennett, R. S. Morrison and C. Powell 
(to Sterling Drug, Inc., New York, N. Y.). 
U. S. 2,559,242, July 3. In a device for 
dispensing into successive groups of con- 
tainers predetermined quantities of a 
fluent material, an intermittently movable 
conveyor for transporting containers and 
timeable means effecting intermittent 
movement of conveyor. 


Packing Mechanism, C. D. Rice and 
G. C. Cook (to Colgate-Palmolive-Peet 
Co., Jersey City, N. J.). U.S. 2,559,318, 
July 3. In a container packing apparatus, 
a packing station, a movable conveyor for 
delivering packages into station and upon 
which seskeged may be preci mi in 
desired groups prior to entry into station 
and means for holding an opening con- 
tainer in packing position at said station. 


Container Having Cover-Locking Means, 
F. L. Rushing and B. M. Williams (to 
Container Corp., St. Louis, Mo.). U. S. 
2,559,320, July 3. A carton comprising 
a body and a slip cover therefor, body 
including side walls having upper mar- 
ginal flaps folded downwardly on outer 
sides thereof and slip cover including 
depending side walls with lower marginal 
flaps. 


Apparatus for Tightening Caps, W. B. 
Hullhorst and R. A. Pim (to Owens- 
Illinois Glass Co., a corporation of Ohio). 
U. S. 2,559,358, July 3. A machine for 
es caps on containers, comprising 
means for holding a container at a cap- 
tightening station with a cap seated 
loosely on the container and a cap-tight- 
ening chuck rotatably mounted over con- 
tainer at said station. 

Carrier With Interlocking Partition Ele- 
ment, W. A. Ringler (to The Gardner 
Board & Carton Co., a corporation of 
Ohio). U. S. 2,559,374, July 3. A col- 
lapsible paperboard bottle carrier having 
side and end walls in articulation, bottom- 
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UNIFORMITY 


Saves Dollars... 


-YOUR PRODUCTS 
and PROCESSES 


In order to profitably answer the many problems arising from plant facilities, product use, 
and customer specifications you must have the RIGHT microcrystalline wax—the wax that 
meets all your qualifications —EACH time you order, EVERY time you order. 


BARECO knows this. 


The UNIFORMITY of Bareco’s one and only product—Microcrystalline Wax—is the direct 
result of intensive rigid controls from the initial raw material selection through the complex 
refining procedures. This outstanding stability in Bareco's many grades of waxes has estab- 
lished them as standards for comparison in many industries. Bareco maintains a staff of 
trained personnel to analyze new wax problems and to help solve questions in the wax 
application fields. 
Samples of Bareco Microcrystailine Waxes and more detailed information will gladly be sent 
upon request. 
Very low water vapor transmission rates 
Free from objectionable odors 
Chemically inert 
Excell heat ling characteristics 
Supplied in a wide range of melting points, color and hardness 
WRITE FOR “THE WAX STORY" 
AN INTERESTING NEW PAMPHLET SERIES COURTESY OF— 


BARECO OIL Co. 


BOX 2009 121 S$. BROAD ST. 
TULSA,OKLA. PHILADELPHIA, PA. 











new model RU200 
the fastest screw-capping 
machine cn the market— 
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Speeds from 
60 to 300 per min. 


@ FLEXIBLE @ FAST 
@ FULLY AUTOMATIC 


other models available 


. write for Illustrated, detailed literature 


RESINA AUTOMATIC MACHINERY CO., inc. 


BROOKLYN 31, N. Y. 
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forming elements articulated to the lower 
edges of side walls and extensions on 
bottom-forming elements affixed together 
so as to form a partial central longitudinal 
partition. 


Golf Club Box, C. D. Welshenback (to 
The Hinde & Dauch Paper Co., Sandusky, 
Ohio). U. S. 2,559,552, July 3. J 
paperboard shipp ning and display re- 
ceptacle for golt clubs comprising an 
elongated rectangular container having a 
bottom wall and upright side and end 
walls, side walls having inturned flaps ex- 
tending from one end wall to the other 
and having free edges engaging said 
bottom. 


Container, W. H. Ayres (to American 
Can Co., New York, N. Y.). U. S. 
2,558,723, July 3. In a container adapted 
to be vacuumized or gassed prior to seal- 
ing, the combination of a body member 
having an upright body wall and a double 
seaming flange extending outwardly from 
body wall and connected thereto by a 
curved wall section, a cover having an 
upright countersunk wall and a double 
seaming flange extending outwardly from 
countersunk wall. 


Case-Filling Machine, C. N. Neer = 
Machine Co., Baltimore, Md.).  U. 
2,559,655, July 10. A case- -loading ma- 
chine comprising superimposed shelves 
movable from horizontal to inclined posi- 
tion to hold a full load of cans a a 
case forming a loading space. 


Container, R. K. Pottle (to American Can 
Co., New York, N. Y.). U. S. 2,559,658, 
July 10. A container and cover assembly 
comprising a body member having an 
annular end member secured thereto and 
a cover having a depressed panel wall 
removably secured to body member and 
equipped with reinforced locking lugs. 


Machine for and Method of Manufactur- 
ing Valve Bags, W. F. Grupe and A. P. 
Bamford (to Arkell & Smiths, Canajoharie, 
N. Y.). U. S. 2,559,873, July 10. In a 
machine for use in the manufacture of 
valve bags, means for spreading and flat- 
tening the valve of a valve bag _ pre- 
omer | to closing the valve end of the 
bag; also the method of applying a patch 
to the valve flap of a valve bag to form a 
filling sleeve. 


Carton for Cylindrical Objects, G. C. 
Currie (to Dacam Corp., Charlotte, N. 
C.). U. S. 2,559,945, July 10. In a car- 
rier for cylindrical objects having a top 
and a bottom and a pair of side panels, 
side panels having a plurality of cut- 
away portions disposed at spaced inter- 
vals dune the junction of panels and 
the respective top ~ bottom, through 
which the upper and lower peripheral 
portions of a plurality of cylindrical 
objects may project. 


Molded-Pulp Corner Protector, A. H. 
Risch (to Pulp Reproduction Co., Mil- 
waukee, Wis.). U. S. 2,560,249, July 10. 
A protector for the corner of an — 
during storage and shipment, which is 

unitary body of molded fibrous camer 
pulp having three resilient inner walls 
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Each year more thousands of boating enthusiasts are enjoying 
quick, convenient outboard lubrication with these leading lubri- 
cants in Wirz grease-tip tubes. Wirz applicator tubes bring similar 
convenience to users of many other products—and increased 
profit potential to their manufacturers. 
Consult A. H. Wirz, Inc. for application ideas for your powder, 
gSTABLISHED 19, paste, soft solid and semi-liquids. Write today for Wirz booklet, 
“Collapsible Metal Tubes,” that contains complete information on 
standard applicator tubes. 


New York 17, N. Y. Chicago 4. lil. Memphis 2, Tenn. Los Angeles 48, Colif. Hevene, Cube 
50 E. 42nd St. 80 E. Jackson Bivd. Wurzburg Bros. 435 S. La Cienega Bivd. Roberto Ortiz & Son 


Export Division—760 Drexel Bidg., Philadeiphie 6, Pa. 


4th & Cole Sts. Collapsible Metal Tubes - Lacquer Linings - Wax Linings - Westite Closures - Soft 
Chester, Pa. Metal Tubing - Household Can Spouts - Applicator Pipes - Compression-Injection Molding 
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a cubic inch adds up to an acre of adsorption! 


GUITIGIAIN 
SHG ANGia 


the ideal 
desiccant 


FOR METHOD IT 
DEHYDRATED 
PACKAGING 


' pouno net . 
’ For parts and equipment that 
po ZEOLITE Co. must be packaged desert-dry, 
DOK 1.LINOIS 3 specify Culligan Silica Gel. Scien- 
: tists have estimated that one cubic 
inch of Culligan Gel, interspersed 
with minute capillaries, contains 
an acre of surface available for 
adsorption. It actually adsorbs up to 40 its own weight of moisture! 
Over 2,000 leading organizations have consistently specified Culligan 
Silica Gel for Method II dehydrated packaging, and carloads of 
this grade A desiccant have been delivered on prime contract directly 

to the military services. Culligan...the world's largest distributor 
of desiccants at the close of World War I1...offers assurance 
of experience, dependability and leadership! 





SEE CULLIGAN 
AT BOOTH 203, 
AYA YI 
)| IMDUSTRIAL 
PACKAGING 
& MATERIALS 
HANDLING 

WVIP 


@ Culligan Silica Gel meets current military 
specifications. Prices are competitive. 


® Available in all standard bag sizes, in 
bulk, or custom packaged to fit your 
immediate needs. 





@ National field-staff service of expert 
Culligan packaging engineers. 
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@ Two convenient shipping points: North- 
brook, Illinois (suburb of Chicago); San 
Bernardine, California. 





CULLIGAN ZEOLITE COMPANY 


Home Office, NORTHBROOK, ILLINOIS 
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snugly engageable with the three inter- 
secting corner surfaces of the article. 


Apparatus for Setting Up Cartons, L. 
Back (to The Interstate Folding. Box Co., 
Middletown, Ohio). U. S. 2,560,405, 
July 10. A machine for setting up cartons, 
a platform where folding will occur which 
has an opening corresponding in size and 
shape to main box panels whereby fold- 
ing of side and end panels will occur 


Mechanism for Successively Producing 
Bag Lengths From Continuously Advanc- 
ing Tubular Webs, A. Potdevin and R. P. 
Bechle (to Potdevin Machine Co., Brook- 
lyn, N. Y.). U. S. 2,560,473, July 10. 
Web-cutting mechanism comprising in 
combination a pair of rotary cutting ele- 
ments adapted to receive the leading end 
of a continuously advancing web between 
them and to impart a predetermined shape 
to the web end. 


Tobacco Pouch, H. G. Allen (to American 
Machine & Foundry Co., a corporation 
of New Jersey). U. S. 2,560,535, July 
17. A pouch or container made of flexible 
sheet material having opposed margin- 
ally secured side walls, pouch being open 
at one end to provide a mouth for said 
pouch, one of walls projecting beyond the 
other wall at mouth to form a flap fold- 
able over mouth. 


Tamperproof Closure for Receptacles, E. 
Green (to Inter-Seal Corp., Spring Lake, 
N. J.). U. S. 2,560,793, July 17. 

closure for sealing the opening through 
the end of a container, which comprises 
an outer cap adapted for rotary applica- 
tion to the end of the container, rend 
a metal locking member within the cap. 


Molded Fibre Article, M. P. Chaplin (to 
Chaplin Corp., South Portland, Maine) 
U. S. 2,560,847, July 17. A molded fibre 
carton for eggs and the like comprising 
two sections of substantially the same 
height pivoted to one another, one of 
same constituting a compartment section 
and the other a cover section. 


Handled Cup or Like Receptacle, K. T. 
Buttery and L. W. Sutherland, Jr. (to 
Suthe rland Paper Co., Kalamazoo, Mich.). 
U. S. 2,560,927, July 17. A receptacle 
comprising a side wall formed of a Sank 
having a body portion terminating at one 
end in a sealing flap conformed at its 
end and slitted to provide oppositely dis- 
posed handle members. 


Snap-Fastener Display Card, R. C. Chap- 
man and W. W. Borowy (to Scovill Mfg 
Co., Waterbury, Conn.). U. S. 2,560,- 
932, July 17. A display card for com- 
plemental snap-fastener elements having 
common attaching members, said card 
having a series of complemental fastener 
elements detachably secured thereto. 


Garment Container, C. D. Fallert (to 
G aytore | . mop Corp., St. Louis, Mo.) 
w.. 5. 1,053, July 17. A four-sided, 
ianahinn, ” folde d blank garment con- 
tainer, two opposite side walls of which 
are provided at their upper ends with 
flaps that incline inwardly and upwardly 
toward each other into abutting relation 
to form a top for said container. 
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ROTOGRAVURE 
ENGRAVINGS 


for every use! 








quality engraving 


GET 


ALL color proofing 
THREE! 











dependable deliveries 








Cylinders, Inc. offers complete service in the prep- 
aration of rotogravure cylinders of all lengths and 


diameters for every purpose. 


CYLINDERS, _ INC. 





Grenloch New Jersey 


Blackwood 8-0343 








POTDEVIN 


Flat and Square (Tucked) 
PAPER BAG MACHINES 


Model 2-102A high speed flat and 
square multi-color printing bag machine. 
POTDEVIN Flat and Square machines 
make grocery, notion, millinery, shipping 
container and large specialty bags. Each 
machine is adjustable to make a large 
range of sizes. POTDEVIN Aniline 
Printing Presses can be directly connected 
to most POTDEVIN Bag Machines to 
produce multi-color bags. Attachments 
available for pre-printed papers, multi- 
wall, hole-punching, etc. Over 200 mod- 
ern, high speed bag machine models for 
profitable operation. 


Consult our engineers on any problem. 
No obligation. Literature on request. 


POTDEVIN MACHINE Co. 


1244 38th Street Brooklyn 18, N. Y. 


Designers and 
for Bag Making 


Coating, Gluin 
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Special Cases Parts for 
Men's and Women's Acces- 
sories ore an important Part 
of Mack Production 


— INCLUDING ; 


Specify Mack with confi- 
dence for all plastic molding 
requirements. One of the 
original plastic molders, 
Mack experience dates back 
over three decades to the 
beginning of the industry 
From design to final inspec- 
tion, Mack Molding methods 
are keyed to meet industry's 
varied needs. Complete ser- 
vice—from blueprint to finish 
— features deliveries to meet 
assembly line schedules. 
Inquiries will receive prompt 
attention; address Mack 
Molding Company, Inc., 
Wayne, New Jersey. 


M 


MOLDED 
EXCELLENCE 


OVER 30 YEARS 
OF MOLDING SERVICE 
TO INDUSTRY 


precision 
molded parts 


FROM 3 COMPLETE PLANTS 











Meeting “press time’ 
headache? Save time b 
gravure cylinders etch@ 
Average delivery: Just 
From finished art to 
cylinder, every step is pe 
the SGS plant. Black and 
or color .. . cylinders of a 
etched and chromed for ru 
printable stock specified. 
repaired, too. 
For faster . . . more dependable 
. and finer work . .. try SGS serv- 
ice. Write for details. 


LICENSED TO USE THE DULTGEN PROCESS 


financial interest in any printing firm.) 
(SGS are NOT printers and have no 


SOUTHERN GRAVURE SERVICE 


Complete Gravure Cylinder Service 
301 WEST MAIN STREET * LOUISVILLE 2, KY 








PerfeKtum VIALFIL 


Model CF-4 


An automatic volumetric liquid filler, operating at speeds 
ranging from 60-120 containers per minute. This new con- 
veyor type filler handles vials or small bottles four at a 
time up to 20ce capacity. It is designed for installation 
into a modern high speed straight line packaging system. 


Write for details on the VIALFIL and our other 
ampul washing, filling and sealing equipment. 


POPPER & SONS, INC. 


Established 1922 
300 Fourth Ave. New York 10, N.Y. 
Cable address: TANTALUM 














@ FROM THE BASIC 
IDEA TO THE 
FINISHED DISPLAY 


RIVER RAISIN PAPER COMPANY 


DISPLAY DIVISION ° MONROE, MICHIGAN 
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SEMI-MATIC labeling 


Production-line speed.. 
free of expensive equipment cost! 


NEW YORK City: 41 Park Row 

DETROIT: 3049 East Grand Boulevard 
CLEVELAND: 2123 East 9th Street 
PHILADELPHIA : Commercial Trust Building 
CHICAGO: 608 South Dearborn Street 
CINCINNATI: 626 Broadway Street 
MONROVIA: California 
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Kum-Kleen Semi-Matic Labeling 
provides you with America’s 

most economical hands. .. plant after 
plant throughout America has shown 
remarkable increases in the speed and 
efficiency of their hand labeling 
operations. Many report as much as 
five times the labeling production 

per employee. Pressure-sensitive Kum- 
Kleen Labels, on “‘conveyor-belt” 
rolls, feed through the Avery electric 
dispenser as fast as they can be applied 
by the operator. Waste motion of 
handling and sorting loose labels is 
completely eliminated. Compact 
dispenser fits into any production line 


. .. and can be operated by unskilled help. 


Kum-Kleen Pressure-Sensitive Labels 
can be applied to any smooth surface, 
without moistening. They stick-and- 
stay-stuck, will not pop, peel, or curl, 


even in extremes of heat and humidity. 


If you're having problems with any 
hard-to-label surfaces ...if you want to 
lower hand labeling costs... if you 
want America’s fastest hands. . . hand 
labeling at production line speed . . . 
send for samples and information of 
Kum-Kleen Labels and Avery Semi- 
Matic Labeling today. 


AVERY ADHESIVE 
LABEL CORPORATION 


Representatives in all 


principal cities 


A nine al A, SERGI 9 ee St CN 





Precision Check-List 

Anilox Inking System 

Positive Color Register Control 
SKF Ball & Roller Bearings 
Universal Drive 


H. H. HEINRICH 


COMPANY 


™ ) 1-6 Colors 
Printing widths 9” to 60” 
Printing repeats 7” to 3114” 


ATTACHABLE TO 
ROLL-TO-ROLL PRINTER 
MATADOR BAG MACHINES 


200 VARICK ST. 


it rolls...it folds 
in any direction 
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Requires no other outside 
wrapping for the flat surface 
is high quality Kraft paper. 
Use ony kind of fastener . . . 
pressure-sealing tape, twine, 
gummed tope, staples, stitches, 
or steel strapping. Available in 
rolls up to 72” wide, 250 feet 
long or in sheets, cut te order. 
Four weights: 35, 55, 70 and 
100 Ib. basis. 

{Approved under Army and 
Navy Specs.) 


Write Dept. S91-L for 
Samples and Literature. 


Manufacturing Co., Inc. 


St., Newark 5, N. J. 


New York 14, N.Y. Corrugated Paper Products Since 1919 








CAPEM 


eee APPLIES ANY 
SCREW-CAP AT 2,000 
To 10,000 AN HOUR 

. . DELIVERS A LEAK- 
PROOF SEAL .--- AT 
Low COST 


i i 4, 6 and 
Available in 1, 2, 4, 
8 spindle models 
write for prices 











AUNSOUDATED PALKALGIME MALHUMERY LOR? 


BUFFALO 13 ,M.Y- 
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There’s no better closure method than 
GUMMED TAPE 


ADDS STRENGTH 
TO CARTON 





Qe 


“There's no better : 
GUMMED TAPE than == 
RELOLGRE p/p / : _* COMPAN' 
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4 Look ct these 
aniline-printed 
boxboard jobs. 


<@ See their clean, 
sharp, crisp printing. 
<4 Remember, they 
» were printed* from 
~~ MOSSTYPES*... the 
pre-madeready, 


a |  precision-molded 


rubber printing plates. | 








*By WINCHESTER CARTON CORP., 
Winchester, Mass. 


WORLD'S BEST SOURCE for... 
RUBBER PLATES WIOSS 
and DESIGN ROLLERS SARPORATION é 


From ART te PLATES. . 33 FLATBUSH AVE., Brooklyn 17, W. Y. 
a complete production service for converters everywhere 


ee nee 








See What They’re Packing in 


HOWARD-SEAL 


Controlled Polyethylene 


PLASTIC BAGS 
CAKE 


—and scores of other per- 
ishable items! 

Just think what it could do 
for YOUR product! 

@ Moisture-Proof 

@ Fracture-Proof 

@ Unaffected by tem- 

perature changes 

Don’t confuse Howard-Seal 
with any other film. Howard- 
Seal is controlled as to uni- 
formity of thickness, size, and 
sealability. 


. WRITE FOR FULL 
nae ae utors INFORMATION AND LOW PRICES 


HOWARD PLASTICS 


Dept. D9, Council Bluffs, lowa, Kansas City 8, Mo., or Tuscon, Arizona 
In CANADA: Transparent Paper Products, 5565 Cote St. Paul Rd., Montreal Que. 





Photo of Cake packaged in 
HOWARD-SEAL Plastir Bag 























172 





Institute program 


Seminars on the newest tech- 
niques and the most acute problems 
of packaging are scheduled for the 
Thirteenth Annual Forum of the 
Packaging Institute to be held Oct. 
22-24 at the Hotel Commodore, New 
York, according to Herbert T. Hol- 
brook of the Standard Cap & Seal 
Corp., chairman of the program com- 
mittee. 

Monday, Oct. 22, is to be “Wash- 
ington Day”—a general session—where 
the status of controls on packaging 
materials and the outlook for supplies 
are to be discussed by Washington 
authorities. Questions will be answered 
in the forenoon, while the afternoon 
is to be devoted to problems of mili- 
tary packaging and the problems of 
industry in meeting military needs 
and caring for civilian requirements. 

Tuesday, Oct. 23, is “Technology 
Day” under the general supervision of 
Robert de S. Couch of General Foods 
Corp. Two or three concurrent ses- 
sions on the latest tests of packages 
and packaging materials will require 
that companies have enough repre- 
sentatives present to cover all the ses- 
sions. A printing seminar under the 
chairmanship of E. H. Balkema of 
Colgate-Palmolive-Peet Co. is also 
scheduled for Tuesday morning, at 
which time the work of the Printed 
Packaging Materials Committee is to 
be presented. An informal seminar on 
printing will take place during that 
afternoon, during which the audience 
is invited to bring up their problems 
requiring group action or study. The 
Drug and Pharmaceutical Committee 
will hold its usual seminar on Tuesday 
afternoon. Heretofore this session has 
been held on the final day, but it has 
been moved up to permit members to 
attend the production session sched- 
uled for the last day of the forum. 
Also scheduled for Tuesday afternoon 
are meetings of the Technical Com- 
mittees that assemble only twice a 
year, including Food, Parenteral Clo- 
sures, Paper, Glass, Films and Foils, 
Production Line, Export, Equipment, 
Adhesives, Materials, Shipping Con- 
tainers and Packaging Education. 

Wednesday, Oct. 24, is “Production 
Day” under the leadership of John A. 
Warren of American Home Products 
Co., assisted by E. R. Hamm of Sharp 
& Dohme, chairman of the Production 
Line Committee. Formal papers by 
production men will be presented in 
the morning, while in the afternoon 
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Here is the first LOW COST continuous motion 
Labeler that provides greater labeling production 
with perfect registration. No operators required and 
its simplicity of design permits unskilled help to 
service it when necessary. 





Changeover time at absolute minimum. Handles 
containers from fractional ounce to gallon — label 
sizes from “postage stamp” to 5”x 6”. Production 
capacities from 75 to 150 per minute. Models for 
front or front and back labeling. Send for literature. 


mrm 


company, inc. 


Manufacturers of a complete line of fully automatic and semi-automatic 


liquid filling equipment and fully automatic labeling machines. 


Package Finishing 


Chechlist 


vinyliting lacquering 


varnishing heat seals 
embossing paraffining 
straight cutting die cutting 


moisture gumming pressure gumming| 


JOHN W. CRAWFORD CO. 


160 Varick Street, New York 13, N. Y 
Algonquin 5-4446 
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printing 
on glass, plastic, 


metal and wood 
1@ 


Check the requirements of your cur- 
rent package. Will perfect, perman- 
ent, colorful on-the-package 
printing help it sell better? 

You bet it will. Write to Mod- 


ern Decorating fer details. 
luxurious appearance 
permanent bonding 


wide color range 


MODERN DECORATING COMPANY 
4914 Hudson Bivd., West New York, WN. J. 
Phone: UNion 3-5585 LOngacre 4-1998 
Silk Screen and Offset Printers on Plastic, Glass, W ood and Metal 
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Our paper storage — our ink 
storage — our press rooms... all com- 
pletely air conditioned . . . a quality 
and economy edge that’s hard to beat. 


Try us for labels you will be proud 
to use at prices you'll be happy to pay. 


We can meet practically any type 
of paper label requirement — in any 
desired quantity. We turn out four 
million labels a day. 


‘Pree BOOKLET TELLS ALL 


Send for ovr 16-page illustrated book on 
label production in oan air conditioned 
plont . . . and why our matchless facilities 
meon better labels for you at lower costs. 
No obligation, of course! 





Le. 0.0. 0-7 4eloms eu.) 44 COMPANY, Kalamazoo, Michigan 


Exclusive Label Manufacturers Since 1906 














RADIANT-SEAL 


polyethylene bag machine 


2,000 bags per hour. Changeover in less than 10 
QUICK minutes. Makes bags up to 14” width, 27” length. 


EASY Completely automatic. No slip sheets, barriers, or 
lubricants. Does not require skilled operator. 


Small original investment, no special installation. 
LOW- COST Material waste less than 2 of 1%. 
| Hiker PRopucts CORPORATION  - 682 sixth Ave., New York 10, N.¥. 


Manufacturers of Modern Industrial Equipment 

















there will be seminars on Drug Carton 
Lines, Glass Lines, Food Can Lines, 
Other Can Lines and Flexible Pack- 
age Lines. A concurrent session on 
Wednesday morning will cover prob- 
lems of petroleum-products packaging 
under the leadership of A. Chester 
Reed of The Texas Co., chairman of 
the Petroleum Committee. 

The annual cocktail party and ban- 
quet will be held on Tuesday night. 

Except for certain committee meet- 
ings, the Annual Forum of the Pack- 
aging Institute is open to all, whether 
members or not. Non-members are 
invited to write to the Institute for 
advance registration forms and hotel 
reservation forms. 


Meat wrapping 


(This article continued from page 123) 

The value of the loose-packing, 
loose-wrapping procedure has been 
further demonstrated in commercial 
usage. At two large supermarkets— 
one in Philadelphia, Pa., and one in 
the New York metropolitan area— 
regular packaging personnel filled and 
wrapped 24 ground beef packages. 
Half were done in the usual tight 
manner, the other half as recom- 
mended. All packages were stored in 
open self-service refrigerated display 
cases for 24 hrs. Within 6 hrs. the 
tightly filled and wrapped _pack- 
ages had discolored, while the ap- 
pearance of the loosely filled and 
wrapped packages remained virtually 
unchanged throughout the test. The 
same results were obtained by both 
markets. 

Since the primary purpose of the 
experiment was to establish the effect 
of entrapped supplemental oxygen on 
ground beef color, no elaborate taste 
panels were conducted. However, 
samples of both the discolored and 
the salable ground beef were cooked 
and tasted by five persons, All sam- 
ples were entirely satisfactory and no 
significant flavor differences could be 
detected. 

Loose filling can best be accom- 
plished by catching the meat in a tray 
directly as it comes from the grinder. 
Loose wrapping may be practiced 
most readily and without appreciable 
increase in film or labor costs in mar- 
kets where wrapping is done on a hot- 
plate. In store meat operations where 
hand heat-seal irons are used, simi- 
larly effective packaging may be ac- 
complished by laying the cellophane 
sheets cater-corner over the tray con- 
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os eclidcee asa TEED STIR itt 


= 


VENESTA LIMITED 


Vintry House, Queen Street Place, London, England. Cableg “Venesta, London” 
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rewound roll deliver 


Note 

Lorger sizes 
built to 
specifications 


CHAMPLAIN COMPANY, INC. 


88 LLEWELLYN AVENUE, BLOOMFIELD, N. J. 
CHICAGO OFFICE: 520 N. MICHIGAN AVE., CHICAGO 11, ILL. 
Champlain manufactures a complete line of roto- 
gravure, aniline, rotary letterpress and allied, 
equipment for packaging and specialty printing.” 


Finest Quality 


multi-color rotogravure 
at higher speeds 


The standard Champlain Rotogravure 

Press assures precision registration at high 

speeds by electric push-button control or 
automatically by Champlain electric eye 
control. Highly volatile, fast-drying inks 

may be used thanks to Champlain’s pat- 

ented “Speedry” fully enclosed ink foun- 

tain. Hydraulically controlled constant web 
tension from unwind through to rewind is auto- 
matic. Paper, board, cellophane, pliofilm, foil, 
glassine are handled with ease, and coatings, 
varnish, metallic and gloss inks as well as standard 
gtavure inks may be used. Send for complete 
details on top quality printing at highest speeds. 


@ 7451 








How 


to Fabricate 


SHEET PLASTIC 


Rapidly . . . attowcost 


Write for this booklet showing latest 
Taber machines gnd methods of fab- 
ricating sheet material .005’—.030 


J ater 


PLASTIC MACHINE DIVISION 
TABER INSTRUMENT CORPORATION 
119 Goundry St., North Tonawanda, N. Y 


PACKAGED DRYNESS 


Products 
look better 
and sell faster 
when protected 
from moisture 

with... 


DESICCITE #25 





Desiccite #25 is dryness in convenient package forms 
Place Desiccite #25 in your product container to prevent 
moisture damage during storage, transit and shelf-life. 

Insures factory-freshness—eliminates loss. When your 
products suffer at point-of-purchase, damaging moisture 
may be dampening your sales. 

Write today — outlining your problem —and find out 
how Desiccite #25 can help you. 








M. REG. U.S. PAT. OFF 


bry pack with DESICCITE #25 


Desiccant Division Flot Corporation 
General Offices: 727 West Seventh Street, Los Angeles 17, California 
Available in principal cities everywhere. 
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taining loosely packed ground beef 
and inverting the tray over an empty 
tray of the same size, then sealing the 
package in the customary manner. 
The walls of the empty tray serve to 
prevent flattening the meat against 
the film, which occurs when packages 
are normally inverted on a table sur- 
face. 

Packages should also be placed in 
the refrigerated self-service display 
case in such a manner that the film is 
not flattened against the meat by the 
pressure of neighboring packages. 

It should be emphasized that the 
usual good practices maintained in 
better meat markets today must be 
continued. These include keeping 
meat grinders, expecially plates and 
knives, clean at all times and free 
from bone particles and __ stringy 
sinews. Grinders, and the meat itself, 
should be kept under low tempera- 
tures (32 to 36 deg F.) at all times. 
The beef should not be handled any 
more than is absolutely necessary. 

While this method makes it pos- 
sible to keep ground beef in salable 
condition for as long as 48 hrs., it is 
of course not recommended that any 
market schedule its production of 
ground beef only at 48-hr. intervals. 
On the other hand, it is felt that the 
method will permit meat managers to 
operate on more flexible schedules, 
enabling them to keep their ground 
beef in prime condition longer and to 
discontinue the widespread and 
costly practice of discarding packages 
kept overnight. 


Summary of conclusions 


1. Ground beef and ground round 
steak may be maintained with salable 
appearance for as long as 48 hrs. 
when loosely packed and _ loosely 
wrapped with a film having the char- 
acteristics of Sylvania MSBO. 

The gauge of the film has no 
effect on color retention. The oxygen 
permeability of both 300- and 450- 
weight film is sufficiently close to give 
comparable performance on ground 
beef. 

The film should have moisture- 
proof qualities to prevent dehydration 
of the meat and resultant darkened 
color. 


CORRECTION~—In the story “New Con- 
tainer Reduces Candy-Cane Breakage,” 
on p. 87 of our August issue, we referred 
to the Majesty Confections Co. of Phila- 
delphia as Majestic Confections. We 
sincerely regret this error. 
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If you package these 
KL PO « i) 


FREE FLOWING 
SOLIDS 


LIQUIDS OR 
SEMI-LIQUIDS 


i pAvroman 
} PACKAGING 


MACHINe 


you ll 
want 
this 

brochure 


TABLETS 


Gives complete details on economical, auto- 
matic packaging with Transwrap equipment. 
Tells how you can cut your packaging costs 

. and step up your product sales. Helps 
you uncover the hidden profits in your pro- 
duction line! 





Transwraps handle a wide variety of prod- 
ucts, in sizes from 1%” x 1%” to 5V%4” x 
13”; by volume, from 5 cu. in. to 80 cu. in. 
Helps your difficult schedules—at 40 to 150 
pkgs. per minute! 


LIQUID FEED UNIT, SHOWN—designed to package 
all types of liquids and semi-liquids. Output 40 to 
120 per min.—5 cu. in. to 80 cu. in.; pillow or 
fin-seal pkgs., all heat-sealing materials, sizes — 
1-13/16" x 3” to 5%," x 13”. Pressure feed by posi- 
tive displacement piston type pump, or small Bosch- 
type pump. 4’ x 5’ x 8; 2150 Ibs.; % h.p. motors, 
full load 1600 w. 


TRANSPARENT-WRAP 
MACHINE CORP. 


USE THIS COUPON FOR FREE 
8-pg. BROCHURE 


" TRANSPARENT- WRAP MACHINE CORP. 
142 Rt. 17, Hasbrouck Heights, N. J. 
NAME SSS an 
COMPANY 


ADDRESS 








Color for dairy 


(This article continued from page 84) 

Due to the perishability, quick 
turnover and tremendously large vol- 
ume of dairy products, the problem 


- 
in , d 
=to better packag 9 of using up container inventory was 
P axe) gd uct i on i not a serious factor in making the 


change. Dairies have warehouse 


space for only a comparatively small 
A ] advance stock. Therefore, as soon as 


a the new cartons were approved by 


ji the various public health authorities, 

l/ orders could be placed almost imme- 

/ diately. Each division makes its own 
fl purchases from a list of some 20 sup- 


pliers, depending on geographic 








proximity. 
Although no significant figures are 


CONTROLLED yet available to indicate the effect of 


the entire program on sales, the re- 


HUMIDIFICATION actions in the trade have been more 


than gratifying, according to the 
SYSTEMS company. An exhibit of the colorful 
new milk containers attracted consid- 
o's erable attention at the recent super- 

’ - market convention and the company 
has received many favorable com- 
ments from its dairymen suppliers. 

During the company’s special sum- 
mer promotion of cottage cheese the 
new Sealtest containers figured 
prominently, and for July two divi- 
sions reported sales increases of 55% 
and 25%, respectively, aocve the 
corresponding month of the preced- 
ing year. 

In some areas, the supermarket 
operators reported increases in sales 
of cottage cheese in the new cartons 
even before the beginning of the ad- 
vertising effort, indicating again the 
power of the improved package to 
make sales. 


pyro c Crepits: Design program, Raymond 
TOCKS Loewy Associates, New York. Paper 
Controlled humidification with milk containers—American Can Co., Neu 
PREVENT the Walton system is the eco- York; Kieckhefer Container Co., Camden, 
nomical way to condition stocks N. J.; International Paper Co., Single 
CRACKED SCORING : Service Div., New York; Dairypak, Inc., 

and protect investments from YF 


Gite “enteoinun al Riedie ‘ Cleveland, Ohio; Sealright Co., Inc., Ful- 
g aay varia- ton, N. Y. Ice cream cartons—Marathon 


tions. Walton provides proper Corp., Menasha, Wis.; Sutherland Paper 
atmosphere moisture conditions Co., Kalamazoo, Mich.; Container Corp. 
which facilitate maximum pro- . of America, Chicago; Bloomer Bros. Co., 
IMPROVE duction with a mininiinol este Newark, N. Y. Cottage cheese containers 


PRINTING REGISTER Lily-Tulip C:.p Corp., New York; Conti- 
nental Can Co., Inc., New York; Sealright 


WALTON . Bans — Co., Inc., Yogurt containers—Lily-Tulip 


Cup Corp. Sour cream containers—Lily- 


LABORATORIES JUST OFF THE PRESS! The new od 4 Tulip Cup Corp. and Sealright Co., Inc 


of “Humidi ; iti . ik ia , 
INCORPORATED Paver Crefranien == Graphic Arts pe Egg cartons—Robert Gair Co., Inc., Neu 
IRVINGTON 11. NEW JERSEY copy, please address Dies. = your York, and Self-Locking Carton Co., Chi 

cago, Ill. Butter cartons—Butler Paper 
Products Co., Toledo, Ohio; Sutherland 


Paper Co.; Marathon Corp. 





INCREASE ACCURACY 
IN DIE CUTTING 





MODERN PACKAGING 





HERES 1. 


EQUIPMENT 


CONTINUOUS MOTION LABELERS. New 
MRM a letely 


ochure 


tion with gen gp Le km 
M. RM. Co., Inc. (9-900) 


[nat eming Cotaee 0 258 of ottenee 


ribbon. em 


HEAT SEALING EQUIPMENT. Informative 
folder contains the func- 
tions and advantages of each of the five 
basic types of heat sealing machines. 
Sav-Way Sara Seal, Inc. (9-902) 


AUGER PACKER-WEIGHER. Bulletin depict- 
ing the new P, Auger Packer 


ucts into 
bags, cans, or cartons. J. L. Ferguson Co. 
(9-903) 


PREPACKING IN CORRUGATED. Pocket size 
“how to” book contains hints on use 

economies of corrugated prepacks for a 
wide e of merchandise. The Hinde 


& Dauch Paper Co. (9-904) 


SLITTER. Bulletin contains specifications 
on the Kidder G.T. slitter which features 
gearless construction and which will slit 


everything from li tissue to 200 Ib. 
tag aa ih Co., Inc. (9-905) 


POLYSTYRENE-COPOLYMER RESIN EMUIL- 
SIONS. Technical data sheet explains the 
properties and handling techniques for 
use of Polyco 376 and 380 e- 
ae resin emulsions rng ve 
and coating applications on paper, tex- 
tile, etc. American Polymer Corp. (9-906) 


ANTI-RUST VAPOR WRAPPER. Price list on 


FREE LITERATURE 


SUPPLIES . SERVICE 


illustrations show man’ installa- 
tions, Contunas, “date na” Wen Fleck 
attachment. Dilts Machine Works, Div. 
of The Black-Clawson Co. (9-914) 


and medi 


a 
A in light tar aie. 
Island Equipment Corp. 


: 


PAPER WAXING MACHINE. Folder 
in hes aie one 
ype Waxer tor i 
a smooth even wax coating. _ and 


Fill out and mail this card now 


WODLERN PACK Abe 


VanaufactuKces s) hiterature Serrice 
| am interested in the following items: 

9-900 9-901 9-903 9-904 9-905 

9-911 9-912 9-914 9-915 9-916 

9-922 9-923 9-925 9-926 

9-933 9-934 9-937 


seer e eee eeeeeeees 


(Net Valid After December 15, 1951) 
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EQUIPMENT 


AMSCO BAG SEALING MACHINES. The 
Models SS-7 and SS-14%, both foot op- 
erated bag sealing machines, are illus- 
trated and discussed with their uses, 
dimensions, weights, etc. Amsco Pack- 
aging Machinery, Inc. (9-920) 


MULTIWALL BAGS. Booklet = T 
er storage, fli closing, handli = 
i multiwall paper begs. B amis 


TRANSPARENT FILM. Description and ual, 
film gm, ont piven and mechanica 
data of ith transparent film for 
pa ing are covered. Celanese Corp 
of America. (9-922) 


CAST COATED PAPER. Included are samples 
and a discussion of the uses of Krome- 


BAG —, “er ga Prices, features, 


i... ——~ 
yh and 


(9-924) 


— FOR THE COFFEE INDUSTRY. = 
justrations, 

Foshenes of scales for the coffee 

ind are given. Consolidated Pack- 

aging Corp. (%925) 


CONTINUOUS BAND 


(9-926) 


Fill out and mail this card now 


en. seeseesaves Serene esseeene eeecesasesseeseee 


REE 


SUPPLIES 


After selectir 


circle the cc 


card, fillin th 


KODAPAK SHEET FOR ELECTRICAL USES. 
Formulations, physical and chemical 
properties, electrical properties, and 
other acatess data on Kodapak I and 
Kodapak Il, thermoplastic cellulose ester 
materials, are presented. Cellulose Prod- 
ucts Saies Div. Eastman Co. 
@-927) 


TANDEM LABELERS. Bulletin describes and 
illustrates construction and operation, 
with fioor 4 for twin, triple and 4- 
unit wer Tandem labelers for 75 to 
ttles per minute. Economic Ma- 
—y (9-928) 


PHOTOELECTRIC CUT-OFF REGISTRATION 
CONTROL. Principle of operation and 
structure of the photoelectric cut-off 
swieeite control are given. E 


nic 
Machine Parts, Inc. (9-929) 


METAL BOXES. Exclusive designs of metal 
boxes lithographed in attractive colors 
for all — by Empire = are illus- 
trated and described in this brochure. 
Empire Can Corp. (9-930) 


a Se ee WEIGHING. Various 
‘or precision 

are y anand with ther on A 

fications and _ illustrations. xact 

Weight Scale Co. (9-931) 


REUSABLE JEWEL CASES. Full color bro- 
chure — ae cases -_ y 
consumers for reuse after servi 
purpose of merchandise display. Farring- 
ton Manufacturing Co (9-932) 


eaeeeeenseaneae Stee eeeeeeeeeanee 


No 
Postage Stamp 
Necessary 
if Mailed in the 
United States 








BUSINESS REPLY CARD 


First Class Permit No. 2656 (Sec. 34.9, P. L. & R.), New York, N. Y. 








MODERN PACKAGING 
575 Madison Avenue 
NEW YORK 22, N. Y. 


THT ll ATT 


q the items 
Sy okelalellale Mal iilolag 


Paheolmatlehstolamacte lel: 
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HELPFUL LITERATURE 


. SERVICE 


you want merely 
fore mm aal: post 


Thicke Mm etaleMaalell. 


BAGGING TABLES. Portable and aatnensy 
bagging tables are discussed. ifica- 
tions and illustrations etude Food 
Machinery Chemical Corp. (9-933) 


CYLINDER CALCULATOR. Handy pocket cal- 
culator gives cylinder circumferences 
related diameters for commercial roto- 
gravure. American Type Feunders 
(9-934) 


PACKAGE FILLING MACHINES. Four bench 
models of the Whiz-Packer for filling all 
f free and Ce prod- 

ucts are —-. together with a de- 
cntion of the hopper feed conveyor. 
(9-935) 


poe SEALER. A ae. A comaiote folding and heat- 
machine ene = 4 Bay A 

uous 
ere at Ihustrated. George 
(9-936) 


JOBS IN THE PAPERBOARD AND FOLDING 
CARTON INDUSTRY. Broch: 

and describes various phases of the 

paperboard and folding carton industry, 

pointing out future careers for students. 
obert Gair Co., Inc (9-937) 


ROTOGRAVURE PRINTING. Gravure is a, 
cussed in technical and compared 


with other processes. Gotham 
Ink & Color he (9-938) 


oreo oy Ry BR 
arton: cartons, 
containers, caps, cards, tags, and bags 
with code num flavors, contents, 
etc., is discussed. A Gottscho, Inc. 

(9-939) 


CARTON WRAPPING ~~~ The fea- 
tures of the Ha 

machine, designed for wiapping Bee 
unit packages, are provided. Aan illustrat- 
ed description of the machine’s operation 
is also included. Hayssen Manufacturing 
Co. (9-940) 


COSMETIC Bo Descriptive literature 

covering stock cosmetic bottles in crystal 

glass and opal. Hazel-Atlas Glass Co. 
(9-941) 


PROTECTIVE ong eed roe pe Brochure 
discusses naw Sate ———— 
papine ony are made, their applica- 
tions, , , naman their princi a iegel 
Paper (9-942) 


ee ge Two me 

cient me ‘or wrap) i 

sandwiches in heat —y cellophane 

are included in a folder which 

the advantages of using this ace 
Cellophane, Ltd. (9-943) 














Cutex nail polish 


(This article continued from page 91) 
tant chain drug accounts, large retail 
drug stores and some department 
stores, particularly those featuring 
budget basements for popularly 
priced cosmetic items. This trend is 
becoming more and more evident with 
the shift to self-service type of opera- 
tion. Fairly new but growing sources 
of distribution are the drug depart- 
ments of supermarkets. In many of 
these accounts Cutex, because of its 
high prestige and fast turnover, is the 
only nail polish stocked. 


Foreign markets 


Few American firms of comparable 
size can boast as extensive a foreign 
business as the Northam Warren 
Corp. Within the 35 years since it 
was originated, there is scarcely a 
country where Cutex is not known. 
The Bridgeport Herald once said: “If 
an Australian aborigine . . . the fe- 
male of the species . . . wags a deli- 
cately painted fingernail to show 
which way is Sydney, or a Geisha 
girl in Japan draws a well-manicured 
fingertip down the side of her nose 
to show her preference, charge the 
credit to the Export Division of the 
Northam Warren Corp., Stamford.” 
Mr. Warren got a slant on foreign 
trade possibilities when he took sam- 
ples of his cuticle remover and Cutex 
colorless nail varnish to South Amer- 
ica in 1916. Since then, markets have 
been captured in area after area. To- 
day the firm operates fully owned 
branch factories in five foreign coun- 
tries, controls the manufacture of its 
products on a royalty basis in 26 
other countries, sells in 99 foreign 
markets and advertises in 53 of 
them. 

This unusual decentralization of 
manufacture has been due to Mr. 
Warren’s foresight in anticipating 
barriers set up by foreign govern- 
ments against imports in the non- 
essential or luxury class. The solution 
was local operations in these coun- 
tries. And the result is steadily in- 
creasing sales all over the world. To 
keep personnel in these vastly sepa- 
rated fields in touch, the company 
publishes from the home office an in- 
ternational house organ called The 
Globe Trotter. 

The record of Cutex’s claims to 
Packaging’s Hall of Fame would not 
be complete without a word about 
(This article continued on page 185) 
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SERVES THE PACKAGING INDUSTRY! 


MODEL D-1 


THERMOSTATIC CONTROL 


* DOUBLE POLE 
%* SINGLE THROW 
%& DIRECT ACTING 


(breaks circuit on 
rising temperature) 


WHEREVER the packaging industry uses heat controls, there you 
will find durable, dependable Robertshaw Controls, famous for 
their flexibility, simplicity and day-in, day-out performance. 


Model D-1, for example, requires no separate ‘Off’ switch. 
Mechanical over-center snap-action make-and-break mechanism is 
actuated by a hydraulic thermostatic element consisting of bulb, 
capillary tube and diaphragm. Fine silver contacts and bridges. 
Case-hardened steel levers and supports. Stainless steel, electrically 
welded diaphragm. Entire mechanism mounted in a pressed steel 
body insulated with Bakelite. Write for catalog. 


In Home and Industry, EVERYTHING'S UNDER CONTROL 


© Robertshaw ™ 2 


ROBERTSHAW-FULTON CONTROLS COMPANY 
YOUNGWOOD, PENNSYLVANIA 








AMAZES MANUFACTURERS BY ITS 
SCOPE AND VERSATILITY IN 
SOLVING DIFFICULT PACKAGING PROBLEMS 


It wraps anything . . . round, disc shaped, oblong, oval, 
rectangular, whether it be . . . soft, sticky, hard or fragile 
. that can’t be wrapped on an ordinary machine or has 
to be hand wrapped. 
Write for further details and make arrangements to see 
this amazing machine in actual operation. 





Manufactured by 
WRAPPING MACHINE SERVICE AND TOOL CO. 
70 FRONT STREET, WEST SPRINGFIELD, MASS. 








WRAP-KING CORPORATION 
Sole Agent — Sales & Engineering 
961 UNION STREET, WEST SPRINGFIELD, MASS. 











FOR BETTER PACKAGING! 


aa 
PARTITIONS a 


LOAD 
THAT PROTECT AND eusna 
SAFEGUARD YOUR PRODUCTS DESIGNED 


IMMEDIATE ATTENTION 
Given to Requests for Estimates 





ALL MANY 
REQUIREMENTS SATISFIED 


USERS 
HANDLES 
VARIETY 
OF 
GIVES STOCK 
UTMOST 
PRODUCTION Find out for yourself Today! 


White for Information 


19-21 HEYWARD STREET “20 1.C. Corp. 
NE 


euahns timags ates MANFIASSET MACHINE CO. 


MINEOLA, N. Y. e¢ Garden City 7-7560 
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Does your package give a preview 
of a dinner-table hit ? 


The picture on your package plzys a leading partinmakingor losing self- 
service sales. Supermarket shoppers today, according to Du Pont sur- DuPo t 
veys, make two out of three buying decisions while they’re inside the n 
store—looking at displays and packages, thinking about menus. 
. Secinssen decal heonniae ellophane 

If you use a product illustration, does it do an effective job of helping 

: 39 a e 

the shopper picture a successful meal? Good package design, good Pera Re ir 
photography or art work, and quality reproduction are important. — —e — 


This is one of ten points covered in “How to Rate Your Package 
Objectively” —another Du Pont service to users. Ask your Du Pont 
representative for this handy folder that helps you analyze the self- ; 


selling job your package is doing, or write to the Film Department, 
E. I. du Pont de Nemours & Co. (Inc.), Wilmington 98, Delaware. 


BETTER THINGS FOR BETTER LIVING 
. . THROUGH CHEMISTRY 
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CONTROLLED: 


High speed PM 8 filler. Design shown for coffee 
can filling at 100 per minute at low initial cost. 
Semi bulk and dribble aluminum weigher with 
50% fewer parts for unexcelled accuracy. 
Available in smaller designs or for jars and 
cartons. 





Ask for Catalog 48 





WEIGH RIGHT AUTOMATIC SCALE COMPANY 


JOLIET - ILLINOIS + U.S.A. 





Package With MILITARY SPECIFICATION 


Labeling costs MELD PACKAGING 


are cut when x 
you use Luster- Vials and Tu bes Moisture-Proof 
eae : Water-Proof 
oid vials and BAGS & ROLLS Vapor-Proof 
tubes. These Grease-Proof 





modern plastic containers are printable so that Sie cdl ch ceahittats Sane ab chat Reibeds gtnie Gated 


your name and sales message become an in- and foil backed barrier materials to meet require- 

F an _N Air F kaging; also, 
tegral part of each package. Thus, you have no eh <o LG, Tay AE AS Chae Guage een 
™ iu 7 s gummed and pressure sensitive tapes, packing list 
separate labels to buy—no labels to affix. cautiepen end Guiaene. 


Savings like these are only part of the Lusteroid AN JAN MIL 


story. They indicate the remarkable flexibility AR-61 JAN-P-131 JAN-B-121 
aad oe , ie AR-63 JAN-P-140 JAN-B-148 
in this type of package— features worth looking RM-101 JAN-P-658 JAN-P-108 
into for your packaging program. Sizes from MIL-C-6056 AN-B-20 JAN-P-116 
UU-P-2714 AN-C-67b JAN-P-117 
; 100-14-A AN-E-Ib JAN-P-125 
Cork, slip-on, or screw-cap closures. 19-8-13 AN-T-126 JAN-P-127 


1,” to 114” in diameter and lengths up to 6”. 


Write for details and samples. APPROVED CONVERTERS OF SPECIFICATION MATERIALS 
Write, Wire or Phone Your Orders 


- 
I 
| 
| 
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PAPER PRODUCTS 


ERED 10 Wort Parker Ave. CHARLES E. KING « (0. 


Container Company, Inc Maplewood, New Jersey SHIPPING MATERIALS 





970 WEST CHICAGO AVE., CHICAGO 22, IIi., TELEPHONE HAymarket 1-0165 
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(This article continuea from page 181) 
this company’s contribution in World 
War II. More than 80% of its beauti- 
ful plant in Stamford, scarcely more 
than complete in 1942, was turned 
over to the manufacture of elec- 
tric connector plugs for ships, tanks 
and planes. Huge financial sacrifices 
were involved in moving the cosmetic 
business to White Plains for the 
duration. 

The same spirit that survived these 
hardships, however, enabled the 
company to reconvert to its peace- 
time pursuits and build even greater 
sales over the trademark that covers 
not only Cutex nail polish, but a com- 
plete line of manicure preparations 
(the only complete line in its price 
field), including lipsticks, cuticle re- 
mover, hand creams, nail pencils, em- 
ery boards, orangewood sticks—some 
50 or more items in all, plus a line of 
completely packaged manicure sets 
for home manicures or gifts, priced 
from 50 cents to $7.50. The company 
is probably one of the largest users 
of re-use cases and kits. With Peggy 
Sage products and the Odorono line, 
the total put-out under the Northam 
Warren name totals more than a hun- 
dred different items. 


This successful business shows once 
again not only how the power of the 
package helps to build successful 
business for a quality product when 
given the proper merchandising and 
advertising support, but how continu- 
ally improved packaging can keep 
that product in a top-ranking position. 


Crepits: Cutex Nail Polish (for current 
packaging)—Bottles, Owens-Illinois Glass 
Co., Toledo, Ohio. Cap-and-brush appli- 
cators, U. S. Brush Co., Omaha, Neb. 
Polyethylene “Lac-R-Loc” insert licensed 
on patents held by Leo L. Kellett, Kansas 
City, Mo. Transparent “plume” molded 
by U. S. Brush Co., Omaha Neb., using 
Koppers polystyrene. Bottle fillers, Pneu- 
matic Scale Corp., Ltd., Quincy, Mass., 
and The Karl Keifer Machine Co., Cin- 
cinnati, Ohio. Capping and labeling 
equipment, Pneumatic Scale Corp., Ltd. 
Cutex manicure set case, Electrical Indus- 
tries, Inc., using Bakelite vinyl film and 
Eastman Kodak Co.'s Kodapak cellulose 
acetate. Odorono—Polyethylene spray 
bottle and applicator, Plax Corp., Hart- 
ford, Conn. Peggy Sage—Bottle, Carr- 
Lowrey Glass Co., Baltimore, Md. Cap- 
and-brush applicator, U. S. Brush Co. 
Label, The Foxon Co., Providence, R. I. 
Carton, The Warner Bros Co, Bridgeport, 
Conn. Designer, Donald Deskey, New 
York. 





New NPA Packaging Division director 


Robert de S. Couch of General 
Foods Corp. is the new director of 
the Containers and Packaging Divi- 
sion of the National Production Ad- 
ministration. It is 
understood — that 
Mr. Couch is be- 
ing given a leave 
of absence from 
General Foods to 
assume the No. 1 
job in the Gov- 
ernment bureau 
directly concerned 
with administration of controls on 
packages and packaging material. 

In the new organization of the Con- 
tainers and Packaging Division, which 
had heretofore been on a temporary 
basis, Charles E. Lewis, previously 
acting director, becomes deputy di- 
rector under Mr. Couch. 

Mr. Couch since April has been an 
assistant in the Government Controls 
Division in the administrative offices 
of General Foods, devoting his full 
time to packaging-controls questions. 
Previous to that he was director of 
packaging research for the corpora- 


Mr. Couch 
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tion. During World War II he served 
with the Quartermaster Container In- 
stitute in Chicago. 

Mr. Couch is widely known in the 
packaging field through his work with 
the Packaging Institute. He was in- 
strumental in the re-organization of 
the Institute three years ago and 
served for two years as a vice presi- 
dent, general chairman of the Tech- 
nical Committees and chairman of the 
Technical Operations Committee. He 
is now a member of the Institute’s 
Board of Directors and has been ac- 
tive in the planning of next month’s 
annual Forum. 

Mr. Lewis, a Department of Com- 
merce career man, organized the Con- 
tainers ard Packaging Division at the 
inception of the NPA a year ago and 
previous to that was in charge of the 
containers and packaging section of 
the General Products Division of the 
Office of Domestic Commerce. He 
originated several years ago, and 
edited, the quarterly industry report 
Containers and Packaging, which has 
become a valuable source of statistics 
on all phases of packaging. 
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quit! 
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Latest Development 
in Heat Seal Bag Making 


@ Delivery system cvtomatically 
stacks bogs @ Hondies sheeting or 
tubing @ Production rates based on 
film gauge, not bog size @ Excep- 
tionally fast production @ Adap- 
table te pliofilm 


Kr Boy 


MACHINE CORP. 
304 East 22nd Street 
New York 10, N. Y. 








Schaefer 
GLUERS and 
CEMENTERS 


APPLY GLUE TO LABELS 


BOXES - BOTTLES - CANS 


PARCEL POST PACKAGES 


SAVE 35% LABOR. Speedy machine-gluing in- 
stead of slow brush-daubing. Round, square and 
die-cut labels glued. No adjustment except for 
glue coating. Ideal for short runs and produc- 
tion. 

NEAT RESULTS. Printing stays clean. No glue 
ooze at edges of labels. No lumps, blisters or 
wrinkles. Easy to operate. 


SCHAEFER 
7” LABELER 
Disassembled for Cleaning 


PRACTICAL CONSTRUCTION. Bronze bearings 
Calibrated dial glue control. Hand & motor 


” 


driven. Use vegetable or resin glue. 7”, i. 
6", 22”, 28", 34”, 42” wide. 


MACHINE £0. 


| $5 Rawat eS 
BRIDGEPORT, CT. 








New Olin cellophane plant in 


Olin cellophane is shown’ for the 
first time rolling off one of the casting 
inachines in the newest and most 
modern cellophane plant in the world. 
Put into operation on Aug. 27, the 
plant, located on the site of the Ecusta 
Paper Corp. of Pisgah Forest, N. C., 
a subsidiary of Olin Industries, Inc., 
East Alton, Ill., is now in substantial 
production. 

“It will be our policy,” stated John 
M. Olin, president of Olin Industries, 
Inc., “to distribute our cellophane so 


_ that it will be best used to strengthen 


the national economy in its present 
emergency. We intend to distribute 
Olin cellophane for use on products 
whose life will be extended by packag- 
ing in cellophane. In this way, our 
limited supply will effect the greatest 
savings in the nation’s raw materials 
stockpile. Our new facilities will help 
relieve the cellophane shortage, but 


will still leave the supply smaller than 
the demand, which greatly exceeds 
current production of the entire cello- 
phane industry.” 

The eight new Olin casting ma- 
chines are being “broken in” gradually 
and will not attain maximum produc- 
tion (about 33,000,000 Ibs. annually) 
for several months. 

The new plant was built for Olin 
Industries under contract by DuPont, 
which is licensing Olin to make cello- 
phane under DuPont patents. Under 
the contract agreement, DuPont de- 
signed and built the Olin plant, in- 
corporating facilities to make use of 
the most newly developed cellophane- 
making techniques and also furnished 
production and research know-how. 

The new plant consists of one main 
building about 300 by 900 ft. in size, 
with eight smaller units for auxiliary 
operations and storage. 





Contour wraps for lettuce 


American Stores Co., Philadelphia, 
and the Grand Union Co., New York, 
are now contour wrapping lettuce and 
other irregularly shaped produce items 
in acetate film. Pre-packaging is done 
on a new type of wrapping machine. 

Powered by a % h.p. motor, the 
machine produces a heat-sealed trans- 
parent wrap which protects the lettuce 
against shrinkage and spoilage while 
providing 100% product visibility. It 
can be adapted for food products of 
various sizes and shapes. Among them 
are corn-on-the-cob, cauliflower, lem- 
ons, cheeses, meats and fruit cakes. 

Roll stock acetate film is threaded 
through a feed roll to a cut-off device 


which cuts it to desired size. Mean- 
while the operator feeds trimmed let- 
tuce heads into a five-hole revolving 
turret. A plunger descends on the let- 
tuce and pushes it into the acetate film 
which forms around it as a tight con- 
tour wrap. Cutting and sealing jaws 
sever the excess film and heat seal the 
wrap in a split-second action, making 
a tab-type seal. 

Production rate with a single oper- 
ator ranges from 25 to 30 heads of let- 
tuce per minute. 


Crepits: Form-a-Wrap machine, Triangle 
Packaging Machine Co., Chicago, Ill. 
Acetate film (Lumarith), Celanese Corp. 
of America, New York. 
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Vital, sensitive serums, drugs and 
other solutions administered intraven- 
ously are safe when stored in Neutraglas 
containers. For Neutraglas containers 
are virtual certificates of the utmost 
safety to the purity, potency and pH 
factor of their contents. 


Neutraglas Ampuls are availa 


Neutraglasarnpulsand serum bottles 
are made from a special Kimble boro- 
silicate glass that is the most resistant 
workable glass known. They are espe- 
cially trustworthy containers because 
the protection of Neutraglas goes clear 
through its dense, solid, one-piece 


ble in capacities from 1 ml. to 50 ml. ; 
Neutraglas Molded Containers, available in capacities from 1 ml. to 1,000 ml 


NEUTRAGLAS CONTAINERS — 


trustworthy protection when life is at stake! 


structure. 

Solvents, chemicals, sterilizing 
agents, even distilled water find Neu- 
traglas containers persistently indif- 
ferent to chemical action. For detailed 
information on sizes and prices, write 
direct to: 


KIMBLE GLASS TOLEDO 1, OHIO 


Division of Owens-Illinois Glass Company 
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TUCK-O-MAT«c.. . 
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in minutes! 


You get a plus value in TUCK-O- 
AT. Converts easily and 

quickly from end sizes of %” x 

%" to 4” x 5”; lengths 1%” 

to 12”. 

@ SPEED—30 to 75 per minute. 

@ PORTABLE—Easily rolled to 
any dept. 

@ CHANGE OVER parts are sim- 
ple, inexpensive. 

e@ BALL used 
throughout. 


MODEL 50. 24” x 48” floor space; 
wt. 350 Ibs.; mounted on rubber 
wheels. Patents pending. 


' TUCK-O-MA 


trade mark 


Cellophane windows 
run on — 
s 


“CONVEY-O-MAT”’ 
Model 50, plus conveyor 
saeat 5 | yt: a 
TUCK-O-MAT starts paying for itself when you turn on 


the switch. Faster set-ups, lower labor costs! Write for 
brochure. Include samples of your full line of cartons. 


2431 Dallas Street, Los Angeles 31, California 
Dist. by New Jersey Machine Corp., Hoboken, Cincinnati, Chicago, Los Angeles 
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SAVE...with this New Container 


of MOLDED , ose 
PAPER ”” 


Amazingly 


strong. is 
Light... 


Low in 
Cost! 


You, too, may have many uses for this tough 
new Keiding Molded Paper Container! 


It has a tight-fitting cover, is ideally suited for granulated 
substances, powders, soaps, abrasives, small parts — even 
some liquids and semi-liquids. 

Strong enough for shipping, attractive enough for a sales 
package, it is a sturdy container that will help solve your 
problems during the current material shortages. 

WRITE for prices and samples. Standard colors, white — 
other colors available. 


KEIDING. PAPER PRODUCTS COMPANY 


3048 N. 34th St., Milwaukee 10, Wisconsin 
LARGEST MANUFACTURERS OF MOLDED PAPER CONTAINERS 


LABEL SEAL-(7 


Simplifies Bag Sealing and Labeling! 





ONE EASY OPERATION ! 
No staples, no pins, no hand work! 


Simultaneously attaches labels and heat seals all suitable bag materials 
up to 6” wide; also seals to 10” wide. Cuts handling time; saves labor; 
pays for itself in 6 months! Insures tight pack even with oversize bags 
by folding tops first, if desired. Fast, safe operation with automatic 
Phantom Feed. Other Heat Seal-It Machines available. Write for circulars. 


GLOBE PRODUCTS-HEAT SEAL CORP. 
3372 Robertson Bivd., Los Angeles 34, California 


HEAT SEALCM7 Machines 
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COCHRAN FOIL COMPANY vA 


INCORPORATED 
LOUISVILLE 10, KENTUCKY ‘ 


SALES OFFICES: 

714 Wrigley Building, Chicago 11, Illinois * 632 Fisher Building, Detroit 2, Michigan 
238 West Wisconsin Ave., Milwavkee 3, Wisconsin * 500 Fifth Avenue, New York 18, 
New York © Hippodrome Building, Cleveland 15, Ohio. 
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TO A FILLED AND SEALED 
SALES-WINNING PACKAGE 


AUTOMATICALLY ON ONE MACHINE 
1. Makes the bag from a roll of paper, film, or foil. 
2. Fills the bag by count, by volume, by auger, or by special 


Many of America’s Biggest Bakers}. “" 


3. Finishes up to 36,000 packages per eight hour shift. 


s 
Buy Package Wraps from Printers Here is the cost saving, streamlined way to package your 
e product for maximum economy and plus sales! Base 
Who Use $6S-produced Cylinders ! machine makes a pouch style bag, opens it for filling, 


seals it, and discharges a completed package. Design 
Tremendous quantities of some of the nation’s best- allows for selection of the best filling equipment available 
known crackers, cookies and baked goods are sold 
each day. To print the millions of identifying wraps ; : ] 
needed demands superbly etched gravure cylinders Standard unit makes bags from heat sealing papers, foils, 
which will reproduce well on the longest possible runs. cellophane, laminations, etc. 

To meet these requirements, more and more of Amer- 


ica’s big printers are having their cylinders completely Ve rs@ tile os Eco nom ical = Fas f 
SGS-prepared. 


SGS Delivers Completed Cylinders 
3 Weeks After Order is Received 


SGS is a fast, quality service. Every size cylinder and 
every process, including chrome plating, averages only 
3 weeks to prepare and deliver. The reason: every 
operation in preparing cylinders for use on any print- 
able stock specified is controlled and accomplished 
by SGS in its own plant. For details on rapid, com- 
plete, SGS quality gravure cylinder service, write us 
TODAY! 


for your product. Special feeders for unusual items. 





Powder 











Licensed to use the Dultgen Process. 








(SGS are not printers and have no 
financial interest in any printing firm.) 


% 
Whether your product 
is liquid, powder, solid, 
multiple items, or requires 
packaging under nitrogen 


gas, the Bartelt Machine 


SOUTHERN GRAVURE SE SE IMEE Auromotic Packager 
Complete Gravure Cylinder Service 


301 WEST MAIN STREET * LOUISVILLE 2, KY. __ BARTELT ENGINEERING CO., Rockford, lll. 


rae 
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FISHER’S FOILS 


IMPORTANT ANNOUNCEMENT 


We regret to announce that, owing to the damage caused to our 
Factory by the recent fire, orders will be unavoidably delayed. 
Every effort is being made to commence unhindered production as 
soon as possible. 

We wish to thank our many customers and friends in the trade for 
their sympathy and to apologise most sincerely for any inconvenience 


that they may suffer. 


FISHER’S FOILS LIMITED, EXHIBITION GROUNDS, WEMBLEY, MIDDLESEX 
Telephone: Wembley 6011 
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CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 


EQUIPMENT (used or resale only) 


EMPLOYMENT ° 


BUSINESS OPPORTUNITIES 





MACHINERY FOR SALE 


FOR SALE: Monorail Conveyor, 280’ continuous 
chain, with mounts and several 90° corners, plus 
45° ups and downs. Variable speed drive. Hang- 
ers at 2’ centers. Includes foot-cube tinned steel 
baskets for foods. Also 6’ stainless steel pre- 
washing tank and 18’ thermo controlled gas 
fired stainless steel cooking trough. Ideal for 
rinsing and blanching ahead of quick freeze as 
is. Or adapt to paint, degreasing, or assembly 
line. Cost 000.00, used little sell $3,500.00. 
Reply Box 214. Modern Packaging. 





FOR SALE: Four New Jersey Pony Labelrite 
Labeling Machines for sale. Complete with motor 
controls. Reply Box 222, Modern Packaging. 


FOR SALE: One used Pony Labelrite available, 
excellent condition. Reply Box 233, Modern 
Packaging. 








FOR SALE: A real bargain. Change in plans 
makes it necessary to sell latest model Pony 
Labelrite labeling machine. Cost new approx- 
imately $2900 and used less than 10 hours. 
Also have 9250 sheets 28x44-260M Champion 
all-purpose Litho Label paper, packed on skid. 
Cost approximately $400. Will accept best offer 
in neighborhood of $2600 for both items. 
Write Box 234, Modern Packaging. 





FOR IMMEDIATE aos AT GREAT 
SAVINGS: Inter 

160/min. Vacuum Filler. tome S and LC 
Auto. Cappers. New Way MH Wraparound 
Labeler. Pony ML and MX Labelrites. Stokes 





Elec-Tri-Pak G2C, A6CA Fillers. 
Filler 1, 2, 4 and 8 Head S. S. Fillers. F. J. 
Stokes 90D Auto. Tube Filler and 
Knapp 429 and Ceco Carton Closers. 
matic Seale Auto. Cartoning Line. Redington 
and R. A. Jones Automatic Cartoning Units. 
Hayssen 3-7 Package Ca 2 and DF, Scandia 
Aute. Cellophane Wrappers. This Is Only a 
Partial List Tell Us Your Requirements. ~ 


UNION STANDARD EQUIPMENT 
COMPANY 


318-322 mice ge Street 
New York 12, N. Y. 











FOR SALE: 1-Pneumatic Scale Packaging 
Unit, inclading Tight Wrap, 32 per minute. 
1-Self adjusting Standard Knapp Gluer- 
Sealer & Compression unit, minimum car- 
ton 8%” long x 5%” wide x 5%” high, maxi- 
mum 15%” x 111%” x 8%"; 2-Ceco Adjustable 
Carton Gluer Sealers Model A3901-12; 8-Pneu- 
matic Seale Pouch type Tea Bag Machines; 1- 
Knapp 3B Wraparound Labeler; Pony M, ML, 
MX Labelrites; Standard Knapp adjustable 
type D Wraparound Labeler; Burt AU Adjust- 
able Wraparound, World Improved, Model _CH 
& Model S Spot Labelers; Miller 

MPUS Cellophane Wrappers; Stokes 

S-S G-1 Powder Filler. Only a _ partial 
Send us your inquiries. Consolidated Products 
Ceo. Ine., 16-20 Park Row, New York 7, N. Y., 
Phone: BArclay 7-0600. 

FOR SALE: Reymond “4-00 " palveriaing mill 
including motor and extras. Master model Leval 
Filter including motor and extras. No. 80 
Sprague-Sells 10-valve syrup filler MA785 prac- 
tieally new. Jenkins 8” steam valve angle prac- 
tically new. Bowey's, Inc., 679 Orleans St., 
Chicago 10, TIL. 


FOR SALE: Acetate box equipment. One Taber 
plastic Edger at $1600.00; one Taber Thermo- 
fold at $600.00 and two Taber Thermo-crease 
at $400.00 each. All like new. The Munson Bag 
gr oa 1366 West 117th Street, Cleveland 
7, Ohio. 


HELP WANTED 


SALES REPRESENTATIVE: We are interested in 
locating sales representatives to handle defense 
packaging materials along the East Coast. This 
offer would be attractive to a lesman already 
calling on prime and sub-contractors inasmuch 
as sales contracts would be established——and our 
line of material would be added “gravy.” Reply 
Box 242, Modern ) Packaging. 

WAN TED: Chemist with Siucoans Degree for 
Research Department. Large middle west com- 
pany, requires a man with complete knowledge 
of plastic films, papers, resin adhesives and 
coatings. This man will direct the developing 
of combinations of materials for packaging. 
Please furnish resumé of experience and quali- 
fications. Salary open, will be commensurate 
with ability. Reply Box 238, Modern Packaging. 





PAPER CONVERTING: We want the 
services of a man who knows how to 
supervise production and contro! quality 
of printed, coated, laminated and em- 
bossed papers. Experience with fluid and 
oil inks, coatings and adhesives is neces- 
sary. A working knowledge of chemicals 
and converting machinery will be help- 
ful. There is an excellent salary and 
bright future for the right man in this 
job. If you are interested write, giving 
your complete work history and all 
other necessary age Tony replies will 
be kept 1. or 
knows of this ce nel Reply Box 
239, Modern Packaging. 














PLASTIC FILM TECHNICAL SALES: Progres- 
sive, independent producer of plastic film is 
seeking the services of a top-notch man for a 
top-notch position in sales and field service 
with particular emphasis on industrial and mili- 
tary packaging applications. A technical aca- 
demic background is desirable but not neces- 
sarily essential. Full details regarding education, 
experience, salary requirements, military service 
status, ete., must be included in initial letter 
to qualify for consideration. An accompanying 
snapshot or photograph will be helpful and 
appreciated. Our own employees have been ad- 
vised of this advertisement, and all replies will 
be treated most confidentially. Reply Box 231, 
Modern Packaging. 





PACKAGING SAL ESMEN: All territories open on 
a new and patented transparent container. 
Shipped flat like the ordinary folding box at a 
price comparable to the ordinary box. You will 
be surprised at its simplicity and saleability. 
Commissions only. Exclusive. Reply Box 232, 
Modern Packaging. 





PACKAGE DESIGNER: Experienced and imagi- 
native folding carton designer for package de- 
velopment work. Must be able to create cartons 
te meet customers’ problems, as well as specialty 
packages. Attractive proposition for the right 
man, including royalty on specialty items devel- 
oped. Empire Box Corporation, 17 East Chestnut 
Street, Chicago, Il. 


WANTED: Experienced manager for growing 
Southern California custom paper converting 
plant. Must be familiar all phase slitting, 
sheeting, die-cutting, i 

Application must state complete heecey. "Reply 
Box 240, Modern Packaging. 








SALES MANAGER: Aggressive leader for 
Sales Executive to take over the active 
management of our sales force. We manu- 
facture a complete line of folding cartons 
and many specialties. Excellent opportunity 
for right man with substantial salary and 
profit sharing arrangement. Our staff knows 
of this advertisement. Reply Box 241 Modern 
Packaging. 











BOX SALESMAN: New England manufacturer of 
plain and fancy set-up paper boxes wants thor- 
oughly experienced with an 

following in the cosmetic and jewelry field for 
the New York area. S 

Reply Box 236, Modern Packaging. 











PACKAGING ENGINEER: National food 
manufacturing company seeks man to conduct 
package engineering projects on food prod- 
acts. Thorough experience in folding boxes 
and fibre board shipping containers. College 
degree preferred but not essential. S 


. Kraft Foods Co., 
and Outer Drive, Chicago, Hlinois. 











SITUATIONS WANTED 


LAMINATING CHEMIST: Graduate chemist, 
married, draft exempt, experienced in aqueous 
and solvent laid adhesive manufacture and ap- 
plication in converting paper, paperboard, and 
metal foils. Also in heat-seal and protective 
coatings; laquer and inks; metal foil manu- 
facture, and packaging problems. Eastern loca- 
tion preferred, consider central. Reply Box 235, 
Modern Packaging. 





SALES MANAGER or Sales Training Director. 
versatile with proven talent for handling top 
accounts and building hard-hitting sales force. 
Fifteen years packaging experience with three 
leaders in the field. Ability to create and spark 
nation-wide sales and promotional 

Seeks challenging 
enthusiasm, energy end | experience can be fully 
utilized. Will relocate from Midwest. Reply 
Box 237, Modern Packaging. 


MISCELLANEOUS 


WANTED: 1-Medel A and 1-Model B Trans- 
wrap Machines; 1-S & S G-1 Powder Filler; 
Cece A3901-12 Sealer; Jones Cartener to handle 
4x4x 10. Reply Box 173, Modern Packaging. 





WANTED: Plastic scrap ond | wajects im any form. 
Cellulose Acetate, Butyrate, Polystyrene, Viny! 
Polyethylene, ete. We pay top prices for clear, 
colored and printed scrap in any quantity. Re- 
ply Box 174, Modern Packaging. 


WANTED: Belgian manufacturer making reliable 
automatic gravity filler for all free flowing 
products 5 to 16 ozs. secks buying agents in 
several territories. Hundreds of these machines 
in use in Europe. Low prices allowing large 
profit. Write air mail for full particulars. 
Ateliers Jonckheere, 27 Rue des Vignes, Brussels 
Il. (Belgium). 





Up to 60 words... 
Up to 60 words (boxed)... .. 


. .$7.50 
.$15.00 





All classified advertisements payable in advance of publication 


Up to 120 words .$15.00 
Up to 120 words (boxed). . . .$30.00 


For further information address Classified Advertising department, Modern Packaging, 575 Madison Ave., N. Y. 22, N. Y. 


Up to 180 words........ 
Up to 180 words (boxed). 


. + $22.50 
. $45.00 
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with the Anderson 
Portable Bagger 


It’s easy to bag products with 
this smooth operating ma- 
chine. Simple adjustments 
for height . . . tilts forward 
or backward to give the most 
comfortable operating po- 
sition. Stainless steel trough 
holds 200 bags . . . adjust- 
able to bag sizes. Blower 
with air filter opens bags 
and keeps them free from 
foreign matter. Reasonably 
priced . . . get the facts. 


Send for 
Bulletin No. 9-29? 


ANDERSON BROS. MFG. CO. 
ROCKFORD, ILLINOIS 








SPECIALTY ROTO PRINTING 
AND COATING 


Production Time Available on New Equipment 
in Large Midwest Plant 


TWO COLOR WORK 
FOUR COLOR WORK 
FABRIC AND PAPER COATING 


In Widths up to 72” 


Broad experience in all phases of 
plastic coating applications. Lab- 
oratory facilities available to de- 
velop new functional end uses. 


Write Box No. CD 244 
Modern Packaging 
575 Madison Ave., New York 22, N. Y. 


SEPTEMBER 1951 





iT PAYS TO WRAP 
THE HAYSSEN War 





DESCRIPTIVE 
LITERATURE 
ON REQUEST 


MY SSEM 


"7 WROPPING MACHINES 


Wrap your packages automatically 


Hayssen Automatic Wrapping Machines wrap 
all kinds of packages at low unit-cost. Pack- 
ages are trim in appearance and well-protected. 
The Hayssen is low in initial cost . . . mechani- 


cally simple, sturdy and speedy. Write today. 


HAYSSEN MFG. COMPANY ~* SHEBOYGAN, WIS. 
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jor Protection... 


use NYLCO laminations 


No one sheet material 
protects all ways. Choose 
Nylco laminated barriers 
for sure protection, easier 


packaging and greater 


é 1ON Cov 
Paorec™™” 


economy. 


Only NYLCO products are 
Quintested for materials, 
product, manufacturing, 


specifications and end use. 


NYLCO PRODUCTS INC. 
530 MAIN ST., CLINTON, MASS. 


Represented nationally by leading packaging engineers. 


Write today for Free new swatch book #311. 








And, miscellaneous equipment such as automatic 
photocell localizing equipment and compensators 
for synchronizing print and cut-off for various types of 
bag machines, sheeters, edge alignment control, ten- 
sioning, unwind roll stands, etc. Ask us for complete 
details . . . Weber Bag Ma- 
° . : We are also inter- 
chinery is standard equipment ; ; : 
if h id ested in your special engi- 
throughout the world. neering or designing prob- 
lems. Write us anytime 
. no obligation. 


Members Packaging Machinery 
Manufacturers’ Institute. 


EnGinebes ano MANUFACTURERS 


Fe 
Jay. 
KIELeWISCONSIN i 


H.G.WEBER : COMPANY, Inc. iE, 
N 
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FROM ARTILLERY SHELLS 
TO MEDICAL AMPULES 


MASTERS OF MARKING — Since 1911 
Markem methods, machines, type 
and inks have been marking the 
products of industry for forty years. 
Markem machines can mark up to 
many thousands of pieces per hour. 
They make clear, durable imprints 
on flat, curved or irregular surfaces 
of paint, paper, wood, glass, metal, 
leather, plastic, rubber, fabric, com- 
position and pressure sensitive tapes. 
No special skill is needed for their 
operation. Legend and color of im- 
print may be quickly and easily 
changed. 

MAKE YOUR MARK WITH MARKEM 

When your products need marking for Identi- 

fication, Control or Market — ask Markem. 

Submit your problem, together with a sample 


of the item to be marked. Markem Machine 
Company, Keene 1, New Hampshire. 


SIMCE 1948 
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metal containers are proving their 
worth more and more to the mer- 


chandiser and consumer. 


the durability of a metal container 
alone saves packaging grief in “break- 
age” when shipping and handling. 

& 


freshness, as well as keeping a 
product dry, also, are great factg 
in the growing popularity of 
containers. 


our ability to create new de 





at your disposal, or your 
design can readily be ado 
our line of containers. 


stock sizes in plain and lithog 
designs also are available. 


brochure and quotations sent upon request. 


AN Y 
OGRAPHED CANS 
HICAGO 12, ILLINOIS 
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CARTON S 


When people “obey the urge” to buy, it’s a tremendous sales advantage to 
have your product in the best looking package. That’s why so many 

nationally known concerns choose Michigan Cartons. For many years this 
company has been America’s finest source of top quality cartons, produced 
complete from boxboard to printing in Michigan Carton’s own plants. 


MICHIGAN CARTON CO., BATTLE CREEK, MICH. 








Take a look at these delicious fruits sun-ripened 
and packed in California. Mighty tempting, aren’t they! 
Picked at peak flavor goodness... kept fresh and tender 
in Pliofilm bags colorfully gravure-printed by Shellmar, you 
can bet they ring up sales in retail stores from coast-to-coast. 
Raisin, figs, peaches—a variety of Bonner Packing Company 
products—show off for shoppers when dressed up in 
Successful Package Creations like these. 
Like to know how your product-package might be improved ? 
Call a Shellmar Packaging Counselor. He has lots of good ideas! 
MILITARY PACKAGING——Suppliers of the armed forces will 


find a wide range of approved materials available 
now for priority orders. Write for full details. 


Shellmar Products Corporation * Mt. Vernon, Ohio 
Plants: Mt. Vernon and Zanesville, Ohio © South Gate, Calif, 
Mexico City ® Medellin, Colombia ® Sao Paulo, Brazil 


~. Shellmar 


4 hm “Successful Package Creations” 


0) 
(i) The Hallmark of Successful Package Creations 
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